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® UM Yeit Te SUMITHT STTHH H AHSE (Coordination in General Management and

Consumer Research)
o TN foueH (Market Segmentation)

® TR AT (Consumer Motivation)
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JYMIHT TR T Hed FI'H@ T I9T9 (Impact of Reference Groups on Consumer
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@F\’fﬁﬂhw (Making Home Decisions)
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Leadership)
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Consumer Decision Process)

AT o1 37ef we i (Meaning and Definition of Innovation)
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AT ST T Taie (Management of Innovation Process)

Iyt ot afsran (Consumer Decision Making Process)

JYMIHET R ol sl gferd R AT R (Factors Affecting Consumer Purchase

Decision)
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