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TSI TTHIAT :
3"=b'|"§— I: WW@W@?WW&T (International business and
international business environment)

o AP AR & A, TRATIT, #Hged@ UF fA9qwdmd (Meaning, Definition,

Importance and Characteristics of International Business)

° W@W@WW (Internal and International Business)

° W@WW#W(Problems of International Business)

° W@‘I ZIELUREIRIECE Q?( '{FI%F ErEprica) AMAThAT (International Business

Environment and Need of its Study)

° ﬁﬂ((lé T ATIATAF FTATALT Hgdeh (Components of International Business
Environment)

. W@WW/WEIT"{ (International Organisations)
o faffmwex (Exchange Rate)
THE - II: Sfaeagd AR f IPasw worifaar g aa f1 sma-Haa fif9 (Global
Strategies of International Business and India's Import-Export Policy)
° W@wwﬁqﬁﬂ (Entry to International Business)

o MU IT=T a9 fRa gyr=a &t daqT (Comparison of Business Format and
Investment Format)

o FMEA AT H TIA & FAATU  (Strategies for Entry Into

International Business)

o NTLT it srag-fAata difa (Import-Export Policy of India)

o A Ht FRr =R AR (India's Foreign Trade Policy)
TS - IIIL: W@?ﬁq‘uﬁ (International Marketing)
garagy A ef, IRWTHT, WEfd Ud A9 (International Marketing:
Meaning, Definition, Nature and Benefit)
W@WWWW—QQT Heq% U9 ¥99 (Evaluation of International
Businesses - Country Assessment and Selection)
aiawéﬁ%rwﬁrw (International Marketing Mix)
FIERECIRGME] (Brand Related Decisions)
IcaTe TRt gaeft AT (Product Packaging Related Decisions)
W@WW%W%W (Elements of International Pricing)

° W@T‘FW%%T&W (International Promotion Mix)
THIE — IV : AT 39X Yl (Global Distribution System)

e ifd® fAd¥w (Physical Distribution)




foraeor ATeAw F wTfAd FT 9T 9 (Elements Affecting the Distribution
Medium)

ﬁﬂ(ﬂéﬁ]ﬁﬂT(?ﬁH?H?(International Logistics Management)

ﬁﬂ(ﬂéﬁ]ﬁWWIﬁﬂ'QQHH'ﬁ=§ﬁﬁ?ﬁfchallenges in International Logistics
Management)

ﬁﬂ(ﬂéh]ﬁﬁﬂWTﬁQﬂEHSQi (Difficulties in International Distribution)

THIS — V: FF0 (Globalization)

%§¥$UW:Hﬁ,?ﬁﬂTM“Q#faQqalﬁ (Globalization: Meaning, Definition and

Characteristics)

%@*?UW#%IW#Iaq'(strategies of Globalization)

Hq Giﬁa¥ﬁ$ﬁﬁaﬂaﬂf%ﬁﬂa*?ﬂq(Initiatives taken for globalization in
India)

%%ﬁ%?m’%Tf%$ﬁmﬁﬂ'%ﬁTQT'QﬂTi(Impact of Globalization on Developing
Countries)

Fefyeeor T ST (Challenges of Globalization)
FofYoRTT T TSI T9TT (Political Impact of Globalization)
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