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Wwﬁ%@zm (Credit Calculation of MBA Course)
Fiee T T dedT S U o=t #r afSra #r8: - 80

(Total number of credits a student has to earn: - 80)

#fee %7 A9 (Division of credits):
v 99 9T ¥ (From own department): 70% (56)
v =g I (From other Departments): 30% (24)

TAF GHEEL o hiee Hl [AWS (Semester wise division of credits):

> 999 AL (First Semester):

v 99 AT H (From own department): 14 #fE€ (Credits)

v ¥ AT A (From other Departments): 6 #fed (Credits)
> fodiT 9w (Second Semester) :

v 99 AT H (From own department): 14 #fE€ (Credits)

v = AT (From other Departments): 6 Ffee (Credits)
> qﬁﬁTaﬁ?ET(Third Semester) :

v ﬂqﬁfaﬂFTﬁ'(From own department): 14 Ffea (Credits)

v = AT (From other Departments): 6 Ffee (Credits)
> %@fﬁﬁw (Fourth Semester):

v ﬂqﬁfaﬂFTﬁ'(From own department): 14 Ffea (Credits)

v ¥ fAVEI A (From other Departments): 6 #fed (Credits)

Note:

wee: 1Hee aAqed & 30 HES & (10 = & ATSAM, 5 He (AT & "qcd ATAT TIATATe qaT
15 H¢ FT 97T FAAN) (Credit: 1 credit is equivalent to 30 hours ( 10

hours class room teaching, 5 hours teacher led activity and 15 hours
students efforts))
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T aHeeT F BAw it Tﬁﬁ (List of Subjects for each Semester)

T GHEEL _ (First Semester)
w. H. IELREETE [ERRETIE Name of the subject e
1. THUH 401 Jaee % figid ud srage | Principles and Practices of Management 2
2. THUH 402 Wﬁw Behaviour in Organisation 2
3. U 403 | =T SEiE Financial Accounting 2
4. THUF 404 | Taerehia femer Managerial Economics 2
5. THUH 405 | FAAETH % FIAAT T8 Legal Aspects of Business 2
6. THUF 406 | =ATaAT over fafer Business Research Methods 2
7. THUH 407 I T Business Communication 2
8. FET Computer 2
9. HTT Language 4
FA HeeH 20
fat T8 (Second Semester)
w. H. IEERETE] ECREIEIE Name of the subject weew
1 THUF 410 | SATITE Fyfoehr Business Analytics 2
2. U 411 | i weee Financial Management 2
3. U 412 | 9O v Marketing Management 2
4. THUH 413 g J979 a2+ Human Resource Management 2
5. THUH 414 | AT ga9q Operations Management 2
6. THUH 415 HTATHE TR T T Quantitative Techniques and Principles 2
GG R E R AR of Operation Research
7. THUF 416 | TEATSHT Y64 Project Management 2
8. HTOT Language 4
9. 3= forsmnt & faoy Subjects from other Departments 2
T FHiSeH 20
TN AW (Third Semester)
w. H. IEERETE] ECREIEIE Name of the subject e
1. Tqu 420 | et fgver £ frrd Summer Training Report 4
2. THUH 421 | AT T Gandhian Management 2
3. s T - 1 Elective - I 2
4. Q—%—cﬁﬁw - TT Elective - II 2
5. Q‘%‘cﬁﬁw ~ III Elective - III 2
6. s A - v Elective - IV 2
7. Environment Studies/ Human Rights 4
8. 3= forsmnt & faoy Subjects from other Departments 2
T FHiSeH 20
s R &t Fﬁﬁ' - A9 (Marketing)
F. H. IEEREETE [ERRETIE Name of the subject e
1. THUH 423 | STATH HFGE Consumer Behaviour 2
2. U 424 | T vF fEawor yaee Sales and Distribution Management 2
3. THUH 425 | s-fA9ue E-Marketing 2
4. THUH 426 FARTET ATITE e International Business Management 2
W IELRLET ﬁ' -fa= (Finance)
F. H. ‘ IELREETE ‘ [ERRETIE | Name of the subject e
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1. THUH 428 IEEIGAER] Development Finance 2
2. THUH 429 AR TS TSLT TG Cost and Management Accounting 2
3. THUH 430 | FALTA IS FT TareT Working Capital Management 2
4. THUH 431 o< ue i "eeme Financial and Insurance Institutions 2
s AWl it =T - 9199 G979 (Human Resource)
w. H. IEERETE] ELREIEIE Name of the subject weew
1. THUH 433 | Tiereror 3% faRr Training & Development 2
2. THUH 435 ST St T TS Management of Industrial Relations 2
3. THUH 436 ERIEIGG Labour Law 2
4. THUH 437 AT A== 37 Competency Mapping and Counselling 2
RESRE
e AWl it =t - €919 (Operation)
F. . IEERETE] AT wram Name of the subject e
1. THUH 454 | SATAT o Operation Research 2
2 THUH 455 AT FE: SOt Ta Quality Management: Systems and 2
G AAGIL Practices
3. THUH 456 | Sracdl qaegT Inventory Management 2
4. THUH 457 %TF'IUT NUESIRERK! Total Quality Management 2
Fq §A%EL (Fourth Semester)
F. H. IELREETE [ERRETIE Name of the subject e
1 THUH 438 T STTEETT TRATSHET Integrated Research Project 4
2. THUH 439 | ATHRE TaoT Strategic Management 2
3. usw T - 1 Elective - I 2
4, ﬁ\-%—aﬁﬁ-q-q - II Elective - II 2
5. g Ao - 111 Elective - III 2
6. s Ao - v Elective - IV 2
7. g farymn & feo Subjects from other Departments 6
T FHeTH 20
e Bt it Fﬁﬁ' - A9 (Marketing)
w. H. IEERETE] EEREIEIES Name of the subject weea
1 U 442 | WfRAT wEEe Media Management 2
2. THUH 443 | < g9 Brand Management 2
3. THU 444 | FaT AU Service Marketing 2
4. THUH 445 | G0 T4 Retail Management 2
Q‘%ﬁ'ﬂﬁﬁ'lﬁﬁ'—ﬁﬂ' (Finance) ‘
w. H. IEERETE] EEREIEIE Name of the subject weea
1. THUH 446 | 9T 37 srferrgr Mergers & Acquisitions 2
2. THUH 447 | 99 Tae=T Wealth Management 2
3. THUH 448 | qgRAT Erawr & Security Analysis & Portfolio 2
TewIeET Jag=T Management
4. THU 449 | fEsfrr Ao ag iy Analytics of Financial Decisions 2
s W=l it =t - 9199 G979 (Human Resource) ‘
w. 9. IEEREETE [ERREIEIE Name of the subject Feew
1. THUH 450 Aqcd U HISATHS fas 19 | Leadership and Organisational 2
Development
THUH 451 EOIECIRCEI R Entrepreneurship Development
THUH 452 | TE9I Taere Jorret Performance Management System
THUH 453 | THACATL0H & forw Analytics for HRIS
ECIEED
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s R &t Fﬁﬁ' - FTACT (Operation) ‘
w. H. IELREETE [ERREI IR Name of the subject e
1. THUH 458 Iy gagT Material Management 2
2. THUH 459 QT'Iﬁ JEAT TG Supply Chain Management 2
3. THUF 460 | HAT HATAT TaLT Services Operations Management 2
4. THUH 461 IH q919 [ Enterprise Resource Planning 2
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JqH 99w (First Semester)
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HereAT TiEf siaearg B Reafa=mem
i (F9= g qria Afaffaw 1997, FHi® 3 F siantq w1iug FHT RreatEem)
H ||||” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s= =it 3N

(A Central University Established by Parliament by Act No. 3 0f1997)

fRuar fe: wHTw 401
EEEEAEIE S W%r«r%ﬁm@w (Principles and Practices of Management)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ #isa waar afafafa; s =@ &
TIRTITAT T/ ATARIRE & F14/ SEae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqe/ [EaRed ;S0
U/ ST FH; NITT FH o@d/ TRASET w1/ Favg/ oA, afew zarf)
TSI & e :

o TETI= 7 warerd & FTAT & T § I SUersed FIET |

o JEEEHIT FHILA FT AT AT |

o JAEEHIT THEAT FHT AATH o [oIT erdarafi 1 farwfaa Fer |
Sutef srfeamar:
Frafaeme % AT qTsawy F7 @ aE A19 A & fory iyt & swfie g ff o o shaera st
HIURAT TE | TTq 75 & SURANT AWATE © | THE FH SURATARIA TL AT B TLAT H d57 F A=
ToraT ST FhaT B |
YA 6 HIAES :

1. 99d 949841 75 %

E?FI":%— I: Y &7 aR=g (Introduction to Management) (4 ‘Ei%)
o JEYT FT g Q_q' SFfﬁ (Meaning and Nature of Management)

wa-«raﬁmq—q’amf (Process and Function of Management)

Wﬂ?%ﬁm (Theories of Management)

W%WWQ?@? (Level and Field of Management)

JEIHIT A (Managerial Skills)

W%ﬁﬁwﬁﬁ'ﬁ (Role and Challenges of a Manager)
o Ve Traet A=l #T fAF™ (Evolution of Management Thought)

THE — II: A ik MU @97 (Planning and Decision Making) (4 &)
o Tew & 1il'i:%‘iilTElT, SFfﬁ #H Hgd (Meaning, Nature and Importance of
Planning)

o oW ufhar F =wor sfiv e ft Hiwd (Steps in Planning Process and

Limitations of Planning)

Tt S et oA i ASHETEr F YR (Guidelines for Effective

Planning and Types of Plans)

Aot #r Qﬁw, %—‘QINHIQ', FIER I (Meaning, Feathers and Process of

Decision Making)
° ﬁﬁ'&?ﬁﬁ%"?@a Af$rdaT (Risk and Uncertainty in Decision Making)
ﬁ?ﬁgﬁglllﬁaﬁ (Management By Objective - MBO)

THIE - III:JaIqHTT U4 AN (Forecast and Organizing) (4 H2)
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. WﬁWQWQ?ﬁW(Need and Features of Forecasting)

° Wgﬁﬂ?ﬁﬁ?ﬁ (Techniques of Forecasting)

e IMASH % gl (Principles of Organizing)

o TISATH® ®IAAT & WHL: SIATE 3T FAMATNE THg a7 &M (Types of

Organizational Structures: Formal and Informal groups or organizing)
o AT 3T FaTF UTIAFL (Line and Staff Authority)
° ?ﬁ*ﬁ@ﬂ3ﬁtﬁ¥#ﬁqﬂﬁr(Centralization and Decentralization)
THS — IV:fAe99 (Directing) (4 ¥2)
o Q9™ #t AMA9TFAT (Need for Directing)
o TAT9F THF AT TFATT (Types and Techniques of Directing)
° QWEﬁ¥FFHH#ﬁ3WEWFRﬁﬁ (Requisites for Effective Coordination)
. ﬁﬁﬂﬂ#ﬁﬂqpﬂﬁ (Problems in Directing)
@S — V:[{97 (Controlling) (4 ©2)
° ﬁﬁﬁWT?WSWfQ#H%?J (Meaning and Importance of Control)
° ﬁﬁﬁﬂﬁ#ﬁﬁf%qTqaﬁﬁﬂf (Process and Types of Control)
° QﬂTffﬁFﬁFW4ﬁ3ﬂa?H$ﬂﬂi (Effective control of the requirements)
° ﬁhﬁWTﬂ$ﬁ*$(Control Techniques)
° ﬁﬁﬁﬂﬂﬁtﬁﬁTﬁiﬂﬁaTQ(Problems in Control System)

e feera qeaeh:
e Robbins, Stephen P., Coulter, M. &Vohra, N. (2011) . Management.
Pearson, New Delhi
e Tripathi, P.C. & Reddy, P.N. (2008), Principles of Management, 4th
Edition, the McGraw Hill, New Delhi

e Pettinger, R. (2007), Introduction to Management, 4th Edition,
Palgrave McMillan, New Delhi
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HETeAT et sacrgt fFet fAeafaeme
i (Hwe g i aifdfRaw 1997, #Hi® 3 ¥ siqsta wafia i Reaf=mer)
H ‘I‘l” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

R (A Central University Established by Parliament by Act No. 3 0f1997)

Rwar fe: THTw 402
EEEEAEIE S Wﬁ'w (Behaviour in Organisation)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ #isa waar afafafa; s =@ &
TIRTITAT T/ ATARIRE & F4/ Eae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqe/ [EaRed ;S0
U/ ST FH; NITT FH o@d/ TRASET w1/ Favg/ oA, afew zarf)
TSI & e :

o TS % Y ATHAT 3T THRT F AT it GHA Fl AHRET FeATI

o TTSA F AV M ATGT AT AT ATHAT | TTLEATIF FraIeel 3T qHg TIHAT T TEET

o HTSATHE WTHATAl & Tae & forw Fifae iy ATagIF Fdq3(e |
Sufefa stfemiar:
Frafaeme % AT qTsawy F7 @ aE A19 A & fory iyt & swfie g ff o o shaera st
H 3uftera 78 | u%eq 75 ¢ Iutedfq sfqeard g | 2HE W SufRfage a% grEl B o § dau1 ¥ dfea
TR ST FhaT B |
YA 6 HIAES :

1. &0 T84T ;75 %

& AT :
THIE — I: IREF- IAREE FAgK & AR UE AR (Introduction- Foundations of Individual
Behaviour& Learning) (4 ©2)

o FARFT FART AT TAET T AT FE: AARRF AL F AATAGT, FARE AT AR
fa9raTl(Factors affecting individual behavior: Personal- biological foundations of behavior,

inherited characteristics of behaviour)

o SAZUTHATALINT THATH UH; TSATHE FT1F  (Environmental effect on behavior and;
Organizational factors)

o Iuf<reh To=aT T 39T W, ERINEA T ELIED T (Individual differences and their evaluation,
Types of individual differences)

o JTALAAT: T W@ THIY, SATAHIAATATY, AT &qqT Tareld T aFT & shatea+ (Diversity: Two Major
Forms, Biographical Characteristics, Implementing Diversity Management Strategies)

o STfERTH/ HiEAT- TRATIT - srferte fHgid - e Bfrs Srears STquanT, sfermwdais & T,

sfemrasfRaT, 3299, f9gid(Leamning — definition — theories of learning — some specific
organizational applications, Types of learners; learning processes, objectives, principles)

o TRISATHF A TRAAA - W - YT - 4+ geaaid(Organizational behaviour modification -
Misbehaviour — Types — Management Intervention)
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TISATHS TUITAT 3T ?ﬂ_ﬁ?ﬁﬁ; FfenTash; FTA eI (Organizational systems and applications;

learning curves; learning organization)

II: Perception (4 ¥2)
Feaefisheor, 37, AT 7O AT TATET FTT qTel FTCeh- TAL TR0 3T A [oiT o &%
&= T "Iy ; Wﬁﬁ?ﬂ@?ﬁ, e T ggtaeor fir ‘ﬁ[ﬁTﬂl(Concept, meaning, Definition—

factors influencing perception— the link between perception and individual decision making;The Role
of Object, observer and environment in Perception).

FAATHFAT 3T TATATL - FISAT | 01T SA7(Creativity and innovative behavior — decision making
in organizations)

Jeaefieer iR S@ﬁf, TISATHF Had | ﬁﬁ%ﬁmc (The Perception Processes: Nature, Implications
in the Organizational Context)

FAATHF TeaefFeurSelective perception

TUTraoT g, =TT &1 A (Attribution theory, Locus of Control)
geaefisReora AT, araTors Toasfieo- wfrarar s AT T9Ta(Perceptual process, Social

perception -stereotyping and halo effect)
FiatawTo/ T3 7 FEavaa(Impression formation and impression management)

Jeaefiehe HE feT(Perception errors)

III: Cognition in the Social World and Attitude (4 =)
TTATISI HHATT - ThIHT - TR Fead - JfeAT(Social cognition — Schemas — Heuristics — Errors)
T, ATCH TEATT 3T TaTiorh T 1(Self, Self Esteem & Social Comparison)

Afogfr- Ty - srfvgfes =a - Afghirs T (Attitudes — definition — sources of attitudes —

types of attitudes)
AT feETa ffrgid(Cognitive dissonance theory)

ToAH AT FT Aged, Tal ATHg i, ArSgira ge& (Importance of attitude in an organization,
Right Attitude, Components of attitude)

FTIETA I ATIATH e fem=T &1 A% (Developing Emotional intelligence at the workplace)
FTT 3 Qlaj S %a 7 afeads & arami(Job attitude, Barriers to changing attitudes)
AT TgAH-0aTe-AaATa—hHadl-  saeaahdaduu(Social  identity—  Prejudice—

Discrimination— Aggression—Interpersonal attraction)

TTATE TATT —FHETAT/ AEIAT - FITAT - FTHTST THTE - AT HAGT - TG - AT
EI,%(Social Influence — Conformity — Compliance — Social Influence- Prosocial behaviour — Groups —
Social issues)

IV: ST 3T ATEAT(Motivation & Emotion) (4 92)
STTRSIOTT: SISO S SART, THRATHT, ST 3 aaehTen fHgid, Aaemeo & SOaari a6

(Motivation: Concepts and Application, Definition, Early and Contemporary theories, From Concept
to Applications)

FTH ATHFIAT, A R ST =T FIAHH, FHAT BT AT FLA o 7T ERTT T ITAR
SLAT(Job design, goal setting and other programmes, Using Rewards to Motivate Employee)

THE AgE & ATL- THEI FH T T JFd FAT - G [GFH & =990 - q9g 9T AqF
TATT - A HL=AT - 993 i (Foundation of Group Behavior — defining and classifying groups —
stages of group development — internal influence of group — group structure — group decision making)

ToT- TeRTd, 12, TRATIT (Emotion- Nature, meaning, definition)
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TARaT- T, STREH/ATIE ST, ATaATHT G HdT- Hai Ud AAEl- AT =87 - TATT

AT i@ (Reaction-types, Physiological basis, Emotional IntelligenceEmotions and Moods-
Emotional Labor- Affective Events Theory)

T{f%'ﬁl?ﬂ- s, ﬂ]ﬁ?{aﬁ FaYT0M(Intelligence - Definition, Concept of 1Q)

THS — V: AR (Personality& Values Systems) (4 H)

Fof- gReTaT - [AateE - safthea i - T (Meaning- definition — determinants — personality
traits — types)
AFLTIOT F FIqA Toh —(AoqTGA/T24T | =AThed % Agd (From concepts to skills —importance of

personality in Performance)

AEA@Ul HGId- STgitaer; 8 wred Afhed #ied, efHAa 9| seegHed Ted(Important theories-
Johari Window; The Big Five personality model, terminal vs. instrumental values)

FTHETT % oI SULh wgeaqul =Afhed ofTerqon=aih-a3ra fhe, =afched X Frd- ITeh g,
gedar(Significant personality traits suitable to the workplace;person-organization fit, personality & job
— fit theory, assertiveness)

ATH-fov e 212 ey, areu-u 2 EFIES ATIT(The Myers-Briggs Type Indicator; Type-A behavior
scales)

A TEEA 37T I ATAGIE ATTART(Personality Tests and their practical applications)

oA - TIATYT - Tl T Aged - o TA/TTAIT 6 1T - Tl 6 Th1L —=8T T AfdF Fage

(Values — definition — importance of values — sources of value systems — types of values — loyalty and
ethical behaviour)

qeIfegd e

Organizational Behavior—Stephen Robbins, Sangi, Judge — Pearson Education, 13/e
Management&Behavioral Processes— Dr. BJanakiram, VijayN Rao—ExcelBooks 1/e
UnderstandingOrganizationalBehaviour, UdaiPareek— Oxford, 1/e, 2003
ManagementandBehavioralProcesses—KShridharBhat— Himalaya Publications, 1/e, 2005
OrganizationalBehavior,Fred Luthans, McGraw Hill,10/e, 2005
OrganizationalBehavior—Sarma.V.S.Veluri,JaicoPublishinghouse, 2/e 2010

Baron, Byrne and Brascombe, Social Psychology, 11th Edition, Pearson, 2006.
David G. Myers, Social Psychology, Tata McGraw Hill, 8th Edition, 2005.

Baron and Byrne, Social Psychology, PHI, 13th edition2011.

Howitt. Social Psychology.Tata McGraw Hill, 5th edition, 2010.

Rohall et al. Social Psychology. PHI Learning.2nd edition, 2010.

Ajzer, Attitudes, Personality and Behaviour, Tata McGraw Hill,2005

Hollway. Social Psychology Matters. Tata McGraw Hill, 200
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wTeT et sfaeag iRt Reafaermen
i (HEE gRT I AfAfREH 1997, #HH 3 % avia eariia Hg fReafa=mem)
H ‘I‘l“ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

e (A Central University Established by Parliament by Act No. 3 0f1997)

fwT fe: THUE 403

Ao #ram: B0 9@i®T (Financial Accounting)

U HeH: 2 hiee ( UF Hiee GAqeT §, 10 He F ATGAM/ T(6d FaT Tfafafer; 5 w5 &
TANTLTAT F14/ ATARIF & T/ SRS/ fUqF F qqeq aret Tarafd 9w 15 5 F7 0
FENR 90 & ARG/ qRe® F9; AN/ dweTEw wd; Aed 940/ [EaHEd wd;  SeT
TUZ/ A FE; NITA H 9@/ TS w1/ Fave/ 0|/ afa =am)

TSI & 32T
o T==T &7 J@iHT TAT T HT T AT FHI THAT H TG FIAT TAT HEATHA 6 AT6H
fErawor &1 ST [ty @ % o FA |

o =Ty &7 F@ise F &= § gU SaATHE HT THATAT |

o =TT 1 ot St & g saemorTstt § IR~ FLamT |
Sufefa stfemiar:
Trafaeme # MIaTaT IT5awme F7 T L ATH o & (o =it & 3¥ig § 7 o od Siaerq &t
HIUfEAa T8 | T%eq 75 % IUrRATd ATA g | THE FW ST 9% AL B TeAT § A5 | Fiea
ToraT ST FhaT B |
AT o ATGEE :

e - I: o d@isT #T19R=F (Introduction to Financial Accounting) (4 %)
° é@i@maﬂaﬁaﬁ'{ﬂa 24T, ﬁ'@'l’fﬁ:lc, ﬁ'@TSﬁ'{a@'@ﬁT (The meaning and scope of

Accounting, Accountancy, Accounting and Book Keeping)

o TG I 9TH Q', %@W%B%??, CjG“ WWQI%EH (Branches of Accounting,
Objectives Of Accounting , Capital and Revenue Items)

o TO=IT <@ ITHFAT F MSeqe, =A SIS & STANEAI, THATS H JA@HIT 6 JHHT  (The
outputs of the Financial Accounting Process , The users of these
outputs, Role of Accountant in the society)

THS — II: AGiHd g (Accounting Principles) (3 ®Q)
. (—dﬁljvcl SICIET m@.a(GAAP),@ AATer gTgar i Mg (Generally Accepted
Accounting Principles (GAAP) , Basic assumptions and Principles)

° Wwaﬁ'(ﬁfiﬁ (Concepts and Conventions)
THS — III: w@r A gfAaet f#E (Accounting Mechanics: Basic Records) (5 <)
° WWW,%@T@?—%,@'@TT@,%@TW (Basic Accounting Mechanics ,
Accounting Transactions, Books of Accounts, Accounting Cycle)

o I TAGT TUITel, Tfae T #iee & =W, @ral & Jae, a@idd TH<0 (Double Entry
System, Rules of Debit and Credit, Types of Accounts, Accounting
Equation)

o SMA, oS, HEEF [EH, TAANGL  (Journal, Ledger, Subsidiary Books,
Journal Proper)

waree s, AT e savrg i BE FrataemeT, agr Page 12



o HIF FT TEIETAATAT FeTF, 9% gAg aheq (Maintenance of the Cashbook and
Petty Cashbook, Bank Reconciliation Statements)

° Wﬁw,ﬁﬁ'ﬂ?ﬂﬁﬁ (Trial Balance, Bills of exchange)

THE - IV: QW @Tal st aFqTr (Preparation of Final Accounts) (5 ‘éi%)
o fafawTor Sr@T (Manufacturing Accounts)
° ?@"T@lﬁ (Trading Account)

° W@TW’W@W, T ofte & I (Profit and Loss account, Preparation
of Balance Sheet)

° éﬁﬁsﬁzﬁxﬁm@ (Limitations of Balance Sheet)

o  THTATSIA * 9T ATaH =T (Final Accounts with adjustments)

o Ta<hia st # g g (Contemporary cases in Financial Accounting)
ETFI'%— V: g, T AT HET (Depreciation, Provisions and Reserves) (3 Ei%’)

e HAIZMH : T 3T =TT (Depreciation Meaning and need)

o WG AW(HA, HeAgM™ ATt & a0 (Depreciation Accounting, Methods of
charging depreciation)

o WEW: Y, ILF T WHN, UST ST Toed WS, WEdH 3 R % 19 4% (Meaning,
Objectives and Types of Reserves, Capital and Revenue Reserves,
Distinction between Provision and Reserve)

qeIfegd e
e Arora M.N. (2010) . Accounting for Management .First Edition.
Himalaya Publishing House, New Delhi.
e Mukherjee and Hanif, (2003). Financial Accounting. First Edition.
Tata McGraw Hill, New Delhi.
e Ashok and Deepak, (2006) . Fundamentals of Financial Accounting.

Fifth Edition. Taxmann’s, New Delhi.
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FrETeT et s fRat fReafaeme
i (S FT TR e 1997, % 3 % st e dh Rreaferm)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

s U (A Central University Established by Parliament by Act No. 3 0f1997)

Ruar fe: THTw 404
IELREIGIE PR EEEIR S RIS (Managerial Economics)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ isa waar afafafa; s =@ &
TIRTITAT T/ ATARIRE & F4/ Eae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqe/ [EaRed ;S0
U/ ST FH; NITT FH o@d/ TRASET w1/ Favg/ oA, afew zarf)
TSI & e :

o TIEITTI=T T SToforTer F AT TAT M STALTIOMS | ST FLATAT (o AT 9T T T

Ao & 79 |

o ATIATIAT HEATAT ZIT ford MU Tt T srefermaliar remeai o e 9% qeaihe FHLAT |

o TAUTEIT Gl % dva¥ H SHAAHET § gU SAATHET &l THEAAT |
Sufeurfy stfamar:
Tt & MIaTa IT5awme FT T T ATH o & (o =it & S¥ie § T o od Siaerd &t
HIURAT TE | TTq 75 % SURANT AMATH § | THE FH SURATAZIA TL AT B GLAT § A5 F A=
T ST FhaT 2 |
AT o ATGEE :

EEFI'%— I: egd srfore #1 9R=T (Introduction to Managerial Economics) (5 ‘Ei%)
o VEYHRIT FAATE FHY ‘SIT%, Hgd #T &F (Nature, Scope and Significance of

Managerial Economics)

o fAviw o # wawd srfara # '{&Fh‘r (Role of Managerial Economics in

Decision Making)
e ITUTEH THTaAT a%h (Production Possibility Curve)

o  IUWITHT HAGIY & FHISAA U ATeAd gIOHIM (Cardinal and Ordinal Approaches to
Consumer Behaviour)

o TH-THiwia Frgia (Equi-Marginal Principle)
o Hwiq &ftorar sTAiar 1 {99 (Law of Diminishing Marginal Utility)
° BE'I'FHHHTW%@WUT (Indifference Curve Analysis)
THE — II: T AW (Demand Analysis) (3 ®Q)
o T ®AT (Demand Function)
° H’T’*TEETH\FQ'FIT@'W (Elasticity of Demand)
° WW@TW (Demand Estimation and Forecasting)
] waﬁw%éﬁﬁw%@wﬁmﬁm (Applications of Demand Analysis in

Managerial Decision Making)
THE - III: SITEA & [Wgid (Theory of Production) (4 &)
e JUled vdd (Production Function)

waree s, AT e savrg i BE FrataemeT, agr Page 14



Tty ofiT ATaty IcaTed ﬁ%ﬁ@m’ (Short Run and Long Run Production
Analysis)

ﬂﬁﬁﬁ@ﬁgﬁ (Isoquants)

EﬁqﬁﬁTFﬂqﬁ}qﬁgﬁﬁﬁﬁFﬁﬁﬁq (Optimal Combination of Inputs)

gaerhr ot o & SArar (Applications in Managerial Decision Making)
IV: oWg & g (Theory of Cost) (3 ‘ﬂ%)
FeqTaty U SErard ® AWT F U RE Y W‘%’ﬁzﬁ frgi@ (Traditional and Modern

Theory of Cost in Short and Long Runs)

aéﬁﬂn##ﬁﬁkmnﬁﬁyisaﬁ#hﬂGraﬁs%%hx(, Economies of Scale and Economies of
Scope)

TSET 90 (Revenue curves)

v: EﬁﬂTﬁTH?T(Market Structures) (Sﬂ%)
I 93947 (Market Structures)

TﬁQﬁﬁﬁﬁmTa?ﬁgﬁéﬁqﬁ—€@F5TﬁW&ﬁ (Price-Output decisions under Perfect

Competition)

THRIAFTL,  THRIAHMER  TAeqdl AT Aeands:¥  (Monopoly,  Monopolistic
Competition and Oligopoly)

TEATSAT FT ATHNE AR AT G &1 WFia: 9 §qaq, Fal & &9 (Strategic
Behaviour of Firms and Game Theory:- Nash Equilibrium, Prisoner’s
Dilemma)

qu3ﬁTﬁTﬂ?JQ|adniﬂ (Price and Non-price Competition)

e feera qeaeh:

Christopher R. Thomas & S. Charles Maurice (2006), Managerial
Economics, Tata McGraw Hill, New Delhi.

Truett & Truett (2004). Managerial Economics. John Wiley & Sons Inc.

Petersen, H. Craig & Cris, L W (2004). Managerial Economics. Pearson
Education Ltd.
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HETT T ST fRat feataemea
| (S T TRE SRR 1997, FHiE 3 ¥ sfaa eaTiia Fhw Rreafieme)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
= wifa d@h

(A Central University Established by Parliament by Act No. 3 0f1997)

fAwr FIe: wHUH 405
IELREIGILE W%ﬁ?ﬁm (Legal Aspects of Business)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ #isa waar afafafa; s =@ &
TIRTITAT T/ ATARIRE & F4/ Eae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aEd F@; dFaE/ dEcTd ®;  Aied qaqe/ [EaRed w1 ;S0
U/ ST FH; NITT FH o@d/ TRASET w1/ Favg/ oA, afew zarf)
TSI & e :

o Y I FAALTIUIT TAT HIA (ool SATeIT=aAH & FA=TIAAT T TaTd FHIAT |

o  TTHETL ATATATH TAT FFIAT A & FEA=fat & srawrd AT |
Sufeurfy stfamar:
Frafamme % T ITsawmy 1 W aE AT9 o & fory et & swfie g f o o shaera st
HIURAT T | TTq 75 & SURANT AWATE © | THE FH SURATARIA TL AT B TLAT H d57 F A=
T ST FhaT 2 |
AT F HIGS :

1. 990@ 94T 75 %

TSI TTHIT :
THE — I: WIRAIT AfEar ATYIW 1872 (The Indian Contract Act 1872) (5 ®¢)
° W%TEFFW@‘SIT% (Law and Nature of Contract)
° W?rﬁ'(“v_ﬁﬂﬁ%f (Offer and acceptance)
° W%TWE?(WT (Capacity of parties to contract)
. WW@W (Free consent and Consideration)
aasraqua»%rqaﬁa‘g:r (Performance and discharge of contract)
° Gifj,@ia F Joe e %ﬁl’qw (Remedies for breach of Contract)
EEFI'%— II: %ﬁ'ﬂ'ﬂﬂ'@i’ﬂ' (Special Contracts) (3 ‘Ei%)
° aﬁrg&faﬁ"{mﬁ (Indemnity and Guarantee)
o AT ST orar (Bailment and Pledge)
e TUSHI (Agency)
THIE - III: WA it sy siffRa 1930 (The Sale of Goods Act 1930) (4 =)
° ﬁmag—er%r (Sales contract)
° ﬁmwaﬁw@aﬁ-{m@r (Guarantees and Warranties in sales contract)
° ﬁ'smreﬁéaa?rwﬁ—«r (Performance of sales contracts)
. @W%%W (Rights of an unpaid seller)

THE - IV: EF‘?IﬁEFITI' (Company Law) (4 ‘Ei%)
° 9’&'@%@3’ - W%Wﬁ?m (Major principles - Nature and types of
companies)

° ﬁ"ﬁi@"?@&lli%ﬂ ﬁ%@ﬁ'&-‘?l—ff (Memorandum and Articles of Association)
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° ﬂﬁ*T? (Prospectus)
° *qﬁﬁﬁaﬁqqmﬂ'(winding up of companies)
TS — V: R afdf{ew, 1932 (Partnership Act, 1932)
o  HNENT FT Ta&ET (Nature of Partnership)
o UTEAH F HaY (Relations of Partners)
o TUTeAH  Fiqed AR (Rights and Duties of Partners)
e UTEAH & TFHTT (Types of Partners)

qeIfegd e

e Gogna P.P.S. (2008), Mercantile Law, 4th Edition,
Ltd., India.

(4 =)

S. Chand & Co.

e Pathak Akhileshwar (2010), Legal Aspects of Business, 4th

Tata McGraw Hill.

e Shukla M.C. (2007), Mercantile Law, First Edition, S.

Company Ltd.

e Maheshwari & Maheshwari (2009), Elements of Corporate Laws,

Publishing House Pvt. Limited, India.

e Kapoor N. D. (2009), Elements of mercantile Law,
Sultan Chand and Company, India.

Latest

Edition,
Chand &
Himalaya

Edition,
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HETT T S fRat fAsataema
| (S T TRE SRR 1997, FHiE 3 ¥ sfaa eaTiia Fhw Rreafieme)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
= wifa d@h

(A Central University Established by Parliament by Act No. 3 0f1997)

fAwr Fie: THUH 406

fawg wra™: ST ary fafyr (Business Research Methods)

qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ #isa waar afafafa; s =@ &
TIRTITAT T/ ATARIRE & F14/ SEae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqe/ [EaRed ;S0
U/ ST FH; NITT FH o@d/ TRASET w1/ Favg/ oA, afew zarf)
TSI & e :

TH ITSIHH & AW F et F areatas sraartas gt v sraria [orr o= gq o stafaet
T AT A7 9T 2T | fEemeft e s iy orver wtafat ue aee Rt & gafead s 7 gweiE e H
A ZIRT; 9TTer TAT AiTeTehi Fgwor ve 6f=a Sfaasd T3 3 § SO A FT T2AF FT Fal o7 oh
IehT T (AU & HaT &l TaATerd H |

Sufeafa siffartar:

Trafaeme & MIaTaT IT5awme F7 T T ATH o & (o =it & 3¥ie § T o od Siaerd &t
HIURAT TE | T 75 % SURANT AMATH § | THE FH STRATAZIA TL AT B GLAT § A5 F A=
T <7 FehaT 2 |

AT o ATGEE :

TSI AT :
ETFISS— L:URTI(INTRODUCTION) (4 H)

o FAAIRF oM~ TRNTHT, WTHMFar U 9ong  JHHAT  (Business Research- Definition
andSignificance,the research process)

o 9T YHIY- AWl UF A TIAT LTe; TG Ta AATAT 9Ter; TTATTeATHTF Ta GHI-@AT 97T
(Types of Research — Exploratory and causal Research;Theoretical and empirical Research,Cross-
Sectional and time-series Research)

o MY HEET, Y B%QQT, e Elﬁﬂw_v‘ilﬂ'r, ﬁ-‘ﬁ'&‘dﬂif (Research questions/ Problems, Research
objectives,Research hypotheses,characteristics)

o fapmac uiveg o My, =My A g &1 YfAHT (Research in an evolutionary perspective,the role of

theory in research)

SPI3-11:INY 3FHeuT T ATTT (RESEARCH DESIGN AND MEASUREMENT) (4 &%)
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QTTe SATHHEaAT- TRATIT, T AUl TAT  SAATTAT R LTe ATTAHeqa T, quATHS TAT THNTHE
orrer; FAf9sr et & WTANTTCH oy TT9ehedaT (Research design — Definition,types of research
design-exploratory and causal research design;Descriptive and experimental design;different types of

experimental design)
TRt T TEAT- A UE AT TUaT- AqTe H AT AAAT F1F (Validity of findings — internal and

external validity — Variables in Research)

HTYE U THTIA— B39 T80T (Measurement and scaling — Different scales)
o SUFLU fAHT- IUETOr FiT Fuar ud feawei=ar (Construction of instrument — Validity and

Reliability of instrument)

Eﬂﬂ'&;— I1:WG< IUBUT (DATA COLLECTION) (4 H)
o UET WHTL- WTHTHF U Tt yaxT; wrafies ya=r dugor & fafe=t (Types of data — Primary Vs
Secondary data ;Methods of primary data collection)
AT FATH FALTEAT; T3 (Survey Vs Observation — Experiments)
TATTAT  TH ITRLOT  (AHIT;  WwATAAT it Fgdr  (Construction  of  questionnaire  and

instrument; Validation of questionnaire)
PIGEL ﬁ'ﬁ?ﬁr; PIGEN AR ﬁ%ﬁ'{_oﬁ; TOAGH TTde9l TR (Sampling plan; Sample size
;determinants; optimal sample size )

o TGSl qaeiieh; TATSAAT U F-HATeqaT Tfaasl Tiafeat (sampling techniques; Probability Vs Non—

probability sampling methods)

SPTS-_1V:Ue< UaY UG fITATUT (DATA PREPARATION AND ANALYSIS) (4 &%)
o U TAY- FFITIA- W— gfafe- waw T F&rar (Data Preparation — editing — Coding —Data entry
— Validity of data)

o I[UITcH T HTATHE Ta<l fFEwT (Qualitative Vs Quantitative data analyses)
o fEmRUa ERER aifeTrT TFe - FTh ﬁ%ﬁ'ﬁl‘ﬂT (Bivariate and Multivariate statistical techniques —

Factor analysis)
o TA¥EATH® fAgwor- q1g fagur- awfeeysr few wg TgqaY (Discriminant analysis — cluster

analysis — multiple regression and correlation)
o FEAATHI THTIA (multidimensional scaling)
o e fAgmr %‘g’ SGERST TifeTshiar ATFaa¥ (Application of statistical software for data analysis)

SPT5-V:Ufdde URFY, d@ dUT ATGAA® MY Afdddl (REPORT DESIGN, WRITING AND

ETHICS IN BUSINESS RESEARCH) (4 ©2)
o oy Tdaad- At wahe- Tiaaa #f fewaeeg FEFET qier 6t aeaHhal- e i -
AT il fAwT F¥q; Tidaad @@ (Research report — Different types — Contents of report — need of

executive summary — chapterization — contents of chapter — report writing)

waree s, AT e savrg i BE FrataemeT, agr Page 19



o SITAT FT YHHT- TULAT- THA- Agl- (fad fF IeTTT (the role of audience — readability —

comprehension — tone — fi nal proof)

o YTdaad YTEYT- Widead ofitia- oty & Afqerdar- ey Y A TFia- ovg § qfawar va aegHgar

(report format — title of the report — ethics in research — ethical behaviour of research — subjectivity

and objectivity in research)

e feera qeaeh :

e Donald R. Cooper and Pamela S. Schindler, “Business Research methods”, 12th Edition, Tata Mc
Graw Hill, 2010.

e Alan Bryman and Emma Bell, “Business Research methods”, Oxford University Press, New Delhi,
3rd edition, 2011.

e Uma Sekaran, “Research methods for Business”, Wiley India, New Delhi, 2010.

e K. N. Krishnaswamy, Appa Iyer Sivakumar and M. Mathirajan, “Management Research
Methodology”, Pearson Education, New Delhi, 2009.
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FETT T sfaeag i RS et
i (9 IT 9T ATARAT 1997, e 3 = Squid €ATUd Hald (Qeafa=me)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
= wifa dh

(A Central University Established by Parliament by Act No. 3 0f1997)

Rwar fe: wHTw 407
T %7 AT : SATIHTES 99T (Business Communication)
qUST ST : 2 hiee ( UF Hiee GAGeT §, 10 He T ATSAM/ isa waar afafafar; s =@ &
TANTLTAT F4/ ATARIF & T/ SEAA/ fUqF F qqeq aret Taafd T 15 5 F 0
FEANR SF F ARG/ ae® F@; dFaE/ dEwcTd w; Aied qaqu/ [EaRed w1 ;S0
TUZ/ A FE; NITA H @/ TS &1/ Fave/ 0|/ afa =3m)
TSI & e :

o AT fafer grer faenf=t & forfera va wifers g &1 e |

o et # FHTEATRF T F G TAT THA D B THAT § Fa HLAT |
Sufeafa siffartar:
Frafamme % AT qTsawy 7 W aE A19 o & fory iyt & swfie g f o o siaera st
HIURAT T | TTq 75 & SURANT AWATE © | THE FH SURATARIA TL AT BN TLAT H q57 F A=
ToraT ST FhaT B |
AT F HIGS :

1. 93d 99841 75 %

TSI QT -
THE - I: 9899 & g (Theory of Communication) (4 ‘Ei%)
o TEITUTHT ‘E@ﬁf, HE T K8 Hfﬁ"ﬂ (Nature, Importance and Role of
Communication)

° HT%WWQﬁWm'(The Communication Process)
° HTﬁqW#ﬁaﬁﬂﬁ (Barriers to Communication)
THE - II: GUUTHE] (Forms of Communication) (4?@)
° ﬁ?ﬁ?ﬁ?ﬁﬁWW'(Written Communication)
o T Hifers gvwur (Non-Verbal Communication)
o HITEH TFEII: Hﬁhﬁﬁﬁféﬁﬁ%eﬁ'$ﬂT, qﬂ?ﬁ'ﬂﬁﬂT (Oral Communication: Art of

Public Speaking, Effective Listening)
THS — III: OV F I (Applications of Communication) (4 H<)
o IRISAT RUTE @ (Writing a Summer Project Report)
° ﬁﬁﬁ*?iam%ﬁTan%@? (Writing CVs & Application Letters)
. Hﬁﬁ{ﬁﬁf3ﬁI¥WaTﬁﬂT (Group Discussions & Interviews)
ngé— Iv: Hﬁﬁﬁﬂﬁ*qgaﬁﬁfﬂﬁﬁ$ (Important Parameters in Communication)(4ﬁ%)
o FTIAATH® HFITIH < Fﬁ?fﬁﬁﬁ MAM™M (The Cross Cultural Dimensions of

Business Communication)

o =N T W9 (Technology and Communication)
o FTAAIUF FWUUH Afq® ¥ FAT 2 (Ethical & Legal Issues in Business

Communication)
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TS —

I 991 (Mass Communication)
V: T 9G¥V HTHH (Other Communication Parameters) (4ﬂ%)
ATa=TT il TTHRAT 3T ST T8 (Negotiation Process & its Management)

fasterer FRghe RSTSMT (Designing Visual Communication)

o AT FEQAAI FAMT T YETT FIAT (Creating and Delivering Online
Presentations)
e feera qeaeh :
e Scot, 0. (2004). Contemporary Business Communication. Biztantra, New
Delhi.
e Iesikar, R.V. & Flatley, M.E. (2005). Basic Business Communication

Skills for Empowering the Internet Generation. Tata McGraw Hill
Publishing Company Ltd. New Delhi.

Ludlow, R. & Panton, F. (1998) . The Essence of Effective
Communications. Prentice Hall of India Pvt. Ltd.
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fadiT 99=< (Second Semester)
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HETcAT el saeag i fBat Reafa=mey

i (H9e g aTia AT 1997, #Wih 3 F st e(Uq Her faeata=mey)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
= @i @0

(A Central University Established by Parliament by Act No. 3 of 1997)

v fe: THTE 410
o Fr A SATIRE FYTOHT (Business Analytics)
AU HeeH: 2 HeeH (UF Hiee GAqeT g, 10 He T ATEAM/ Wisa w1 afafafa; 5 =@
TANTLTAT F14/ ATARIF & F/ SEEAA/ fUF F qqeq aret Tarafd 9w 15 5 F7 0
FENR S0 & ARG/ qRe® F9; AN/ dweTEw wd; HAied 940/ [EaHEd ®d;  SeT
TUZ/ AT FE; QTITT H @/ TRASHT w1/ FHavg/ §fEw|/ afar sa)
TSI & 32T
o FATITIE TZTURT T A ATATIOMSN Hl THAT | FATHAT AT 787 FHEAT |
o T wiafafaat & saraThw Fgfoeht &t BFfere gt F soar & E=ntdat #1 sraerg F2ET
SufRefa swasaar:
TTSTHH T T TG ATH A 6 Tord ST | SFHIE ¢ il o 91 T @l § Iq09d T | 9q 75 S
IRt ST g S 7 g9 9% A1 0 TLeT § 57 F Jf=d (oha1 SIT 96ar g |
AT o ATGEE :
1. 99d 94eT: 75 %
2. Aqq AAE TeATHA: 25 S
> FATH ATOGRHT: 10
> HHgAEi: 5 %
> qTEY qiEe e : 5
> HTHA FT TLTTT: 5

TSI TTHIT :

THE - I: (4 Q)
o ATUTIH a{aﬁﬁ ED %I'Q Th THTE (A Framework for Business Analytics)
o PR =T8T @Y (Analytics Domain Context)

o°

%

o\

THE - II: (4 w2)
o fAvig wiEw: fAorx &t seremar w1 a9 FAT (Decision Framing: Defining the Decision
Need)

o fAuix gi=fo T (Decision Modeling)
o A9 AT (Decision Making)
o Ay fAouTes (Decision Execution)

THE — III: (4 H<)
o YT FAAT (Business Intelligence)
o T WaHF: FAT W ST T ITANT ¥ T ¢ (Data Stewardship: Can We Use the Data)

THE - IV: (4 ®)
o TSHAL T THTE FATAT (Making Organisations Smarter)
o YT erHar 1 AU (Building the Analytics Capability)

THE - V: (4 Q)
. aaﬁﬁ SEAED (Analytics Methods)
. aaﬁﬁ HTHAT AT (Analytics Case Studies)
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T e
e Albright, C. S. & Winston, L. W., (2016), Business Analytics: Data
Analysis & Decision Making, Sixth Edition, Cengage Learning.

e Prasad, N. R. & Acharya, S., (2016), Fundamentals of Business
Analytics, Second Edition, Wiley, New Delhi.
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HgTenT T Ay i B freafa=me
i (F9= g qria A fREw 1997, FHi® 3 F siantq wTiuq FHT RreatEemT)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

Ll UL (A Central University Established by Parliament by Act No. 3 of 1997)

Rurwie: waum 411

Rurwram: R<hg 999 (Financial Management)

QT #HSeH: 2 H(eed (UF Hiee A §, 10 H & ATA™/ FWST FAT AAtAfd; 5 = 7
TARTTAT 14/ SATART & F1d/ S[Erad/ [Ue® & Aqcd arell TATATE TAT 15 5 AT 7T FHIEAFT T
& AeTa/ ATRE #; AT/ JEcus wd; Aledd 9940/ [EIETAd w9; Sl §Ugu/ & w1 ;
Qe T @/ TRASAT w4/ e/ e/ afar za)

TSTHT & 29T :
o fa<itT yae T T sEgmonst w1 quA 9T faw it Bfss &at & 9w § e § et 6 q1g
FEAT |

o o ¥ foru Aferer STt &1 wrwT
o To=fTa yagw ¥ TequTe g9 aTer AT it & BT T ST FHLET |
Iufefa srareaear:
ITIFHH FT T 38 ATH o & (o ST | SFHIE ¢ ol 9 oad Iiqerd F@mi |§ Iureqd T8 | 9%eq 75 °
IqTeATa AT g orees 7 g9 9% Tl &7 90T § 939 | af=d AT ST 9d1 ¢ |
T & ATAeS :
1. o3 998 75 %
2. 9qq ATE GeATRT @ 25

o\

o\

> FEATH AEAEET ;10 S
> THEEFET : 5 %
> TEAT TR VR ¢ 5 %
> A FTALTAT : 5 %
TTSIHH FTRAT:
THE - I: faha weee 1 9= (Introduction to Financial Management) (4 'Ei%)
° ﬁ?ﬁw‘m‘wmaﬁ, IEEIGEE =] (Meaning, Evolution and Scope of Financial
Management)
° WWW%@Q’J; IEEEEIR] (Objectives of Financial Management; Finance
Functions)

o fa<fim stew: MH+QdH+a?H(Financial Goal: Profit Versus Wealth)
° ﬁﬁﬁ?, ﬁﬁ*ﬂ3ﬁTﬁﬂﬂWTﬁ*ﬁq(Financial, Investment and Dividend Decisions)
° @ﬁﬁﬂ‘@i’%%m (Functions of a Finance Manager)

THE - II: &9 H AHAS ToF (Time Value of Money) (4 )
° aﬂ'%'ﬁqq1$m'£TH#wqdlﬁhfd%$ﬁv(Concept and Technique of Time Value of
Money)

e  H{IATH *T%EWHEﬁTaﬁﬁ#ﬁ?ﬁﬁﬁa@Tﬂ?q (Future Value of Series of Payments and

an Annuity)

e H{IATH %T%EFH’ﬁﬁfaﬁ§£T$TaﬁqFFE@T(Present Value of a Series of Payments

and an Annuity)

o HWT WA THAI® & ATAGINE FIAIAN (Practical Applications of Time Value

Techniques)
THE - III: ﬁﬁ*ﬁ?ﬂﬁT(Capital Structure) (4 ﬁ%)
o O FETT (Sources of Finance)

° ﬁﬁ}#ﬁgﬂﬂﬁ*$rﬁﬁ, H%WleﬁhiHaw (Meaning, Concept and Significance of Cost
of Capital)

° ﬁ?ﬁ 7 AWTT: IR e | d\T (Cost  of Capital: Weighted Average and
Marginal)
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iﬁ} HEAT: W T Hgcd; <EdH ﬁﬁ} HTIAT (Capital Structure: Forms and
Importance; Optimal Capital Structure)

S J=AT F Frgia: O o, 4F TRATAT o S TYUIRE g8 (Theories of Capital
Structure, Net Income, Net Operating Income and The Traditional
Approach)

1v: «rsTier S ik % geai#7T (Dividend Policy and Firm Valuation) (4 <)
ATHATIT I 3T I7HF TF¥ (Dividend Policy and its Types)

SATATT AT T TATIT T 3T a9 9% (Factors Influencing Dividend Policy and
Bonus Shares)

T AT AT FIAT,  ATATL AT ST FAAT 9o o o7 F&T & 9T (SEBI Guidelines for
Issue of Bonus Share, Dividend Policy and Firm Value)

arwier frgia:  amex Aiew, Wied #@igd, AIRRAsT @Y A (Dividend Theories:
Walter’s Model, Gordon’s Model, Modigliani-Miller Model)

THE - V: foaw SR iﬁT T9E T qHALE (Leverages and Techniques of Capital
Budgeting) (4 =)

faq<ﬂ3ﬁTdHQwH%H\(Leverages and its Types)

ﬁﬁ%aa€qq3ﬁfﬁhﬂﬁﬁq(Meaning and Importance of Capital Budgeting)
iﬁ}aﬁEif?fFﬂEQT(Difficulties in Capital Budgeting)

TS qohe o : ﬁ?ﬂﬁ?ﬁﬁ'%Tﬂﬂﬁ?,?méaﬂﬂﬂi(Traditional Techniques: Pay Back
Period, ARR)

AMEAF qTHhAH: TAAET, SASAAT ¥ d1ee (Modern Techniques: NPV, IRR and PI)

qIfed e :

Prasanna Chandra (2011) Financial Management, Eighth Edition, Tata
McGraw Hill, New Delhi.

Parrino & Kidwell (2011) Fundamentals of corporate finance, First
Edition, Wiley India Pvt. Ltd., New Delhi.

Khan and Jain (2011) Financial Management (Text Problems and Cases),
Fifth Edition, Tata McGraw Hill, New Delhi.
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FrgTeT Tt stqg e R et
i (HEE ERT 9TRE SR 1997, #WiF 3 ¥ siqvia ST 7 Areafa=ma)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

s U (A Central University Established by Parliament by Act No. 3 of 1997)

v fe: THUw 412
Ao wram: RueE yeee (Marketing Management)
U HeH: 2 hiSeH (TF Fiee aAqed §, 10 e & ATSAM/ T(6d FaT Tfafafer; 5 w5 &
TANTLTAT F4/ ATAGIF & T/ SEEAA/ fAF F qqeq arel Taafd T 15 5 F7 0
FENR 0 & ARG/ qRe® FE; AN/ dHeTw Hd; el 940/ [EaHEd ®d;  SeT
TUZ/ AT FE; TITT F @/ TR w1/ FHavg/ fE|/ afar sa)
TSI & 32T

o TammfarTi v fEroore fRrgiat qom sraemorsit it STy 397 |

o IR, HF Mg, TIM &Y "adw % forw sfa woriifa &1 === w2 Taret fEooe wrdse

fesTes #F1 * foru fa=ntsay =1 oerw F3AT |

o =TT 1 Ao & adHTE q2i & AT-Ar IWLAT TgiEl & T=d HaT |
SufRefa swasaar:
ITSTHH T T TG ATH o 6 ford St F S¥fig g &t o o1 Wiaerd =@l § IUsd ¥ | 9%+ 75 S
IRt e § RS F g9 9% A1 &1 90T § 9o+ & af=d 3T S 9har g |
AT % AIASS :

1. 990 984T @ 75 %

THE — I: AU Yaeq %7 IRTT (Introduction to Marketing Management) (4 ¥<)

o fAUMH wggw W oAd WX Hgd (Meaning and Importance of Marketing
Management)

o AN SMHRTH T e fATUe AFYTOMTd (The Market Offerings and Core

Marketing Concepts)

o fAUUT 3ol (Marketing Philosophies)

o TaguT geraT (The Marketing Process)
EEFI'%— II: W%T@TWW (Environmental Scanning and Information
Gathering) (4 Ei%)

] WW"TW%W (Analyzing the Marketing Environment)

. %WWWTW?P[ (Marketing Information System)

o fagure srrer wferaT (Marketing Research Process)
THE - III: SIHIA F9gR & [AFue, s &= i gg=9™ i @fda w7 (Analyzing
Consumer Behavior, Identifying Market Segments and Targeting) (3 ‘Ei%)

o TIEAT AT WHHFAT T STATHT AT TATET LA a7l F&F (The Buying Decision

Process and Factors Influencing the Consumer Behavior)
o AT fAvTSI (Market Segmentation)
o  TTSITY &I ATSNT AT (Market Targeting)
THE — IV: 39 [@vr 1 99MT (Understanding the Marketing Mix) (6 H<)
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I aﬁ*ﬁJ(Product Decisions)
° HFJﬁ*ﬁH(Pricing Decisions)
o fagwu A" (Distribution Decisions)

° #ﬁﬁ?fﬁﬁ?(Promotion Decisions)
THE - V: ﬁwﬁaﬁmﬂﬁaﬁtha ¥ATT (Current Issues and Emerging Trends in

Marketing) (3ﬂ%)
. Hﬁ?ﬁﬁﬁgrqagﬁ3ﬁtﬂlﬂUlﬁﬁﬂmﬁ(Customer Relationship Management and Rural
Marketing)

o = AUV FT AT AUVE (E-Marketing and Services Marketing)
o I\ AU, #mINE fBouH siv fBuve § 9% HE  (Green Marketing, Social

Marketing and Ethical Issues in Marketing)

qeIfegd e
e Kotler Philip; Keller Kevin Lane; Koshy Abraham & Jha Mithileswar

(2009), Marketing Management: A South Asian Perspective, 13
Edition, Pearson Education, New Delhi.

e Ramaswamy V.S. & Namakumari S. (2009), Marketing Management: Global
Perspective Indian Context, 4" Edition, Macmillan Publishers India
Ltd., New Delhi.

e Karunakaran K. (2010), Marketing Management: Text and Cases 1in
Indian Context, 3*¢ Edition, Himalaya Publishing House Pvt. Ltd.,
Mumbai .
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HereAT TiEf siaearg B Reafa=mem
i (F9= g qria HfafRaw 1997, FHi® 3 F siantq wTiuq FHT RreatEem)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

Al A (A Central University Established by Parliament by Act No. 3 0f1997)

Rwr fe: AT 413

ELREIGIL I C IO R CL L (Human Resource Management)

qUST HIeSH: 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ isa Faar afafafar; s =@ &
TIRTITAT T/ ATARIRE & F14/ SEae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF [ ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqu/ [EaRed w1 ;S0
U/ A FA; T F o@d/ TRASHT w1/ Favg/ offfm, affew zarf)

TSI & e :

o WA HHTHH TaeH T L THAAT TAT TS H AT HATST Taerdh hl JIHFTA T FTAT A0
THAAT |

o T HHAT T FqHM ATITRE TRgeT § AT GETee Tae= fohe T ST ST & FHTHHTs
e U HEea ol AT BT FE AT R |

o  THFCAI AT H IFLA AT HATET Hl H TF SAqGE FIIAA FHLAT |

Sutef srfeamar:

Tt # MIaTaT IT5awme F7 T L ATH o & o =it & S¥ie § i o od Siaerd &t
HIURAT TE | TTq 75 % SURANT AFATH § | THE FH SURATAZIA TL AT B GLAT § A5 F A=
ToraT ST FhaT B |
AT o ATGEE :
1. 99d 94eT: 75 %
2. Aaq AAE TeATHA: 25 S
> FEATH e 10
> HHgAEi: 5 %
> UTaY qige yEdHd: 5
> AT FTALTAT: 5 9

o°

%

TSI AT
BTFI'% - I: W9 qEd Y§g9 % fow = (Introduction to Human Resource
Management) (4 W)

o TUFAUH #HiT THd, TIT ¥ Agd (Nature, scope & significance of HRM)

e TUHH T Y 3%—‘2?{, JTE AT T w1 (Objectives, Relevance and Function of
HRM)

o TUAATLUH 3T 3% TG0 (HRM and its environment)
o HET THTYT TISTH (Human Resource Planning)
o STT 3T =T (Recruitment and selection)

3?hT§— II: ATHE S9Tee &7 e (Developing Human Resources) (4 ‘Ei%)

o 3T 3T TIASATHF TATSHFLU (Induction & Organizational socialization)
gforefor - H{faAt:  FEET WX JEAE (Training ©policies: programmes &

techniques)
o JaY A FEFT (Management Development programmes)
o ia fRNTEMw: F0 THTET T g9d9  (Job Designing: Job Enlargement &

Enrichment)
o  IehfoTsd FTA ATEAT (Alternative work arrangements)
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THE — III: TS99 (O 3} HRIL TA9AT (Performance Systems & Career Planning)

(4 ®2)
° SI'Q’-‘?%T@T&‘I’H?ITHFH’W (Performance and Potential Appraisal)
o FRIT TAISMET MT IIALMTRIT  FTUTIOT (Career Planning and Succession
Concepts)

° %ﬁ?Tﬁ“FUFﬂﬁﬁiaﬁaaTﬁﬂT(Employee Counselling & Empowerment)
o FASHAT #TIUEAT (Quality of Work Life)
Qﬁﬂi— Iv: EQEEHQTQﬁﬁﬁH(Compensation) (4?%)
° %PfHFHFFH(JOb evaluation)
° f%ﬁﬁTﬁﬁﬂT@?#ﬁﬁjﬁ%3ﬁ?%ﬁﬁ?ﬂ(Nature & role of financial incentives)
o FHHATL ATH < AaTd (Employee benefits and services)
° ﬁW$PRTﬁ?ﬂTW’(Grievance Handling)
33?%— V: Hﬂ?ﬂﬂfﬁHF*?ﬁ?HHHSNﬂﬁ(Contemporary Human Resource Practices)(4€ﬁ)

o THFAI ATHF FTAT 3T AW HHATIT Ao (Contemporary global trends and
human resources management)

° ?WﬁffﬁﬁaaﬁT(Diversity at Work)

. Hﬂf%%@WGﬁT§ﬁ¢$ﬂﬁ (Empowerment and gender issues)

° ﬂFFJ?WWa?W{H?TQVHﬁ*(Human Resource Information system)
° ?Wﬁﬁ?ﬁgﬁ%QTéﬁﬂﬁfﬁﬂT(Business Process Reengineering)

e feera qeaeh:

e Dessler G.& Varkkey, B. 2011, Human Resource Management, 12t
Edition, Pearson Education, Inc, Delhi

e Decenzo, D. A. & Robbins, S. P., 2009, Fundamentals of Human
Resource Management, 10" Edition, John Wiley& Sons Inc., New Delhi
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HereAT TiEf siaearg B Reafa=mem
i (F9= g qria HfafRaw 1997, FHi® 3 F siantq wTiuq FHT RreatEem)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

Al A (A Central University Established by Parliament by Act No. 3 0f1997)

Rua fe: AT 414
IELREIGIL A IS LR CE L (Operations Management)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ isa Faar afafafar; s =@ &
TIRTITAT T/ ATARIRE & F4/ SEae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF [ ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqu/ [EaRed w1 ;S0
U/ A FA; T F o@d/ TRASHT w1/ Favg/ offfm, affew zarf)
TSI & e :
o o=t it HoTeT YU F ATHE g T AT |
o FTEQATAH S(IAT o ATATH THEAT F I § TATAT Taeld % Hged il GHATT |
Sufeafa siffartar:
Trafaeme & MIaTa IT5awme F7 T L ATH o & (o =it & 3¥ie § i o od Siaerd &t
HIURAT TE | TTq 75 % SURANT AWATH § | THE FH STRATAZIA TL AT B ILAT § A5 F A=
T ST FehaT 2 |
AT o ATGEE :
1. 99d 94ET: 75
2. Aaq AAE TeATHA: 25 S
> FATH AR : 10 %
> HHgAEl: 5 %
> TTET TiEe yedd: 5
> HTHS & ATAT: 5
TSI TTHIT :
3?hT§— I: GETAA Y9 F IR=T (Introduction to Operation Management) (4 ‘Ei%)
° WW%@W@TW (Nature & Scope of Operation Management)
o 37T FTATHS &=l & g Rear (Relationship with other functional areas)
° Wﬁ?%%aﬁﬁmaﬁﬁ (Recent trend in Operation Management)
° ﬁlﬁﬁwaﬁ'{mwaﬁf@m (Manufacturing & Theory of Constraint)
THE — II: IUTET YUTHT (Production System) (4 ¥2)
o ITUTEH TUITHAT o THTT (Types of Production System)
o FAFHAH (FAE) (Just in Time (JIT))
o e JUITEAT (lean system)
THE - III: SIS S9TEA X WihaT 999 (Product Design & Process Selection) (4 ®2)
o IcuTe feTe fit wihar & 5wur (Stages in Product Design process)
° W%@"WT (Value Analysis)

o YT TIM 3T FAMIT: WEHNR, AW, HAS T TFAM (Facility location &
Layout: Types, Characteristics, Advantages and Disadvantages)

o FIH UTY X Iia BSTEH (Work measurement and Job design)
THE - IV: W@TW@W (Forecasting & Capacity Planning) (4 ‘Ei%)
. W%H‘ﬂ%ﬁ (Methods of Forecasting)
o  TR=TAT TTSTAT T AT (Overview of Operation Planning)
o  IUTET TUTHITIAT (Production strategies)

o YT §@T Y84 (Supply Chain Management)

o\

o°

o\

waree s, AT e savrg i BE FrataemeT, agr Page 32



T T 3 Hﬁ?qaﬂﬂ'(Purchase Management and Inventory Management)

TS - V: ﬁWHﬁTH?ﬂH(Quality Management) (4 W)

TOrET:  IRETST, ST ST UrET A FWd (Quality: Definition, Dimension
and Cost of Quality)

ﬁﬁﬂ?{ﬁﬂ?(3W§3W) (Continuous improvement (Kaizen))

Hﬁ%@*TﬂFEﬁﬂ'ﬁ?ﬁFﬁ: ﬁ?’ﬁhﬁﬂm'(statistical Quality Control: Variable &
Attribute)

HﬂTﬁﬂma?WQQHﬁ(fﬁﬂﬁﬁd (Total Quality Management (TQM))

qeIfegd e

Heizer Jay, Render Barry & Rajashekhar Jagadish (2011), Operations
Management. 9th Edition. Pearson Publication India, New Delhi.

Buffa E.S., Modern Production Operations Management (2007), Wiley
India, New Delhi.
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FrgTeT Tt sfarg e R et
i (g g wika st 1997, #9i® 3 % siasfq wnfad Sty Freafaerem)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s =ifa #@0

(A Central University Established by Parliament by Act No. 3 0f1997)

fRwr fe: AT 415

w1 A ATEATHE aEAie Ud g9 g % REid (Quantitative Techniques and
Principles of Operation Research)

qUST HIeSH: 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ isq Faar afafafar; s =@ &
TIRTITAT F1F/  ATARIRE & F14/ Eae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqu/ [EaRed w1 ;ST
U/ A FH; T FH o@d/ TRASET w1/ Favg/ offfwm, affew zarf)
TSI & e :
o AR AT AT F HTATHS dehet1eh o TAWT F Tt sy afef=rd T |
Sufeafa siffartar:
Frafaeme % T ITsawmy F7 W g A19 o & fory fErantiat & swfie g f o o siaera st
HIURAT TE | UL 75 & SURANT AWATE © | THE FH SURATARIA TL AT BN TLAT § A5 F A=
ToraT ST FhaT B |
QAT 6 HIAES :
1. 99d 94eT: 75 %
2. Aqq ATE qediwd: 25 %
> FTATH GOIEET: 10 %
> AYgEAE: 5 %
> qTE¥ qiEe e : 5
> HTHA HT ALTTT: 5
TSI ATHIT :
THS — I: HTATHS qaeeh %7 ITT (Introduction to Quantitative Techniques) (5 ®¢)
o FUATHSF HIETHT: - @ETEETSI'@'%, WW@W (Descriptive Statistics:
- Presentation of data, Measures of Central tendency)

o TUTAAT: HFeUAT, THA, HIAd HHEAT, o2 THT (Probability: Concept,
Theorems, Conditional Probability, Bayes’ Theorem)

o TYTEAT fAd<or: 3¥dqd ¥ ¥dd (Probability Distribution: Discrete and
Continuous)

. W%Taﬁ'(ﬁﬁm (Correlation and Regression)
TS - II: WWT@TWQW%W (Linear Programming and Sensitivity
Analysis) (3 He)
o IWF WIATHHIT: UTMhehel AU ST &ohdd T4 (Linear Programming: Graphical
Solution and Simplex Method)
° H’%a?rseﬁwi%rz%rw (Sensitivity Analysis)
37=h'|'§— 111: A g sk e« Rga (Decision Theory and Game Theory) (4 ‘Ei%)
o vl frgia: Mf%raar & qga Mfar, sifew i srfRfeaaar, Hwia f@gwor, @l g9 fagoo
(Decision Theory: Decision Under certainty, risk and Uncertainty,
Marginal Analysis, Decision tree Analysis)

° @Hﬁl@'ﬁf QEWWW, ﬁw, EEIIE RIS IRREIR] (Game Theory: Pure

and Mixed Strategy, Graphical, Dominance and Algebraic Method)
TS — IV:TIREET 3T F Kt THEATU (Transportation and Assignment Problems) (4 T<)

%

o\
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THIS —

qagd gHeNE:  dfbE SFdgd 99T, Ihaddl die gEiemdHe & form TR
(Transportation Problems: Basic Feasible Solution, Test for
Optimality and Transhipment)

ﬁPRFTHTRﬂT(Assignment Problem)

V: ﬁaﬁﬁﬁﬁ$mﬂaﬁ(ﬁﬁﬂtqfﬁi(Network Analysis and Queuing Model) (4?%)
%a$%ﬁ%awmw d}iaFEﬁ3ﬁT¥ﬁ¢ﬁPq(Network Analysis: PERT & CPM)

FATL AISA (Queuing Model)

qeIfegd e

Hillier, F. S. & Hillier, M. S. (2005), Introduction to Management
Science. Tata McGraw Hill.

Gupta S.P & Gupta, M.P (2003) Statistical Methods. Sultan Chand &
Sons, New Delhi.

Taha, H. A. (7th ed. 2002). Operation Research: An introduction.
Pearson Education New Delhi

Vohra, N.D (2003). Quantitative Techniques in Management. Tata
McGraw Hill,New Delhi
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HETT T S fRat fAsataema
| (S T TRE SRR 1997, FHiE 3 ¥ sfaa eaTiia Fhw Rreafieme)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
= wifa d@h

(A Central University Established by Parliament by Act No. 3 0f1997)

Rur fe: AT 416

IELREIGIE B SIS IR EL L (Project Management)

qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T AT/ isa Faar afafafar; s =@ &
TIRTITAT T/ ATARIRE & F4/ Eae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqe/ [EaRed ;S0
U/ ST FH; NITT FH o@d/ TRASET w1/ Favg/ oA, afew zarf)
TSI & e :

Sufefa stfemiar:
Trafaeme & FIaTaT IT5awme F7 T I ATH o & (o =it & S¥ie § i o od Siaerd &t
HIURAT TE | TTq 75 % SURANT AMATH § | THE FH SURATAZIA TL AT B GLAT § A5 F A=
T ST FehaT 2 |
AT o ATGEE :
1. 99@ 9084T: 75 %
2. Aaq AAE TeATHA: 25 S
> FATH AR : 10 %
> dHgAEi: 5 %

> TTaY UiEe yediE: 5 %
> HTHA FTALTTT: 5 %
CICSER R
THE - I: (4 %)

o TRIATSAT Waed &l 1 aTd (Basics of Project Management)
o TS REEIG! T =T (Project Identification and Selection)
o TRESHT IS (Project Planning)

TS - II: (4 §)
o TRISATHT HLAAT 3T TISATHS ﬂ% (Organisational Structure and Organisational Issues)
o  Eardy i Hfifiuw (PERT and CPM)
o TTATSATSN & HHTEM 39X (Resources Considerations in Projects)

THTS — III: (4 w)
o  TRATSAT AW e[ (Project Risk Management)
o TRIATSHAT UCESIECED] E 1Ky q=T TSNEATAT  (Project Quality Management and Value

Engineering)

o TTITSAT Taee HqAT Ut (Project Management Information System)

THE - IV: (4 %2)
o TRATSATAN & o7 @IT 3T qae (Purchasing and Contracting for Projects)
o  TRIATSAT TR HTIH 3T A9 (Project Performance Measurement and Evaluation)
o TRETSAT fAouTes 3fi¥ fA==r (Project Execution and Control)

THE - V: (4 %)
o TSI FANI-3MIE, (UL 3T HicAT-1T (Project Close-out, Termination and Follow-up)
o TRATSHT Ya&w ATFaTT (Project Management Software)

o TRATSHT &= | 7 T2=i97 (Case Studies in Project Management )
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e feera qeaeh :
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T 99X (Third Semester)
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A TCHT et fargiy fear feafaeme
i (T 51T OTRE AT 1997, FHiH 3 F aia e T fAreafa=em)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

o (A Central University Established by Parliament by Act No. 3 0f1997)

Ruar fe: waTw 421
IELREIGIL PR IEIE IR L] (Gandhian Management)
qUST HIeSH: 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ isa Faar afafafar; s =@ &
TIRTITAT T/ ATARIRE & F4/ SEae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF [ ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqu/ [EaRed w1 ;S0
U/ A FA; T F o@d/ TRASHT w1/ Favg/ offfm, affew zarf)
TSI & e :
o e ST % FHETAl & e Ux Srefeieh HeTeli  Wagd % a1 § A=ty #i1 faeqa S &7 |
o T ST o SATELTT T ST FHT TATS TAT FAATIAT HEAT T ASTGIEH AT TAT TLETF AN
FEET |
Sutef srfeamar:
Frafaeme % AT 9wy 7 W aE AT9 A & fory fEratiat & swfig g f o o siaera st
HIURAT T | TLq 75 & SURANT AWATE © | THE FH SURATARIA TL AT BT TLAT H A5 F A=
ToraT ST FhaT B |
QAT 6 HIAES :
1. 99d 94eT: 75 %
2. Aaq AIF qediwd: 25 %
> FATH AR 10 %
> AYgEAE: 5 %
> qTE¥ qiEe e : 5
> WA T ALAAT: 5
TSI ATHIT :
W":%— I: Tt yegT: Q?F‘?I'ﬁﬁ'il' (Gandhian Management: An Introduction) (4 Si%)
° Tﬁﬁ‘@l’lﬁﬁ‘@fﬂ?ﬁﬂ?ﬁ\%ﬁ'{ﬁﬁq (Nature and Scope of Gandhian Management)
o  TiefiaTer arfeler Aifa (Gandhian foundation of Economic Behaviour)

o THTS F T AMTHY 9T (Mutual dependency with the Society)
o S I STELAT ST AT FATT o 1< § 7T ST F 8= (Gandhi’s ideas about human

needs and human welfare)
THS - II: | GOre+ & ai § Tiefy % g9f/f39 (Gandhi’s Philosophy about Human
Resource) (4 ‘Ei%)
° W%WW (Respect for Labours)

e T e sfir FHET F Y (Kinds  of Relationships an Employer and
Employee should have)

o HTEF IATH HETHT (Owner vs Trustee)

o TAT AT a9 % a9 faawor % forw fgia (Principles to guide equal distribution
of power and wealth)

TS - III: TEETRl SIaATHS 43adT 3K qd<d (Gandhian Organisational structure
and leadership) (5 ©T)

o  TIASATHSF GIFAT F A= (Models of Organisational Structure)

o TATH YA 3T 7Y AT (Stress Management and Conflict Resolution)

. ﬁ?lc_cr%ﬁFT%TUT (Characteristics of leadership)

° W%WWWW (Gandhian Approach to Leadership)

%

o\
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THE - IV: T Yead (Self Management) (3 ‘éi%)
o TF YAYA: Q_GF‘Z{ﬁ?'?I (Self Management: An Introduction)

o 3TCH TIYH FEA & a1 | ey F HraAr (Learning from Gandhi ji about How to
manage self)

THE - V: Afasdr (Ethics) (4 =)
o JagHFT AfAFAT (Managerial Ethics)
e HMET HA TAT STHTRTAT F T emex (Human Values and Respect for Consumers)

qeIfegd e
o TETCIET ATeH
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HETCHT et fagiy fear feafaeme
i (F9 5T TTRT SAFET 1997, FHi® 3 ¥ siavta ATOd FRF fagatawme)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

Al (A Central University Established by Parliament by Act No. 3 0f1997)

fwT fe: THUE 423
IERREIE e P weﬁ?ﬁrw (Consumer Behaviour)
U HeH: 2 hiee ( UF Hiee GO §, 10 He F ATGAM/ T(6d FaT TfAfafer; 5 w5 &
TANTLTAT F4/ ATARIF & T/ SEEAA/ fUF F qqeq aret Taafd 9w 15 5 F7 0
FENR S0 & ARG/ qRe® F9; AN/ dweTw Hd; e 940/ [EaHEd ®d;  SeT
TUR/ A FE; NITA H d@d/ TS &1/ Favg/ 0|/ afa =am)
TSI & 32T
o ITHIH AR & (AT TZA HI A o (o1 == F T/ a7 |
o ITHIH AR &l THATET FLA ATl AT AT ATAH FLhI (2T FIAT 32 Fqore ot &
e % oI =9 9/t FT AT FEAT |
Sufeafa siffamtar:
Tt # MIaTaT IT5awme FT T T ATH o & (o =it & S¥ie § T o od Siaerd &t
HIufterq 78 | wieq 75 ¢ SUrRAfq ARETd 7 | THE FW IuRAiaE 9T el A O § da4 § qf=d
T ST FehaT 2 |
AT F HIGS :
1. 99d 94ET: 75
2. Aaq AIE qediwd: 25 %
> FATH AR : 10 %
> AggEEl: 5 %
> TTET TiEe yedd: 5
> HTHA HT AeTIT: 5
TSI TTHIT :
3'°F|"§— I: WWWW (Introduction to Consumer Behavior) (3 ‘Ei%)

e  JUHITHT HFFgIT: Qﬁaﬁ?ﬁﬁ?ﬁﬁ'ﬂ (Consumer Behavior: Meeting Changes and
Challenges)

o  IUNHTTHT WW‘T@WT (The Consumer Research Process)

o I AT T AT 8T (Market Segmentation and Strategic Targeting)
THE — II: TH ARh & €7 § STHARH (The Consumer as an Individual) (5 H<)

o TR AT (Consumer Motivation)

o f<hcq Q_q"dw-llrhl qdgIL (Personality and Consumer Behaviour)

o  IUHIHT Tegeftshor (Consumer Perception)

o  ITHITHT ATERTH (Consumer Learning)

° WWW@@TW (Consumer Attitude Formation and Changes)

° @WQ?WWW (Communication and Consumer Behaviour)
BTFI'% - III: 9THEINE 3T FIT{zfﬁ?F gfErer o SuH=AT (Consumers in their social and
Cultural Settings) (3 ®Q)

o UTRATI 3T ATHTISIE 37 (The Family and Social Class)

° WWWWWWQW (Influence of Culture on Consumer Behavior)

o FAT-HTEFIAF ITATHT FAEL: UH FAETPIT UNRYET (Cross-Cultural Consumer

Behavior: An International Perspective)

THE — IV: IIHIAT [ $it If%AT (Consumer Decision Making Process) (5 &)

o\

o°

o\
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g fRerfas w99 (Situational Influences)
IaqI<hT At o9 &Y gfRar sie gweT g9 (Consumer Decision Process and

Problem Recognition)

ﬂﬁﬂTaﬁ?$W(Information Search)

aﬁﬁaﬁﬁﬂyQHviﬁthQd(Alternative Evaluation and Selection)
aFﬁﬁ*IﬁHWSﬁIEﬁ}E(Outlet Selection and Purchase)

FI-TLT] Qf%qﬂf, PIEED ﬁ@f@, ﬁhfﬂT§$ IREP-GII (Post Purchase Processes,

Customer Satisfaction, and Customer Commitment)

THIE — V: Afd®, EITSATHS ST AiqaTed 98X (Ethical, Organizational and Online
Behaviour) (4 ®2)

fque  dfdswar sie g RSreEe ® (Marketing  Ethics  and  Social

Responsibility)
dﬂédkH%ﬁﬂVﬂqai(Organizational Buying Behavior)

. QHFH§HGqﬁF$IaFﬁ?T (Online Consumer Behavior)
e feera qeaeh :
e¢ Schiffman L.G. and Kanuk L.L. (2006), Consumer Behaviour, 9th

Edition, Pearson Education, New Delhi.
Hawkins, D. I., Mothersbaugh,D.L., and Mookerjee, A, (2010) Consumer
Behaviour- Building Marketing Strategy, Tata McGraw Hill, New Delhi.

Nair, R. Suja (2011), Consumer Behaviour in Indian Perspective, pnd
Edition, Himalaya Publishing House, New Delhi.

gege faamdfts, wereaT et siqwgiy B frataeme, Fat Page 42



HETCHT et sfaaeia feal fAeat@a=meg

i (e T TR R 1997, w3 3 st e v Reaare)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
= @i @0

(A Central University Established by Parliament by Act No. 3 0f1997)

Rua fe: THTw 424
v w19 ﬁiﬁ@ﬁﬂTﬂTW (Sales and Distribution Management)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ #isa waar afafafa; s =@ &
TIRTITAT T/ ATARIRE & F4/ Eae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqe/ [EaRed ;S0
U/ ST FH; NITT FH o@d/ TRASET w1/ Favg/ oA, afew zarf)
TSI & e :
o faenfaai v fosft i W& sragmom & staFa FeAT e T AemT, @R, '@eEEr o
ERIEREIREE
o T okl Werers q AU e & I § Jg THAAT &t {0l a1 (F{HAT)  F F Y& &d v
gt T s
o T waHH Ft G LTS & FA=TTEAT F AT FIAT |
Sufeafa siffartar:
Trafaeme & MIaTa IT5awme F7 T L ATH o & (o =it & S¥ie § i o od Siaerd &t
HIqRATTE | TTeq 75 & SURA ARG § | FHE FH SR 2 T2 BT 00 TEET H 957 | Ff=a
T ST FhaT 2 |
AT o ATGEE :
1. 9Td 9LrET: 75 %
2. Aqq AAE TeATHA: 25 S
> FATH ATfEY: 10 ¢
> dHgAEi: 5 %
> UTEY qige YReHd: 5
> HTHA FTALTAT: 5 S
TSI TTHIT :
EEFI'%— 1: fof yega Fraf=w (Introduction to Sales Management) (4 ‘Ei%)
. %W%@WW (Sales Management and the Business Enterprise)
o faft o wafga fauum et =1 Myt (Determining Sales-Related Marketing

Policies)

o fasft qag, =P fasht 3T a9 &1 F (Sales Management, Personal Selling

and Salesmanship)

o TRAa Tt it Tora O AT (Formulating Personal-Selling Strategy)
THS — II: fasht 99 FT MAST (Organizing the Sales Effort) (4 ©2)

o THTHT fasht FHE=T (The Effective Sales Executive)

o fasfiavsT (The Sales Organization)

o TaEft farem T F oy (Sales Department Relations)

o T Seas Hay (Distributive-Network Relations)
EEFI'%— IIT: fshr oo wegq (Sales Force Management) : (4 ‘Ei%)

o T3 &= & i vaew (Personnel Management in the Selling Field)

o Tashr it 7 9T sfie === (Recruiting and Selecting Sales Personnel)

o T g1 arferey 3w e (Sales Force Motivation and Development)

° %Wﬁﬁﬂﬁﬁﬂ (Compensating the Sales Force)

)
o
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farshr =iy =7 ﬁﬁﬂUI(Controlling Sales Personnel)
fasht % w=me 1 9T F97 (Controlling the Sales Effort)

Eﬁﬁﬁ— Iv: ﬁﬁﬂﬁT??HHQWQﬁEFT(Introduction to Distribution Management)(4ﬁ%)

fawor yege @1 o Ud UfiWiNT (Meaning and Definition of Distribution
Management)

ﬁﬁFTTQQHﬁéﬁSWq@FFHT(Need of distribution management)
ﬂ“aqﬁﬁﬁﬂﬁT?Tﬂgﬁi(Importance of Physical Distribution)
ﬁ?ﬁ@ﬂ#laqi3ﬁTI04HaQi(Distribution policies and strategies)

Eﬁﬁﬁ— V: ﬁ%ﬂﬁTFﬁHﬁ(Channels of Distribution) (4ﬁ%)

ﬁ%mﬂﬁiﬂng(Marketing channels)

ﬁ%ﬁ@ﬂtﬁgﬂffETGEH'(Emergence of channels of Distribution)
éFRWHEFﬁTa?q?WT(KindS of channel members)
ﬂdma?HGHJgddéﬁ3ﬁaﬂﬁﬁﬂ(Need for selecting channel members)
éﬁﬁ?ﬂﬁ?i?ﬁ9“TEFT$T%HF%§WF$(Factors considered in selecting channels)

e feera qeaeh :

Still R. Richard, Cundiff W. Edward, Govono P. A. Norman, 2011,
Sales Management: Decision, Strategy and Cases, 5" Edition, Pearson
Publication, Delhi.

Havaldar K. Krishna, Cavale M. Vasant, 2011, Sales and Distribution
Management: Text and Cases, 2" Edition, Tata McGraw Hill Publishing
Ltd., New Delhi.

Cron L. William, Decarlo E. Thomas, 2011, Sales Management: Concepts
and Cases, 10™ Edition, Wiley India (P.) Ltd., New Delhi.
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HETT T S fRat fAsataemea
| (S T TRE SRR 1997, FHiE 3 ¥ st eaTiaa Fhw Rreafieme)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
= wifa dh

(A Central University Established by Parliament by Act No. 3 0f1997)

fRwr fe: AT 425
Rug sram: -R{Ue (E-Marketing)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ #isa waar afafafa; s =@ &
TIRTITAT T/ ATARIRE & F4/ Eae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqe/ [EaRed ;S0
U/ ST FH; NITT FH o@d/ TRASET w1/ Favg/ oA, afew zarf)
TSI & e :
o T FY o sraETTOTS 7 A=A AT A FET |
o FEAd ATAATU® T H -FE00T F THATHI, ATHT TF AATAT H qHAT | FS=f=r=i i qe1q
ECIGIN
Sufeafa sfferar:
Frafaeme % AT qTsawy F7 @ aE A19 A & fory iyt & swfie g ff o o shaera st
HIURAT TE | TTq 75 & SURANT AWATE © | THE FH SURATARIA TL AT B TLAT H d57 F A=
ToraT ST FhaT B |
AT F HIGS :
1. §9q T04T: 75 %
2. Aaq AIE qediwd: 25 %
> FATH ARIETET: 10
> AggEAEl: 5 %
> TrEaY qige gad_: 5
> HIAA HTALTAT: 5 9
TSI T :
THE - I: (4 92)
o S-TAYUH-UF sraAIT (E-Marketing-An Overview)
e - 39U ¥ w2 (Components of E-Marketing)
e TUATEF (E-Customers)
THE - II: (4 €2)
e AT & Y&¥ (Types of E-Market)
o =-fAYUT IO (E-Marketing Tools)
o =-fAUUrT TISHAT (E-Marketing Plan)
THE — III: (4 H<)
o s-faqura fAeor T (E-Marketing Mix Strategy)
o I-AYUHF ?ﬂTﬁﬁW (Applications of E-Marketing)
o T-TATUTT & ATHRE AT (Strategic Advantages of E-Marketing)
THE - IV: (4 €2)
o =-fAYUT F T T qTEATH (Methods and Techniques of E-Marketing)
o I-HfEFA (E-Metrics)
THE - V: (4 92)
o T-UTEH Hag YL (E-Customer Relationship Management)
o T-HTHIET | AT 3T ATd% qZ (Legal and Ethical Issues in E-Marketing)

o°

%
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qeIfegd e
e Kanth, S. K., (2013), E-Marketing, Wiley India.

e Bhatia, S. P., (2017), Fundamentals of Digital Marketing, First
Edition, Pearson Education.
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HETeHT T g B Rreafaemey
i (&2 T TRE AT 1997, AT 3 % sietar wariia Ff Rreafdemer)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

s U (A Central University Established by Parliament by Act No. 3 0f1997)

Rwa fe: AT 426
o AT W@?WW (International Business Management)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ #isa waar afafafa; s =@ &
TIRTITAT T/ ATARIRE & F14/ SEae/ fas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqe/ [EaRed ;S0
U/ ST FH; NITT FH o@d/ TRASET w1/ Favg/ oA, afew zarf)
TSI & e :
o IS TS AATPIT FIUGTLT TR | T ¥ LT 2T aT Ter=rmf&iay ST s7aam 7 Tae e § 09
AT |
SufRafa s amar:
Tt # MIaTaT IT5awme F7 T L ATH o & (o =it & S¥ig § 7 o od Siaerq &t
H3ufterd & | u¥eq 75 ¢ SuteAld a8 | =9E FH Iuftufage o Sl i a0 § aaq 7 Ffua
T <7 FehaT 2 |
AT o ATGEE :
1. 9Td 9LrET: 75 %
2. Aqq AAE TeATHA: 25 S
> FATH ATfET: 10 ¢
> @HgAEi: 5 %
> UTaY qige YeeHd: 5
> HTHA HT TLTTT: 5
TSI TTHIT :
EEFI'%— I:WWWW(Introduction to International Management) (3 Ei%’)

o FAWIT W H  HFhouAT T YRWNT (Concept and Definition of
International Management)

o AW élq eI BIT% #T THT (Nature and Scope of International

Management)
° Wﬁﬂﬁﬁ%w (Reasons for Going International)
TS - II: ﬁ?fﬁ%’@'(mwﬁﬁﬁ?f (Entry Modes and Challenges of
International Business) (4 ‘Ei%)

o 3AX é T JI9gT IS: HEAS AT dHATT (International Entry Modes: Advantages

and Disadvantages)

AT ﬁﬂﬁéﬁ'ﬂ'ﬁh‘(ﬂﬁ T (Strategy in the Internationalization of

Business)

I FATTAAT SlIT T9eT a9 (Global Challenges and Entry Barriers)
5’3(3191??[ oo F oo 9ama & 9fa srsdor (India’s Attractiveness for

International Business)

EEFI'%— IIT: SATYTIGR 9ATa<oT (Business Environment) (5 ‘Ei%)
° H’F@ﬁﬁﬁmw (Cultural Business Environment)

o TEHMA F =Y X qEY fAfAgar 9999 (Managing Diversity within and Across
Culture)

o HARHAMAAT WIAAM F ATLAH ¥ HITHIAH AqFAT (Cultural Adaptation through

Sensitivity Training)

o
o

o\
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o TSHIA®, FILAT, STHE, ST TEATHT AT TG T ITR JFGT (Political,
Legal, Economic, Ecological and Technological Business Environment
and their Management)

THE - IV: ﬁﬁ??@ﬂﬂ EZIR1ES %‘ﬁ%q T daTT HEAT (Formulating Strategy for
International Business) (4?%)

° @WW%WﬁTUFﬁﬁ (Strategy as a Concept)

o I TOIT FT FTATeaTT (Implementing Global Strategy)

o AT VTATTHTHF AT FIEA FIAT 3T FAH T@AT (Achieving and Sustaining

International Competitive Advantage)

Ifoae e 3T AfAUB (Global Mergers and Acquisition)
wr-.% V: SARUE IAeqdl & o e i A9 (Organizing and Controlling for

International Competitiveness) (4 ‘ﬂ%)
e 3AY élzl AT GHTYT T4 — AT 3T AT (International Human Resource
Management - concept and Dimensions)

o ﬁﬂ?@f%{%ﬂ%aﬁ'{w (Leadership Issues and Motivation)
o IAPF FATHT F HIW § WeATHE fwmed F fou gfAamy A (Basic Models for

Organization Design in Context of Global Dimensions)
o AT FHTAT TaYT (Global Operations Management)

qeIfegd e
e Daniels, John D. and Radebaugh, Lee H. (2005) . International
Business. Wiley India.
e Thakur, M., Burton & Gene, E (2002). International Management. Tata
McGraw Hill.
e Deresky (2003). International Management: Managing across boarders

and culture. Pearson Education.
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HETCHT T STATe i feat fAeafa=mea

| (S T TRE SRR 1997, FHiE 3 ¥ sfaa eatiiw Fhw Rreafieme)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
= wifa dWh

(A Central University Established by Parliament by Act No. 3 0f1997)

Rwar fe: wHUw 428
IEARETGIE PR CEIG R E R (Development Finance)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ #isa waar afafafa; s =@ &
TIRTITAT T/ ATARIRE & F4/ Eae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqe/ [EaRed ;S0
UG/ & FF; T FT o@d/ IRASET w1/ FHavg/ fiffm, affew zaot)
TSI & e :
o TmTe A Y g stargToTTst | =t Ay Aara I |
Sufeafa siffartar:
Frafaeme % AT 9wy F7 W aE AT9 A & fory fEratiat & swfie g f o o siaera st
HIURAT T | UTq 75 & SURANT AWATE © | THE FH SURATARIA TL FIAT BN TLAT H q57 F A=
T ST FhaT 2 |
AT F HIGS :
1. FA@IaAr: 75
2. Aad AIE qeTiwd: 25 %
> FATH AR : 10 %
> AYgEAE: 5 %
> TTET TiEe yedd: 5
> HTHA HT ALTTT: 5

o°

o°

o\

UTSTHRA AT :
THE — I: o9 § or o it 6t '%Iﬁ?b'r T FHAT (Understanding the Role of Debt and Equity in
Finance) (4 ‘éi%)

o fa<fix f3awoni &1 af== (Introduction to Financial Statements)
o Tafix fEawont =t g AT fIEWT (Analysis of Financial Statements: Ratio analysis)
e HATHI, ﬁTﬂT-lTCFF i Raer uEee AT & focfa et #i AT FIAT (Comparing financial
statements of for-profits, not-for-profits and real estate firms)
T 37 e 11'@?.“ W (Business & Real Estate Valuation)
o fa<him SFfTIT-ﬁ F %I'Q ITRTTT (Tools for Financial Projections)
THIE - II: AT * forg e RAgawer 42 (Specialized financing issues for Firms) (4 =)
o T ‘Fﬁ fa=r (Working Capital Finance)
o TTAT HUTT 37 (Fixed Asset Finance)
o et T{@? IERS (Real Estate Finance)
o FHH AT IS H ITATC ﬁ%ﬁ'ﬁrﬂT (Market Analysis in Low Income Neighborhoods)
THIE — III: Tor fAsit 9ot st & forg fifdad sik deamma wRafkamd (Policies and Institutional
Responses to Perfect Private Capital Markets) (4 ‘éi%)
o fa=TIIIOT SiawTer it qgald - FIoEt, S {7 / 97 Jeayq (ldentifying Financing Gaps - Return,
Risk and/or Management)
o THEUT TN (Loan Guarantees)
o JIMUITF dF T ?ﬁw (Commercial Banks and the CRAT)
o TS ®IEAH AT 49 H9eA (Angel Finance and Venture Capital)
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o TG AW FgH UT FHAME TAATHE FIEATITT SHISE  (Revolving Loan Funds and
Community Development Financial Institutions)
THE - IV: TR & ST (Government Finance Tools) (4 ‘éi%)
o TSI a9 (Brownfield Finance)
o TIHRT FEFY - Q‘H‘@ﬁ'q, Q?RBQF, Fﬁ@"‘{‘iﬁaﬁ %2 (Government Programs — SBA, HUD, CDFI
Fund)
o T FHfeT 97 - GLEC IS IR ﬁﬁ%‘lﬁ‘ﬁ, HH AT AT (Tax Credit Mechanisms — New Markets,
Historic, Low income Housing)
THTE — v: T fag @emei 1 7999 (Managing Development Finance Institutions) (4 Q)
o I 3T 99T F forw oaw 1™ (Best Practices for Lending and Investing)
° TﬁWT?vﬁTWWWT (Raising and Managing Capital)

qeIfegd e
e Seidman, F. K., (2015), Economic Development Finance, First Edition,

SAGE Publication.
e Rao, K. P., (2003), Development Finance, Third Edition, Springer.
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wRTeHT et gy Rl fAeafaemey
i (F= T T fafAaw 1997, FWiw 3 ¥ siavlq e Fw fRreafammem)
H ||||” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

1 (A Central University Established by Parliament by Act No. 3 0f1997)

Rur fe: TAT 429
v v A1 NG TS Y64 a@id (Cost and Management Accounting)
qUST HIeSH: 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ isq Faar afafafar; s =@ &
TIRTITAT T/ ATARIRE & F14/ SEae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEwcTd w6, Aied qaqe/ [EaRed w1 ;S0
UG/ A FF; T FT o@d/ TR w1/ Havg/ fiffm, affEmw st
TSI & e :
o TN UF YT TG il T ATLATOTSAT & =it & srawTd =T |
Sufeafa siffartar:
Frafaeme % AT ITeawy 7 W aE A19 A & fory Rty & swfie g f o o siaera st
HIURAT TE | TLq 75 & SURANT AWATE © | THE FH SURATARIA TL AT BN TLAT H A5 F A=
T ST FehaT 2 |
AT F HIGS :
1. FA@UaAT: 75 %
2. Aq ATE qediwd: 25 %
> FATH AR : 10 %
> AYgEAEl: 5 %
> TUTET TiEe yedd: 5
> HTHA HT ALTIT: 5
TTSTHH I :
THTS — I: WA AT I8 AQish H7 IR=T (Introduction Cost and Management Accounting) (4 <)
o TN AGTHT FT IRHFAT (Introduction to Management Accounting)
o AN AETHT FT I=T (Introduction to Cost Accounting)

o  JEYT AGHA AT ANTT AGTHT F o9 a4 (Relationship between Management Accounting and
Cost Accounting)

THTE — IT: A9 A9 F ITHOT (Decision Making Tools) (4 52)
o HIHIA AN ATH - FATH ﬁﬁw T ATTI-ATAT-ATH %Q'Q'UT (Marginal Costing: Break Even

Analysis and cost-volume-profit analysis)

AT - AT FTE 3T 19 =TS (Break-even charts and profit charts)

IEEEERCIRG ﬁ@"SI'UT (Differential cost analysis)

o HHIT AN TATH AT ANTT & dgq el oA (Stock valuation under marginal costing vs.
absorption costing)

Aot o ¥ Hrwig ama * m‘T (Applications of marginal costing in decision making)

AT qod e - ae-faraniia a7 siae-Fa+1 geaia<or o7 &7 Hgior (Transfer Pricing —

Determination of Inter-departmental or Inter-company Transfer Price)

THE - III: oI 3 Iodiy MIAT (Budgeting and Budgetary Control) (4 &%)
o TSET RIAT T FATHF T AT Ioie #if JATT (Budgetary Control and Preparation of

Functional and Master Budgeting)
o TRy, ufRadaefi= v srg-aRad=sfiet a1 (Fixed, Variable, Semi-Variable Budgets)
o I AYTRT a1 (Zero Based Budgeting)
THTE — IV: ATES AW A< forear %ﬁ'GWT (Standard Costing & Variance Analysis) (4 ©T)

o
o

o\
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AT & TIF acd & %I'Q IEEGIEIEIRILET (Computation of variances for each of the elements of
costs)

AT &t ST - A9 AW o dgd el &l g% (Investigation of variances — Valuation of Stock
under Standard Costing)

THTT AT 3T FT-FH d T (Uniform Costing and Inter-firm comparison)

3‘=b‘|"§ V: ST 9% (Learning Curve) (4 Si%)
o AT 5 &Y ATYTOM UF THF erg’snﬁv (Concept of Learning curve and its application)
qeIfegd e

Mohammed, H., (2015), Modern Cost and Management Accounting, Tata
McGraw-Hill Education India.

Arora, N. M. , (2010), A Textbook Of Cost And Management Accounting,
Ninth Edition, VIKAS PUBLISHING HOUSE PVT. LTD.-NOIDA.

Mitra, K. J., (2017), Cost and Management Accounting, Oxford
University Press.
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HETAT TiEft saes i Bt Reafaemey

i (S T TRE SRR 1997, FHiE 3 ¥ sfaa eatiia Fhw Rreafieme)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s it @0

(A Central University Established by Parliament by Act No. 3 0f1997)

A #Fie: wHUH 430
oo A a?ra‘aﬁrvrlisﬁa?r%’ra?r (Working Capital Management)
qUST HIeSH: 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ #isa Faar afafafar; s =@ &
TANTLTAT F4/ ATARIF & F/ SEEAA/ fUaF F qqeq aret Taafd 9w 15 5 F7 0
FEANR SF [ ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqu/ [EaRed w1 ;S0
U/ & FH; QT FT o@d/ TRASET w1/ Havg/ fiffm/ affemw st
TSI & e :
o AT YT T SAFTLTIOM TAT ITF qHY Tarerd & et & aff=ra Fmr |
o AN G F FATHT e AT 37 Tarerd it ARt F=mfr=i &7 37 |
o AT IS AT SAFLTHATAT Al (T AT TAT FHATITI0T T SATAhrr =t v &7 |
Sutef srfeamar:
Tt & FIaTa IT5awme F7 T L ATH o & (o =it & S¥ie § i o od Siaerd &t
H IURAq T2 | U= 75 % SURANT AAATE § | TEH FH SURATAZA T AT B TEEATH A5 & A=
ToraT ST FhaT B |
AT o ATGEE :
1. FA@IOEAr: 75
2. Aqq AAE TeATHA: 25 S
> FEATH WEIET: 10
> HHgAEi: 5 %
> UTaY qige WEdHd: 5
> A FTALTAT: 5 9
TSI QT -
TS - I: WQ%T&WWWW (Introduction to Working Capital Management)
(3 ¥Q)

o°

o°

%

] W-‘%ﬁﬂ'ﬁﬂﬂﬁ (Meaning of Working Capital)

o  FHTUYTA Ioil &t TEIA (Need of Working Capital)

° WQﬁFTﬁ%W (Types of Working Capital)

° WQﬁFTﬁWﬁQ‘T’@T (Determination of Working Capital)
THIE — II: wEeA Goit it JoET @7 AATYT (Planning and Financing Of Working
Capital) (4 ¥2)

° WQ%TH%B%QHHWW (Objectives and Elements of Working Capital)

° amf&ﬁvrjsﬁ%aﬁ?r (Sources of Working Capital)

° W?ﬁ?%ﬁ%%%%%ﬁﬁ?ﬂﬁ%ﬁ?ﬁ?ﬂﬁﬁﬁ%ﬁﬁﬁ (Tandon Committee and

Chore Committee Recommendations for Working Capital Management)

o WWW@TWWWW (Measurement of Liquidity and Ratios
of Measuring Liquidity)

37=h'|'§— III: ¥%e Jagq (Cash Management) : (5 ‘Ei%)
o TSl TG & FHL (Motives for Holding Cash)

WW%WB@?? (Objective of Cash Management)

o THE TRl T YT F FTTF (Factors Determining the Cash Needs)

e YThdH < IdATT LA F AT (Advantages of Maintaining Optimum Cash)

° Ww%ﬁﬂ% (Issues in Cash Management)
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o e ATYAT T ITART (Utilization of Cash Surplus)
o AT (Cash Models)
° WW%H& (Methods of Cash Forecast)
THIE - IV: & % Y41 & 99X (Fund Flow Statement) : (4 =)
° %%Waﬁﬁ'{w (Meaning and Concept of Flow of Funds)

e &q Hdlg dqIT T faawor # sf@¥ (Difference between Fund Flow and Income
Statement)

o FAT UF AHaA o9 & JaTg AT g AT gl A &l IHAT (Procedure for knowing

whether a Transaction results in the Flow of Funds)

o FHM fﬁﬁ' ¥ gfads &t Hﬂ”{fﬁ T FLA F ﬁn SIEDI (Procedure for preparing

Schedule of Changes in Working Capital)
ETFI'%— V: Eﬁiﬁ@?a@ﬁm (Inventory and Accounts Receivable) (4 ‘ﬂ%)
° §éﬁﬁﬁa?q?TIHQTﬂgﬁéﬁ3HEQJ$HT(Types and Need of holding Inventory)
. géﬁdﬁﬁﬁﬁﬂﬁﬂqﬁﬁﬁ(Inventory Control Techniques)
] WWJEH#T$T33UIF§%4ﬁFWWH(Cost of maintaining accounts receivable)
° %ﬁ%aﬁﬁ%ﬁ?%ﬁ%ﬁﬁﬁr(Formulation of credit policies)
o TIAET F MHIT FI TATEAD FIT aTT FILH (Factors influencing size of

receivables)

qeIfegd e
e Dr. Periasamy .P, (2010).Working Capital Management. Second Edition.
Himalaya Publishing House, New Delhi.

®¢ Rao P. Mohana, and Alok K. Pramanik. Working Capital Management.
Deep and Deep Publishing House, New Delhi
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AgTenT el stqeagiy Bt fReafaeme
i (V9 GIXT T ATAAAN 1997, FHiH 3 F sfaviq &mraq Furg Freafaemey)
H ||||” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

1 (A Central University Established by Parliament by Act No. 3 0f1997)

fRwar fe: THTw 431
IELREIGIEE ﬁ?ﬁ'ﬂ'@ﬁ'ﬂw (Financial and Insurance Institutions)
qUST ST : 2 hiee ( UF Hiee GAGeT §, 10 He T AT/ isa waar afafafar; s =@
TIRTITAT T/ ATARIRE & F4/ SEae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF [ ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqu/ [EaRed w1 ;S0
U/ & FH; QT FT o@d/ TRASET w1/ Havg/ fiffm/ affemw st
TSI & e :
o TR el Y qor STALTONTSH e T FwrAOrTerat 7 et Ay ara |
o THT HEATSAT T A AT UH Teh HIATUTTAT & FATIAT T STaTd FLrT |
Iufegfa srfAemdar:
Trafaeme & MIaTa IT5awme F7 T L ATH o & (o =it & 3¥ie § i o od Siaerd &t
HIqRIA T | g 75 & SURANT AAE g | THH HH ITRATARIA T AT H THAT H 9o & df=a
T ST FehaT 2 |
AT o ATGEE :
1. ATAOOET: 75
2. Aaq AAE TeATHA: 25 S
> FETH 9ARiEr: 10
> HHgAEl: 5 %
> TTaY UiEe yediH: 5
> T &7 AeqIT: 5
CICSER R
THIE - I: A dgifd# =T (The basic Theoretical Framework) (4 Q)
o A<t yorTet T et aAI® (The financial system and its technology)
o Tt yurrett it Rerwar vyt FX a1 FF (The factors affecting the stability of the

financial system)
o Tasma o a9 arawitaT ST (Development finance vs. universal banking)
o =i wemeyt oy A<= 7a™=1T (Financial intermediaries and Financial Innovation)
o 3LATBME-Hae a9 (RBI-Central Banking)
THTE — II: fa<i@ 9&m= (The Financial Institutions) (4 =)
o U= Hfery UfdgTiask TfeT (A brief historical perspective)
o TSI, STEHTATSHINE, HATSURHTATS 3T TAURHT, UAASHT T STATSHT F T4+ ¢ TF
¥Ie< (An update on the performance of IDBI, ICICI, IFCI and SFCs, LIC & GIC)
THE — III: ST 89 (The banking Institutions) (4 w)
o AT & - ATASIAF ¥ s &7 - H¥=AT ¥ TAATHF Y29 (Commercial banks - the
public and the private sectors - structure and comparative performance)
o gfaEwyl Y AHEATT; AT 2%, o9, ¥ UAHU (The problems of competition; interest
rates, spreads, and NPAs)
o IF TSIT - TATHAT ATHES 3T ISl aTs(¥ A9%49 (Bank capital - adequacy norms and capital
market support)
THE - IV: §icdfF < &9 (The Non-banking financial institutions) (4 =)
o IMTEATATS ST FfT greT A=y T fA=9=or (Evolution and control by RBI and SEBI)

oe

o°

)
o

o\
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o I[e TFe AlF AT UF THAT HSH (Unit Trust of India and Mutual Funds)
o % Wize ¥ orw ywhiw foa 9% ¥uas /| A=W (Reserve bank of India Framework
for/Regulation of Bank Credit)

o FTIOMSTE YUT: fA9ATATT 3T wTAS (Commercial paper: Features and advantages)
THE — V: 19T G (The Insurance Institutions) (4 =)
o AT ¥ WY A &1 A o 9y srferf=a 1938 (Development of Insurance Legislation in

India and Insurance Act 1938)
o IMTSATSIAEATE o 1T AT 19T IS (IRDAI Functions and Insurance Councils)
° 311"5311'@3"'{311‘% T THF ATSHET w14 (IRDAI and its Licensing Functions)
o T F Ar=07 U< fFfF=w (Regulations on Conduct of Business)
o S{EA 3T fT-Straw a7 v (Life and Non-Life Insurance Institutions)
o i\ A=\ ¥ a0 gio AT (International Trends In Insurance Regulation)

e feera qeaeh :
e Mishkin, S. F. & Fakins, S., (2017), Financial Markets and
Institutions, Eighth Edition, Pearson Education, New Delhi.

e Kohn, M, (2016), Financial Institutions and Markets, McGraw-Hill Inc.
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HETeAT et sacrg Bet fAeafa=me
i (HEE gIRT I AfAfREw 1997, #HH 3 % avia eariia Hg fReafa=mem)
H ‘I‘l” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

e (A Central University Established by Parliament by Act No. 3 0f1997)

fAwr Fie: wHUH 433
o A wireor six e (Training and Development)
qUET HeSH: 2 hiee ( UF Hiee GAqeT §, 10 He T AT/ isa waar afafafar; s =@ &
TIRTITAT T/ ATARIRE & F14/ SEae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqu/ [EaRed w1 ;S0
U/ & FH; QT FT o@d/ TRASET w1/ Havg/ fiffm/ affemw st
TSI & e :
o OreAur i STEA F HEeA AT WA H q°a Farerd oswre & e § Aty #r forfera s
sufRefy srffamtar:
Frafamme % AT ITsawy 7 W aE A19 A & fory Rt & swfie g f o o shaera st
HIURAT TE | TTq 75 & SURANT AWATE © | THE FH SURATARIA TL AT BN ILAT H q57 F A=
ToraT ST FhaT B |
AT F HIGS :
1. 97T 99T 75 %
2. Aqq ATE qediwd: 25 %
> FATH ATOEET: 10
> AYgEAE: 5 %
> qTE¥ qiEe e : 5
> WA T ALAAT: 5
TSISRH AT :
THE — I: WA FTIRFT (Introduction to Training) (4 &2)
e TEAd TS (The Changing Organizations)
o HIT GHTY 3T TTreToT rh (HR and the Training Functions)
gforeqor 3 Wied (Models of Training)
o ST A (The Learning Organisation)
o HHCIH! B H TTIreror (Training as Consultancy)
o AT ATUTLOMTSA T THAT (Understanding Learning Concepts)
THS — II: WIAA F TE FT AYUU (Training Needs Analysis) (4 &)
° ﬁ@naﬁmaﬁ-{@:@aﬁw (The Process and Approaches of TNA)
o gforeror Y SEIT FT %Q'EWT F F oy SR FTH (Team Work for Conducting

Training Needs Analysis)
o oA 3 gfreror afEhaT Y FIoE (TNA and Training Process Design)
THIE — III: YIAEAT JIoAT AR TeFiHT - I (Training Design & Evaluation - I) (4 ®<)

o TIANAT F ITLAT FI FHAAT MY fAFE FAT (Understanding & Developing the
Objectives of Training)

. ‘Sl'f-*?T&thlr wfead FT Troreqor Eﬁﬂﬁ'ﬁﬂ (Facilitation of Training with Focus on

o°

o°

o\

Trainee)
o TSI ATSTHT T Ffed T TTALTT (Training with Focus on Training Design)
THE - IV: ﬁﬁ“{ﬁ'ﬁ'ﬁ"aw (Training Design & Evaluation - I) (4 ‘Ei%)

o TISH TEANT FI hixd HT TG % AT (Facilitation of Transfer with
Focus on Organization Intervention)

o gforeror % T (Training Methods)
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TS —

AT FHT FT FATAAAT T FeAT®A  (Implementation and Evaluation of

Training Programme)

V: ﬁ?&ﬁﬁ%$RT(Management Development) (4ﬂ%)
qaa?fa$ﬂqa?ﬁT193ﬂq(Approaches to Management Development)

AT/ FIT ATSAZOT F BT (Sources of Knowledge / Skill acquisition)
?ﬁgﬁﬁ%$ﬁT?Wﬁ%H€Fﬁﬁﬁf(Types of management Development Programmes)
§éﬁﬁ / g™ ﬁﬁ'ﬂTﬁﬂﬂy T (EDP’'s / Seminars and Conferences,

Symposia)

qeIfegd e

Raymond Noe, A. (2005). Employees Training and Development”, McGraw
Hill Publication.

O’ Connor, Browner & Delaney (2003). Training for Organizations.
Thompson Learning Press.
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ARTCAT MieT gy Bl Aeata=med
i (d9e g NI AT 1997, Ui 3 ¥ siavta e Fr Rreafaemem)
H ||||” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

D (A Central University Established by Parliament by Act No. 3 0f1997)

fw fe: THUH 435
IELREIGILE ﬁﬁﬁfﬁﬁﬁﬁﬁﬁ?ﬂﬁ?ﬂﬁ(Management of Industrial Relations)
U HeH: 2 hiSe ( UF Hiee OO §, 10 He F ATGAM/ T(6d FaT Tfafafer; 5 w5 &
TIRTITAT T/ ATARIRE & F4/ Eae/ foas F agea areft afafafer quar 15 =5 #1 o7
FENR 0 & ARG/ qRe® F9; AN/ dweTEw wd; e 940/ [EaHEd wd;  SaT
UG/ & FF; T FT o@d/ IRASET w1/ FHavg/ fiffm, affew zaot)
TSI & 32T
o UTHE "HTHA F feramfHay wr ot e & sienfre daet F aged i aHAT |
o WA ¥ AN Haell o TGeT F gead § Ueh s AHhfa FHeAT |
Sutef srfeamar:
Trafaeme & MIaTaT IT5awme F7 T T ATH o & (o =it & S¥ie § T o od Siaerd &t
HIURAT TE | g 75 % SURANT AMATH § | THE FH STRATAZIA TL AT B GLAT § A5 F A=
TR ST FhaT B |
AT o ATGEE :
1. FA@UeAT: 75 %
2. Aqq AAE TeATHA: 25 S
> FTATH GOIEET: 10 %
> FHgAEi: 5 %
> qTEY qiEe e : 5
> HTHA FTALTIT: 5 S

%

TSI ATHIT :
THE - I: (4 ®2)
o s day: ﬁﬁﬂﬁ' v o (Industrial Relations: Theories and
evolution)
o SENTE wHeel T ﬁﬁﬁgﬁ?ﬁ'&ﬂﬂq (Historical development of Industrial
Relations)

° aﬂﬂT(?ﬁﬁﬂE’(Trade Unionism)
° aﬁﬂ??ﬁﬁﬁ&%ﬂﬁEﬁH(Theories of trade unionism)
THE - II: (4 ®)
o TI- qaaﬁﬁ?g(Union Management Relations)
o HTANH AATT ¥ 6 Vg Hael, ¥qoq, WY, A M 7 Afa=i i gfoFr  (Public
policies and union management relations, role of state, constitution
and labour Policies)

ArSTAST, qg@'aamﬁ ﬁhfﬁalﬂéﬂlﬂﬁ (ILO, Major events and international

issues)

o HIFF HATIA/ SRATRIF TFwe FIOHI I TATET FLed AT TAAH, AT TAET (Changes

affecting HR/IR perspectives, Perspectives in India)
THTS — III: (4 ®2)
o ENTF ATFdA: FATYTROMY T A=NIF ArhdT FT & (Industrial Democracy:
concepts and scopes of industrial democracy) |

° %ﬁﬁﬁﬁﬂgﬂiﬂﬂl (Worker’s participation)
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o HARERT #T qrfhawdl, HEATRAT § Tz, TATEAT HI FIATAd HLd JAT TH ST ATaF T

979 % foro Tweifa (Rationale for participation, Issues in participation,
strategies for making participation work and making participation
more effective) |

THE - IV: (5 )
o WG ¥ SN Hae #efar & fafdmt; st Gare a6men  J9res o T - JoraT
TH; HAg, WLAEIAT, AT TLIEIar T AfI=T ( Methods of industrial
relation machinery in India; Statutory and non -statutory methods of

industrial dispute resolution; Conciliation, mediation, arbitration
and adjudication)

o e faamg/#=d (Industrial Conflict)
o HMHRH HIATSl, AHAT/ HIgdTsil &Ae, NS @Fa@ J978™ (Collective
bargaining, negotiation skills, industrial conflict resolution)
THE - V: (3 %)
o TAATHS AAINIE Gael: T.UH.T, foed, @ETT &9, STUAT F AqHS, 3T FATITT % TAAT
(Comparative Industrial Relations: Experience of U.S.A, UK, USSR,
Germany, and Japan)

o qH FHYIl: ﬁl%cq, NESEE ﬁhf%ﬁ?q$ﬂ[5(Labour Welfare: Rationale need and
Requirements)

° 'T'g' Arferen Hifa s qH; EICIEED ﬂﬂﬁ?{ 37 e =TT "o (New Economic policy

and labour; Social clause and WTO)

qeIfegd e
e Bargaining and Industrial Relations, 4 th Edition, The McGraw
Hill Companies.

e C.S. Venkat Ratnam, 2006, Industrial Relations: Text and Cases,
Oxford University Press,Delhi.

e Michael Salamon, 2001, Industrial Relations: Theory & practice ,
4th Edition, Pearson Education.
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HETeHT T g B Rreafaemey
i (W 5T TiRa Afaffaw 1997, FAiE 3 ¥ siqeta e i Rreafa=nem)
H ‘I‘l“ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s eifa 3=

(A Central University Established by Parliament by Act No. 3 0f1997)

fAwr Fie: THUH 436
fAuT HFT M FH FA (Labour Law)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ isq Faar afafafar; s =@ &
TANTLTAT F/ ATAGIF & T/ SEEAA/ fUF F qqeq aret Tarafd 9w 15 5 F 0
FEANR SF F ARG/ aed F@; dFad/ dEcTd ®; Aied qaqu/ [EaRed ;S0
IR/ SFA T ; AT & @/ TRASET w1/ Fawer/ A/ s\ o)
TSI & e :
o =TT 7 foelt TRTe & G T o6 ST 1ol =TH HTAT 6 Ag<d &l THEATT |
o TRISH F AT FHATRAT Ua A7 & Frated BAfw= s\ Frmietafaat & vfa sfage a v/
ot AT |
Sufefa stfemiar:
Frafaeme % AT ITeawy 7 W aE A19 A & fory Rty & swfie g f o o siaera st
H 3uftera 78 | u%eq 75 ¢ Iutedfq sfqeard g | 2HE W Sufefage a% grEl o o § dau1 ¥ dfea
ToraT ST FhaT B |
QAT 6 HIAES :
1. FAAILEAT: 75 %
2. Aq ATE qediwd: 25 %
> FATH ANRET: 10
> AYgEAEl: 5 %

o°

> UrEaT e J299: 5 %
> OIS FTALTIT: 5 %
TSI Tt :
THE - I: (4 ®2)

° Wwaﬁﬁ?ﬂf, 1926, (The Trade Unions Act, 1926)
o =Nt fAare/ o wfa=aw, 1947 (The Industrial Disputes Act, 1947)
THE - II: (4 ®)
o SENRIF TSHITT ?ﬂ%ﬁ"fﬁr, 1997 (The Industrial Employment (Standing
Orders) Act, 1946)

o St =W Afafaaw (A=W« vd 37=F), 1970 (Contract Labour (Regulation
and Abolition) Act,1970)

THE — III: (4 H2)
° Wﬁaﬁﬁaﬁﬁ‘w, 1923 (The Workmen’s Compensation Act, 1923)
o IAW/ WAT AT ATATAAT, 1936 (Payment of Wages Act, 1936)
o AW WNT/ dAqA ATUTHAN, 1948 (Minimum Wages Act, 1948)
o FMH/ HATATHTI AT AT=AA, 1936 (Payment of Bonus Act, 1965)
THE - IV: (6 ®2)
o FHYEMT ATAFIN, 1948 (Factories Act, 1948)
e WM/ @I ATAMIH, 1952 (Mines Act, 1952)
o AWM/ Hramaur AfafR=Iw, 1951 (Plantation Labour Act, 1951)
o qfs?raiarfaﬁw, 1961 (Apprentices Act, 1961)
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ar 99 (Avy vg Affggs)  sfafR=w, 1986 (child Labour (Prohibition and
Regulation) Act, 1986)

THE - V: (2 ®R)

%ﬁﬁFﬁllﬁléﬁﬂ'Wﬁﬁﬁqq, 1948 (The Employees State Insurance Act, 1948)

AT AT AT =aH, 1972 (The Payment of Gratuity Act, 1972)
FET wiesy [Afa g BfEg smam a@faff=w, 1952 (The Employees’ Provident

Funds & Miscellaneous provision Act, 1952)

qeIfegd e

Malik P. L. 2009, Labour and Industrial Law, 9" Edn, Eastern Book
Company, Lucknow.

Sharma J. P, 2009, Simplified Approach to Labour Laws, 3* Edn,
Bharat Law House Pvt. Ltd, New Delhi.

Kumar H. L, Digest of Labour Cases-1990 -2009, Universal Law
Publishing Co. Pvt. Ltd, Delhi.
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HETCHT T STaeiy el fAeat@=meag

i (S EIRT I AR 1997, T 3 3 siastar wTii ST freafremer)
H ‘I‘l“ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s gifa #=N

(A Central University Established by Parliament by Act No. 3 0f1997)

Rwa fe: THTw 437
o T AT FRIAT A S W (Competency Mapping and Counselling)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ isq Faar afafafar; s =@ &
TANTLTAT F/ ATAGIF & T/ SEEAA/ fUF F qqeq aret Tarafd 9w 15 5 F 0
FEANR SF F ARG/ aed F@; dFaE/ dEcTE ®; Aied qaqu/ [EaRed w1 ;S0
TUZ/ AT FE; QTITT H @/ TS f:rd/ FHavg/ fEw|/ afar sa)
TSI & e :
o o=l 7 H¥ET T FUX IS TAT Iv2 A5 H ATIH A H Toalo FTel & AgA &l THAT |
o HWF FATY TEA F for¥ sAfREAT T FHT SR FAT AT i wwe ety v = |
Sufeafa siffartar:
Frafaeme % T ITeawmy 7 W g A19 o & fory fEratiat & swfie g f o o shaera st
HIURAT TE | TLq 75 & SURANT AWATE © | THE FH SURATARIA TL AT B TLAT H A5 F A=
T ST FhaT 2 |
AT F HIGS :
1. FA@UaAr: 75 %
2. Aq ATE qediwd: 25 %
> FATH WOEAETY: 10 %
> AYgEAE: 5 %
> TTET TiEe Wedd: 5
> ATHA FT ALTIT: 5

o
o

o\

QTSI AT :
THFS — I: JaghT F1F & qRiNa AT AT ST AT (DEFINING AND DESIGNING THE
MANAGERIAL JOB) (4 &)

o  JEYHIT FAT o FUATHS ATITH (Descriptive Dimensions of Managerial Jobs)

o  JEYHIT FAT H THT ATIATH (Time Dimensions in Managerial Jobs)

o  THTAT 3T STASTET AT I3 (Effective and Ineffective Job behaviour)

o JEYHIT ATHL EZEFIES H FTATHF ST &L AT (Functional and level differences in Managerial Job

behaviour)

o T 3T WAT (Selection and Recruitment)

o  JEYHIT Frore fasw (Managerial Skills Development)

o JWTHT Y4 HTHeS (Effective Management Criteria)

THTE — II: TEEHIT THT FT TTUTOM (THE CONCEPT OF MANAGERIAL EFFECTIVENESS) (4 =)

o TN - =ATh, IHHATSHT I FIEHIOT (Definition — The person, process and product
approaches)

o TR wATF AT HTIAT (Measuring Managerial Effectiveness)

o JEYHT FATFMAT F TEYT T FAUW SHENE ;T ALHET TATH  (Current Industrial and

Government practices in the Management of Managerial Effectiveness)
o vauFrT gaTafiTaT § gAtaTr Haet ﬂ% (Environmental Issues in Managerial Effectiveness)
o  JEYHT AferaT (Managerial Styles)
THE - III: Aot uw A= f&a AT (DEVELOPING THE WINNING EDGE) (4 w)
o TIBATHS T TSLHIT TITH (Organisational and Managerial Efforts)
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o TIF &1 fAFTE (Self Development)
o gfaeaefT \raAT T f3F ™ (Development of the Competitive Spirit)
e I Y949 (Knowledge Management)
o TIATHFAT ST AATHATE &I TETAT 2T (Fostering Creativity and innovation)
THE — IV: FIAT AT Tiaeqet A (CAREER & COMPETENCY DEVELOPMENT) (4 ®E)
o FHIT: ATYTLT, Hﬁ‘h‘r 3T I (Career: Concepts, Roles and stages)
o FHXIT TISHT T TFHAT (Career planning and Process)
° 3#%&?f?$ﬂ?1ﬁ€a'(CmeerdevdopmentModeb)
o  THIVIT YU ST HaGT (Career Motivation and Enrichment)
o T FRIT fF=Te ey RS FAT (Designing Effective Career Development Systems)
o TFHAT 3T FRIT TaGT (Competencies and Career Management)
THIE — V: FHIATA ST A FSHET (EMPLOYEE COACHING & COUNSELING) (4 ¥<)
o I T ATF9TFHAT (Need for Coaching)
o A=A H THSAT #T AT (Role of HR in coaching)
o I 3T T=99 (Coaching and Performance)
o AT YU THFATH (Stress Management Techniques)
° Tﬂ: ST gfSry g (Eastern and Western Practices)

e feera qeaeh:

e Sanghi, S., (2016), The Handbook of Competency Mapping:

Understanding, Designing and Implementing Competency Models in
Organizations, Third Edition, Sage Publications India Pvt. Ltd.

e Ravi, M., (2012), Counselling: What, Why and How, Viva Books.
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TEICAT e g fRet favafa=mer
i (F9e T aTRa AfafRaw 1997, #Wi 3 F et eqriod FE Freafawmay)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

Ll UL (A Central University Established by Parliament by Act No. 3 0f1997)

fAw #Fie: THUH 454
fa T FT A ST Y (Operation Research)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ #isa waar afafafa; s =@ &
TIRTITAT FTH/  ATARIRE & F14/ Eae/ fas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqe/ [EaRed ;S0
UG/ & FF; QT FT o@d/ IS w1/ Favg/ fiffm, affEw zaot)
TSI & e :
o eI AT A7 H =T oiver AT qehereht o TART & et A e @
Sufeafa siffartar:
Frafaeme % AT 9wy F7 W aE AT9 A & fory fEratiat & swfie g f o o siaera st
HIURAT T | UTq 75 & SURANT AWATE © | THE FH SURATARIA TL FIAT BN TLAT H q57 F A=
T ST FhaT 2 |
AT % AIASS :
1. 9T 9LrEAT: 75
2. Aad AIE qeTiwd: 25 %
> FATH AR : 10 %
> AYgEAE: 5 %
> TTET TiEe yedd: 5
> HTHA HT ALTTT: 5
TSI TTHIT :
THTS — I: HATAA N FT IR=T (INTRODUCTION TO OPERATION RESEARCH) (4 52)
o HAMAA erg A BIT%, Hed dr fF9uard (Nature, importance and

characteristics of Operation Research)
o THTAT MY H HISH (Models in operations research)
o THTAT 9TY TS FT T (Classification of operations research models)
o THTAA 9T TiET &I g FIT F JUF (Methods of solving Operation Research

o\

o°

o\

models)
THIE — II: TAGIIT - GO AMaed (LPP - RESOURCE ALLOCATION) (5 H)
o Ifg®w W HEEETA & UR=T  (Introduction to linear programming
problems)

° aﬁhﬁﬂﬂﬁﬁﬁ(Graphical method)
o Uﬁﬁﬁﬁﬁ%@ﬁq?ﬂﬂaFﬁ(Multiple optimum solutions)
o TTATFA AT (Simplex method)
THS — III: T(HYIC S JETSAHS (TRANSPORTATION & ASSIGNMENT) (4 H<)
o THIIENH: ATH A¥E FHIAY A (TASSHT) T AT FIAT ¥ g AT (Transportation:

formulation and solution by north west corner rule (NWC))

o FH AW Aol fAfer (Teriom) 3w Frrer dir afesre At (@vuA) (least cost method

(LCM) and Vogel’s approximation method (VAM))

o Hofaa faawor wafd (THeNEE) ST SqFT  (optimization by modified

distribution method (MODI))
. ﬂﬂlsde:dqu\%idl3ﬁ(g?r¥RHT(Assignment: formulation and solution)

waree s, AT e savrg i BE FrataemeT, agr Page 65



THE - IV: SEd J9AT X I % AgE X F1F (IMPORTANCE AND FUNCTIONS OF
PRODUCTION PLANNING & CONTROL) (4 ¥Q)

o g/ Mduw T 9R=T (Introduction to PERT / CPM)

o Tegwm fAgwur (Wfug uw, fU=EE 99, #E@YW 99 ¥ WAleH) (network analysis

(forward pass, backward pass, critical paths and floats))

o Pl a9 F TR (PERT Vs CPM)
° %Eﬁ%ﬁﬁ%ﬁT#ﬁ?ﬂqﬂiﬁﬁ?ﬂéﬂ@qi(Limitations and difficulties in network

methods)
THE - V: FHIAT IUTEHAT (EMPLOYEE PRODUCTIVITY) (3 &)
o FHTH AETTAT; - SUTEHAT AT FHTH ALTIA, TH IATEHAT FI TAT(ET FA a7 ¢ (WORK STUDY :

Productivity and Work Study, Variables Affecting Labor Productivity)

o Y sremmw: - fAfY srewmw, zer wwg, T=ifEw, = i g9 &9 %1 9R="T (METHOD
STUDY: - Introduction to Method study, Data Collection, Recording,
Examining, and Improving Work)

qeIfegd e
e TIntroduction to Operations Research- Hillier & Liberman - McGraw
Hill.
e Quantitative Techniques in Management by N. D. Vohra - Tata McGraw
Hill.

e Operations Management Theory and Practice, B. Mahadevan, Pearson
education, Second impression 2007.
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FrETeT et s fRat fReafaeme
i (S FT TR e 1997, % 3 % st e dh Rreaferm)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

s U (A Central University Established by Parliament by Act No. 3 0f1997)

fAwr Fie: wHUH 455
o 7T AT UTET TeE: T TF 98 SA9gX (Quality Management: Systems and Practices)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ #isa waar afafafa; s =@ &
TIRTITAT T/ ATARIRE & F4/ Eae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed 7@; dFaE/ dEwcTd ®; Aied qaqe/ [EaRed w1 ;S0
UG/ & FF; T FT o@d/ IRASET w1/ FHavg/ fiffm, affew zaot)
TSI & e :
o TIEITTI=T 1 poraTT wayw F At sraemonet & ahi=d FeET |
Sufeafa siffartar:
Frafaeme % AT 9wy F7 W aE AT9 A & fory fEratiat & swfie g f o o siaera st
HIURAT TE | TLq 75 & SURANT AWATE © | THE FH SURATARIA TL AT B TLAT H d57 F A=
T ST FhaT 2 |
AT F HIGS :
1. 99d 94ET: 75
2. Aad AIE qeTiwd: 25 %
> FATH WIAETEY: 10
> AYgEAE: 5 %
> TTET TiEe yedd: 5
> WA FTALTIT: 5 %

o\

o°

)
o

TSI AT :
THE - I: TUEAT B GEAAT T [UET I8 (UNDERSTANDING QUALITY AND QUALITY
PHILOSOPHIES) (4 &%)

e IUTATT T TfATIT 3T ;AT (Definition and Dimensions of Quality)
e OIS IGRISEI (Quality Planning)
e IUTATT NTd (Quality costs)
o MW, IHE W, THfoT FwieT e A= 2w it urar 2909 (Quality Philosophy of Deming,
Joseph Juran, Philip Crosby and Genich Taguchi)
THE - II: FEH REi@ (TQM PRINCIPLES) (4 <)
o YU FATE? (Whatis TQM?)
o ZFYUH ¥ FAT AFFATT §2 (What Does TQM Cover?)
o EFIUN % ANIELTS HEId (Guiding Principles of TQM)
o TEYHT Ul | 'ﬁ'cF{QTr (Managerial Perspective to TQM)
TS — III: &9gUd & (TQM TOOLS) (4 =)
o  TTHTHAT - S=HTH F FTLT ST AT THAT (Benchmarking — Reasons to Benchmark and
Benchmarking Process)
TUTETT 1 TRAFS (FOHRET) (Quality Function Deployment (QFD))
o FIUEST TIHAT 3T ATH (QFD Process and Benefits)
ST T I[OTET g HAFTH (Taguchi’s Quality Loss Function)
o oo fBrmT &Y TFUTEOT (Concept of six sigma)
THS — IV: IOEDT GER T (QUALITY IMPROVEMENT SYSTEMS) (4 =)
o IS, o 3fT IiF1-41F (Kaizen, Lean and Poka-Yoke)
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TS —

5T, 3 UH I IOrEdT Ted (55, 3M and Quality Circles)

e 38w ofi¥ o7 TSI (Value Analysis and Value Engineering)

V: SIS ST fit E=ET (BUSINESS PROCESS REENGINEERING) (4 ®2)
s F T g2 (What is BPR?)

Frfreme #i saeaFAT (Need for BPR)

TITH T AHHT,  JAT AT AT | AT (BPR in USA, Europe and India)

qeIfegd e

Total Quality Management, Dale H. Besterfiled, et al., Pearson Education Asia, 1999. (Indian
reprint 2002).

The Management and Control of Quality, James R.Evans & William M.Lidsay, (5th Edition),
South-Western (Thomson Learning), 2002 (ISBN 0-324-06680-5).

Total Quality Management, Feigenbaum, McGraw-Hill, 1991.

Total Quality Management, Poornima M. Charantimath, 2nd Edition, Pearson Education.

TQM an Integrated Approach, Shailendra Nigam, Excel Books 6. Total Quality
Management,Kanishka Bedi, Oxford Higher Education.
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il

s =i d@=

HETCHT T SIATe et fAeafa=meag
(TS BTN TR AT 1997, FHIH 3 F HAT SATUT hald (Seafa=mey)
Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

fwor fe: THTH 456

CEREAIE Eﬁ?& J&g (Inventory Management)

qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ #isa waar afafafa; s =@ &
TIRTITAT T/ ATARIRE & F4/ Eae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqe/ [EaRed ;S0
UG/ & FF; T FT o@d/ IRASET w1/ FHavg/ fiffm, affew zaot)

TSI & e :
o =it F Tt YEE HT T AT T AT FHAT |
Sufeafy stfvamar:

Frafaeme % AT 9wy F7 W aE AT9 A & fory fEratiat & swfie g f o o siaera st
H3URAq ¥ | Te=q 75 & SURA AFard § | THH FH IURATAGM I BAT H TL0eT § 934 & F=a

T ST FhaT 2 |
AT F HIGS :
1. 99d 94ET: 75
2. Aad AIE qeTiwd: 25 %
> FATH AR : 10 %
> AYgEAE: 5 %
> TTET TiEe yedd: 5
> HTHA HT ALTTT: 5
TSI TTHIT :
THE - I:
o THETO A Had qT o (Importance & Scope of Inventory Control)
o THEIOF IR (Types of Inventory)
o THSl F HTY Hag AW (Costs Associated with Inventory)
THE - II:
o Teaadt TAEH (Inventory Control)
o  FIATHF graadl =T (Selective Inventory Control)
o ATt 29T 9T (Economic Order Quantity)
o  HI&T ath (Safety Stocks)
THE - III:
o TeATY TEYH YUITAT (Inventory Management Systems)
. ‘iﬁlﬁqﬁ THATH (Forecasting Techniques)
o  HTHIT AATLAFHAT FISTAT (Material Requirement Planning)
o ARt ST (@W -1I)  (Manufacturing Planning (MRP-I1))
THS - IV:
o ST¥E TA IS (ST&ME2T) (Just in Time (JIT))
o FHFUHATH 3@2‘& (Work in Process Inventories)
o AT HIA Teaedl (Finished Goods Inventories)
TH(E - V:
o TrAIA FT HTHT T4 (General Management of Inventory)
o TIY QE'FT 3@2‘& (Spare Parts Inventories)

o\

o°

o\
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o Tededl WEYT H HE T ITAN (Use of Computers in Inventory Management)
e feera qeaeh :
e Bose, C., (2006), Inventory Management, First Edition, Prentice Hall
India Learning Private Limited, New Delhi.

e Narayan, P. & Subramanian, J., (2008), Inventory Management:
Principles and Practices, Excel Books.
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FrETeT et s fRat fReafaeme
i (S FT TR e 1997, % 3 % st e dh Rreaferm)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

s U (A Central University Established by Parliament by Act No. 3 0f1997)

Rwar fe: wHTw 457
o T AT qEUT IUIETT YEHA (Total Quality Management)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ #isa waar afafafa; s =@ &
TIRTITAT T/ ATARIRE & F4/ Eae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqe/ [EaRed ;S0
UG/ & FF; T FT o@d/ IRASET w1/ FHavg/ fiffm, affew zaot)
TSI & e :
o TEITTe= 7 pora wEgw % AT sraemone & aRiwa
Sufeafa siffartar:
Frafaeme % AT 9wy F7 W aE AT9 A & fory fEratiat & swfie g f o o siaera st
HIURAT T | UTq 75 & SURANT AWATE © | THE FH SURATARIA TL FIAT BN TLAT H q57 F A=
T ST FhaT 2 |
AT F HIGS :
1. 99d 94ET: 75
2. Aad AIE qeTiwd: 25 %
> FATH WIAETEY: 10
> AYgEAE: 5 %
> TTET TiEe yedd: 5
> HTHA HT ALTTT: 5
TSTHH QI :
TS - I: (4 ¥2)
° WT—ITWW (Quality Concepts)
e TE U IUTE I¥ AT (Control on Purchased Product)
° ﬁﬁ?ﬁ'ﬂT‘IﬂW (Manufacturing Quality)
THE - II: (4 ®)
e I[UTEHT 9L (Quality Management)
. Wﬁww (Human Factor in Quality)
TS - III: (4 ®2)
o  IUHIL 3T THATH (Tools and Techniques)
o fHEFw AT (Control Charts)
o THET ATE F T (Attributes of Control Charts)

o\

o°

)
o

o\

THE - IV: (4 ®2)
o Y A T TFITH (Defects Diagnosis and Prevention)
THE - V: (4 ¥Q)
o IMEUHA-9000 3T UESIECET] F TEE ATYTTOT  (1S0-9000 and its concept of Quality
Management)
e feera qeaeh :

e Charantimath, M. P., (2017), Total Quality Management, Third
Edition, Pearson Education.
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e Total Quality Management, Dale H. Besterfiled, et al.

Education Asia, 1999. (Indian reprint 2002).

e The Management and Control of Quality, James R.Evans
M.Lidsay, (5th Edition), South-Western (Thomson Learning),

(ISBN 0-324-06680-5).
e Total Quality Management, Feigenbaum, McGraw-Hill, 1991.

e TQOM an Integrated Approach, Shailendra Nigam, Excel Books 6.
Quality Management,Kanishka Bedi, Oxford Higher Education.

Pearson

William

2002

Total
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Iqd 99X (Fourth Semester)
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HETT T S fRat fAsataemea
i (¥ T IRE AR 1997, FIF 3 ¥ st el ¥ Aot
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
= wifa dWh

(A Central University Established by Parliament by Act No. 3 0f1997)

fAwr Fie: wHUHT 439
IELREIGIL PRI IRC R EL L] (Strategic Management)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ #isa waar afafafa; s =@ &
TAWLTAT FE/ SATARIE & ®d/ SEIAA/ fUa® & g aret afafafer a97 15 =5 #1 o=
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqe/ [EaRed ;S0
UG/ & FF; T FT o@d/ IRASET w1/ FHavg/ fiffm, affew zaot)
TSI & e :
o et #r g gt § wgh w2 oot qur fBfde e s o At oot §
SATAINT LA g TAH FAT |
o TIE=T &7 Yae® % €T § AT IAF ST H, FATT & A AT eATHT ATHT TOATAAT
forT St 1 qeaw w7
Sufeafa siffartar:
Frafaeme % AT qTeawy 7 W g A19 A & fory Rty & swfig g ff o o siaera st
HIURAT T | TTq 75 & SURANT AWATE © | THE FH SURATARIA TL AT B TLAT § q57 F A=
TR ST FhaT B |
QAT 6 HIAES :
1. FA@Iger: 75
2. Aq ATE qediwd: 25 %
> FTATH AOEIEHT: 10 %
> AggEEl: 5 %
> UTaY qige yEdd: 5
> HTHA HT ALTTT: 5
TSI ATHIT :
W":%— I: qERe Ty &1 9R=g (Introduction to Strategic Management) (4 ‘Ei%)
o IO FT FFYTOM: TRATITAFLTFHAT T LU F AATH, 0TI He sieoritas

BEREEEIRIERI (Concept of strategy: Definition need and dimension of
strategy, strategic planning and strategic decision making process)
TOTA T ¥ : EITT"JIﬁ?, TITY, [ERIETE LS (Levels of strategy: Corporate,
business, functional level)

o TTHE auw F aiHar (Process of strategic management)

o LU HasT i TATIAT (Establishment of strategic intent)

o°

%

o\

THS — II: GIHH AEIU  (Strategic Formulation) (4 ¥Q)
o THERM qeqih: g ¥{eA®- (Environmental appraisal: The external
assessment)

o TSATHS 41v<4i°h"| (Organization appraisal)
° mﬁiﬁﬁw (The internal analysis)
o ST LU (Business strategy)
E?FI":%— III: TS St (Strategy Implementation) (4 ‘Ei%)

o fATYT sieEnfie dad § =AU ¥a< WA (Business level strategy in different
industrial context)
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o FE-AT I[HAIT: HIT THIT FE, ITOAAT F FHE- AgHHAar grEamo  (Multi
business strategy: Balanced score card, types of strategies the
synergy approach)

o THIAE F FaTad: YEYH @R "9 F E% (Implementing strategies:
Management and operations issues)
o Hﬂﬁ%%ﬁ%ﬁﬂ“fﬁhﬂﬁ?ﬁq(Strategic analysis and choice)
sawé— Iv: FW#W@$H§HﬁFHEﬁTHHFﬂT(Strategic Evaluation & Innovation): (4?%)
° Fﬂﬂfﬁﬁ?ﬁﬁﬁT, H?qﬁﬁTGﬁ(ﬁ*Tim'(Strategic review, evaluation and control)
° Hﬂﬁ%$9?ﬂqifﬁﬁﬂ%qT(Challenges in strategic management)
° H(ﬂdkﬂ#ﬁﬁhﬁﬂdgHJdeﬂﬁﬂq(Structural & behavioral dimensions)
. ﬁﬁﬂTQ%ﬁﬁﬁ#ﬁgﬁTTW#ﬁﬁ'(Information technology and strategy)
° ﬁFTQQHH'(Knowledge management)

THE - V: %ﬁﬁ%EFﬂtéﬁTW#ﬁ%(Corporate Level Strategy) (4 wT)
o FEATYT THIFIU ¥ FH il [ATEI (Vertical integration and the scope of
firm)

o T TorITaAT- oy o7 fgahi=r (Growth strategies-I & II)
. Eﬁ?l FERT & T Toifaat,  afas oI i agr@ﬁa 9 (Strategies for

domestic markets, global strategies and the multinational
corporation)
o I HIHAATA ¥ Head dgal  (Market  structures and network
externalities)
° PW#W%*HB?I% (Strategic alliances)
e feera qeaeh :
e Kazmi Azhar (2011). Business Policy and Strategic Management. 3*°

Edition. Tata Mc Graw Hill, New Delhi.

e David R. Fred (2011). Strategic Management -Concepts and Cases.
13" Edition. PHI Learning, New Delhi.
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HETCHT et sfaaeia feal fAeat@a=meg

i (V9 gT0 I AT 1997, #Huih 3 F avta wriud Fury faeafaemer)
H ||||” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s wifa 30

(A Central University Established by Parliament by Act No. 3 0f1997)

Rwa fe: THTw 442
IEAREIGIL PR IIER IR ELL] (Media Management)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ isa waar afafafar; s =@ &
TIRTITAT T/ ATARIRE & F14/ SEae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®;  9ied qaqu/ [EaRed w1 ;S0
U/ A FA; T F o@d/ TRASHT w1/ Favg/ offfm, affew zarf)
TSI & e :
o HITSAT weige FT g sragmeorrsti | FFr=mfei=i #7 sravra FEr |
Sufeafa siffamtar:
Frafaeme % T ITsawmy 1 W aTE 19 o & oy Rt & swfie g f o o shaera st
HIURAT TE | UL 75 & SURANT AWATE © | THE FH SURATARIA TL AT BN TLAT § A5 F A=
ToraT ST FhaT B |
QAT 6 HIAES :
1. 99d 94eT: 75 %
2. Aqq ATE qeTiwd: 25 %
> FEATH WEIETT: 10
> AYgEAE: 5 %
> UTaY qige yEdHd: 5
> HTHA HT ALTTT: 5
TSI ATHIT :
TS - I: (4 ¥2)

o HiIfRHT woYA - Yy F g, w19 &7 Hgd (Media Management — Principles of management,
Functions & Significance)

o HifeHT- Th 9T AT I (Media - a profession and industry)

THIE - II: (4 =E)

o THMN UF, IRAT i &A F wariica ded: wrzae forfies, ufeas fafaes; =t w&rtaea,
areft, oFe, AR AqUPT W@, FHF HISAT 1A ;  FeT e AfE9uger (Ownership
pattern of newspaper, radio and TV : Private Ltd., Public Ltd.; Individual ownership, Partner, Trust,
Society Transnational ownership, Cross media ownership; mergers and acquisitions)

S - III: (4 ®2)

o HIRAT wEYT F ATATRF 3{T EITfﬁ 98 (Business and legal aspects of media management)

o fEmmUW, o™, T HaET T AUud WA, UTHAREl, ®HART / [Eh @9, aEd
g9 (Advertising, PR, Brand Promotion & Marketing Strategies, HRD, Employee/employer
relationship, customer relationship)

o Hifewr yauw F forw fAfore 9= (Problems specific to media management)

THE - IV: (4 Q)

o HUTEHIT WEG: HUTEGHT FHATAT 3T =T HISAT AHAT HiT GREEHT F&aqT  (Editorial

Management: Changing role of editorial staffs and other media persons)

o TUTEHIT YTATHAT IO (Editorial response system)

o°

o°

o\
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o HUMER TF, oAITaSId ST 2T, ANE / 0T, TREALT-TgATHAT-TTSE A0 TheA (01 H

TITSATCHS: H¥a9T (Organisational structure in newspapers, television and Radio, Space/Time,
Circulation-ReachPromotion-Market survey techniques)

THE - V: (4 Q)
o TR T ¥ fA<a 5= (Personal Management and Financial management)
o JMIad, ©NId, ﬁ?ﬂ?ﬁf, EHMITRERIT (Production, Cost, Capital Cost, Commercial Policy)
o IS, IuTed Rytwur, #Hifeaw -‘ﬁﬁﬁ(ﬁm (Budgeting, Production Scheduling, Media Scheduling)

e feera qeaeh:
e Pattanaik, A., (2012), Textbook of Media Management, First Edition,
Astha Publishers & Distributors.

e Kumar, S., (2006), Media Management, Anamol Prakashan.
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HETCHT el siaearg 1 el fReafaemer
i (S g TRE ST 1997, F 3 F st earia Ff Reafrerr)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

o (A Central University Established by Parliament by Act No. 3 0f1997)

v fe: AT 443
ELREIGIL P IR EL L (Brand Management)
qUST HIeSH: 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ isa Faar afafafar; s =@ &
TIRTITAT T/ ATARIRE & F4/ SEae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF [ ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqu/ [EaRed w1 ;S0
U/ A FA; T F o@d/ TRASHT w1/ Favg/ offfm, affew zarf)
TSI & e :
o TS ATV il THA FT fAwfAd FeAT |
o T YEYT & [ATHT T3 I THAAT |
sufRefy srffamtar:
Tt # MIaTa IT5ama F7 T I ATH o & (o =it & S¥iE § 7 o od Siaerd ari
H3ufterd & | u¥eq 75 ¢ SuteAld sfvad # | =9E FH Iuftufage o &l i a0 § aaq 7 FfEa
T ST FehaT 2 |
AT o ATGEE :
1. |AATd 9LrET: 75
2. Aaq AAE TeATHA: 25 S
> FATH ATfEY: 10 ¢
> HHgAEl: 5 %
> UTaY qige YReHd: 5
> HTHA HT TLTTT: 5
ITSTHRA AT :
TS - I: WQ?WWWWW (Introduction to Brand and Brand Management)
(4 ¥2)
WEFFW??, WWW (Meaning, Nature and Importance of Brand)
o SiE I9TH S (Brand vs. Generics)
o T SHEa =% (Brand Life Cycle)
o FIE ATH 3T i< T4 (Brand Name and Brand Management)
THE - II: FI€ 9899 (Brand Identity) (3 ®<)

o IAFYTLUM, ST 3T fAoITET (3T AIEA) (Conceiving, Planning and Executing
(Aaker Model))

o e fAmT (Brand Loyalty)
o TATTFIUTT (Measures of Loyalty)
THE — III: i€ 3fdel (Brand Equity) (3 ®e)
° mg@w—&aﬁw&w{mﬁwm (Concepts and Measures of Brand Equity)
o T 3T ITAIRT ST fataaT (Price and Consumer Based Methods)
o T TfFET FIW TEAT (Sustaining Brand Equity)
THE — IV: FA1S AR AT T qriorer«r (Brand Personality and Brand Positioning)
(5 <)
o g AP I gRwmwr i IU (Definition and Measures of Brand
Personality)
o FiE Afxhed FT A= (Formulation of Brand Personality)

o\

o°

o\
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a7 FfA a7 i =AFA (Brand Image Vs Brand Personality)

T qriorer=er F1 sraemeon g g (Concepts and Definitions of Brand
Positioning)

3?@ﬁqq3ﬁfﬁﬁm%éTHWﬁH(Repositioning and Celebrity Endorsement)
§T§9?WT(Brand Extension)

THS - V: JALATH (Differential Advantage) (5 ®T)

?ﬁﬁqafaﬁﬁﬁﬁﬂgﬁﬁﬁlfwﬁﬁﬁﬁf(Strategies for Competitive Advantage)
aﬁ§ﬁ$ﬂﬁT§(Brand Pyramid)

ﬁﬁ%ﬁqgﬁﬁifaﬁgﬂ'(Branding in different sectors)
WWW&WQH%TW (Role of Information in Brand Management)
afgqﬁaﬁifé—ﬂﬂﬂTfféﬁ%ﬁﬁ$T(Role of e-communities in Brand Management)

qeIfegd e

Aaker, David (2002), Managing Brand Equity, Prentice Hall of India.
Kumar, Ramesh (2004) . Managing Indian Brands, Vikas Publishing
House, Delhi.

Keller K. L. (2003), Strategic Brand Management, 2nd Edition,

Pearson Education.
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WEICHT e ey f2al faeata=m
| (¥ T IRE AR 1997, FAIF 3 ¥ st el ¥ Aot
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
= @i @0

(A Central University Established by Parliament by Act No. 3 0f1997)

Rua fe: THTw 444
fRur #ra™: qar AU (Service Marketing)
qUST ST : 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ #isa waar afafafa; s =@ &
TIRTITAT T/ ATARIRE & F4/ Eae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqe/ [EaRed ;S0
U/ A FH; T FH @/ TRASHET w1/ Fevg/ oA, afew zaf)
TSI & e :
o 3feHawT F T H AATH T a@dt TTH AT il gwA & forg =ty o a9 wear |
o UTEHI I ¥ Igd¥ HATU T&TH FLAT TAT THF TS T AT [A=TIHAT T <7 |
o FAT AN TaATorer I9TAT FATATT T SATHHTIT ST |
Iutegfa srfAemdar:
Frafaeme % AT qTsawy F7 @ aE A19 A & fory iyt & swfie g ff o o shaera st
HIURIT T | g 75 & SUreAfd AfFa g | THE w9 IURATR A 9T AT F G § S & dfua
ToraT ST FhaT B |
AT F HIGS :
1. #Fd 90ET: 75 %
2. Aaq AIE qediwd: 25 %
> FATH AT 10 %
> AggEAEl: 5 %
> TTaY UiEe WeeiH: 5
> U &7 ALAIT: 5
TSI qTRAT
E?FI":%— I: ar R #r afi=T (Introduction to Service Marketing) (4 ‘Ei%)
° W@f%ﬁﬁ@ﬁ&’lﬂ (Meaning and Characteristics of Services)
° ﬁmﬁ%ﬁqﬁwﬁrw (Marketing Mix for Services)
o srﬁwa?mfrﬁmaﬁa?r{ﬁ%ﬁr (Role of the Services in the Economy)
° ﬁ?ﬂffwsﬁ?h‘rw (Consumer Behavior in Services)
° Wﬁw%ﬁwqﬁﬂ (Gaps Model of Service Quality)
3?hT§— II: umﬁ%ﬁ&%aﬂm (Building Customer Relationships) (4 Ei%)
° W%‘J’I@Tﬁaﬁeﬁfﬁﬁf (Customer Expectations of Service)
] W%Waﬁ' CIEUI ] Waﬁw (Customer Perception of Service and

Service Quality)

o UTEH i AUATH FT qHAT | FAI0 ey &1 IAFT (The role of Marketing Research

in understanding Customer Expectations)

o Troar fAuure ua frear A TrHifaat (Relationship Marketing and Relationship

Development Strategies)
3‘°b'|"§ - III: 94 ﬁ'(ﬁl'&, CEI CELCIESE %Trﬂ"i?r . «ifas drex (Service Recovery,
Service Innovation, Design and Physical evidence) (5 )
° ﬁmﬁwaﬁ%ﬁquﬁaﬁaﬁwﬁﬁm (Customer Response to Service Failures)

o o ReFady Torh it (Service Recovery Strategies)
o 7T Far faepTer wishaT (New Service Development Process)

o°

o\
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o wifaw #Tew Wil & fouw fRemfA<er  (Guidelines for Physical Evidence
Strategy)

ETJFI'%— IV: damEi i eehad ofic yesiq (Delivering and Performing Services): (4 E@')
° QHTQEFT?Rﬁif$ﬁ?Wﬁﬁ*4ﬁ%ﬁﬁ%T(Role of Employees in Service Delivery)
o HAT VT FXA § UTgHI il JHHT (Role of Customers in Service Delivery)

o ALl UH TAFS(HSE AT F HTEAH & HAT Y& FAT (Delivering Services through
Intermediaries and Electronic Channels)

o %FHTUﬁ'WﬁT%TH?HH'% S (WﬁlaqT(Strategies for Managing Capacity and

Demand)
THE — V: UAT qT&1 HT To&wT (Managing Service Promises) (3 ‘éi%)
o T w9 # #AHAT T AFTFAT (The Need of Coordination in Marketing
Communication)

° ﬁaTﬁ?WI#ﬁ§Eﬂiﬂﬁﬂ%ﬁT(Key Service Communication Challenges)
o @Eﬂéfa?ﬁquﬁahﬁléﬁfaﬁﬁﬁ'(Approaches to Pricing the Services)

T e
e Zeithaml Valarie A; Bitner Mary Jo; Gremler Dwayne D & Pandit Ajay
(2011), Services Marketing: Integrating Customer Focus across the

Firm, 5" Edition, Tata McGraw Hill Education Private Limited, New
Delhi.

e TLovelock Christopher (2011), Services Marketing, 7th Edition, Pearson
Education, New Delhi.
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HereAT TiEf siaearg B Reafa=mem
i (V9 FT 9T ATAAIT 1997, FHAIT 3 F HA0q ST $aid fagafae=)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

Al A (A Central University Established by Parliament by Act No. 3 0f1997)

fRwr fe: THTH 445
IELREIGIEE Q?TI"SI'J%W (Retail Management)
qUST HIeSH: 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ isa Faar afafafar; s =@ &
TIRTITAT T/ ATARIRE & F4/ SEae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF [ ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqu/ [EaRed w1 ;S0
UG/ & FF; NITAR AG/ TRASET w13/ Faeer/ fifvw/ afimw zanf)
TSI & e :
o ToEnfai %7 gawr waga F FFiTa® T ATAGTE Tgeall il U ATIFH TH T FHIAT |
o T VYT FF FHA FHIAT g T A0 qAT AT FeAT |
o TUMITA® T UL HHAHTAT GaIT T 2l o AT T (oahrg HLAT|
SufRafa s amar:
Frafaeme % AT 9wy 7 W aE AT9 A & fory fEratiat & swfig g f o o siaera st
HIUfeoq 3 | Ueq 75 ¢ SURATd AA 8 | THE FH IUfRHTAe M U¥ STl A T § 9o 7 Ffua
ToraT ST FhaT B |
QAT 6 HIAES :
1. 97T 99T 75 %
2. Aq ATE qediwd: 25 %
> FATH ATAGRHT: 10
> AYgEAE: 5 %
> qTE¥ qiEe e : 5
> WA T ALAAT: 5
TSISRH AT :
THE — I: @a ol &1 9R=T (Introduction to Retailing) (4 5E)
° @ﬁﬂﬁeﬁ’raﬁwﬁwsﬁ'{w (Definition and Importance of Retailing)
. W%ﬁ%w (Types of Retailers)
o JTF ST ATLAT GaiT TG9T (Global and Indian Retail Scenario)
THIE - II: GaU WHIT (Retailing Strategy) (4 ¥2)
o T AN TWHITT (Retail Market Strategy)
o fa<ig woriifa (Financial Strategy)
o foe T (Retail Location)
o WWT‘SFUHF& (Retail Information system)
° WW%TWW (Customer Relationship Management)
3?hT§— ITII: H%'I?{TVI'W (Merchandise Management) (5 ‘Ei%)
o  HHSTES FITHLI TFLT (Managing Merchandise Assortments)
o WHSTES AMSHT YUITST (Merchandise Planning Systems)
o WHESTSS GIaT (Buying Merchandise)
o T T MY (Retail Pricing)
o T HAX MHW (Retail Communication Mix)
E?FI":%— IV: VSR Y§e+ (Store Management) (4 ‘Ei%)
e VWS &I VYT (Managing the Store)

o°

%

o\
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THIS —

A derse, fSmed fiv fAgs™@ #ae=fSi (Store Layout, Design & Visual
Merchandising)

Hﬁ?ﬁ@ﬁTSﬁTﬁTHTﬁgﬂ'(Customer Service and GAPs Model)

v: - (e-Retailing) (3 ®Q)
T-fefemr it e (Foundation of e-Retailing)

-l Q?ﬁ%@FTéﬁﬁT(e—Retailing: The Application Domain)

%—ﬁﬁﬁ%ﬁ: Hﬁﬁ?ﬁ%ﬁ?ﬁ(e—Retailing: The Current Trends)

qeIfegd e

Levy M., Weitz B.A and Pandit A. (2008), Retailing Management, 6th
Edition, Tata McGraw Hill, New Delhi.

Berman B. Evans J. R. (2011), Retail Management, 11lth Edition,
Pearson Education, New Delhi.

Sharma, D.P. (2009), e-Retailing, 1°° Edition, Himalaya Publishing
House, New Delhi.
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HereAT TiEf siqearg R Reafa=mem
i (¥ T IR SARa 1997, FHiF 3 ¥ siqwia eaTiaq FA1T fReafaemeT)
H ||||” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

L (A Central University Established by Parliament by Act No. 3 0f1997)

Rw fe: AT 446
v 1 A1 ﬁ?'l'ﬂ'?:ﬁ'(ﬂ'@'ﬂ'g’w (Mergers and Acquisitions)
qUST HIeSH: 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ isa Faar afafafar; s =@ &
TIRTITAT T/ ATARIRE & F4/ SEae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF [ ARG/ aed F@; dFaE/ dEcTd ®; Aied qaqu/ [EaRed w1 ;S0
U/ & FH; QT FT o@d/ TRASET w1/ Havg/ fiffm/ affemw st
TSI & e :
o A=t #1 e @rgwl % Ufaeriasd Heraeiad & a1 g1 & FAT F TR HT |
o  TATHH FiUTe TOFITAAT & FIRT AT & ATHS THE & T T ATEURT F q9A7 % (o7
ERERIEIE FR il
o @Y T ATEREW § FRWE FXEl & FRT AT S a1 TOAITAT 6 TTT-FTT  JeA T
Fehet 1o o TSIt T sTavrd T |
Sufeafa siffartar:
Frafaeme % T 9wy 1 W aE AT9 o & fory Rty & swfie g ff o o shaera st
HIURAT TE | TLq 75 & SURANT AWATE © | THE FH SURATARIA TL AT B TLAT H A5 F A=
TR ST FhaT B |
QAT 6 HIAES :
1. 9Ad 9EeT: 75%
2. Aq ATE qediwd: 25 %
> FATH ATOGEHT: 10
> AggEEl: 5 %
> qTEY qiEe e : 5
> WA FTALAIT: 5 %
TSI ATHIT :
THE - I: 997 i ATEUGT & FRUT (The Causes of Mergers and Acquisitions) (4 ®<)
° WWW%%’QW (Motives for mergers and acquisitions)
° %wsﬁ-{aféngvr%wrﬁ (Forms of Mergers and Acquisitions)
° ﬁw%ﬁm (Theories of Mergers)
o fom i ﬂfﬁ'ﬂ_{w q gl #r BITF%WT (Recent trends in Mergers and

Acquisitions)

o TTH &T ALTIT (Case Study)
THE - II: o sk srfemmgor @ sfage i amier gfedior (History and Strategic
approaches to Mergers and Acquisitions) (4 ‘Ei%)

° ﬁ?ﬂ{?l@ (Merger Waves)

o TIHT & ALTIAT (Case Study)

° Wmﬁﬁﬂmaﬁfﬂﬁﬁﬁ'ﬁ (Strategies for entering into new markets)

o WW@W‘?WWW (Value creation Strategy in Mergers and

Acquisitions)

o HMN® IO -BCG Hfeww, Efaefimwor qar I Saq =% =P (Strategic
approaches -BCG Matrix Analysis, Ansoff Matrix Analysis, Product
Life Cycle Analysis)

o°

%
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THE - III: f397 i} WWW (Valuation of Mergers and Acquisitions)
(5 %2)
° H?JﬁﬁT#ﬁifWaﬁ§(Basics of Valuation)
. H?Ua?ﬁﬁﬁ3TﬂTq(Various expressions of value)
o TATHA & 3297 (Objectives of valuation)
° HF%HEFF@FT?WH?H?FT(Public sector valuation)
° %ﬁﬁ%aﬂ§qﬁﬁﬁa?ﬁﬁqqqﬁT(Approaches to Corporate Valuation)
° %ﬁﬁ%EH§QFFWﬁ?ﬁ%5(Corporate valuation techniques)
THE — IV: WA § ATIR edAi%T 1% (Business Valuation Standards in India) (4 <)
o ToF AUl T geaiwd THHAT F o vfiiga =< §fgaT (Unified code of conduct

for valuers and valuation process)

] ﬁ??q3ﬁfﬂﬁgq§ﬂa?$Ffﬁ“ﬁ§i(Legal aspects of Mergers and Acgquisitions)
THE — V: HTH FT ALIAT (Case Studies) (3 &2)

o UHAFALTIT 1 (Case Study 1)

o TIHS FTALTAT 2 (Case Study 2)

qeIfegd e
e Ray Ghosh Kamal, (2010).Mergers and Acquisitions Strategy, Valuation
and Integration. Eastern Economy Edition. PHI, New Delhi.

e Gaughan A. Patrick. (2011). Mergers Acquisitions and Corporate
Restructurings. Fifth Edition.Wiley India (P) Ltd. New Delhi.

e Kumar Rajesh B., (2011). Mergers and Acquisitions: Text and Cases.
Tata McGraw Hill, New Delhi.
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HETCHT et shaarsi Rt fsafa=mes
i (S FT TR e 1997, 1% 3 % st e d Reaferm)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

o (A Central University Established by Parliament by Act No. 3 0f1997)

Rwa A THTw 447
ELREIGIL R L n (Wealth Management)
qUST HIeSH: 2 hfee ( UF Hiee GAGeT §, 10 He T ATSAM/ isa Faar afafafar; s =@ &
TIRTITAT T/ ATARIRE & F4/ SEae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ ae® F@; dFaE/ dEwcTE ®; Aied qaqe/ [EaRed ;S0
U/ & FH; QT FT o@d/ TRASET w1/ Havg/ fiffm/ affemw st
TSI & e :
o =TT F7 & TaaT At G TTUTIOTSAT & AT FIAT |
Sufeafa siffartar:
Frafaeme % T ITsawy 7 W g AT9 A & fory fEratiat & swfie g ff o o shaera st
HIURAT TE | UL 75 & SURANT AWATE © | THE FH SURATARIA TL AT BN TLAT § A5 F A=
TR ST FhaT B |
YA 6 HIAES :
1. 99d 94eT: 75 %
2. Aad AIE qediwd: 25 %
> FTATH GOIEET: 10 %
> AggEEl: 5 %
> UTaY qige yEdHd: 5
> HTHA HT ALTIT: 5
TSI ATHIT :
THE - I: 9R=F (Introduction) (5 Si%)
o U9 YT FT UR=T (Introduction to Wealth Management)
o TFIT A7 a<F=7 AT (Personal Financial Statement Analysis)
° WW%@W (Economic Environment Analysis)
THTS — IT: ST JSAT S [Raer TsEr (Insurance Planning and Investment Planning) (5 ‘éi%)
o HHT TSAT (Insurance Planning)
o AT ST (Investment Planning)
s — I1I: faha wifore / 2 iz gl e (Financial Mathematics/Tax and Estate Planning)
(5 )

%

o\

o fafim ot (Financial Mathematics)

e Y T UMY AT (Tax and Estate Planning)
ETFI'% - IV: ﬁ?ﬂﬁqﬁr TISTT / 3T H'ITI'Q' 3T FT T=T Tﬁw (Retirement Planning/Income Streams
and Tax Savings Schemes) (5 ‘éi%)

° @IﬂTﬁﬂﬁr RIECI (Retirement Planning)

o 3 YTTU T FT 99 TISATT (Income Streams and Tax Savings Schemes)

qeIfegd e
e Dun & Bradstreet, (2017), WEALTH MANAGEMENT, First Edition, McGraw
Hill Education.
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e FEvensky, H., Horan, M.H., et. al. (2016), Wealth Management: The
Financial Advisor's Guide to Investing and Managing Your Client's
Assets, Irwin Professional Publishing.

e McCarte, S., (2013), Private Banking and Wealth Management, Global
Professional Publishing Ltd.
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HETAT TiEft saes i Bt fReafa=meg

i (S T TRE SRR 1997, FHiE 3 ¥ siaa eatiiw $hw Rreafieme)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s it @0

(A Central University Established by Parliament by Act No. 3 0f1997)

Rwar fe: THUw 448
EREEAEIE S ﬁﬂﬁ'ﬁ%ﬁwﬁ'{ﬁ%ﬂﬁ% (Security Analysis and Investment

Management)
qUST T : 2 hfee ( UF Hiee GAGeT §, 10 He T ATGAM/ isa waar afafafer; s =@ &
TIRTITAT T/ ATARIRE & F14/ SEae/ foas F agea areft afafafer quar 15 =5 #1 o7
FEANR SF F ARG/ aed F@; dFaE/ dEcTd ®; died qa9qu/ [EaRed w1 ;S0
U/ & FF; T FT o@d/ TRASET 1/ Favg/ fiffm, affemw st
TSI & e :
o fofi gREaft, Sfew siw Rew & "etaa e & Ao & ety s et Fwmer |
o TR a9 & FIHETST F ATA-ATT TEBIAT Taae Hgial s sraemeomst & ety v
ST T |
sufRefy srffamtar:
Trafaeme & MIaTaT IT5awme F7 T T ATH o & (o =it & S¥ie § i o od Siaerd &t
HIUfPaq g | 9Teq 75 % SURAT) AHATd 7 | THA FH I 9% AT A G § A5 | A=
T ST FhaT 2 |
AT o ATGEE :
1. 9Td 9LrET: 75 %
2. Aqq AAE TeATHA: 25 S
> FATH ATfEY: 10 ¢
> dHgAEi: 5 %
> UTEY qige YReHd: 5
> HTHA FTALTIT: 5 S
TSI TTHIT :
3?hT§— 1: R wr oty (Introduction to Investment) (4 ‘Ei%)
° ﬁé’?ﬁﬁfﬁﬁ, ‘SITﬁaﬁTFﬁTF (Meaning, Nature and Scope of Investment)
o T o= Fir gfora T gxtawor (Decision Process and Environment)
o Tausifew - =a Sifew, IR Sifew, qerehifa Sew, e sSfaw, i

(Investment Risks - Interest Risk, Market Risk, Inflation Risk,
Default Risk, etc)

° ﬁ?{ﬁ‘cﬁﬁw (Valuation of Securities)
° Ef‘ﬂa"cﬁ'w (Notion of Dominance)
THS — II: TIEHITCIAT e HT URAT (Introduction to Portfolio Management) (4 %<)
o  TIEHITerAT Taae o 3ref 3T =<0y (Meaning and Phases of Portfolio Management)
o TIEHITerdl Ty & fara (Evolution of Portfolio Management)
. WW%EQW (Role of Portfolio management)
THS - III: WW@TWWQH (Risk Measurement and their Application)
(5 =)
o ITH ATT #T THATH T IAF AT T GIEHRIIT eATFd (Techniques of Risk
Measurement and their Application and Portfolio Evaluation)
o otaT i HebeuAT (Concept of Beta)
o drerT-fae 3w smfaee dfer &1 asfteeor (Classification of Beta-Geared and

Ungeared Beta)

)
o
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o RIISMET dieT T T die (Project Beta and Portfolio Beta)

. ﬁ?{ﬁff FISATT AT AT ‘Jjﬁ IS 129 (Securities Market 1line and Capital
Market Line)

o TIEHITeTAT T T TIahITerdr Hﬁfﬁqﬁﬁ (Portfolio Revision and Portfolio
Reconstruction)
THIE - IV: g F8u (Security Analysis): (4 ©2)
. Iﬁﬁ*ﬁﬁ%ﬁﬂvf(Fundamental Analysis)
Hﬁaﬁﬁqh Eﬁﬁh *Wﬁ'ﬁﬁfﬂ?ﬁﬁﬁﬁ%ﬁWW(Economy, Industry, Company and

Technical Analysis)

T ITSI SAFIROT (Efficient Market Hypothesis)
ETﬁTGﬁﬁqziﬁT(Dow Jones Theory)
aﬁﬁ%ﬂﬁSﬁfa3¢ﬁ%qﬂiﬁﬁ$q?ﬂﬂTmﬁ(Measurement of Systematic and

Unsystematic Risk)

THE - V: TIChIeEr Rgwer, NEwifer 339 i fisnifert figia (Portfolio Analysis,

Portfolio Selection and Portfolio Theories) (Bﬂ%)

o HTAHIGA T T Hided THeH T e AleA (Markowitz Model and Capital

Assets Pricing Model)

o  TIEHITAT HITET ¥ TSTErd TewhITerA ST & 14 qedi#d (Portfolio Revision and

Performance Evaluation of Managed Portfolios)
e 9T AITT (Sharp Ratio)

e oY HqUTd: SI*HA ATHI (Treynor Ratio: Jensen’s Alpha)

qeIfegd e
e Kevin (2011) Security Analysis and Portfolio Management, Tenth
Edition, PHI Learning, New Delhi.

e Donald & Ronald (2011) Security Analysis and Portfolio Management,
Sixth Edition, Pearson, New Delhi.
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HgTenT T Ay i B Aeafa=me
o (V9 gTO I ATAAT 1997, Huih 3 % Aavia wiaa iy faegataee)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

Ll UL (A Central University Established by Parliament by Act No. 3 0f1997)

o fe: THUE 450
oo AT dclcél'Q?i'(-i*wdch% [EEDL: (Leadership and Organisational Development)
U HeH: 2 hiee ( UF Hiee GO §, 10 He F ATGAM/ T(6d FaT Tfafafer; 5 w5 &
TANTLTAT F4/ ATAGIF & T/ SEEAA/ fAF F qqeq arel Taafd T 15 5 F7 0
FENR 0 & ARG/ qRe® F9; AN/ dHeTEw Hd; e 940/ [EaHEd w1, SeT
YU/ &F F1F; 9T FT @/ IRgreEr w1/ Faeg/ offw/ affew zaf)
TSI & 32T
o A T AAHTOT F =TI T AT FLIAT |
o  TIETH 3T HISATHSE TAHTH & T g AT &l A (ST =0l oTi<h & TR=d FHerT |
o TATYw Hepfaat F o SUART & AT ST A AT TATATIT ThelR] F AT gETeAT 6T THA Fl
T e & o |
o TISHATHT TATATAAT T HTSATHF [AFTH ZEqerdal ®l TIh Fed  forg fEemfat #r gforfea
AT |
SufRafa s amar:
Tt & MIaTaT IT5awme FT T T ATH o & (o =it & 3¥ie § 7 o od Siaerd &t
H3ufterd & | u¥eq 75 ¢ SuteAld a8 | =9E FH Iuftufage o "l i a0 § aaq 7 FfEa
T <7 FehaT 2 |
AT o ATGEE :
1. |AATd 9LrEAT: 75
2. Aqq AAE TeATHA: 25 S
> FAT H ArfiETr: 10
> HHgAEi: 5 %
> UTaY qige YeeHd: 5
> HTHA FT TLTTT: 5
UTSTHRA AT
3?hT§— I: ﬁ'cl?cr (Leadership) (4 Ei%)
o ﬁﬂ?i#ﬁﬂﬂﬂ?@ﬁ (Concept of Leadership)
° ﬁﬂ?i%ﬁ%&ﬁﬁ (Theories of Leadership)
o  TEYF FATH AT (Manager vs.Leader)
° ﬁﬂﬁiéﬁquﬁ%ﬁﬂquﬁﬁgq (Transformational perspective of Leadership)
o ﬁﬂ%ﬁiiqﬁaﬂ?#ﬁiﬁﬁ$T(Role of supervisor in organization)

o\

o°

)
o

o\

THE - II: ®Ied @& X @A 9R&Edd (Organisation Development and
Organisation Transformation) (4ﬂ%)
o TA faFm i Haeunw ﬁﬁf%ﬁﬁ?ﬂ' (Concept and History of Organisation
Development)
. Fﬁﬁ?ﬂaﬁﬁﬁ¢$ﬂWQVH?¥, ﬂTaﬁﬂﬁiﬁT‘Iﬁgﬂﬁﬂﬁ (Values, Assumptions and Beliefs
of OD)
o TTSH fAHTE T TEA ®UTALT (Organisation Development and Organisation
Transformation)
° ﬁ?ﬁﬂﬁTﬁﬁﬁvr(Institutional Building)
THE — III: HISATHT [9HE g&qsT (OD Interventions) (4 &)
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o ZEAHY dI TRWIHT T gEasd *F T  (Definition of Interventions and

classification of Interventions)

o SRR ATYTT U¥ ZEIHT— A 3T AT ASHT (Individual based interventions

— Life and Career Planning)

° ﬁﬁ%ﬂqfaﬁWW(Transaction Analysis)
o TAT UH TXHY X F-AHg- HAGAL AT IAAM  (Coaching and Counseling and

T-Group- Sensitivity Training)
THIE - IV: WISATHF geasld - ¥Hg X Swa9gg (OD Interventions - Group and

Intergroup) (4 W)
o uhehaT fEmel @i® %ﬁﬁ?ﬂ EEEICIACIECIE (Process Consultations and Role
Negotiations)

o fher IS ﬁh?ﬂﬁﬁﬂﬂaéﬁﬂﬂﬁﬁFﬁ$ (Fish Bowl and Role Analysis Techniques)

o TBA YiAfawT ¥ ¥ Ul 9ifd TMMUAT  (Organisation Mirroring and Third
Party Peace Making)

. H&ﬁUTQﬁﬁﬂﬁ (Survey Feedback)
THE - V: Wﬁ?ﬂgﬁ'@"’l’— qq% (OD Interventions - Comprehensive) (4 ‘éi%)
o ITYIATEN YL (MBO)
o RT MA@ ™ (Grid oD)
. Hﬂmﬂ'§3$'ﬁhfquﬁfﬂﬁﬁﬁﬂ'qaﬂﬁ (Confrontation Meeting and Total Quality

Management)
° ﬂﬁ?, I 3T & e (Power, Politics and Organisation
Development)
e feera qeaeh:
e Wendell L French and Cecil Bell, Jr.; Organisation Development

Behavioural Science Interventions for Organisation Development,
Prentice Hall of India Private Limited, New Delhi, 2005

e Tan Palmer, Reichard Dunford and Gib Akin; Managing Organisation
Change — A Multiple Perspective Approach, Tata McGraw Hill Education
Private Limited, New Delhi, 2011
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A TCHT et fargiy fear feafaeme
i (F9e 51T OTRE AT 1997, FHiH 3 F A e T fAreafa=em)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

o (A Central University Established by Parliament by Act No. 3 0f1997)

fRwar fe: wHTw 451
B wram: Swfar e (Entrepreneurship Development)
qUST ST : 2 hiee ( UF Hiee GAGeT §, 10 He T ATGAM/ isq Faar afafafar; s =@ &
TANTLTAT F14/  ATARIF & T/ SEEAA/ fUF F qqeq aret Taafd T 15 5 F 0
FEANR SF F ARG/ aed F@; dFaE/ dEcTd 7, Aied qaqe/ [EaRed w1 ;ST
TUR/ A FE; NITA H d@d/ TS &1/ Favg/ 0|/ afa =am)
TSI & e :

o IIHT TAT ITUTHAT & FTL | ATHHILT ST (FATIHAT H IATHAT Flerer 7 fowm w7 |

o SR qAT ATELT HATEAT T AT FX Ueh AT IR T IF TAT T3R8 F2AT |

o Tammfai v faferer Aty earetl % am § Sy 347 S S=tHar fwm § aeg +3a g |
Sutef srfeamar:
Trafaeme & MIaTaT IT5awme F7 T T ATH o & (o =it & 3¥ie § T o od Siaerd &t
HIURAT TE | TTq 75 % SURANT AWATH § | THE FH STRATAZIA TL AT B ILAT § A5 F A=
TR ST FhaT B |
AT o ATGEE :

EEFI'%— I: I afeT (The Entrepreneurial Perspective) (4 ‘Ei%)
° BiﬁﬁﬁTéﬁQHﬁQSﬁtﬂgﬁi(The Nature and Importance of Entrepreneurship)
. aﬁ%“ﬁT?@ﬂ}(The Individual Entrepreneur)
o IUMHAT FT FMFLT (Classification of Entrepreneurs)
. ﬁﬂ??ﬁﬁq' Igar F ﬂﬁ%? MELER (International Entrepreneurship

Opportunities)
Eﬁﬁg— II: ISIYH JLE HET (Creating and Starting the Venture) (4ﬂ%)
° TH?EH?HT3WIEJHHTEFFﬁ§HWT(Creativity and Business Idea)
o FETHaHT B9 (Idea to Opportunity)
° Gﬂﬁﬁa?ﬁ?QQW{#TE%(Legal Issues for the Entrepreneur)
° Gﬂﬁﬁﬁrﬁhifﬁﬁqfﬁqfrﬂﬁ%$ﬂf(Entrepreneurship and Intellectual Property

Rights)
THE - III: Eiﬂﬁﬁa?WH3ﬁT3¢Nﬁfﬁfﬁﬁr(Entrepreneurial Development and Business
Plan) (4 =)
o IWI T ¥ Iufwar fF=wmw (Entrepreneurship Development 1in Emerging
Markets)

] 3@@9ﬁﬂﬂTﬁ?¥ﬂWﬁ5qﬁﬁw(Entrepreneurial Development Models)

° aﬂﬂT(#ﬁdfﬂﬂT(The Business Plan)
THE — IV: T3 3= T Yau= [ ik G719 (Managing, Growing, and Ending the New
venture) (4ﬂ%)
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Idr wEifa: A gREfsEr @ I FT 9T (Entrepreneurial Strategy:

Generating and Exploiting New Entries)

T & oo worfifaet sic e & [Rfgard wesr  (Strategies for Growth and

Managing the Implications of Growth)

ST M7 (Going Public)
ITH T HHYT (Ending the Venture)

THIE - V: TEINN gearsi it gfA+T (Role of Support Institutions) (4 Q)
e T ¥WT FY HEATU: KVIC, SIDO, NSIC, NIESBUD, IIE ¥ EDII (Central
Level Institutions: KVIC, SIDO, NSIC, NIESBUD, IIE and EDII)
e IS TY FT HEAIU: DIs, DICs, SFCs, SIDCs and SSIDCs (State Level
Institutions: DIs, DICs, SFCs, SIDCs and SSIDCs)
o TIEft sfix7aTE (SIDBI and NABARD)
e feera qeaeh :

Hisrich, R.D., Peters, M.P. & Shepherd, D.A., (2008),
Entrepreneurship, Sixth Edition, Tata McGraw-Hill, New Delhi.
Charantimath P.M., (2008), Entrepreneurship Development & Small
Business Enterprise, Third Edition, Pearson Education, New Delhi.

Desai, Vasant, (2011), The Dynamics of Entrepreneurial Development
and Management, Sixth Edition, Himalaya Publishing House, Mumbai.
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FrETeT Tt stqrg e R et
i (HEE TRT UTRE SR 1997, #WiF 3 ¥ siqvia ST 47 Areafi=ma)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

s U (A Central University Established by Parliament by Act No. 3 0f1997)

o fe: THUw 452
Ao Fram: e YaET Yoy (Performance Management System)
U HeH: 2 hiee ( UF Hiee GO §, 10 He F ATGAM/ T(6d FaT Tfafafer; 5 w5 &
TANTLTAT F4/ ATAGIF & T/ SEEAA/ fAF F qqeq arel Taafd T 15 5 F7 0
FENR 0 & ARG/ qRe® F9; AN/ dHeTEw Hd; e 940/ [EaHEd w1, SeT
YU/ &F F1F; 9T FT @/ IRgreEr w1/ Faeg/ offw/ affew zaf)
TSI & 32T
o TI=ITIAT T WRUT Taed WOrTetl sl o ATLTLOTSN & ST FHTT |
Iufeefa stffartar:
Trafaeme & MIaTaT IT5awme FT T T ATH o & (o =it & 3¥ie § T o od Siaerq &t
H3ufterd & | ueq 75 ¢ SuteAld e 8 | =9E FH Iuftufage % "l i a0 § aaq 7 FfEa
T ST FhaT 2 |
AT o ATGEE :
1. OFd 9Er: 75 %
2. Aaq AAE TeATHA: 25 S
> FTH AWAERI: 10 %
> dHgAEi: 5 %
> UTa¥ qiEe e : 5
> TTHS T ALAAT: 5
UTSTHRA AT
THS — I: WaeT Y€« &7 9= (INTRODUCTION TO PERFORMANCE MANAGEMENT) (4 ©X)
o HURT F ®T H AT HATYT (HR as assets)
o TTHT HHTYT @i il TATHT (Definition of Human Resource Accounting)
o WIS HATYH G FT I=T (Introduction to Human Resource Accounting)

o WFT HHETYH AGTHA NAY 0T, IEICBEIRS ﬂﬁ'ﬂ?ﬁﬂ (Human Resource accounting concepts,
methods and applications)

o HET HHTYT AGTh aTH =T @@= (Human Resources accounting Vs other accounting)
THIE — II: HHA GET8F AR (HUMAN RESOURCE COSTS) (4 =)
o HEE HHTHH ARTT HTIAT (Measuring human resource cost)
o FUATHAT H fAaer (Investment in employees)
o gfoEuTUs AT (Replacement costs)
o HIHF HHTYH T FT AYTTU (Determination of Human Resource value)
o Tifee 3T AT Hifesd AT TF (Monetary and non-monetary measurement methods)
o fAT9r @Tﬁw T AT (Return on Investment approach)
THIE - III: A TETET AGT TUTAT (HUMAN RESOURCE ACCOUNTING SYSTEM) (4 ®E)
o WIS HETYT A@T Tt T fSahre (Developing Human Resource Accounting systems)
o HTHE HETYH AGTEHA FT FHIAT-a A (Implementation of Human Resource accounting)

o 37T AGTHT TUITIAT F TTT A@IhT FT THIFLU (Integrated of accounting with other accounting

systems)
o U HHTYH o@T § g fora wrfar sie wfasT fit %QTI‘I'I (Recent advancements and future directions

in Human Resource Accounting)

)
o

o\
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THTE — IV: AT9F G979 AfSE (HUMAN RESOURCE AUDIT) (4 ®e)

T GATAC | AT HHTIT @7 TEeT it T (Role of Human Resource audit in business
environment)

AT TG @l TEeT: 3297, AAUTIOM, AFTd, AEGTHRAT, AT9, Hged, Tgd, STHLT
(HR Audit: objectives, Concepts, Components, Need, benefits, Importance, Methodology,
Instruments)

THATTST THITHTE (HRD scorecard)

TF IUFLT & &7 § UTFALST A@raaer fit gqraefiear  (Effectiveness of HRD Audit as an
instrument)

AT HETE @7 90T | 42 (Issues in HR audit)

HIAE HETLA @T TLIEAT /T B (Focus of HR audit)

THE - V: AT GOTe aAffee RIE (HUMAN RESOURCE AUDIT REPORT) (4 H2)
o TUFATTST @ ILIerT NUIe: FT4Teom 3T S29T (HRD audit report: Concept and Purpose)
o W HATHH TaelAI AT A@T TLIeTh! il AT (Role of HR managers and auditors)
o frore fewre: Rure & = (Report Design: Preparation of report)
o AU YT & [T AW TETYA @ qiram Rue &7 ITART (Use of Human Resource audit
report for business improvement)
e feera qeaeh :
e Bagchi, N. S., (2013), Performance Management, Second Edition,
Cenage.
e Aguinis, (2013), Performance Management, Third Edition, Pearson

Education India.
Sarma, M. A., (2010) Performance Management Systems, Second Edition,
Himalaya Publishing House.
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FrETeT Tt stqrg e R et
i (HEE TRT UTRE SR 1997, #WiF 3 ¥ siqvia ST 47 Areafi=ma)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

s U (A Central University Established by Parliament by Act No. 3 0f1997)

fw fe: THUE 453
o FT AW : THETS e & T AYWHT (Analytics for HRIS)
U HeH: 2 hiee ( UF Hiee GO §, 10 He F ATGAM/ T(6d FaT Tfafafer; 5 w5 &
TANTLTAT F4/ ATAGIF & T/ SEEAA/ fAF F qqeq arel Taafd T 15 5 F7 0
FENR 0 & ARG/ qRe® F9; AN/ dHeTEw Hd; e 940/ [EaHEd w1, SeT
TUZ/ AT FE; TITT F @/ TR w1/ FHavg/ fE|/ afar sa)
TSI & 32T
Sufeafa siffamtar:
Frafamme % AT qTsawy 7 @ aE AT9 o & fory Rty & swfie g f o o shaera st
HIURAT TE | TTq 75 & SURANT AWATE © | THE FH SURATARIA TL AT BN TLAT § d57 F A=
TR ST FhaT B |
AT F HIGS :
1. 99d 94eT: 75 %
2. Aq ATE qediwd: 25 %
> FEATH WEIETT: 10
> AYgEAE: 5 %
> UTaY qige yEdHd: 5
> HTHA HT ALTTT: 5
TSI ATHIT :
TS - I: (4 %2)
° EF{LET AT KL TUTTEAT T T (Introduction to Computer Based Information Systems)
o TS FALTL 3T HIIMEUH / FF ¥2S1 (Management Concepts and CBIS / Case Study)
THIE - II: (4 ®E)

° W%WW (Management Information Systems)

o FHIATHF W IEISIEIE] (Functional Applications / Exercise)

THTS — III: (4 w)

o AT HATHA AT F Tc¥s FL0T H USNMLUH S{iad =% / T ™E#ayr (HRIS Life Cycle/HR
responsibility in each phase of HRIS development)

o TFNTATEUH &F EL‘GT FTATAT T (Pre implementation stage of HRIS)

THE - IV: (4 H2)

o TUFATTIEUH &7 FAT-AIT (Implementation of HRIS)

o TE 3T VIS HISAL H AT HETLR FAAT TUITAT: ATH 3T TATATI (Human Resources Information
Systems in large and small organizations: Cases & Exercises)

TS - V: (4 %2)

o Tse HMA HHTET FAAT TUITS / SATIR THHAT TF: SSUAANRT,  S=IH Farea Jrsr Joredt
(Packaged Human Resources Information Systems / Business Process Re-engineering, Enterprise
Resource Planning Systems)

o TUFARHEUH, Hd T, 3Za¥de, 32Me, STl I919 TATR § IV F=A9  (Emerging
Trends in HRIS, Networking, Internet, Intranet, Technology Implications, etc.)

o T-HTHE HHTYT Y& (E-HRM)

o°

o°

o\
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qeIfegd e

e Kavanagh, J. M. & Johnson, D. R., (2017) Human Resource Information

Systems: Basics, Applications, and Future Directions,

Edition, Kindle Edition, SAGE Publications.

e Fitz-enz, J. & Mattox II, J., (2014), Predictive Analytics for Human

Resources, First Edition, John Wiley & Sons.

e FEdwards, M. & Edwards, K. (2016), Predictive HR Analytics: Mastering

the HR Metric, First Edition, Kogan Page.
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FrETeT Tt stqrg e R et
i (HEE TRT UTRE SR 1997, #WiF 3 ¥ siqvia ST 47 Areafi=ma)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

s U (A Central University Established by Parliament by Act No. 3 0f1997)

v fe: THUw 458
o FT AW : TR 9§99 (Material Management)
U HeH: 2 hiee ( UF Hiee GO §, 10 He F ATGAM/ T(6d FaT Tfafafer; 5 w5 &
TANTLTAT F4/ ATAGIF & T/ SEEAA/ fAF F qqeq arel Taafd T 15 5 F7 0
FENR 0 & ARG/ qRe® F9; AN/ dHeTEw Hd; e 940/ [EaHEd w1, SeT
TUZ/ AT FE; TITT F @/ TR w1/ FHavg/ fE|/ afar sa)
TSI & 32T
o HTHIAT YA Ht giAATET fgrar & et #v sEwra FEr |
o  HTHYUT TSEA T THAIRI o0l SITAHIL TARTIAAT T T FEAT |
Sutef srfeamar:
Frafaeme % T ITeawy 7 W aE AT9 A & fory Rty & swfig g ff o o siaera st
HIURAT TE | UTq 75 & SURANT AWATE © | THE FH SURATARIA TL FIAT BN TLAT H A5 F A=
ToraT ST FhaT B |
QAT 6 HIAES :
1. 9AATd 99ET: 75 %
2. Ad AIE qediwT: 25 %
> FATH ATAGRHT: 10
> AYgEAE: 5 %
> qTEY qiEe e : 5
> WA T ALAAT: 5
TSI ATHIT :
THIE - I: GTHIT TG &7 9R=T (Introduction to Material Management) (4 ‘Ei%)

o AT TEYT FT AqA g g (Meaning and Definition of Material
Management)

o W‘ﬁﬁﬂ?%ﬁ??, WSﬁTW (Objectives, Importance and Functions of
Material Management)

° WW%%WW (Organisation for Materials Management)
° WW%WW (Material Management Information System)
EEFI'%— II: %9 Y§&9 (Purchase Management) (5 ‘Ei%)
e FIF URAT (Introduction to Purchasing)
o Y VYT Y AFTUTLOT (Concept of Purchasing Management)
e FT IS (Purchasing Organisation)
o F¥ fArgia siiw Aifa (Purchasing Principles and Policy)
o T TTHAT 3T T&ATaSI 0T (Purchase Procedure and Documentations)

EEFI'%— III: WS Yagq (Store Management) (4 ‘Ei%)
o T TYT FT IR=T (Introduction to Store Management)
o ITHIUT HETT o THIT (Types of Materials Stores)
e TGYGI] hl HEd A F (Importance and Functions of Storekeeping)
° WW%%E@QH@RW (Objectives and Functions of Store Management)

. W%W%Hﬁ% (Methods of Valuation of Stocks)
THIE - IV: TIALIIEH &l 3edl MAAT (Inventory Control of Spare Parts) (4 ®2)

o°

o°

o\
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géﬁﬁﬁ?WQfﬁPT(Introduction to Inventory)
F&UIQFR?#ﬁQﬁ%FﬁiﬁﬁﬂﬁréﬁSWq@Fﬁﬂ'(Need for Inventory Control of Spare
Parts)

Fﬁat1m§ﬁ Trdedl & TATEAT A a1 F&E (Factors Affecting Spare Parts

Inventory)

F&UIqFRfa?ﬁavfﬁhfaﬁhﬂﬁf(Classification and Characteristics of Spare
Parts)

F&JTQFR?%faEf %Watlﬁ“aq'(Policies for Spare Parts Inventory)

THE — V: AT ASIREFT - JIESET Y6ed (Materials Logistics - Warehousing
Management) (Bﬂ%)
o  AIfSIEeHH il YT (Concept of Logistics)

aazgnﬂﬁu JagT FT AT AT FTH (Meaning and Functions of Warehousing
Management)

%JG??H?W&”Q%IE§H(Economic Significance of Warehouses)
aﬂTERRT9§9$a?$ﬁ?H(Duties of a Warehouse Manager)
%ﬁﬁ?@qifﬂIaTGqTi(Security and Safety Measures in Warehouse)

e feera qeaeh :

Datta, A. K. (2008), Materials Management: Procedure, Text and
Cases, PHI Learning Pvt. Ltd.

Gopalakrishnan, P. (2017), Purchasing and Materials Management,
McGraw Hill Education.
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rTeAT et sty Rt Feafaermen
i (V9 5T TR ARAET 1997, FHiH 3 F sfavia S HL fagafawme)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

Ll UL (A Central University Established by Parliament by Act No. 3 0f1997)

fu fe: THUE 459
T #T A :  AYfd J@AT T989 (Supply Chain Management)
U HeH: 2 hiee ( UF Hiee GAqeT §, 10 He F ATGAM/ T(6d FaT Tfafafer; 5 w5 &
TANTLTAT F4/ ATARIF & T/ SEEAA/ fUqF F qqeq aret Taafd 9w 15 5 F7 0
FENR 90 & ARG/ qRe® F9; AN/ dweTEw Hd; e 940/ [EaHEd ®d;  SaT
TUZ/ AT FE; QTITT H @/ TRASHT &1/ FHavg/ fEw|/ afar sa)
TSI & 32T
o YN FEAT % SSATH T HheadT HeAT ST AT ¥ HAT FAA1 % & AT Aqled & 919
ToagT FLA 2 |
o Y et Fedt & TATAT o  forw srqfet et R &7 siqay w347 |
Sufeafa siffartar:
Trafaeme & MIaTa IT5awme F7 T T ATH o & (o =it & 3¥ie § i o od Siaerd &t
H3ufterd & | u¥eq 75 ¢ SuteAld a8 | =9E FH Iuftufage o Sl i a0 § aaq 7 FfEa
T ST FhaT 2 |
AT o ATGEE :
1. 99d 94ET: 75
2. Aqq AAE TeATHA: 25 S
> FATH AR : 10 %
> HHgAEi: 5 %
> TTET TiEe yedd: 5
> ATHA FTALTIT: 5 S
TSI TTHIT :
THIE - I: SMYf §@HAT T IR (Introduction to Supply Chain) (4 =)
] WW@W (Understanding Supply Chain)
o YN @ § ATST{EeaH Hil UHT (Role of Logistics in Supply Chain)
. WWWWW (Supply Chain vs. Demand Chain)
. WW%W&W%W% (Value Creation Through Supply Chain)

o\

)
o

THIE — II: SAMYId J@AT A ST-TUTHAT (Supply Chain Sub-Systems) (4 ©2)
o MM #@AT FSMT 3fiT @G % A (Supply Chain Planning and Procurement
Methods)

° %—W@'{Ww (E-Procurement and Strategic Sourcing)
o o IcuTEA (Lean Manufacturing)
o faqwur A (Distribution Decisions)
THE - III: GTHGE S §91e & [ (Tactical And Operational Decisions) : (4 ‘Ei%)
° ‘Zlﬁ_cl%?r?:ﬁ'{i-llm §M|'§H@iad (Transportation and Freight Management)
° WW%@TWW (Inventory Management and Network Designing)
° WWWWW (Information System and IT Enablement)
THE - IV: '(UF-ﬁﬁ?F?{@ﬁa'ﬂT (Strategic Approach): (4 ‘Ei%)
o IBIYAI T ATSTHITET (Alliances and Outsourcing)
o TSI, TATdA @TWW‘{%%’@W (Agile, Global and Reverse Supply Chain)
] WW@WW (Supply Chain Integration Strategies)
o Fiee A AZATHT (Cold Chain Networking)
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THIS —

V: |99 X A (Measurements And Controls) (4 'éi%)
aFﬁ%g?gﬁTﬁTWWEW$ﬂ?ﬁﬁ$(Quantitative Techniques in Supply Chain)
Hﬁﬁﬁ3?§ﬂT?ﬁ&¥?9ﬁﬂﬂ'(Supply Chain Risk Management)

H??fﬁgﬁﬁh Fﬂwaﬁhﬁ%ﬁ*qﬁWﬁT(Pricing, Costing and Financial Decisions)
Q€ﬁqiﬂqﬁaﬁfﬁﬁfﬁﬁ(Performance Measurement and Controls)

e feera qeaeh:

Sople, (2012), Supply Chain Management: Text and Cases, Pearson
Education, New Delhi.

Li, Ling, (2011), Supply Chain Management: Concepts, Technigques and
Practices, Cambridge University Press India Pvt. Ltd., New Delhi.
Mohanty, R.P., Deshmukh, S.G., (2011), Supply Chain Management:
Theories and Practices, Biztantra, New Delhi.
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FrETeT Tt stqrg e R et
i (HEE ERT 9TRE S 1997, FWiF 3 ¥ siqvia ST 0 Areafi=ma)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

s U (A Central University Established by Parliament by Act No. 3 0f1997)

v fe: THTE 460
Ao Fram: Q9T g9 ToEw (Services Operations Management)
U HeH: 2 hiee ( UF Hiee GO §, 10 He F ATGAM/ T(6d FaT Tfafafer; 5 w5 &
TANTLTAT F4/ ATAGIF & T/ SEEAA/ fAF F qqeq arel Taafd T 15 5 F7 0
FENR 0 & ARG/ qRe® F9; AN/ dHeTEw Hd; e 940/ [EaHEd w1, SeT
IR/ SFA T ; TS & @/ TRASET w1/ Faweer/ A/ affaw o)
TSI & 32T
o A=A T HAT HHATAT TG T A TALTIOMS F AT FHLAT |
Sufeurfy stfamar:
Trafaeme & MIaTaT IT5awme FT T T ATH o & (o =it & 3¥ie § T o od Siaerq &t
H3ufterd & | ueq 75 ¢ SuteAld e 8 | =9E FH Iuftufage % "l i a0 § aaq 7 FfEa
T ST FhaT 2 |
AT o ATGEE :
1. 99@ 9084T: 75 %
2. Aaq AAE TeATHA: 25 S
> FATH AR : 10 %
> dHgAEi: 5 %

> TTaY UiEe yediE: 5 %
> HTHA FTALTTT: 5 %
LSRR
THE - I: (4 ¥2)

o  HATHAT T T &I AT (Understanding the nature of services)
o AT LI ST |47 IfaeaaT §¥@ (Aligning service strategy and service competitiveness)
o HaT fuTEw, A #fiw T=TaT (Service design, development & automation)

TS - II: (4 52)
o AT § HTHF THTLT FT Y949 (Managing human resource in services)
o HATHT Ul (Service quality)

TS - III: (4 ¥%)
o AT ﬁ%aT IEEIEREEIRS ﬁﬁ%ﬂ T (Service facility design and facility location)
o AT H AT W& (Demand management in services)

THE - IV: (4 &)
o TATH H &HAT Waew AT W{ﬁ ga49  (Capacity management or supply management in

services)

o JTTEAT ATSHI 3T FATL HISAT T Ta&g= (Managing waiting lines & queuing models)

ThE - V: (4 ¥2)
o AT TSl AT W‘Iﬁ @1 T4 (Service inventory and supply chain management)
o HAT HHATAA & TG4 | HATHF HIew (Quantitative models in managing service operations)

T e
e Johnston, R. & Clark, G. (2008), Service Operations Management,
Third Edition, Financial Times/ Prentice Hall.
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° Metters, D. R., Pullam, M. & King-Metters, H. K. (2002), Successful
Service Operations Management, South-Western; Booké&CD.
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FrETeT Tt stqrg e R et
i (HEE TRT UTRE SR 1997, #WiF 3 ¥ siqvia ST 47 Areafi=ma)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

s U (A Central University Established by Parliament by Act No. 3 0f1997)

v fe: THUw 461
Ao wram: Suw 9 e [aSe (Enterprise Resource Planning)
U HeH: 2 hiee ( UF Hiee GO §, 10 He F ATGAM/ T(6d FaT Tfafafer; 5 w5 &
TANTLTAT F4/ ATAGIF & T/ SEEAA/ fAF F qqeq arel Taafd T 15 5 F7 0
FENR 0 & ARG/ qRe® F9; AN/ dHeTEw Hd; e 940/ [EaHEd w1, SeT
IR/ SFA T ; TS & @/ TRASET w1/ Faweer/ A/ affaw o)
TSI & 32T
o STH HATYA HATSA i qA AT & TSI T ST HarT |
Sufeurfy stfamar:
Trafaeme & MIaTaT IT5awme FT T T ATH o & (o =it & 3¥ie § T o od Siaerq &t
H3ufterd & | ueq 75 ¢ SuteAld e 8 | =9E FH Iuftufage % "l i a0 § aaq 7 FfEa
T ST FhaT 2 |
AT o ATGEE :
1. 99@ 9084T: 75 %
2. Aaq AAE TeATHA: 25 S
> FATH AR : 10
> dHgAEi: 5 %

o°

> UTaY UiEe yediE: 5 %
> HTHA FTALTTT: 5 %
LSRR
THE - I: (4 ¥2)

o IIH: UH AdAhA (Enterprise: An Overview)
e TIUT T U= (Introduction to ERP)
o I T Fatera Wrentai®ai (ERP and Related Technologies)
TS - II: (4 =)
o TITYT FAT=AIA Sitad 9% (ERP Implementation Life Cycle)
o  THHT AisLA H¥=A4T (ERP Modules Structure)
o ST - U fAfAgior afizw (ERP — A Manufacturing Perspective)
THTS — III: (4 Q)
o TIYT: UF @iIE IR (ERP: A Purchasing Perspective)
o ardY: fasht siw fAawor afizr (ERP: Sales and Distribution Perspective)
o TN UF Trael FaaT Tfyzd (ERP: An Inventory Management Perspective)
TS - IV: (4 =)
o  TIUI: Q‘GFFFFW qeT (ERP: A CRM Perspective)
o  TIUI: T HTHS HE19H gfyeT (ERP: An HR Perspective)
o Tl UF fa 9ReT (ERP: An Finance Perspective)
ThE - V: (4 %2)
o TITUT fawRaT, HATZHTL ¥ FIATT (ERP Vendors, Consultants, and Employees)
o faf¥rer Samfy fosraT (Different ERP Vendors)
o T3l § wiasy fY fR9d (Future Directions in ERP)
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e feera qeaeh :
e Jyotindra, Z., (2012), Enterprise Resource Planning, Himalaya
Publishing House Pvt. Ltd.
e Bansal, (2013), Enterprise Resource Planning, First Edition, Pearson

Education India.
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"Be the change that you wish to see in the world"
- Mahatma Gandhi

Thank You
dddix
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o1 o B C CERU
(Syllabus)

YT I H HTAHIAE - THAIT

(Master of Business Administration -

MBA)

ST Sifar #=N

Yeeq =TS (School of Management)
HETHT et AT Bat fasafaamera, aen

(T g1 TR AT FaH 1997, FHIF 3 F S(avid AU Fes i fasgia=may)
uee - B Peaftemew, wfh Rewr, =uf, sy - 442001

www.hindivishwa.org
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Wwﬁ%@zm (Credit Calculation of MBA Course)
Fiee il Tt gedT S U et #r afSra #r8: - 80

(Total number of credits a student has to earn: - 80)

#fee %7 fA9T™T (Division of credits):
v 99 9T ¥ (From own department): 80% (64)
v =g I (From other Departments): 20% (16)

TAF GHEEL o hiee Hl [AWS (Semester wise division of credits):

> 999 AL (First Semester):

v 99 AT H (From own department): 14 #fE€ (Credits)

v ¥ AT A (From other Departments): 6 #fed (Credits)
> o 9w (Second Semester) :

v 99 AT H (From own department): 16 #[S€ (Credits)

v = AT (From other Departments): 4 Ffee (Credits)
> qﬁﬁTaﬁ?ET(Third Semester) :

v ﬂqﬁfaﬂFTﬁ'(From own department): 16 Ffea (Credits)

v = AT (From other Departments): 4 Ffee (Credits)
> %@fﬁﬁw (Fourth Semester):

v ﬂqﬁfaﬂFTﬁ'(From own department): 18 Ffea (Credits)

v ¥ fAMET A (From other Departments): 2 #fed (Credits)

\

Note:

wee: 1 ce qa9qed § 30 B & (10 He & ATSAM, 5 we fUeqF % Aqcd aTedl TIiaier qam
15 ¥ FT T FEAAN) (Credit: 1 credit is equivalent to 30 hours ( 10

hours class room teaching, 5 hours teacher led activity and 15 hours
students efforts))
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T aHeeT F BAw it Tﬁﬁ (List of Subjects for each Semester)

T GHEEL_ (First Semester)
w. H. IEERETE] ECREIEIE Name of the subject weea
1. THUH 401 qz’ra—rrﬁ;g\?vraﬂm Fundamentals of Management 2
2. THUH 402 | GISATHS AR Organisational Behaviour 2
3. U 403 | T A F e e Fundamentals of Financial Accounting 2
4. THUF 404 | Taerehi srfommar Managerial Economics 2
5. THUH 405 | FAAETH F FEAAT T2] Legal Aspects of Business 2
6. THUH 406 | SATHAT % A LT Fundamentals of Entrepreneurship 2
7. THUH 407 IR TEYT Business Communication 2
8. FET Computer 2
9. ATHT Language 4
FT weeT 20
foir ¥R (Second Semester)
w. H. IELREETE [ERRETIE Name of the subject e
1. THUH 410 AT g7 37 Afdawar Human Values and Ethics 2
2. U 411 | i weee Financial Management 2
3. THUH 412 IERMUEREERE Marketing Management 2
4. THUH 413 TS G491 Ta9 Human Resource Management 2
5. THUH 414 CEICCRERTE Operations Management 2
6. THUF 415 | HTATCHS dae 1 Quantitative Techniques 2
7. THUH 416 TIETRF TITgT Business Environment 2
8. UHUH 417 | ®iEE T Viva-Voce 2
9. 3= forsmnt & faoy Subjects from other Departments 4
T FHiSeH 20
TN THEX (Third Semester)
w. H. IEERETE] ECREIEIE Name of the subject weew
1. Tque 420 | et fgver £ frrd Summer Training Report 4
2. THUH 421 | TEfETE TaEe Gandhian Management 2
3. THUH 422 W@'&'WWW Management of International Business 2
4. ﬁ\-@—cﬁﬁw -7 Elective - I 2
5. s famT - 11 Elective - II 2
6. g Ao - 111 Elective - III 2
7. s Ao - v Elective - IV 2
8. a7 faamn & foor Subjects from other Departments 4
T FHSTH 20
e Bt it Fﬁﬁ' - A9 (Marketing)
w. H. IEERETE] ELREIEIE Name of the subject weew
1. THUH 423 | SUFH TG Consumer Behaviour 2
2. THUH 424 ICEAR GG Sales Management 2
3. THUE 425 | Ao ey Distribution Management 2
4. THUH 426 | Ga0 J997 Retail Management 2
W IELRLET ﬁ' -fa= (Finance)
w. H. IEERETE] ELREIEIE: Name of the subject weew
1. Tqu 428 | TR HETE F g e Fundamentals of Financial Services 2
2. THUg 429 | TS ST H gdy Management of Financial Institutions 2
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3. THUH 430 | FALTA IS FT e Working Capital Management 2
4. THU 431 | AT SEuT Insurance Management 2
s R &t Fﬁﬁ' — {T9E 9199 (Human Resource)
F. . IEERETE] AT wram Name of the subject e
1. THUH 433 | Tireror 3% fashr Training & Development 2
2. THUH 435 ST Heel T e Management of Industrial Relations 2
3. THUH 436 STH A Labour Law 2
4. U 437 | @Al ® A fafeew Team Building in Organisations 2
s R &t Fﬁﬁ' - FTAYT (Operation)
F. . IELRETE] AT wram Name of the subject e
1. THUH 454 | HATAT o0 Operation Research 2
2. THUH 455 IcTE T I[OrET T4 Product & Quality Management 2
3. THUH 456 3@2‘&%{% Inventory Management 2
4. THUF 457 | FEQOT [OTEAT TSI Total Quality Management 2
g AH4TEL_(Fourth Semester)
F. . IEERETE] g wram Name of the subject e
1. THUg 438 | Sfaw srgEeT afrsr Final Research Project 4
2. THUH 439 T TeeT Strategic Management 2
3. THUH 440 | &b et forere Managerial Skills Development 4
4. Q—%—aﬁﬁu—q’ -1 Elective - I 2
5. s famT - 11 Elective - II 2
6. s AT - 111 Elective - III 2
7. s famr - v Elective - IV 2
8. s faamn & foor Subjects from other Departments 2
T FHiSeH 20
s R &t Fﬁﬁ' - A9 (Marketing)
w. 9. oo e [EREEARCIE: Name of the subject e
1. U 442 | SO yEgw Advertising Management 2
2. THUH 443 | &€ ya99 Brand Management 2
3. THU 444 | HET AU Service Marketing 2
4. THUS 445 | fEOr emer Marketing Research 2
Wﬁ'ﬂﬁ?ﬁﬁ'—ﬁﬁ (Finance) ‘
w. 9. oo e [EREEARCIE: Name of the subject e
1. THUE 446 | @ s srfenrgr Mergers & Acquisitions 2
2. THUH 447 | T(F HThe AILLH Stock Market Operations 2
3. THUH 448 | qRAT fFEwr &Y Security Analysis & Portfolio 2
I N ERIRCEG] Management
4., THUH 449 | sargE A @ International Financial Management 2
Wﬁ'&ﬁﬁﬁ— HEE G919 (Human Resource) ‘
w. H. IEERETE] EEREIEIE Name of the subject weed
1. THUH 450 GISATHF fare Organisational Development 2
2. THUH 451 | 9T S91eE A Human Resource Development
3. THUH 452 | HHAEAT TaGT Compensation Management 2
4. THUH 453 T Te AT AT Rrerer Conflict Management & Negotiation Skills 2
s R &t Fﬁﬁ' - FTACT (Operation) ‘
w. 9. oo e [ERE AR Name of the subject e
1. THUH 458 | AT TEUT Material Management 2
2 THUH 459 | STIRT F@AT TaeT Supply Chain Management 2
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3. THUH 460 TRET g9 aT Project Management 2
THU 461 | SR GET&F TS4T Enterprise Resource Planning
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JqH 99w (First Semester)
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HETCAT et siaretr Rt Feafarermen
i (& JT TR e 1997, % 3 % st e dh Reaferm)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s it @0

(A Central University Established by Parliament by Act No. 3 0f1997)

fRuar fe: wHTw 401
IELREIGILE WW%W’WW (Fundamentals of Management)
qUET HiSeH: 2 Hee ( UF hiee IAGET g, 10 = &1 ATAM/ wWfsa Fear wfafafer; 5 = &
TIRTITAT FTH/ SATAEIF & w14/ SEiaa/ foas & aga g afafafa quar 15 =@ &1 o9
FENR SH F ARG/ GRS 7@, qFad/ awens ;G 9940/ [EaREd w6 ;S0
U/ A FA; NITT FH o@d/ TRASHT w1/ Favg/ oA, afew zaf)
TSI & e :

o TI=ITT=T 7 Wererd F FTAT & AT § AT IUTse FI0HT |

o  TEEEHIT AT FT AT FHEAT |

o AT THEAT HT AATH o ToIT exdqaraqt 7 farwfea Fer |
Sutefa srfeamar:
Frafaeme % AT qTsawy 7 @ g AT9 A & oy iyt @ swfie g ff o o siaera st
H IURAT 7@ | Ueq 75 ¢ IATEfq A 7 | ZHE FH IAETAe 9T Bl A TOEAT H A5 § A=
ToraT ST FhaT B |
AT F HIGS :

1. 99d 949841 75 %

E?FI":%— I: Y &7 aR=g (Introduction to Management) (4 ‘Ei%)
T T THRATIT Q_q' SFfﬁ (Meaning and Nature of Management)
wa-«raﬁmq—q’amf (Process and Function of Management)

Wﬂ?%ﬁm (Theories of Management)

° W%WWQ?@? (Level and Field of Management)

o JIYHIT FAT (Managerial Skills)

° W%ﬁﬁwﬁﬁ'ﬁ (Role and Challenges of a Manager)
o  Jayd graeft A= #1 @™ (Evolution of Management Thought)

THE — II: A ik MU @97 (Planning and Decision Making) (4 &)
o famm Ht EI'i:%‘iilTElT, SFfﬁ #q Hgd (Meaning, Nature and Importance of
Planning)

o T wfbar & =wor sfiv M & #iwmo (Steps in Planning Process and

Limitations of Planning)

Tt AaSmaraedt fRenmaeer i TS F YR (Guidelines for Effective

Planning and Types of Plans)

Aot #ir Qﬁw, farorua Q', FIER I (Meaning, Feathers and Process of

Decision Making)

Wﬁﬁ%ﬁ@ﬁ% (Risk and Uncertainty in Decision Making)

ﬁ?ﬁ%ﬁmﬁaﬁ (Management By Objective - MBO)

E?FI":%— III:WQ?W (Forecast and Organizing) (4 ‘Ei%)
° WaﬁWQW@%ﬁW(Need and Features of Forecasting)
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. fﬁﬁqﬁaﬁﬂiﬁﬁ?ﬁ (Techniques of Forecasting)
o IS & Argia (Principles of Organizing)
o TWSATH® HAAT & TaHL: SUATRE ST HIATNE® THg AT &M (Types of

Organizational Structures: Formal and Informal groups or organizing)
o AT 3T FaTF UTIAFY (Line and Staff Authority)
T3 E T  E CETE AN (Centralization and Decentralization)
TS — IV:fAT9 (Directing) (4 52)
o Q9™ #t MA9TFAT (Need for Directing)
o TATIF AT 3T THATH (Types and Techniques of Directing)
° ‘SFW‘GITI'-_G!?TEETWQWT& (Requisites for Effective Coordination)
° ﬁ%%’ﬁ?ﬁﬂ'ﬂ'@l’lﬁf (Problems in Directing)
@S — V:{97 (Controlling) (4 ¥2)
] WWST??@W (Meaning and Importance of Control)
° ﬁ'&ﬂ'ﬂTEﬁ‘SlﬁﬂlTQ_q'W (Process and Types of Control)
° ‘IW%‘UTEETWQWT@ (Effective control of the requirements)
o foI=OT IFTH (Control Techniques)
o ﬁ'ﬂﬁ'UTWFﬁﬁ'WTQ (Problems in Control System)

e feera qeaeh :
e Robbins, Stephen P., Coulter, M. §&Vohra, N. (2011) . Management.
Pearson, New Delhi
e Tripathi, P.C. & Reddy, P.N. (2008), Principles of Management, 4th
Edition, the McGraw Hill, New Delhi

e Pettinger, R. (2007), Introduction to Management, 4th Edition,
Palgrave McMillan, New Delhi
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HgTeAT el sfars i B frsafaemea

i (V9% GIRT UTTT ATAMAW 1997, HHIH 3 h Aquid SATMUT Hal¥ [Qeafden)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
= @i @0

(A Central University Established by Parliament by Act No. 3 0f1997)

Rwar fe: THTw 402
9T T AW : TSATHF AAER  (Organisational Behaviour)
qUET HiSeH: 2 Hee ( UF hiee IAGET g, 10 = &1 ATAM/ wWfsa Fear wfafafer; 5 = &
TIRTITAT FTH/ SATEIF & w14/ SEiaa/ foas & aqa g afafafa quar 15 =@ &1 o7
FENR SH F ARG/ GRS 7@, qFad/ awens ;G 9940/ [EaREd w6 ;S0
U/ A FA; NITT FH o@d/ TRASHT w1/ Favg/ oA, afew zaf)
TSI & e :

o TSH & 3T ATHAT 3T THGT F TG il THA HI Taiad ATl

o TTSA F AT ST ATET IAT A ATHAT | TTEETNF TFawel 37T T THHAT T T2

o  TTSATHE WHATAN & T & forw Fifde iy ATEEINF Fds(e |
Sufefy srffemar:
Frafaeme % T qTsawy F7 W g AT9 A & fory iyt @ swfie g f o o siaera st
H IURAT 7@ | Ueq 75 ¢ IATEfq A 7 | ZHE FH IAETAe 9T Bl A TOEAT H A5 § A=
TR ST FhaT B |
AT F HIGS :

1. 99d 949841 75 %

3‘°b'|"§ - I: HISATHS Yqgll &l TR=T (Introduction to Organizational Behaviour)
(4 Q)
° Wﬁw&wqﬁa&wqﬁﬁmw (Definition, Goals and Determinates of
Organization)
o TIGHATHS qugl{a?a’i (The field of Organizational Behaviour)
o TRISATHE FAGIT H ANEE &L a1l AT (Contributing Disciplines to the OB

Fields)
o TSATHS RS F o ﬂ?ﬁﬁ'&T AT FFET (Challenges and Opportunities for
OB)
THE — II: GBATHF gaw: feWTeT X §%Ffd (Organizational Context: Design and
Culture) (4 ©2)

° #W&ﬁ?ﬁ@ﬁﬁT(The organizational Theory)
° 3W§ﬁ?$&ﬂédRH#)@sﬂad (Modern Organizational Designs)
. ﬁﬂ?ﬁﬁq$¥ﬁ§#%9ﬁﬂ'(The Organizational Culture Context)
° ﬁ?@ﬁ?aFﬂﬂTgﬁ(aﬂﬂIT@ﬂT (Creating and Maintaining a Culture)
° #W&ﬂ??%qﬁﬁﬁﬁ'(Organizational Change)
TS - III: ﬁ'cl?cr (Leadership) (4 =)
o ﬁﬂ?i#ﬁﬂﬂﬂ?@ﬁ (Concept of Leadership)
° ﬁﬂ?iﬁT&BﬁH (Theories of Leadership)
o  TEYF FATH AT (Manager vs.Leader)
° ﬁﬂﬁiéﬁquﬁ%ﬁﬂquﬁﬁgq (Transformational perspective of Leadership)
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TS § T987F 6l U (Role of supervisor in organization)

THIE - IV: AR ST IO (Attitude and Motivation) (4 ¥2)

AAERT  (Attitude)

ST Y STFLTIon (Concept of Motivation)
T 71 Mg (Theories of Motivation)

THIE - V: GISAH ¥ (Groups in the Organization) (4 ®T)

Hqgamﬁg?#ﬁﬁ?a (Foundations of group behaviour)
FTATT SHT T THHAAT (Understanding Work Teams)

oTI=F T TSI (Power and Politics)

Y AT I 1T (Conflict and Negotiation)

qeIfegd e

Robbins, P. Stephen, Judg,e A. Timothy, Sanghi, Seema, 2010,
Essentials of Organizational Behavior, 10th Edition, Pearson
Publication, Delhi.

Luthans, Fred, 2011, Organizational Behavior: An Evidence-Based
Approach, 12" Edition, Tata McGraw Hill Publishing Ltd., New Delhi.

Mcshane, L.S., Von, Glinow A. M., Sharma R. R, 2010, Organisational
Behaviour, 4" EditionTata McGraw Hill Publishing Ltd., New Delhi.
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ARTCHT MieT daeag iy Bar fAeata=mea
i (V9 GIXT T ATATAAH 1997, FHIH 3 F S(aviq &amraq Furg Freafaemey)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(A Central University Established by Parliament by Act No. 3 0f1997)

fAwr Fie: wHUHF 403
IELREIGILE ﬁ?ﬁwé‘@ﬁb—«r%ww (Fundamentals of Financial Accounting)
qUET HiSeH: 2 Hee ( UF hiee IAGET g, 10 = &1 ATAM/ wWfsa Fear wfafafer; 5 = &
TIRTITAT FTH/ SATEIF & w14/ SEiaa/ foas & aqa g afafafa quar 15 =@ &1 o7
FENR SH F ARG/ GRS 7@, qFad/ awens ;G 9940/ [EaREd w6 ;S0
U/ A FA; NITT FH o@d/ TRASHT w1/ Favg/ oA, afew zaf)
TSI & e :

o o= &7 J@iha T qoF T T AT FT THAT H TEE FIAT TAT HEATHA 6 AR

Fraor FT IT=NT Aot A 3 ford #wAr |

o faENtT #7 AEEHA % & § gU TAATHE HT THATT |

o =TT %1 fohiTr St & g saemorTstt § TR~ FeamT |
Sufeurfy stfamar:
Tt # MIaTaT IT5awme F7 T L ATH o & o =it & S¥ie § i o od Siaerd &t
H3URAq 7@ | Ueq 75 ¢ IuteElq Afer 2 | 2HE W IfRHiAe 9% Al A a0 § 459 § qi=d
T ST FehaT 2 |
AT o ATGEE :

THE - I: ﬁ?ﬁwéwa?rtrﬂav (Introduction to Financial Accounting) (4 %)
o @R F A ST =S, W@HH, @l ¥ FgM@AT (The meaning and scope of

Accounting, Accountancy, Accounting and Book Keeping)

o JAGTHT FT OTETY, AGFA F IL9T, ‘Fﬁ T TET AEEH (Branches of Accounting,
Objectives Of Accounting , Capital and Revenue Items)

o =T w@r fhaT & AReqe, IF AISUS F SUINTHAT, THIST H AGTRE FT HAFT (The
outputs of the Financial Accounting Process , The users of these
outputs, Role of Accountant in the society)

THE — II: &GHd MG (Accounting Principles) (3 ®2)
o THFd @A fUEId (GAAP) , AT w=IaT ¥ f&Eid@  (Generally Accepted
Accounting Principles (GAAP) , Basic assumptions and Principles)

o Y (HIQ@TWQW (Concepts and Conventions)
W":%— III: o@T i Eﬁ'ﬂ'l’fﬂ'ﬁ?lff%: (Accounting Mechanics: Basic Records (5 ‘Ei%)
e ERICICECT] q’iaaﬁl,ﬁ'@T é_rf—é?,a’@T a’@,ﬁ'@T 9% (Basic Accounting Mechanics ,
Accounting Transactions, Books of Accounts, Accounting Cycle)

o TR F@T YUITeAT, Sfae i ®Re F fF=w, @ral F g, AEiE gHRT (Double Entry
System, Rules of Debit and Credit, Types of Accounts, Accounting
Equation)

° ﬂﬁﬂ, ﬂﬂ(,HQMQWSﬁﬂ*,H#HTWT (Journal, Ledger, Subsidiary Books,
Journal Proper)
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o HITFH F TATATAALILT FgF, 9% qAg aHA (Maintenance of the Cashbook and
Petty Cashbook, Bank Reconciliation Statements)

° Wﬁw,ﬁﬁ'ﬂ?ﬂﬁﬁ (Trial Balance, Bills of exchange)

THE - IV: QW @Tal st aFqTr (Preparation of Final Accounts) (5 ‘éi%)
o fafawTor Sr@T (Manufacturing Accounts)
° ?@"T@lﬁ (Trading Account)

° W@T@%Hld grar, diH ofie Fr T (Profit and Loss account, Preparation
of Balance Sheet)

° éﬁﬁsﬁzﬁxﬁm@ (Limitations of Balance Sheet)

o  THTATSIA * 9T ATaH =T (Final Accounts with adjustments)

o Ta<hia st # g g (Contemporary cases in Financial Accounting)
ETFI'%— V: g, T AT HET (Depreciation, Provisions and Reserves) (3 Ei%’)

e HAIZMH : T 3T =TT (Depreciation Meaning and need)

o WG A@Hd, HeAg™ ATt & @ (Depreciation Accounting, Methods of
charging depreciation)

o WEW: A, ITT AT YHX, TSI T ToTed WS, WTayTe o RS9 & &9 92 (Meaning,
Objectives and Types of Reserves, Capital and Revenue Reserves,
Distinction between Provision and Reserve)

qeIfegd e
e Arora M.N. (2010) . Accounting for Management .First Edition.
Himalaya Publishing House, New Delhi.
e Mukherjee and Hanif, (2003). Financial Accounting. First Edition.
Tata McGraw Hill, New Delhi.
e Ashok and Deepak, (2006) . Fundamentals of Financial Accounting.

Fifth Edition. Taxmann’s, New Delhi.
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HETAT TEft saxs i Bt fReafaemeg

i (& T TRE SRR 1997, FHiE 3 ¥ sfaa eatiie Fhw Rreafieme)
H ‘I‘l“ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s =ifa #@:n

(A Central University Established by Parliament by Act No. 3 0f1997)

Ruar fe: THTw 404
IELREIGIE PR EEEIR S RIS (Managerial Economics)
qUET HiSeH: 2 Hee ( UF hiee IAGET g, 10 = &1 ATAM/ wWfsa Fear wfafafer; 5 = &
TIRTITAT FTH/ SATEIF & w14/ SEiaa/ foas & aqa g afafafa quar 15 =@ &1 o7
FENR SH F ARG/ GRS 7@, qFad/ awens ;G 9940/ [EaREd w6 ;S0
U/ A FA; NITT FH o@d/ TRASHT w1/ Favg/ oA, afew zaf)
TSI & e :

o TI=ITTI=T T SToforTer F AT TAT M STALTIOMSN | ST FLATAT (o AT 9T F T

Ao & 79 |

o ATIATIAT HEATAT ZIT ford MU Tt T srefermal iy remeai o e 9% qeaihd FHLAT |

o TAUTEIT Gl % dva¥ H SHAHTET § gU SAATHET &l THSAAT |
Sufeurfy stfamar:
Tt # MIaTaT IT5awme F7 T L ATH o & o =it & S¥ie § i o od Siaerd &t
H3URAq 7@ | Ueq 75 ¢ IuteElq Afer 2 | 2HE W IfRHiAe 9% Al A a0 § 459 § qi=d
T ST FehaT 2 |
AT o ATGEE :

EEFI'%— I: egd srfore 1 9= (Introduction to Managerial Economics) (5 ‘Ei%)
o VYR AU HT ‘SIT%, Hgd #T & (Nature, Scope and Significance of

Managerial Economics)

o fAviw o= # wawdhm srfeamer HY ‘{Fﬁﬁ (Role of Managerial Economics in

Decision Making)
e ITUTEH IHTaAT a3h (Production Possibility Curve)
o IUNITHT FAGIY & FHIedd UF qeAd gIEH (Cardinal and Ordinal Approaches to

Consumer Behaviour)
o TH-THwia Frgia (Equi-Marginal Principle)
o Hwiq &ftorar sTAiar #1 {99 (Law of Diminishing Marginal Utility)
° BE'I'FHHHTW%@WUT (Indifference Curve Analysis)
THE — II: T AW (Demand Analysis) (3 ®Q)
o T ®AT (Demand Function)
° H’T’*TEETH\FQ'FIT@'W (Elasticity of Demand)
° WW@TW (Demand Estimation and Forecasting)
] Waﬁﬁﬁﬁﬁﬁﬁmﬁwaﬁ@w (Applications of Demand Analysis in

Managerial Decision Making)
THE - ITII: SITEA & [9gid (Theory of Production) (4 H<)
e JUlad vdd (Production Function)
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FUTAry sfiT rataty IcdTeT ﬁ%ﬁ@m’ (Short Run and Long Run Production
Analysis)

ﬂﬁﬁﬁ@ﬁgﬁ (Isoquants)

EﬁqﬁﬁTFﬂqﬁ}qﬁgﬁﬁﬁﬁFﬁﬁﬁq (Optimal Combination of Inputs)

gaerr [T o9 | ST (Applications in Managerial Decision Making)
IV: oWg & g (Theory of Cost) (3 ‘ﬂ%)
AeqTaTY Q_q' etaty § aRTT F IEAE T W‘ﬂ'ﬁ?ﬁ ﬁ@l?f (Traditional and Modern

Theory of Cost in Short and Long Runs)

aéﬁﬁﬁ?#ﬁﬁﬁﬂ?ﬁ?ﬁ%@ﬁﬁ#ﬁTaﬁFFfWX, Economies of Scale and Economies of
Scope)

TSET 90 (Revenue curves)

v: EﬁﬂTﬁTH?T(Market Structures) (Sﬂ%)
I 93947 (Market Structures)

EPfQfﬁﬁﬁﬁﬂTaﬁﬂgﬂ'#ﬁqﬁ—GFHEH'ﬁWﬁﬁ (Price-Output decisions under Perfect

Competition)

THRIIFTL,  UHMIRCF  Taeqdl  fiT FeqIease (Monopoly,  Monopolistic
Competition and Oligopoly)

TEATS T OHRE AR o @« #7 Hgia: 990 §qad, &l fit gEer (Strategic
Behaviour of Firms and Game Theory:- Nash Equilibrium, Prisoner’s
Dilemma)

qu3ﬁTﬁTﬂ?JQ|adniﬂ (Price and Non-price Competition)

e feera qeaeh:

Christopher R. Thomas & S. Charles Maurice (2006), Managerial
Economics, Tata McGraw Hill, New Delhi.

Truett & Truett (2004). Managerial Economics. John Wiley & Sons Inc.

Petersen, H. Craig & Cris, L W (2004). Managerial Economics. Pearson
Education Ltd.
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HereAT TiEf siqearg R Reafa=mem
i (F9e 51T OTRE AT 1997, FHiH 3 F aia e T fAreafa=em)
H m“l Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s @it 30

(A Central University Established by Parliament by Act No. 3 0f1997)

fAwr FIe: wHUH 405
IELREIGILE W%ﬁ?ﬁm (Legal Aspects of Business)
qUET HiSeH: 2 Hee ( UF hiee IAGET g, 10 = &1 ATAM/ wWfsa Fear wfafafer; 5 = &
TIRTITAT FTH/ SATEIF & w14/ SEiaa/ foas & aqa g afafafa quar 15 =@ &1 o7
FENR SH F ARG/ GRS 7@, qFad/ awens ;G 9940/ [EaREd w6 ;S0
U/ A FA; NITT FH o@d/ TRASHT w1/ Favg/ oA, afew zaf)
TSI & e :

o Y I FATLTIUIT TAT HIA (ool SATeIT=AH & FATIAAT T AT FIAT |

o  TTHETL ATATATH TAT FFIAT A & =it & srawrd AT |
Sufeurfy stfamar:
Frafaeme % T qTeawy F7 W aE AT9 A & fory Rt & swfie g f o o shaera st
H IURAT 7@ | URq 75 ¢ IATEfd A 7 | THE FH IAETAR T2 Bl A TOEAT H A5 § A=
T <7 FehaT 2 |
AT F HIGS :

1. 990@ 94T 75 %

TSI TTHIT :
THE — I: WIS |fEar ATYAIW 1872 (The Indian Contract Act 1872) (5 ®¢)
° W%TEFFW@‘SIT% (Law and Nature of Contract)
° W?rﬁ'(“v_ﬁﬂﬁ%f (Offer and acceptance)
Waaﬂﬁaﬁm (Capacity of parties to contract)
WW@W (Free consent and Consideration)
aasraqua»%rqaﬁa‘g:r (Performance and discharge of contract)
° Gifj,@ia F Joe e %ﬁl’qw (Remedies for breach of Contract)
EEFI'%— II: %ﬁ'ﬂ'ﬂﬂ'@i’ﬂ' (Special Contracts) (3 ‘Ei%)
° aﬁrg&faﬁ"{mﬁ (Indemnity and Guarantee)
o &Y 3T grar (Bailment and Pledge)
e TUSHI (Agency)
THIE - III: WA it sy siffRea 1930 (The Sale of Goods Act 1930) (4 =)
° ﬁmag—er%r (Sales contract)
° ﬁmwaﬁw@aﬁ-{m@r (Guarantees and Warranties in sales contract)
° ﬁ'smreﬁéaa?rwﬁ—«r (Performance of sales contracts)
. @W%%W (Rights of an unpaid seller)

THE - IV: EF‘?IﬁEFITI' (Company Law) (4 ‘Ei%)
° Wﬁm - mﬁ?ﬁ%waﬁiwﬁ (Major principles - Nature and types of
companies)

° ﬁ"ﬁi@"?@&lli%ﬂ ﬁ%@ﬁ'&-‘?l—ff (Memorandum and Articles of Association)

e THAUT (Prospectus)

e FYMAT F AATIA (Winding up of companies)
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THS — V: VRIS Af=9W, 1932 (Partnership Act, 1932)
o NN FT T&&T (Nature of Partnership)

e UTEAH & HaY (Relations of Partners)
o UTEAH % Fded SATATAF (Rights and Duties of Partners)
o UTEAH F TFIT (Types of Partners)

e feera qeaeh:

e Gogna P.P.S. (2008), Mercantile Law, 4th Edition,

Ltd., India.

e Pathak Akhileshwar (2010), Legal Aspects of Business,

Tata McGraw Hill.

e Shukla M.C. (2007), Mercantile Law, First Edition,

Company Ltd.

e Maheshwari & Maheshwari (2009), Elements of Corporate Laws,

Publishing House Pvt. Limited, India.

e Kapoor N. D. (2009), Elements of mercantile Law,

Sultan Chand and Company, India.

Jage fFamdis, werAT e sargiy Bd FrataemeT, T4t

Chand

(4 52)

Chand & Co.

4th Edition,

&

Himalaya

Latest Edition,
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HereAT TiEf siqearg R Reafa=mem
i (F9e 51T OTRE AT 1997, FHiH 3 F aia e T fAreafa=em)
H m“l Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s @it 30

(A Central University Established by Parliament by Act No. 3 0f1997)

fAwr Fie: THUH 406
EEEEAEIE S wﬁ?ﬂ%lﬁ'w (Fundamentals of Entrepreneurship)
qUET HiSeH: 2 Hee ( UF hiee IAGET g, 10 = &1 ATAM/ wWfsa Fear wfafafer; 5 = &
TIRTITAT FTH/ SATEIF & w14/ SEiaa/ foas & aqa g afafafa quar 15 =@ &1 o7
FENR SH F ARG/ GRS 7@, qFad/ awens ;G 9940/ [EaREd w6 ;S0
U/ A FA; NITT FH o@d/ TRASHT w1/ Favg/ oA, afew zaf)
TSI & e :

o T TAT IAUTHAT & T | TATHHILT ST (FATHAT H ITTHAT 19 HT FSw FTAT |

o SR qAT ATELT HATEAT T AT FX Ueh AT IR T IF TAT F3hTE F2AT |

o fEEnft iy s A geenedl o am & STy &7 o S=rfear e ¥ A Fa § |
Syttt srfeamar:
Frafaeme % AT qTeawy 7 W aE A19 o & fory =t & swfie g f o o siaera st
H IURAT 7@ | Ueq 75 ¢ I A 7 | THE FH IAEATAR T BN A TOEAT H A5 § A=
ToraT ST FhaT B |
AT % AIASS :

1. 99d 94984T ¢ 75 %

THE - I: ST aioeT (The Entrepreneurial Perspective) (4 ‘Ei%)
° WﬁﬁTEﬁS@ﬁSﬁTW (The Nature and Importance of Entrepreneurship)
o STHTT AT (The Individual Entrepreneur)
o IUMHAT FT FMFLT (Classification of Entrepreneurs)
° Wﬁ? Igfar F w SMEREN (International Entrepreneurship

Opportunities)
EEFI'%— II: IIYH ¥ HET (Creating and Starting the Venture) (4 ‘Ei%)
o  THATHAT 3T =sHaaTia A=< (Creativity and Business Idea)
o FETHEHT B9 (Idea to Opportunity)
. W%Wﬁﬂﬂﬁﬂ% (Legal Issues for the Entrepreneur)
o IMHAT 3T difasw duar wfawr (Entrepreneurship and Intellectual Property

Rights)
THE — III: IIHT A 3T SATIR TSHT (Entrepreneurial Development and Business
Plan) (4 52)
o I AWK H war fEww (Entrepreneurship Development in Emerging
Markets)

o SHeferar foerme & Al (Entrepreneurial Development Models)

o ATITT &I FISAT (The Business Plan)
THE - IV: -4 SIH FT Y9g+ A i quma= (Managing, Growing, and Ending the New
venture) (4 ‘Ei%)
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IIET I A5 gREteEr & g S R L) (Entrepreneurial Strategy:

Generating and Exploiting New Entries)

e F oo woefaat e B & fAffard wesr (Strategies for Growth and

Managing the Implications of Growth)

ST [EMT (Going Public)
ITH T HHYT (Ending the Venture)

THIE - V: TEINN gearsi it gfA+T (Role of Support Institutions) (4 Q)
e Ty TY FI HEATU: KVIC, SIDO, NSIC, NIESBUD, IIE 3fi¥ EDII (Central
Level Institutions: KVIC, SIDO, NSIC, NIESBUD, IIE and EDII)
e IS T & HEATU: DIs, DICs, SFCs, SIDCs and SSIDCs (State Level
Institutions: DIs, DICs, SFCs, SIDCs and SSIDCs)
o TIEft sfix7aTE (SIDBI and NABARD)
e feera qeaeh :

Hisrich, R.D., Peters, M.P. & Shepherd, D.A., (2008),
Entrepreneurship, Sixth Edition, Tata McGraw-Hill, New Delhi.
Charantimath P.M., (2008), Entrepreneurship Development & Small
Business Enterprise, Third Edition, Pearson Education, New Delhi.

Desai, Vasant, (2011), The Dynamics of Entrepreneurial Development
and Management, Sixth Edition, Himalaya Publishing House, Mumbai.
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HereAT TiEf siaearg B Reafa=mem
i (¥ BT TR AT 1997, FAIH 3 sit e efie Reataeer)
H ‘I‘l“ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s =ifa #@:0

(A Central University Established by Parliament by Act No. 3 0f1997)

Rwar fe: THTw 407
fAwg wr AW SATEETRE gEyr (Business Communication)
qUET HiSeH: 2 Hee ( UF hiee IAGET g, 10 = &1 ATAM/ wWfsa Fear wfafafer; 5 = &
TIRTITAT FTH/ SATEIF & w14/ SEiaa/ foas & aqa g afafafa quar 15 =@ &1 o7
FENR SH F ARG/ GRS 7@, qFad/ awens ;G 9940/ [EaREd w6 ;S0
U/ A FA; NITT FH o@d/ TRASHT w1/ Favg/ oA, afew zaf)
TSI & e :

o AT fafer grer faenfa=t & forfea va wifers g &1 G |

o Tt #7 raaTET TR & AFial T97 TR H GHAT § 73T FLAT |
Sufeafa siffamtar:
Frafamme % T 9wy F7 W aE AT9 o & fory it & swfie g f o o shaera st
H IURAT 7@ | URq 75 ¢ IATEfd A 7 | THE FH IAETAR T2 Bl A TOEAT H A5 § A=
T <7 FehaT 2 |
AT F HIGS :

1. 990@ 94T 75 %

TSTHH QI :
THS — I: 999 % fAgid (Theory of Communication) (4 &)
o  FEITUHT BIT%, Hgcd 158 {Fﬁ?ﬁf (Nature, Importance and Role of
Communication)

o TEITT giRaT (The Communication Process)
° HTQ'EWFﬁElT%]Ti (Barriers to Communication)
E?FI"%— II: U9 F &Y (Forms of Communication) (4 ‘Ei%)
o forfera gwoor (Written Communication)
o T Hifers gvwur (Non-Verbal Communication)
o HIfE®: TRIY: HTASIAE® Sl il FelT, TATAT 94T (Oral Communication: Art of

Public Speaking, Effective Listening)
THS — III: GOV F I (Applications of Communication) (4 H<)
o  IRISAT RUTE @ (Writing a Summer Project Report)
° W@WW@'@? (Writing CVs & Application Letters)
° H’lﬁﬁﬁﬁ'{mw (Group Discussions & Interviews)
W":%— Iv: @W%W‘T‘fﬂﬂ?ﬁ (Important Parameters in Communication) (4 ‘Ei%)
o FTIATH® TEYIH AT HTFfﬁ?F AP (The Cross Cultural Dimensions of

Business Communication)

o ST 3T =TT (Technology and Communication)
o FEAIU® TWIUUH Afd® T FAT 2 (Ethical & Legal Issues in Business

Communication)
e S HAN (Mass Communication)
EEFI'%— V: T 9G¥V HTHH (Other Communication Parameters) (4 Ei%)
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o TTAAIT T THHAT T IHHT TF&H (Negotiation Process & its Management)

° ﬁ%@m@rwmgﬁﬁkmw EEIFGR (Designing Visual Communication)

o SAMATA WEQMAAl TAMT T WA FAT (Creating and Delivering Online
Presentations)
T e
e Scot, O. (2004). Contemporary Business Communication. Biztantra, New
Delhi.
e ILesikar, R.V. & Flatley, M.E. (2005). Basic Business Communication

Skills for Empowering the Internet Generation. Tata McGraw Hill
Publishing Company Ltd. New Delhi.

e Tudlow, R. & Panton, F. (1998) . The Essence of Effective
Communications. Prentice Hall of India Pvt. Ltd.
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fadsr 99=< (Second Semester)
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HereAT TiEf siaearg B Reafa=mem
i (¥we g TR AfafAam 1997, FWiH 3 ¥ siavia wmfiq HEw fReafaeme)
H |||||‘ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s wifa #0

(A Central University Established by Parliament by Act No. 3 of 1997)

fRuar fe: wHTE 410
T FT AW : AMET F AT AAFAT (Human Values and Ethics)
qUIeT Fieed: 2 HieeH (TF Hiee AUqeT §, 10 ® F ATSAM/ Tisq Ham qfafafer; 5 = &
TINTITAT FTH/ ATEEIE &aF w1/ SEmaa/ fas & qaqa aret afafafa quar 15 =@ &1 o7
FENR S0 F ARG/ GRS 7@, qFad/ awens w1d; qied 9940/ [EaREd w6 ;S0
TUZ/ AT FE; QTITT H 9@/ TS &/ FHavg/ ifEw|/ afar sa)
TSI & e :
o WA HAT & Hgcd Hl GHEAT TAT SRR U ATHTISEH T T AT IHear ST HLAT
o 3Ty ATRAT F ATATHAT T ATATAT TAT T VAT AWTE 74T ST Foheft ofF e, woqary o7 a5 #
9T T FAT &l
o Ik AATE TAT LT AWATH T TZATAAT < fAshTe FzAr former 7 fSreasfy i goAITA=T w1 "q18aw
FT g
o Ik fae wiafas o a1a a T9T F=TAT H ATawar F TR
SufRefa swasaar:
TSI AT T T ATH A 6 (o ST | IFHIE g 6l F 9 Tq9d A1 | 3ue9d 3§ | T 75 S
Sufearfa stfeard & o 7 21 a% ST & 94T § dod F afea 6T S aar g |
T & AMGS
1. 99d 94eT: 75 %
2. Aqq AAE TeATHA: 25 S
> FATH AREHT: 10 ¢
> HHgAEi: 5 %
> UTaY qige yEdHd: 5
> HTHA FTALTIT: 5 S

%

RICPER KL DR
THE - I: HAWA i X Afasar #7 9R=F (Introduction to Human Values and
Ethics) (4 W)

] af‘}aﬁﬁﬁ?ﬁﬁﬂﬂ.aﬁ'w, Ity S wTE AT (Concept, Origin and Relevance

of Values in Global Context)
o ATAHAT 3T ATHHATT (Ethics, Morality and Ethos)
° WEQ&T@TWW (Indian Philosophy and Human Values)
° ﬁﬁ%ﬁg%%rri (Ethical Dilemmas)
o WW@ (Dominant Indian Values)
THs - 11: Rafae gof ok femal g =R afdsar ik e (Ethics and Values
propagated by different Religions and Thinkers) (4 =)

o e, TPUAT, oE, wer T Ffeew F dAfd® A=W (Ethical Views of Kant,
Spinoza, Aristotle, Plato, and Kautilya)

o 3T HYT T THATRA "o : I(ggcd, SEAH, TH é, §§\ﬂ=l (Values Propagated By

Different Religions - Hinduism, Islam, Christianity, Buddhism)
o 21 A TATHWEMATE o7 (Gandhian Values In 21°° Century)
THIE - III: HeT S TATAY WA-TgT (Values and Effective Living) (4 ¥Q)

o T H TG F AYSAT (Understanding Harmony in the Self)
o TS H AZME; THd ¥ AZMF ¥ ofead H A (Harmony in the Society ;

Harmony in Nature and Harmony in Existence)

waree s, AT e savrg i BE FrataemeT, agr Page 22



THE - IV: WW%W (Development of Human Values) (4 'éi%)

TS —

ACH A=AYUT; UTRATNE &€, F=g] WM (Self Exploration ; Family level,

Good Parenting)
éé T forer (Integral Education)
9T AfdsdT (Professional Ethics)

AT A1 & ATEAH & TREINE I9TF 3T I919 Y699 (Interpersonal Effectiveness
and Stress Management through Human Values)

V: H?J3ﬁtﬁﬁHﬁT?WaﬂﬁﬁhT(Applications of Values and Ethics) (4 ﬁ%)
WH&HT&Jﬁf??HF(Environmental Ethics)

TEAT H SATEATICHSERAT (Work Place Spirituality)

aﬁﬁiﬁiHﬂﬁTfﬁHﬁWa?ﬁ*IH?ﬁ¥$ (Techniques for Inner Capacity Building)
FITTeE T ATATONR ST (Corporate Social Responsibility)

qeIfegd e
e Gaur R.R., Sangal R., Bagaria G.P., (2010) . Human Values and
Professional Ethics. First Edition. Excel Books, New Delhi.
e Banerjee, R.P. (2010). Ethics in Business Management: Concepts and

Cases. First Edition.Himalaya Publishing House, Mumbai.

Balachandran S., Raja K.C.R., and Nair B.K. (2003). Ethics, Indian
Ethos and Management. Second Edition. Shroff Publishers,
Distributors Pvt. Ltd., Mumbai.
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HETCHT et s Rt fsafa=me
i (S T TRE SRR 1997, FHiE 3 ¥ sfaa eaTiia Fhw Rreafieme)
H ‘I‘l” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s =ifa #@=n

(A Central University Established by Parliament by Act No. 3 of 1997)

Rursie: wauw 411

IELREIEIC P IR CE ) (Financial Management)

qUIeT HieH: 2 HfeeH (UF #fee T0qed §, 10 = & ATAM/ HIBT FAT AAAfE; 5 H F7
TARTATAT 14/ ATARTE & F1d/ =[ergd/ s & aqea areft afafafa qar 15 =5 7 977 FE9R S
& satera/ afRs #1; afFaE,/ aEfoud F1; AR 994/ [EARET ®1d; 2T §Ug/ 8 w4
QITET= T @A/ TS F:1d/ Fawer/ HifEe/ afiar za)

qISTHT & 29T :
o T wae &t g1 TALTOMSH T FHAT a7 o &t A= #qi F a7 § W= § Fefay # 953
FEAT |

o o ¥ foru Aferer STt &1 wrwET
o TaiT Yagm & TEAHTA B ATl (AT TRl & FTAT T FAI FHLAT |
Suferfa sraeasar:
TSR T T d3g ATH o & o el § IFIE § & 9 o Jia9d @i § IUead @ | 9% 75 %
IufRata srfFart 8 e 7 g1 9 STl & 0T § 934 F Ff=d AT S aEwar g |
T & HITGS :
1. 990@ 9947 @ 75

o°

2. AAd AAE FeTiEwT @ 25 %
> FATH AOAGHT @ 10 $
> g EEl : 5 %
> TET TR VR ¢ 5 %
> TEARTATAT : 5 %
TTSIHH qTRAT:
3'=b'|"§'— 1: faxt yeg= &1 o= (Introduction to Financial Management) (4 ‘Ei%)
o fa<ta wauT &1 3T2f, fawm T = (Meaning, Evolution and Scope of Financial
Management)
o fafiw weem * B%Q'QT; EEREIR] (Objectives of Financial Management; Finance
Functions)

o fa<fimatem: MH+QdH+a?H(Financial Goal: Profit Versus Wealth)
° ﬁﬁﬁﬂ, ﬁﬁ*ﬂBﬁTFﬁﬂﬁTﬁ*ﬁJ(Financial, Investment and Dividend Decisions)
. @%W%%W (Functions of a Finance Manager)

THE — II: O FAHEF T (Time Value of Money) (4 =)
o G % HUT q<a T HFeUAT AT TFAF (Concept and Technique of Time Value of
Money)

o  ¥HIATH #r ﬁ@Fﬂ T AT T ﬂﬁhﬂ'ﬂ?ﬂ (Future Value of Series of Payments and

an Annuity)

e H{IATH #r %@Fﬁ ST AT T qﬁ#ﬁfﬂ?ﬂ (Present Value of a Series of Payments

and an Annuity)

e HHY HHA qEATE AT a“dgﬁl* aﬂﬁth (Practical Applications of Time Value
Techniques)

THE - III: Yol §¥A9T (Capital Structure) (4 ©<)
o fITF AT (Sources of Finance)

° jﬁ £ AT $T¥ﬁ, H#wqdlﬁthaw (Meaning, Concept and Significance of Cost
of Capital)
° ?ﬂ N AWd: WRa T Wi @Ed (Cost of Capital: Weighted Average and

Marginal)
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iﬁ} AT WS Hecd; =E€dH ﬁﬁ} YT=qT  (Capital Structure: Forms and
Importance; Optimal Capital Structure)

OSI 53=4T & gid: 98 O, & TREATET S $iT 99N §IF (Theories of Capital
Structure, Net Income, Net Operating Income and The Traditional
Approach)

1v: «rsTier S ik % geai#7T (Dividend Policy and Firm Valuation) (4 <)
ATHATIT I 3T I7HF TF¥ (Dividend Policy and its Types)

ATeTer SN T TATiET w3 S 997 (Factors Influencing Dividend Policy and
Bonus Shares)

T AT AT FIAT,  ATATI AT ST FAAT 9 F o7 FST & fTHeer (SEBI Guidelines for
Issue of Bonus Share, Dividend Policy and Firm Value)

arater MEia: dmeer Aied, WEA Aied, WRRAAT @Y #ied (Dividend Theories:
Walter’s Model, Gordon’s Model, Modigliani-Miller Model)

THE - v: o siR iﬁT EECOE I E T I ED (Leverages and Techniques of Capital
Budgeting) (4 =)

faq<ﬂ3ﬁTdHQwH%H\(Leverages and its Types)
jﬁ 3333W3ﬁfﬁhﬂﬁ§a (Meaning and Importance of Capital Budgeting)
33 HﬁEﬁTEEHQHI (Difficulties in Capital Budgeting)

YOI AR : 0T ATTET it afd, SMEHLAT (Traditional Techniques: Pay Back
Period, ARR)

AMEAF qTHhAH: TAAET, SASAAT ¥ d1ee (Modern Techniques: NPV, IRR and PI)

qIfed e :

Prasanna Chandra (2011) Financial Management, Eighth Edition, Tata
McGraw Hill, New Delhi.

Parrino & Kidwell (2011) Fundamentals of corporate finance, First
Edition, Wiley India Pvt. Ltd., New Delhi.

Khan and Jain (2011) Financial Management (Text Problems and Cases),
Fifth Edition, Tata McGraw Hill, New Delhi.
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HETCHT T SIATe et fAeafa=meag
(TS BTN TR AT 1997, FHIH 3 F HANT SATUT hald (Seafa=mey)
Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 of 1997)

S =i d=

a9 S : UHUH 412
Rug wram: Ruem y&egm (Marketing Management)
qUeT HfSeH: 2 HiSeH (TF Hfee AUqeT §, 10 FE F ATAM/ TA(6d H&AT TAfafer; 5 =5 &
TIRTITAT FTH/ SATAEIF & w14/ SEiad/ foas & aga g afafafa quar 15 =@ &1 o7
FEANR S [ ARG/ RS FE; AWGEd/ qhicds F14; Aled e/ [Eaaad wd; e
UG/ & FF; QT FT o@d/ TS w1/ FHavg/ fffm, affwmw st
TSI & 32T

o et #r Ao frgial qom sraemorst it SITaFTT 3T |

o IR, HeA MY, TIM &ix dadw & forw 3sfea worifa &1 =9+ & JaTEt Ao s s

fese #ea & forg Eenfe = 79 F7T)

o TIErTle= 7 oo § adwTe 2T o ATI-Ary IWTAT g & qhi=d T |
SufRefa swasaar:
TTSTHH T T TG ATH o o (o0 oAl § ITHIE g o0l 9 o Ve A@El § IIq T | 9870 75
TRt sfFaTd g S F g9 9% A0 &1 9T § 9o & af=d (3T S 9har g |
AT o ATGEE :

e - I: RQuum weaa FTURET (Introduction to Marketing Management) (4 ¥Q)

o fAUUe wduw #F WA T WA (Meaning and Importance of Marketing
Management)

e FAWN AW dX AT @YU HAFYRWTE  (The Market Offerings and Core

Marketing Concepts)

o faUu Tt (Marketing Philosophies)

o fagur wferar (The Marketing Process)
THS - II: W%WW@HT (Environmental Scanning and Information
Gathering) (4 ¥Q)

° %WWW%T%@W (Analyzing the Marketing Environment)

° %WFEFITWFﬁ (Marketing Information System)

o AU omver whFaT (Marketing Research Process)
THE - III: STARH FGER & [FAYUU, IR SAT fF 9Z9W X AT FET (Analyzing
Consumer Behavior, Identifying Market Segments and Targeting) (3 ®e)

o TEAT vy kAT ST SUMHT g T9Tfad #¥9 a7l F¥F (The Buying Decision

Process and Factors Influencing the Consumer Behavior)
o AWK A9 (Market Segmentation)
o  TTSITY &I ATSNT AT (Market Targeting)
TS — IV: fAurT fAsor Y 99T (Understanding the Marketing Mix) (6 =)
o IqTe fAUlT (Product Decisions)
° Wﬁ"ﬁ'{[ (Pricing Decisions)
o faqwur A (Distribution Decisions)
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° #ﬁﬁ?fﬁﬁ?(Promotion Decisions)
THE - V: aom § ad9 2 3% SWRd €= (Current Issues and Emerging Trends in

Marketing) (3 He)
° Uﬁ?ﬁ?ﬁﬁTqagHSﬁfﬂlﬁWIﬁ?ﬂmﬁ(Customer Relationship Management and Rural
Marketing)

o % U T JaT AU (E-Marketing and Services Marketing)
o W Iy, TmIRrE fAuve i e # Afd% H2  (Green Marketing, Social

Marketing and Ethical Issues in Marketing)

qeIfegd e

e Kotler Philip; Keller Kevin Lane; Koshy Abraham & Jha Mithileswar
(2009), Marketing Management: A South Asian Perspective, 13
Edition, Pearson Education, New Delhi.

e Ramaswamy V.S. & Namakumari S. (2009), Marketing Management: Global
Perspective Indian Context, 4" Edition, Macmillan Publishers India
Ltd., New Delhi.

e Karunakaran K. (2010), Marketing Management: Text and Cases 1in
Indian Context, 3*¢ Edition, Himalaya Publishing House Pvt. Ltd.,
Mumbai .
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HETCHT et s Rt fsafa=me
i (S T TRE SRR 1997, FHiE 3 ¥ sfaa eaTria Fhw Rreafieme)
H m“l Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
== =ifa d@h

(A Central University Established by Parliament by Act No. 3 0f1997)

Rwr fe: AT 413

ELREIGIL I C IO R CL L (Human Resource Management)

qUET HiSeH: 2 Hee ( UF hiee IAGET g, 10 = &1 ATAM/ wWfsa Fear wfafafer; 5 = &
TIRTITAT FTH/ SATEIF & w14/ SEiad/ foas & aqa g afafafa quar 15 =@ &1 o7
FENR SH F ARG/ GRS 7@, qFad/ awens ;G 9940/ [EaREd w6 ;S0
U/ A FA; NITT FH o@d/ TRASHT w1/ Favg/ oA, afew zaf)

TSI & e :
o HFF HETYA T T Y THIAAT qAT WISA H AT HATIH TaeF il AT v w11 &
AT |
o T THFAAT T FqH AT URged § 9°a Farae e het @ smaries w9 % Frasrs §
FH TF TEeA T AT ST T ATE
o THAA TISAT H IHL AT HHTET T2l H U FAGME I HAT |
Sufefa stfemiar:

Trafaeme & MIaTaT IT5awme F7 T T ATH o & (o =it & S¥ie § i o od Siaerd &t
HIURAq 7@ | U%eq 75 ¢ Iuteulq AfHer 2 | 2HE W IfRHiae e 9% Al A a0 T § 459 § qi=d
TR ST FhaT B |
AT o ATGEE :
1. 99d 94eT: 75 %
2. 9qq AAE TeATdA: 25 S
> FATH AREHT: 10 ¢
> dHgAEi: 5 %
> UTaY qige yEdHd: 5
> HTHS & ALTAT: 5

%

o\

TSI AT
BTFI'% - I: HMA GHTET VYT & %rq gf=T (Introduction to Human Resource
Management) (4 W)

o TUFAUH #HiT THd, TAIT ¥ Agd (Nature, scope & significance of HRM)

o TUHHATIUH Eal ﬁ-‘m, JrE AT T FH (Objectives, Relevance and Function of
HRM)

o TUIAATLUH 3T 3% TG0 (HRM and its environment)
o HET THTYT TISTH (Human Resource Planning)
o STT 3T =T (Recruitment and selection)

3?hT§— II: ATHE SaTee &7 e (Developing Human Resources) (4 ‘Ei%)

o 3NTHA 3T HISATCHS THTS 0T (Induction & Organizational socialization)
o yforeror ifAai:  wEEHH T dEAE (Training policies: programmes &

techniques)
o JaY [FwE FEFT (Management Development programmes)
o ia fewTEMw: TG TATHT T HEYgT  (Job Designing: Job Enlargement &

Enrichment)
o IR FTA FaEgT (Alternative work arrangements)

THS — III: Yeoiv faeew it AT M9AT (Performance Systems & Career Planning)
(4 ®2)
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. W?ﬁaﬁ'{'ww (Performance and Potential Appraisal)
o FNIT FISET T IIIHAFT AU (Career Planning and Succession

Concepts)
o %ﬁﬁﬁﬁQTFWfE#ﬂﬁ$ﬂfFﬂ(Employee Counselling & Empowerment)
o FHFSEAT #ﬁﬂma?ﬂ(Quality of Work Life)
Eﬁﬁﬁ— Iv: HﬂﬁﬁﬂqTﬂﬁﬁﬁﬁ(Compensation) (4ﬂ%)
o T ATHA (Job evaluation)
o ﬁ?#ﬁTﬁFHﬁ%T#ﬁ9§fﬁEﬁ(%ﬁﬁET(Nature & role of financial incentives)
o FHATL ATH 3T AaTH (Employee benefits and services)
° ﬁT$FRTﬁFﬂTW’(Grievance Handling)
ETFI'%— V: WWWWW(Contemporary Human Resource Practices) (4 Ei%’)

o THFHAN ATFF AW M WHT TETIH Ve (Contemporary global trends and
human resources management)

° %PfﬁﬁﬁaﬂﬂT(Diversity at Work)

° H?ﬁ%FFUWSﬁtéﬁﬁq?E% (Empowerment and gender issues)

° HFFH@?WHHW{HHTQUHﬁ}(Human Resource Information system)
o FLIAT ITHAT AT {A<AAT (Business Process Reengineering)

qeIfegd e

® Dessler G.& Varkkey, B. 2011, Human Resource Management, 12°th
Edition, Pearson Education, Inc, Delhi

e Decenzo, D. A. & Robbins, S. P., 2009, Fundamentals of Human
Resource Management, 10*® Edition, John Wiley& Sons Inc., New Delhi

gege faamdfts, wereaT et siqwgiy B frataeme, Fat Page 29



HereAT TiEf siqearg R Reafa=mem
i (F9e 51T OTRE AT 1997, FHiH 3 F aia e T fAreafa=em)
H m“l Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
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(A Central University Established by Parliament by Act No. 3 0f1997)

Rua fe: AT 414
IELREIGIL A IS LR CE L (Operations Management)
qUET HiSeH: 2 HSe ( UF hiee TAGEA g, 10 = &1 ATA/ wWfsa Fer wfafafer; 5 =5 &
TIRTITAT FTH/ SATEIF & w14/ SEiaa/ foas & aqa g afafafa quar 15 =@ &1 o7
FENR SH F ARG/ GRS 7@, qFad/ awens ;G 9940/ [EaREd w6 ;S0
U/ A FA; NITT FH o@d/ TRASHT w1/ Favg/ oA, afew zaf)
TSI & e :
o fEEnfEt Y ST YU F GTHE Hged Rl THATHT |
o FTEATAH SIAA % AT AT F Aed § AT Ta4T *F Tgcd I THSATT |
Sutef srfeamar:
Trafaeme & MIaTaT IT5awme F7 T L ATH o & (o =it & 3¥ie § i o od Siaerd &t
HIURAq 7@ | U 75 ¢ IUTeUlq AfHEr 2 | 28 W IATRHTAR 9% Al A a0 § 459 § qi=d
T <7 FehaT 2 |
AT o ATGEE :
1. 99d 94ET: 75
2. Aqq AAE TeATHA: 25 S
> FATH AR : 10 %
> FHgAEi: 5 %
> T TiEe Yedd: 5
> AT & ALTAT: 5
TSI TTHIT :
EEFI'%— I: GETAA Y9 F IR=T (Introduction to Operation Management) (4 ‘Ei%)
° WW%@W@TW (Nature & Scope of Operation Management)
o 37T FTATHS &=l & g Rear (Relationship with other functional areas)
° WWW%@WﬁWﬁQ@% (Recent trend in Operation Management)
° ﬁﬁﬂﬁaﬁ'{mwaﬁf@m (Manufacturing & Theory of Constraint)
THIE - IT: IUTET YUl (Production System) (4 ©2)
o ITUTEH TUITHAT o THTT (Types of Production System)
o FHFHAH (FAE) (Just in Time (JIT))
o e JUITEAT (lean system)
THE - III: SATE SIS X WihaT 999 (Product Design & Process Selection) (4 ®2)
o IcuTe fetTe fit wihar & 5wur (Stages in Product Design process)
° W%@"WT (Value Analysis)

o [EAYT TAH T AMIT: THE, AW, WIS MY TFAM (Facility location &
Layout: Types, Characteristics, Advantages and Disadvantages)

o W WY ¥ Iia BSTEH (Work measurement and Job design)
THS - IV: W@TW@W (Forecasting & Capacity Planning) (4 ‘Ei%)
. W%H‘ﬂ%ﬁ (Methods of Forecasting)
o  TRETAT TTSTAT T AAATRA (Overview of Operation Planning)
o  IUTET TOTHITIAT (Production strategies)
. HT{%"{@T'ITW%IW (Supply Chain Management)
T T 3T ?:EPF