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THE - I: WWWW (Introduction to Retail Management)
o TaT [a%hl & ATATFA (An overview of Retailing)
o T F IFT (Types of Stores)
o T WM (Retail Strategy)
e GEI ATIN IFEX (Retail Environment)
o ATAIT GaiT IUNW H &AM (Trends in Indian Retail Industry)
W’é’— II: W@TW, ﬁwaﬁtﬁw (Retail Store Location, Layout &
Design)
° W@TW (Retail Store Location)
° @'{%waﬁ'{%ﬁm (Store Layout & Design)
THE - III: WHEsSES Yoaq 3K Gl I fAgixor (Merchandise Management and

Retail Pricing)
o  THSTSS Y& (Merchandise Management)
o Uy yEYT (Category Management)
o I He¥ MMYRW T AHSesl WEUT (Retail Pricing & Merchandise

Performance)
W‘é’— IV: QE'{'I'@'Q'UT (Retail Communication)
° WW%W?IW (Communicating with Retail Customers)
° @'{Tﬁiﬁ‘?ﬁr (Retail Advertisement)
o Taft Hay= v =i~ fashr (Sales Promotion & Personal Selling)
° vgarrféeﬁsri%m (Retail Selling Process)

TS — V: FEfiweor sfie gaw et aur SR (Globalization and Retailing and e-
Retailing)

o asfteRar ST gal faft (Globalisation and Retailing)
o -RefmmaTafi== (Introduction to e-Retailing)
o F-frefem: ﬁﬂﬁﬁ'ﬂﬁ'{w (e-Retailing: Challenges and Opportunities)
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