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ELREIE P IR E LD (Brand Management)
TSI % 32T :
o I AFYTION FiT T FT (A= F2AT |
o T VYA & fATHe TRl il GHEAT |
YT & ATAES :
1. TG T0&T: 70 %
2. T FFT : 30 3
TSTohA T

3HTE — I SIS o1 U= U W SIS (Introduction to Branding and Service Branding)
o il 1 uf=g (Introduction to Branding)

e ST % %M Wd YT (Functions and Types of Branding)
o T & wrRT (Advantages of Branding)

® TIT SIIfET (Service Branding)

e TITSIfSTHISA (Service Branding Models)
$HT% — 11 STiS sl 98= (Brand Identity)

®  US YR ohl TS 3T HehoT T (Definition and Concept of Brand Identity)
e FiE BT (Brand Image)
® VS UETH & &id (Brand Identity Sources)

° WW@H%T’&’F{\(ASpectS of Brand Identity Sources)

3H1E — III: oo 3 wifém qe stie fmior figi@ (Advertising and Branding and Brand
Building Principles)

o g g st ferafeerar st fmfor e (Building Brand Trust by Advertising)
o fogmu= diea (Advertising Models)

o fogmaw it (Advertising Strategy)

o e fHTor il AT (Concept of Brand Building)

e g sfaardt Ud st Sufthed (Brand Equity and Brand Personality)
FohTS — [V: I T U 517 fOR (Time Effect and Brand Extension)

® THI IWIH T 7S F3&IUT (Time Effect and Brand Reinforcement)
® WW(Brand Repositioning)



o i faam it srarEen (Concept of Brand Extension)
e i fod & T (Types of Brand Extension)

o i faar it Fifamt (Policies of Brand Extension)
THS — V: SIS 3N IS o1 G (Brand and product relation)

® i 3N IS T U= (Introduction to Brand and Product)

® g 3 IcUTE o Haie Shl FAISHTY (Brand and Product Relations Plans)

® I ST AW (Internationalization of the brand)

° W@HWWWW (Creating International Brand Awareness)
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