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TSI T :
3_‘5@— I: Yeghi srefare ot o= (Introduction to Managerial Economics)

o TaHET FFATH FT ﬁ#@ﬁw (Meaning and Definition of Managerial
Economics)

o TaTRT aﬁ&waﬁwﬁr@réﬁ (Nature and Scope of Managerial Economics)
o HmT=a v IURET @YW (Marginal and Utility Analysis)
THIE - II: WQWQ?WW%@W (Demand Analysis and Analysis of

Indifference Curve)
[ WWQ&WQ&W (Meaning and Definitions of Demand)
[ W%WQ?WW (Types of Demand and Demand Schedule)
o HFTFT AIw (Law of Demand)

e W & A #i YRHANT U WHX (Definition and Type of Elasticity of
Demand)

[ WW%@W (Analysis of Indifference Curve)
THE - III: STEA Q?ﬂl*ldﬁﬁw (Production and Cost Analysis)

o JUTaA Q?i'c'wlcl (Production and Cost)

° WQﬁHWWﬁ'&W (Rule of variable proportions)

° W%@W (Cost Analysis)
THE - IV: Wﬁ?T@W (Market Structure and Type)

o ITSL BT (Market Structure)

o T F V&L (Types of Market)

. th"l'fa?h"l'( Lc EN PENCA R A I S DTS (Monopoly and Monopolistic

Competition)

e IUTIIFIT (Oligopoly)
THE - V: AEeHifd T8 T M (Inflation and National Income)
o T (Employment)

e Hg =hita (Inflation)
° Iléq AT U AT T HMYT (National Income and Measuring National
Income)
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