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T aHeeT F o it Tﬁﬁ (List of Subjects for each Semester)

T AL (First Semester)

#. IEERETE EEREIEIES Name of the subject weew
q.
1. | HUH 401 WW%IN AT Fundamentals of Management 2
2. | UHUH 402 | HIASATCHS HGRT Organisational Behaviour 2
3. | THUHF 403 | THERE =R Managerial Accounting 4
4. | THUF 404 | TR srFerTA Managerial Economics 4
5. | THUH 405 AT F 3|»‘|Tfﬁ RES Legal Aspects of Business 4
6. | THUH 406 | TEY FAAT TOTAT TS Management Information System and 4
HATOT F SAIANT Computer Applications
FA hISeq 20
e ¥A%=X (Second Semester)
#. IEERETE EEREIEIES Name of the subject Pl
q.
1. | THUHE 411 T 9918 T4+ Human Resource Management 4
2. |wum 412 | FhE wEae Financial Management 4
3. | U 413 | FA9Ue weEe Marketing Management 4
4. | tHUT 414 FATST ATITE T Management of International Business 4
5 | uHUE 415 | AT FraTEer Economic Environment 4
F hSed 20
I AT (Third Semester)
#. IEREETE [ERREIIE Name of the subject e
q.
1. | THqUH 420 9TTer o A AT Fundamentals of Research 4
2. | uqUH 421 ITHAT & A AT Fundamentals of Entrepreneurship 4
3. | uHUH 422 STIETRF GEuor Business Communication 4
it s = & sqar Refefeg & & el o Rawsar @ 2 v od @l Rewsar @ 2 fer
I HL:
4. Q—Wﬁw . Elective - I 2
5. s AT - 11 Elective - II 2
6. Wﬁu’q’ ~ II1 Elective - III 2
7. g Ao - 1v Elective - IV 2
T FHSTH 20
v R fi ﬁ' - U (Marketing)
#. IEERETE EEREIEIE Name of the subject PEEl
q.
1. | oHUH 423 | ITATH GG Consumer Behaviour 2
2. | uquE 424 | Ty waEe Sales Management 2
3. | uHUH 425 | FaET fAUvE Service Marketing 2
4. | THUH 426 | GEIT TGGT Retail Management 2
=g vl & g1 - fa (Finance)
*. oo Fre [EREEARCIE: Name of the subject e
q.
1. | uque 428 | A S=060 F g e Fundamentals of Financial Services
2. | maug 429 | A<t Heort v wEgT Management of Financial Institutions
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3. | THUH 430 Eh‘rﬁseﬁ?'r?fvﬁaﬂqz’ra:r Working Capital Management
4. | tHUH 431 | qaT UA ST Money and Banking
s R &t Fﬁﬁ' — {T9E G919 (Human Resource)
w. IEERETE] (ELRET I Name of the subject ¥Ry
q.
1. | uqug 433 | wforeor e o Training & Development 2
2. | HUF 435 ST Hae T Taem Management of Industrial Relations 2
3. | UHUH 436 TH A Labour Law 2
4. | Uy 437 | "@eArH Hu fafeew Team Building in Organisations 2
9q §A%EL (Fourth Semester)
*. [ERRETE] IEEREIEIE Name of the subject ¥R
q.
1. | oqud 438 | STAH SIqHGTT TS Final Research Project 8
2. | uHUE 439 | AT9RE vEYT Strategic Management 4
FRr=meff g ST & Rrrvsrarge et et os faasar @ 2 oo og @ Rdwsar @ 2 fe
T T H
3. esw AT - 1 Elective - I 2
4, ﬁjﬁzﬁﬁw - T1 Elective - II 2
5. 'Q‘Pu@?;ﬁﬁ'w ~ III Elective - III 2
6. Q—%ngﬁﬁ-q-q - 1V Elective - IV 2
T FHSTH 20
s At i lﬁﬁ' - fA9ure (Marketing)
*. IERRETES IEEREIE IR Name of the subject ¥R
q.
1. | uqug 442 | fA=Tow ug o @ade Advertising and Sales Promotion 2
2. | UHUH 443 | Arqfd @ yae_ Supply Chain Management 2
3. | THUH 444 | A< vAYT Brand Management 2
4. | wHug 445 | 9o omrer Marketing Research 2
Q'%‘F IERRLED] lﬁﬁ' -fa= (Finance)
*. IERRETES IEEREIE IR Name of the subject ¥R
g,
1. | vHue 446 | T i srferrgor Mergers & Acquisitions
.| THUE 447 | TE(E AR ATTLGH Stock Market Operations
3. | uHUH 448 | AT AT Security Analysis & Portfolio
I N ERIRCEG] Management
4. | uqug 449 | saeg A @ International Financial Management 2
s R &t Fﬁﬁ' — {T9E G919 (Human Resource)
w. IEERETE] (ELRETRIE: Name of the subject ¥Ry
q.
1. | THUH 450 L UETIRCERCET ] Organisational Development 2
2. | uHUHF 451 | 9T HETAA e Human Resource Development 2
3. | THUH 452 | AT YT Compensation Management 2
4. | THUH 453 T garee s Human Resource Planning 2

T forear RererT,  wgTeT Mt staegiT Rar rafaemes, a9t

Page 3



HETAT TiEft saes i Bt fReafa=meg

i (Ga g0 TR AT 1997, HWi® 3 F sasq e i Feataere)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
== @i w30

(A Central University Established by Parliament by Act No. 3 0f1997)

e Fe: Ms 401 Heeq: 2 Fee
9T #T AT WeYw ¥ Y MY (Fundamentals of Management)
TSI & e :
o To=mfaTi %7 wees & w11 % AT § STt Iuese FHET |
o TFLHIT HILT FT (AFHTH FIAT |
o  TEEEHIT THEAT Hl AATT o [oTT ATATSAT Tl [AHIT HLAT |
AT % AIASS :
1. &0 9047 : 70 %
2. I FA @ 30 %
TTSTHH I -
W":%— I: TeY &1 9= (Introduction to Management)
o Wﬂ?ﬂﬁﬁ@ﬁw (Meaning and Characteristics of Management)
W%%WQ?W (Functions and Nature of Management)
w%%m (Principles of Management)
o JEYT F T (Levels of Management)
JITEA 3T Y649 (Administration and Management)
° WW@W (Managerial Roles)
THS — II: ﬁﬂﬁ?@ﬁ'ﬂm (Planning and Decision Making)
] ﬁﬁﬁ?ﬂﬁﬁ@%ﬁw (Meaning and Characteristics of Planning)
] WWWQ?W (Importance and limitations of planning)
° ﬁﬁwsrﬁmq—q"ﬁ?ﬁw%w (Planning Process and Types of Planning)
° WW?&QE%@W (Meaning and Characteristics of Decision Making)
o AT glferaT (Decision Making Process)
G%Qﬁm%‘ra?r (Management by Objectives)
TS - III: WWQHW (Forecasting and Organising)
° WW?#Q?WQWT (Meaning and Need of Forecasting)
. fﬁﬁﬂ'ﬁ'ﬁfaﬁ'ﬂiﬁﬁ?ﬁ (Techniques of Forecasting)
. WEFFSTQQQ?F‘SI%QT (Meaning and process of Organising)
o 3T UF IA¥aTdA (Authority and Responsibility)
o TR T TSI (Delegation of Authority)
THS - IV: W@ﬁwﬂvw{w (Coordination and Departmentalization)
° WW?#@W (Meaning and Importance of Coordination)
° %WWUTWH?JQQHW (Meaning and Importance of Departmentalization)
° %ﬂﬂﬁ?ﬂT{'ﬂTWﬂTW(Basis of Departmentalization)
THS — V: I (Controlling)
o fAEOT T oot (Meaning of Controlling)
° WWWQ?W(Importance and limitations of Controlling)
° ﬁﬁwwﬁwwfrwa (Relationship between Planning and Controlling)
T EL R I (Controlling Process)
R CEEL I ETIED (Controlling Techniques)

e feerd qeaeh :

T forear RererT,  wgTeT Mt staegiT Rar rafaemes, a9t Page 4



e Robbins, Stephen P., Coulter, M. ¢&Vohra, N. (2011) . Management.
Pearson, New Delhi.

e Tripathi, P.C. & Reddy, P.N. (2008), Principles of Management, 4th
Edition, the McGraw Hill, New Delhi.

e Pettinger, R. (2007), Introduction to Management, 4th Edition,
Palgrave McMillan, New Delhi.
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HETCAT et Sqag et e ferermer
i (&8 5T IR AT 1997, HHi® 3 F sasq e i Reataere)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

AL LU (A Central University Established by Parliament by Act No. 3 0f1997)

e Fe: Ms 402 Heeq: 2 Fee
9w T AW TSATHF SAGEIX (Organisational Behaviour)
TSI & e :
o TSH & T ATHAT 3T THGT F TG il THA Hl TAhiad FAT |
o TTSA F Y ST ATET AT A ATHAT | TTLETNF TFaeel 37T T THHAT T T2MET |
o TRTSATHT THATH F e o1 Hgifae e ATAGIF HAGT ||
YA 6 HIAES :
1. OFd 90&T : 70 %
2. T FEF : 30 ¢
TSI AT
THE - I: WWWW (Introduction to Organisational Behaviour)

o TEATH® =FaglX & AF UF TREWIU  (Meaning and Definitions of
Organisational Behaviour)

o HIGATHSE wqaliﬁﬁw (Characteristics of Organisational Behaviour)

o TIGATHSE oqqalia?ﬂ'@TW (Main Components of Organisational Behaviour)

o TISATHS oﬁlqgliaﬁﬂ?{m (Basic concepts of organisational behaviour)
o WW?#@ﬁWﬁ(Meaning and Definitions of Personality)

o A HT e ﬁ'ﬁ'&‘cﬁi g fg"® T (Main Features and Determinants of

Personality)
THIE - II: HISATHS HaH : Rersd ﬁﬁf#@ﬂﬁ'(Organizational Context: Design and
Culture)

o TIEA %ﬁﬁEﬁH(The organizational Theory)

° SWQﬁﬁﬁdﬂédRH#)@sﬂad (Modern Organizational Designs)

° Qﬂédkﬂdﬁ&%@ﬂiqﬁﬂ (The Organizational Culture Context)

° ﬁ?@ﬁ?aFﬂﬂTgﬁ(aﬂﬂIT@ﬂT (Creating and Maintaining a Culture)

o  TSATHSF TRadq (Organizational Change
THTS — III: ?ﬁ'@ﬂT, TIT-ﬁﬂﬁf QT{ HTIUT (Learning, Attitude and Perception)

° ﬁﬁgﬁTHQTﬁﬁaﬁajT%§Hﬂi(Learning and Types of learners)

° ﬁﬁ§ﬁ4ﬁ9f$¥TQ?ﬂm@%a?ﬁﬁﬁﬁ'(The learning Process and Learning theories)

° W#Eﬁ%3W3RfQ?faﬁﬂﬁﬂf(Meaning and Characteristics of Attitude)

° Iﬁﬁﬁﬁ?%faaan$iﬁTFT(Components and Measurement of Attitude)

° Hﬂﬁﬁﬁf$faﬁﬂﬁ7ﬁ§q(Meaning and Importance of Perception)

o  ETTUTTSA T TATIAT e a7 FILF (Factors Influencing Perception)
THIE - IV: ﬁqaqaaﬁﬁw (Leadership and Motivation)
ﬁﬂ?ﬁ?ﬁSWfQﬁ“ﬁ}Wﬁﬂﬁ(Meaning and Definitions of Leadership)
ﬁﬂ?i#ﬁf%ﬁﬂﬁT&Tﬁiﬂgﬁi(Characteristics and Importance of Leadership)
U??QQQﬁﬁT%?FW(Qualities of as Good Leader)
ﬁﬂ??#ﬁ§ﬁ%ﬂ%(Leadership Styles)
. W&Hﬁﬁ?ﬁqﬁgﬁ(Management of Change)
o ﬂfﬁﬁUWQWSWfQﬁ“ﬁ}ﬂﬁﬁi(Meaning and Definitions of Motivation)
ﬂfﬁﬁ@ﬁéﬁf&ﬁﬂﬂT@TPiqﬁﬁi(Characteristics and Importance of Motivation)
ﬂfﬁﬁ@ﬁ4ﬁ9f$qfqaf@§ﬁT(Process and Theories of Motivation)
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T qAT AHoH AT (Monetary and Non-Monetary Motivation)

ETFI'%— v: Wﬁﬁﬂ?@mw (Conflict Management and Work Pressure)

#ﬂ&?WSRfQﬁqﬁﬁﬁq (Meaning and Results of Conflict)
#q§4ﬁ9§fﬁQﬁ§ﬁﬂf(Nature and Types of Conflict)
Fﬁﬂfa?ﬂTﬁﬂFT#ﬁf%@Fﬁ'Uwethods of Conflict Resolution)
?WﬁEETEQWSWfanHWT(Meaning and Types of Work Pressure)
?Wﬁﬁﬂ?ia?$ﬂﬁrqﬁﬁﬁgq(Reasons and Management of Work Pressure)

T T

Robbins, P. Stephen, Judg,e A. Timothy, Sanghi, Seema, 2010,
Essentials of Organizational Behavior, 10th Edition, Pearson
Publication, Delhi.

Luthans, Fred, 2011, Organizational Behavior: An Evidence-Based
Approach, 12" Edition, Tata McGraw Hill Publishing Ltd., New Delhi.
Mcshane, L.S., Von, Glinow A. M., Sharma R. R, 2010, Organisational
Behaviour, 4" EditionTata McGraw Hill Publishing Ltd., New Delhi.
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HgTenT T Ay i B fAreafa=me
i (F9 5T TTRT SAET 1997, FHi® 3 ¥ siqvta eaTOd FAF fagatawme)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s= =ity 30

(A Central University Established by Parliament by Act No. 3 0f1997)

e fe: Ms 403 weTH: 4 Hiee
fAwr T A vEEdT AGHT  (Managerial Accounting)
TSI & 32T
o TIETf= &7 J@iha ToT qoF T G AT FT THAT H GG FIAT TAT HEATHA % ATHH
faraor T IwrT At o 3 fordr e |

o TA=ITIEAT T A& % &1 § gU SAATHE AT HHATAT |
o TaEnferat it fasita et % got sraeronst § qfif=a FTamr |
YA 6 HIAES :
1. 990d 940&@T : 70 %
2. whT®ET : 30 ¢
TSI TTHIT :
THS — I: TS AT 6l AFTLTT (Concept of Managerial Accounting)
° QWEFFSTQCQ?TT&W (Meaning and Definition of Accounting)
o @i = faemre (Development of Accounting)
o fa<itay fAawor (Financial Statements)
R C LR CEEUIIE R ETES (Types of Financial Statements)
o ﬁ?ﬁﬂﬁﬁ@ﬁ%ﬁawa?r%faﬁ (Methods of Analyzing Financial Statements)
BTFI'% - II: 95T, Frasfer fFﬁ AT 97 q4qTg (Budget, Working Capital and Cash Flow)

° W%‘fﬂﬁ@?&w (Meaning and Definition of Budget)
o T fA¥=T (Budgetary Control)
W?ﬁ?ﬁﬁﬁ%@qﬂﬂ'{ (Concept and Types of Working Capital)
o TRATEA TH (Operating Cycle)
ﬁ‘g’%ﬁ%‘lﬁ-‘?ﬁﬁ‘iﬁﬁ (Balanced Working Capital)
W?ﬁ?ﬁﬁqwmww (Factors Affecting Working Capital)
° Wﬁ?ﬁﬁﬂﬁaﬁw (Determination of Optimum Cash)
37=h'|'§— IITI: ‘iTrﬁWT (Capital Structure)
° ﬁﬁ'ﬁ?i?ﬁflﬁ (Appropriate Capital Structure)
o A= T gTHT ¥ AT FLF (Factors Affecting Appropriation)
fb‘ﬁ'%ﬁﬁlﬂ‘éﬁﬁ (Different Sources of Capital)
ﬁ%%mﬂﬁﬁw (The Cost of Various Instruments of Capital)
° W@Wﬁ (Appraisal and Recession Rates)
o Ea Y™ fAfd, g Fa9™ Toa [t Ud ofidi® YT & @ (Average Return

Method, Net Present Value Method and Internal Rate of Return Method)
THIE - IV: Y YA1E {4930 (Fund Flow Statement)

o FY EEIR] T F e g gfsTeT (Meaning and Definition of Fund Flow
Statement)

WW%‘GITUT%E%QQT (Objectives of Fund Flow Statement)

FY JaTg fF@<0r &7 Aged Ud HHU (Importance and Limitations of Fund Flow
Statement)

e FIT YATg f3a¥0r ST (Creating Fund Flow Statement)
o UFS ‘SI_GI'I"Q’%_GITUT (Cash Flow Statement)
THE — V: HMHATG AN (Marginal Cost)

T forear RererT,  wgTeT Mt staegiT Rar rafaemes, a9t Page 8



HHTT U63W3ﬂan“ﬁ%ﬂFﬂ (Meaning and Definition of Marginal Cost)

HrTea ﬂHR1M@i%dﬂﬂ*ﬂqu$iﬁlqﬂi (Importance and Limitations of Marginal
Cost Accounting)

qRFaaeiiar F SMgTd 9T AWT T SFHL (Classification of Costs on the
Basis of Variability)

Fg graaqaeie suleat & s it 9T (Methods of Division of the Semi-

Variable Overhead)
HHT=a @ f89¥0r  (Marginal Cost Statement)

qeIfega e
e Arora M.N. (2010) . Accounting for Management .First Edition.
Himalaya Publishing House, New Delhi.
e Mukherjee and Hanif, (2003). Financial Accounting. First Edition.
Tata McGraw Hill, New Delhi.
e Ashok and Deepak, (2006) . Fundamentals of Financial Accounting.

Fifth Edition. Taxmann’s, New Delhi.
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HETCHT el agiy fear fAeafaeme
i (R TR TR AR 1997, FAIF 3 ¥ stetay eI vy Rreafamer)
H ‘I‘“l Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(A Central University Established by Parliament by Act No. 3 0f1997)

s i #@=N
fawT Fe: Ms 404 Heeq: 4 Fiee
A FT A : TagIT AFATE  (Managerial Economics)
TSI % ILeT :
o TEITTI=T T SToforTer F AT AT M STTLTIOMS | ST FLATAT (o SATEMT 9T F T
Ao & 79 |

o TAATTAH HEATAT FIT T T T 7 srfermal 1= et e I qeATha HLAT |
o AITET Al  Avas § HAGAIT H §U SAATHET HI AT |
AT o AGEE :

TSI TqTRAT
EEFI'%— I: Yagehia referar &1 =T (Introduction to Managerial Economics)

o JaYHT wfuTEr FT oA g g (Meaning and Definition of Managerial
Economics)

o WW?#?W@WQ?@? (Nature and Scope of Managerial Economics)
o T Q_q"?ﬂ?l?i fran %’Q'EWT (Marginal and Utility Analysis)
THE - II: HI ﬁg}w T IETHAAT T ﬁﬁw (Demand Analysis and Analysis of

Indifference Curve)
. WﬁT%TﬁﬁUﬁ“ﬁ%ﬁmﬁi(Meaning and Definitions of Demand)
. ﬂﬁﬁa?q$ﬂﬂ?§ﬂﬁTaﬂﬂﬁ}(Types of Demand and Demand Schedule)
° FﬁT%TﬁPFT(Law of Demand)
° FﬁT%ﬁfﬁiéﬁfoﬁﬂﬂW?iﬁﬁﬁt(Definition and Type of Elasticity of Demand)
o GEFﬁHHTaﬂ?ﬁﬁTﬁﬁ(Analysis of Indifference Curve)
THE - III: ScITEH Q?fc'llilcl ﬁﬁw (Production and Cost Analysis)
e IUTEA U4 ad (Production and Cost)
° Wﬁﬁﬁ?ﬁﬁ?ﬂﬂﬁﬁT?ﬂﬁ*ﬁq(Rule of variable proportions)
. ﬂTWHf%ﬁNUT(Cost Analysis)
THE - IV: WE}IJHTQ?I'W (Market Structure and Type)
° aﬁﬂ?%%?f(Market Structure)
° aﬁﬁTa7q$ﬂi(Types of Market)
o Q%ﬁ%?ﬂ?Uﬁ“??ﬁ%%ﬁTﬁFﬁqﬁﬁﬁﬁﬁﬂ(anopoly and Monopolistic Competition)
o IEUTIEHT (Oligopoly)
EEFI'%— v: Wﬁﬁ@ﬂéﬁ'm (Inflation and National Income)
e IS (Employment)

e TEHIM (Inflation)

° IéPlﬂPTQ?GWJQWﬂTWT(National Income and Measuring National Income)

e feerd qeaeh :

e Christopher R. Thomas & S. Charles Maurice (2006), Managerial
Economics, Tata McGraw Hill, New Delhi.
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e Truett & Truett (2004). Managerial Economics. John Wiley & Sons Inc.

e Petersen, H. Craig & Cris, L W (2004). Managerial Economics. Pearson
Education Ltd.
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HETAT et s R Reafaemery
i (S92 g qTE AfAfREw 1997, FAi% 3 ¥ siasta wfud FET Rreafiamem)
H ‘I‘“l Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

AL Do LU (A Central University Established by Parliament by Act No. 3 0f1997)

fawr Fe: Ms 405 Heeq: 4 Fiee
v Fra™: FEEaE* EFIT-ﬁ 98d  (Legal Aspects of Business)
TSI & e :
o Y I FAALTIUIT TAT HIA [aohl SATeIT=aAH & FFA=TTEAAT T aTd FIAT |
o AR ATARIT TAT FFIAT AT I F =TT T a1 FLT |
AT % AIASS :
1. 99ATd 9REAT ;70 %
2. AT T : 30 %
UTSTHRA AT
THIE - I: AR Aqa ATAIH, 1872 (Indian Contract Act, 1872)
° WW%W@W (Indian Contract Act: An Introduction)
° W%TWE?(WT (Capacity to Contract)
° wﬁwwﬁﬂa—gﬁra (Void and Voidable Contract)
° aa-erabraﬁrﬁwm (Performance of Contracts)
THS — II: a9 fa%T A&fEaH, 1930 (Sales of Goods Act, 1930)
° WWW:@W (Sales of Goods Act: An Introduction)
QﬁQ?WW (Conditions and Warranties)
Wﬂ'ﬂé"ﬁﬂ?ﬁﬁw (Rules for Delivery of Goods)
TATIH TAT ¥ HT gEdidiW (Transfer of Ownership and Title)

o 37E< fawar F AT 9T oy g fAww (Rights of an Unpaid Seller and Sale
by Auction)

THE — III: WA 9rAard A=W, 1932 (Indian Partnership Act, 1932
° WWW:@W (Indian Partnership Act: An Introduction)
o IIIEE AT (Minor Partner)
o AT & ATTHT Hael (Mutual Relations of Partners)

o UTHITIT ®H FT THTIT (Dissolution of a Partnership Firm)

THE - IV: ITAET o fafaaw, 1986 ua s+ sifaff=w, 2013 (Consumer Protection
Act, 1986 and Companies Act, 2013)

o IUIHT HXAW AfRad: UF 9T (Consumer Protection Act: An Introduction)
° W,W@WW (District, State and Central Forum)
o  ITHITHT HLETI TS (Consumer Protection Council)
IYHTHT F ATIFTT (Consumer rights)
WW:@W (Companies Act: An Introduction)
o et fAwTOr it g (Formation of Company)
THE - V: ﬁ?q?ﬁ'aﬁ"iTrﬁ', WWQ?W (Company's Capital, Management and Winding
Up)

ﬁ'ﬂ'{, W—WHWWW (Shares, Share Capital and its Allotment)

o W@%%ﬂf@w, I9T Ud K-35 (Borrowing Powers, Charges and Debentures)
FIAT FT TFGT (Company Management)

o W@W%Eﬁﬁ?ﬁw (Prevention of Oppression and Mismanagement)
FYAT T FHTIA (Winding Up of a Company)
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qeIfega e

Gogna P.P.S. (2008), Mercantile Law, 4th Edition, S. Chand & Co.
Ltd., India.

Pathak Akhileshwar (2010), Legal Aspects of Business, 4th Edition,
Tata McGraw Hill.

Shukla M.C. (2007), Mercantile Law, First Edition, S. Chand &
Company Ltd.

Maheshwari & Maheshwari (2009), Elements of Corporate Laws, Himalaya
Publishing House Pvt. Limited, India.

Kapoor N. D. (2009), Elements of mercantile Law, Latest Edition,
Sultan Chand and Company, India.
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HETCAT et Sqag et e ferermer
i (&8 5T IR AT 1997, HHi® 3 F sasq e i Feataere)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

AL LU (A Central University Established by Parliament by Act No. 3 0f1997)

Ay fe: Ms 406 FfeeTm: 4 Ffee

R &1 9 YEET gEAT YOSt U €690 % SIUANT  (Management of Information System and
Applications of Computer)
TSI & 32T
o TAUTE FT ATYTION TS THE FH1AT O (A=A 7 IR FemT |
o TUH UY IS UF UH UH UFHA IT FTd A il Tgiadt o =< &r srawa & |
o JEE FHAAT TUITAT T ATALTFRAT UF &It & FE=ATIAT T (a1 HTTT |
AT o AGEE :
1. &0 9047 : 70 %
2. I FA ¢ 30
TTSTHH QI -
3?hT§— I: ST i AT (Concept of Computer)
o Wﬂﬁ_{l’ﬂ' (History of Computer)
. W%Fﬂﬁ@?ﬁq’lﬁ (Benefits and Limitations of Computer)
° an?vﬁ%%ﬁ?rgwaﬁ (Specific Features of Computer System)
o TrUT = faewTe it fifeat (Generations of computer)
TS - II: Waﬁrm@mﬁaﬂw (structure and classifications of Computer)
° Wgﬁﬂ?{w (Basic Structures of Computer)
e 39S éd(‘.hH Q?ﬂlddgd éd(‘.hH (Input Interface and Output Interface)
o TINS/UFHEAT R (Storage/External Memory)
° WW%W (Functions of Hardware Parts)
° WWW‘&% (Central Processing Unit)
e  TTUTE o TN T MY (Basis of Classification of Computers)
o TITUTE TUTTAT o ATHT =t fAfaear (Diversity of the Size of Computer system)
TS - III: WW@W%W (Operating System and Applications of

Computer)
o fie smfém fAwew &1 9R=T (Introduction to the Windows Operating
System)
o faTe awimfem feew # qeq FTH (Main Functions of the Windows Operating
System)

° W%W@W (Computer Application Areas)

THE - IV: I8 WEMET fFeay U9 UH T¥ UHA (Word Processing Software and MS
Excel)

o T YA AT (UTH UH F€) & UNRAT (Introduction to Word Processing

Software (MS Word))
e TWUH IS YT &d F¥AT (Working on MS Word)
° WWWWW (Introduction to MS Excel)
e TUH UH U UL HT FAT (Working on MS Excel)
3?hT§— v: WWWTWFH (Management Information System)
° SI?H?WTWT'&WW (Introduction to Management Information System)
o  THAT JUITSAT T SAYTFAT (Need of Information System)
. WTW?P[%F@H (Source of Information System)
° FEHTQHEI_@TW (Information and Management)
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. ﬁ??ﬁwﬁﬁH(System Approach)

e feerd eaeh :
e Goel Anita, Computer Fundamentals, First Edition, Pearson Education

India, 2010.

e Kenneth C. Laudon & Jane P. Laudon, Essentials of Management
Information Systems, Tenth Edition, Pearson Prentice-Hall, 2012.

e McNurlin, Sprague & Bui, Information Systems Management in Practice,
Eighth Edition, Prentice Hall, 2013.
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HETCAT et Sqag et e ferermer
i (&8 5T IR AT 1997, HHi® 3 F sasq e i Feataere)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

AL LU (A Central University Established by Parliament by Act No. 3 0f1997)

A Fe: Ms 411 Heeq: 4 Fiee
A 1 9™: A9 G9TYH Y9 (Human Resource Management)
TSI & e :
o WFF HETYA T FT Y THAAT qAT WISA H AT HATIH TaeF il ATl v w11 &
THAAT |
o g AWTAT foh FqHTH AT TRGeT | THa aare Tagd et oft s @-ree & wrasrs o
FH TF HEgeA A TR FLATE |
o THFAAM TSAT H IHL AT HHTET T2l H UFH FAGME I HAT |
AT % AIASS :
1. 97T 99ET : 70 %
2. AT T : 30 %
TSI AT :

THE - I: AT Garg" Yeagq F g 9T (Introduction to Human Resource
Management)

o TUFHUH Eﬁﬂﬁ‘ﬁﬁ, Fﬁ‘?ﬁ?ﬂ%ﬁ (Nature, scope & significance of HRM)

o TUFHUH Eal B%QQT, JTE AT T FH (Objectives, Relevance and Function of
HRM)

o  TUFATIUY 3T ITF T (HRM and its environment)
o HTAT THTYT AT (Human Resource Planning)
o AT 3T =TT (Recruitment and selection)

THS — II: HE G478 FT 969 (Developing Human Resources)

o  3NTHA 3T HIEATCHS THTS LT (Induction & Organizational socialization)
o yforeror ifwi:  #FEEH T dEAE (Training ©policies: programmes &

techniques)
o  JaYA AT FEFY (Management Development programmes)

o g REEMT: ATHRT TATHT 3T "I  (Job Designing: Job Enlargement &
Enrichment)

o ANfoTE FTH e (Alternative work arrangements)

THE — III: e ey i $RIT T9AT (Performance Systems & Career Planning)

° SI'Q’Q%TW&‘I’H?ITWW (Performance and Potential Appraisal)
o FNIT FISHET T IIAFT AU (Career Planning and Succession
Concepts)

o ?ﬁﬁﬁﬁQTFWfQ#aﬁ$$ﬁﬁﬂ(Employee Counselling & Empowerment)
o FFSEAT #ﬁﬂma?ﬂ(Quality of Work Life)
3?hT§— Iv: wmaﬁm (Compensation)
o T ATHA (Job evaluation)
o ﬁ%ﬁﬁTﬁFﬂﬁ%T#ﬁQ§fﬁEﬁ(%ﬁﬁET(Nature & role of financial incentives)
o FHATL ATH 3T AaTH (Employee benefits and services)
° ﬁT$PRTﬁFﬂTW’(Grievance Handling)
THS — V: GHEET HET G9TET T (Contemporary Human Resource Practices)
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THETAE IPaF FAH AT HEa H91E9 Y999 (Contemporary global trends and
human resources management)

?WﬁffﬁﬁaaﬁT(Diversity at Work)

Hﬂﬁ$$ﬂﬂ3ﬁféﬁ¢$ﬂﬁ (Empowerment and gender issues)
HF?JF?WE?W{H?TQHWﬁ*(Human Resource Information system)
%FﬁaﬁﬁQf%qTéﬁﬂﬁfﬁﬂT(Business Process Reengineering)

e feerd qeaeh :

Dessler G.& Varkkey, B. 2011, Human Resource Management, 12t
Edition, Pearson Education, Inc, Delhi

Decenzo, D. A. & Robbins, S. P., 2009, Fundamentals of Human
Resource Management, 10" Edition, John Wiley& Sons Inc., New Delhi
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i

== =i 3

HETCHT T STATe gt fAeafa=mag
(H9E g aTa stfafA s 1997, #Wi® 3 F siavia eTiuq Hara fareafa=memT)
Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

v fre: Ms 412 FfeeTm: 4 Ffee
A w1 am™: A< 9999 (Financial Management)
TSI & e :

<

o= weige &t g SaemurTstt f aHeT oAt o i [t w=at F aw § W § Gt £ 95w
FAT |

o = foro Bt ST =y JHEET

i e\ § SEAHT B9 ATl (Ao T iehl & U1 T AT HLTT |

AT o AGEE :
1. &0 9047 : 70 %
2. HAIFA ¢ 30 %
TTSTHH QI -
iﬁﬁi— 1: fofie yega = af=T (Introduction to Financial Management)

o fa<ta wauT =1 Hﬁ, ﬁFﬂH’ﬁhfFﬁﬂ'(Meaning, Evolution and Scope of Financial
Management)

o fafiw weem * G%QJ; EEREIR] (Objectives of Financial Management; Finance
Functions)

o fa<fim e MH+QdH+a?H(Financial Goal: Profit Versus Wealth)

° ﬁﬁﬁ?, ﬁﬁ*ﬂ3ﬁTﬁﬂﬂWTﬁ*ﬁq(Financial, Investment and Dividend Decisions)

° @ﬁﬁﬂ‘@i’%%m (Functions of a Finance Manager)

3?T§— II: aaawznqﬁhﬁafa (Time Value of Money)

o O F U qa #F HFeqaT AT THATE (Concept and Technique of Time Value of
Money)

. ?Eﬁﬂﬂ'éﬁ gEelT e ATy &1 ﬂﬁhﬂ'ﬂ?ﬂ (Future Value of Series of Payments and
an Annuity)

° ?Eﬁﬂﬂ'#ﬁ %@?ﬂ T AT FT FAH T (Present Value of a Series of Payments
and an Annuity)

e HHY HHA qEAE AT a“dgﬁl* aﬂﬁth (Practical Applications of Time Value
Techniques)

gﬁﬂi— III: ﬁﬁ*ﬁ?ﬂﬁT(Capital Structure)

o EFE (Sources of Finance)

° Qﬁ}#ﬁFWWH?ﬂ'aﬁ, H#Wleﬁtham (Meaning, Concept and Significance of Cost
of Capital)

° ‘fﬁ'#ﬁ AN :  WING T ®H|i9 dEd (Cost of Capital: Weighted Average and
Marginal)

. ﬁﬁ} AT W SR HEd; <=EdH Qﬁ? YT=qT  (Capital Structure: Forms and
Importance; Optimal Capital Structure)

o TSI HY=AT & Frgid: F O, 0E TATEd A T T90enTd g8aI0 (Theories of Capital
Structure, Net Income, Net Operating Income and The Traditional
Approach)

TS — IV: AT A o< ®H geai# (Dividend Policy and Firm Valuation)

ATs77er {7 SEF YFW (Dividend Policy and its Types)

AT A T TATIAT T T A9 9IT (Factors Influencing Dividend Policy and
Bonus Shares)

T AT AT FIAT,  ATHATL A 3 FoeAT a7 % forw 4t & fRenfader (SEBT Guidelines for

Issue of Bonus Share, Dividend Policy and Firm Value)
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a1y Frgia: dTeeT wigw, Wied #iew, WAeGoer ffe¥ Afed (Dividend Theories:
Walter’s Model, Gordon’s Model, Modigliani-Miller Model)

THE - V: foEs SR @ﬁT I T qEATR (Leverages and Techniques of Capital
Budgeting)

f§q<ﬂ3ﬁfdﬂ#rH*H\(Leverages and its Types)

Qﬁ}aﬂzqﬁﬂﬁ*ﬁTIﬁﬁa(Meaning and Importance of Capital Budgeting)
iﬁ}aﬁﬁif?f?ﬂEQT(Difficulties in Capital Budgeting)

YOI A : EOT ATTET i (afe, SMEALHAT (Traditional Techniques: Pay Back
Period, ARR)

AAF ToHeATw : TAGTAT, STSHACAT 3T TS (Modern Techniques: NPV, IRR and PI)

e feud e :

Prasanna Chandra (2011) Financial Management, Eighth Edition, Tata
McGraw Hill, New Delhi.

Parrino & Kidwell (2011) Fundamentals of corporate finance, First
Edition, Wiley India Pvt. Ltd., New Delhi.

Khan and Jain (2011) Financial Management (Text Problems and Cases),
Fifth Edition, Tata McGraw Hill, New Delhi.
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HgTenT T Ay i B fAreafa=me
i (¥we g aTia fafRam 1997, FWi 3 ¥ siavia wmfiq FEw fAeafaeme)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

A REn (A Central University Established by Parliament by Act No. 3 0f1997)

e fe: Ms 413 Heeq: 4 Fiee
fAwr wT A A" 9999 (Marketing Management)
TSI & e :

o et it oo Rrgiat qu sraemeomstt it SR EAT |

o IR, A MY, TIM &ix dadw & forw sfea worifa &1 =9+ &2 JaTEt Ao s e

fese #ea & forg Bt = 79 F#7T)

o Tl 7 oo § adwTe 2T o ATa-Ary IWTAT g & qhiwd T |
AT F HIGS :

1. 99A7d 9RET ;70 %

2. AT T : 30 %
UTSTHRA AT
THE - I: U weiee &1 ui=ET (Introduction to Marketing Management)

o fEUUH wagw #F #T T WA (Meaning and Importance of Marketing
Management)

o AN AwHRE 3T =T 39U AFYTOTE (The Market Offerings and Core

Marketing Concepts)
o fATUE 29 (Marketing Philosophies)
o fAUUE wfaT (The Marketing Process)

THIS — II: TATAL ShielT 3T SIS SETAT (Environmental Scanning and Information
Gathering)

° %WWW%T%@W (Analyzing the Marketing Environment)
. %WWWTW?P[ (Marketing Information System)
o AU omver whFaT (Marketing Research Process)
THE - III: STHIRH AGE &7 R[YEw, s &= ft 9g=9 i @féd FET (Analyzing

Consumer Behavior, Identifying Market Segments and Targeting)

o  TEAT vy kAT ST SUMHT g T9Tfad F¥9 a7 F¥F (The Buying Decision

Process and Factors Influencing the Consumer Behavior)
o AWK A9 (Market Segmentation)
o  TTSITY &I ATSNT AT (Market Targeting)
TS — IV: A9 f@sor Y 99T (Understanding the Marketing Mix)
o IqTe fAUlT (Product Decisions)
° Wﬁ"ﬁ'{[ (Pricing Decisions)
o faqwur A (Distribution Decisions)
o Tadq Aty (Promotion Decisions)
THS - V: ﬁmﬁﬁ'?ﬁfﬂ'ﬁ'ﬂ% 3T SWLT ¥AT (Current Issues and Emerging Trends in

Marketing)
. ‘J'IEEFW%T TG ST ATHOT fA99E (Customer Relationship Management and Rural
Marketing)

o % U T JaT AU (E-Marketing and Services Marketing)
o W fayvm, TR fAuve i e & Afd% H2  (Green Marketing, Social

Marketing and Ethical Issues in Marketing)
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qeIfega e

e Kotler Philip; Keller Kevin Lane; Koshy Abraham & Jha Mithileswar

(2009), Marketing Management: A  South Asian

Edition, Pearson Education, New Delhi.

e Ramaswamy V.S. & Namakumari S. (2009),

Perspective Indian Context, 4" Edition,

Ltd., New Delhi.

e Karunakaran K. (2010), Marketing Management:
Indian Context, 3" Edition, Himalaya Publishing House Pvt.

Mumbai.

Perspective,

Marketing Management:
Macmillan Publishers India

and Cases

l3th

Global

in
Ltd.,
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HgTenT T Ay i B fAreafa=me
i (¥we g aTia fafRam 1997, FWi 3 ¥ siavia wmfiq FEw fAeafaeme)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(A Central University Established by Parliament by Act No. 3 0f1997)

S =ifar A=
A Fe: Ms 414 Heeq: 4 Fiee
o #T ™ AT ATI TG (Management of International Business)
TSI & e :
o IS HISH AATIIT FIUGTLT TR | T ¥ TgT 2l af fer=rmf&ay T sraam 7 Tae e § 09
AT |
AT o AGEE :

1. 97T 99ET : 70 %
2. AT EHET : 30 %
ITSISRH AT :
EEFI'%— I: W@?WWW (Introduction to International Management)

o TP WEYT HI Hheqdr T TRWIET  (Concept and Definition of
International Management)

] ﬂﬁ((éﬁl Jagq T 9$ﬁT dqT THT (Nature and Scope of International

Management)
° ﬂaIIéFqGﬂﬁa?$FWT(Reasons for Going International)
THIE - II: VAT AT 3T AP AR §i qAIQAT (Entry Modes and Challenges of

International Business)

. ﬂa?ﬁéq JAT WE: HAS ﬁhfﬂﬁﬂﬂ? (International Entry Modes: Advantages

and Disadvantages)

o AT F FAUPIIHLO H THAIA (Strategy in the Internationalization of

Business)

° aﬁﬁﬁ?ﬂﬁﬂﬁﬂTSﬁfqaﬁTaﬁﬂﬁ (Global Challenges and Entry Barriers)
o TwAITw faswH & ﬁl"‘{ IR & T4 MFYT  (India’s Attractiveness for

International Business)

THIE - III: SATYTH 9990 (Business Environment)
° Hﬂﬁfﬁ$3mqﬁ%$Qinﬁﬂ(Cultural Business Environment)
° Fﬁﬂ#ﬁ F e ﬁhﬁ&ﬁ?ﬁﬁﬁaﬂﬁT Jad99 (Managing Diversity within and Across
Culture)

o HAEAMAAT ATAAT F ATLAW ¥ HEFA® AqFAT (Cultural Adaptation through
Sensitivity Training)

o TSHIA®, FIIAT, @A, ST Tl ATIE TAEL AT ITFT Ta89 (Political,
Legal, Economic, Ecological and Technological Business Environment
and their Management)

THE - IV: AP AMR & g iy 39X AT (Formulating Strategy for

International Business)
° Q‘GFWWT%WﬁTUFﬁﬁ (Strategy as a Concept)
o It TOT T FTATAAT (Implementing Global Strategy)
o TS gfawadfcns ATH IR FIAT ¥ FTIH TW@AT (Achieving and Sustaining

International Competitive Advantage)

%ﬁ$$ﬁ%?q3ﬁ(ﬂﬁ%ﬁ§ﬂ Global Mergers and Acquisition)
s‘eh'r-.% : FATTT IAeTEl & g e ik A9 (Organizing and Controlling for

Internatlonal Competitiveness)

e 3AY éq A HETET T989 - FGYTE0T 30T AT (International Human Resource
Management - concept and Dimensions)
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o ﬁﬂﬁia?ﬁ%aﬁfaTWT(Leadership Issues and Motivation)
o AT WATHI F HIW § TWeATHS fBured & forw gAamdt #@fed (Basic Models for

Organization Design in Context of Global Dimensions)
o I HATAT YFHH (Global Operations Management)

qeIfega e

e Daniels, John D. and Radebaugh, Lee H. (2005) . International
Business. Wiley India.

e Thakur, M., Burton & Gene, E (2002). International Management. Tata
McGraw Hill.

e Deresky (2003). International Management: Managing across boarders

and culture. Pearson Education.
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HgTenT T Ay i B fAreafa=me
i (¥we g aTia fafRam 1997, FWi 3 ¥ siavia wmfiq FEw fAeafaeme)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

A REn (A Central University Established by Parliament by Act No. 3 0f1997)

A Fe: Ms 415 Heeq: 4 Fiee
Ay wr A i ararar (Economic Environment)
TSI & e :
o ST AT arara<er 7 A=ty v afidf=a wemT |
o FATATIE TS Hl TATAT FLd AT AAATET AT ST AT FILHI H GHEHAT & (o0 =< v
HeIH AT |
YA 6 HIAES :
1. OFd 90&T : 70 %
2. T FEF : 30 ¢
TSI AT
3‘°b'|"§ - I: FEEIEN® 9949 F dgie o (Theoretical Framework of Business

Environment)

o FATIHTH TATFLOT FHT HehoudT, WaﬁTﬁTﬁ (Concept, significance and nature

of Business Environment)

o TUITIYUl *F dqcd: SAdRE 3T Elléfl (Elements of Environment: Internal and

External)

o FAFAIRF UYATEGL & d&ad AW (Changing dimensions of Business
Environment)

° ‘PﬁWUHF%ﬁﬁrﬁﬁiﬁﬂUﬁl#ﬁﬂ?ﬁﬁ5(Techniques of Environmental Scanning and
Monitoring)

THTS — II: FIETT & ATTYH qG1a07 (Economic Environment of Business)

o 3MYF FTATaT F Hgd T T (Significance and Elements of Economic
Environment)

o IMYF YUTAT T ATIETAF TG (Economic systems and Business

Environment)
o  HTIT ¥ sfeer A (Economic Planning in India)
o TTEHI T ifaar - st ifa (Government policies - Industrial Policy)
° arfiizﬁgwaﬁiwﬁw (Economic Reforms and Liberalization)
THIE - III: AT % TSI S FHIAT TG0 (Political and Legal Environment of

Business)
° Uﬁﬁﬁ?ﬁﬂlgﬂaﬁww (Critical elements of Political Environment)
o umedrt sfaffaw, wftewat sfaffEw, wwr osiw a@meEfEw i (MrTP Act,

Competition Act, FEMA and Licensing Policy)

o IUHITHT TYLU (Y EIZIQ, 3{% 31@‘1%'3 T A (Consumer Protection Act, Land

Acquisition and SEZ)
THE — IV: HIHINSEH-TTEHA® aaEal (Socio-Cultural Environment)

o HTHTIIFH-ATEHIAF ATATALIT F Hged U dd (Critical elements of Socio-Cultural

Environment)
° Waﬁ'Wﬁ%ﬁFW (Social Orientations of Business)
o %ﬁhwaﬁ%%rqﬁrﬁ?r&m (Responsibilities to Different Sections)
o AT I THTITH el (Social responsibility of Business)
37=h'|'§— V: aa'cféhrwﬁw (International Environment)
o WW (Multinational Corporations)
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o I HEAMWI: AAUPT HIT FW,, g §% i g = '@

Institutions: IMF, World Bank and WTO)

e feerd qeaeh :
e Cherunilam Francis, (2008) .Business Environment Text
Eighteenth Edition. Himalaya Publishing House,
e Misra S.K. & Puri V.K., (2009) .Indian
Edition. Himalaya Publishing House,

e Saleem Shaikh, (2010) .Business Environment.

Education, New Delhi.

Economy.

Second Edition.

(Economic

and Cases.

Twenty Seventh

Pearson
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HgTenT T Ay i B fAreafa=me
i (¥we g aTia fafRam 1997, FWi 3 ¥ siavia wmfiq FEw fAeafaeme)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

A REn (A Central University Established by Parliament by Act No. 3 0f1997)

fawTr Fe: Ms 420 Heeq: 4 Fiee
ffugswram: aqg® o AT (Fundamentals of Research)
TSI & e :
o TIEITTI=T T STeEreT T AT A0S FT qHT § TAH HTAT |
o fAgwoT % forw ST HUger STHTUN,  Wideei oY 2T AT A & forw At #y qew wAr
o TaITTeI= T STELTT TEHATRT h STANT Fl THSAT H TeAH FHAT: Fgl ThATH AT STTRT A3 37T F47 |
AT o AGEE :
1. 9T 9@ : 70 %
2. T FFT : 30 ¢
TSI qTRAT
TS — I: T sfie e
o oS &7 3ot
o  SAHETT &
o IEYT T faeraart

STHETT & &
STEET TThAT & TEHHT

TR — II: SICEHTT & AT

o  SHETH FT AFTHIIT

o SIHYTT & VL TAEATTHTL AT THT

o SIHETH & THIL: TRATHTL 9TE THTT

o  SIHETH & YHTY: LT ATHUTTHTT 97T THTT
THS - III: @y Rfiasi

o oy fafart =7 aefieeor

o orrey TATET 3 et UfdgTie oy et

o oy ffAt % Wt ATk onrer fateaT

o omry fAtaTt & v TS oy fafer
THTE — IV: SEEAT, Tiaesl, e T&19 Ta Sq8@r

o SHEEAT T AF UF THX

o WiaRel FT 1 UF TwT

o Uidwelw fafer & ware

o Y TG KT A U TA&T

o 9TTE TYLGT T AT THTIT/THTL
THIE — V: S TG T Yo R Hhele & SHHur

o OTTY FTY U Tl o TaohH

o 9TY TG FT THATF Ud TG

o T HTHIAT F JUFIU: TAMTHA ITHLIT UH AT STHLIT

qeIfega e
o UHIE . UA. (2009), ATHITT TEALTH, FTal TH, 72 faeal,
o fHE . 1w (2017), meirfasme, TaTsrermar g forer § erver fafart, Srforer swmeefam, 72 fieeh.
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e TGS ATL. (2015), HTFI'IﬁFFWW, Tad 9 @FI%QW, T-l"§ feeetT.
e BRBest J.W. (1999). Research in Education, New Delhi: Prentice Hall of
India Pvt. Ltd.
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HgTenT T Ay i B fAreafa=me
i (¥we g aTia fafRam 1997, FWi 3 ¥ siavia wmfiq FEw fAeafaeme)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

A REn (A Central University Established by Parliament by Act No. 3 0f1997)

A Fe: Ms 421 Heeq: 4 Fiee
T wrAam: ST@arF H<T AT (Fundamentals of Entrepreneurship)
TSI & e :
o  IIHT TAT IATHAT o AL | SATAFRIT aoh? [H=ATIAAT § IATHAT Freret &7 fowe FAT |
o SR qAT ATELT HATEAT T AT FX Ueh AT IR T IF TAT F3hTE F2AT |
o fEEnft iy s fafr geeneil o am & STy &1 o Sfiar e ¥ A Fa § |
AT % AIASS :
1. 99ATd 9RET ;70 %
2. AT T : 30 %
UTSTHRA AT
zawé— I: Eﬂﬂiqﬁjﬁq(The Entrepreneurial Perspective)
° GiﬁﬁﬁTéﬁqﬁﬁﬁ3ﬁIQ%ﬁi(The Nature and Importance of Entrepreneurship)
° Eﬂ%FRTEQﬁ*(The Individual Entrepreneur)

° Gﬂﬁﬁjfﬁﬂaﬂf¥ﬁﬂ(Classification of Entrepreneurs)
° ﬂﬁ((éﬁl ECIEK F EH%? SCLIES (International Entrepreneurship

Opportunities)
THS - II: IUH [E AT (Creating and Starting the Venture)
° Tﬁ?ﬁﬂﬁ?ﬁSﬁT3mﬂﬂﬁﬁ$ﬁﬁﬂT(Creativity and Business Idea)
o yFETHEEHT B9 (Idea to Opportunity)
. Eaﬁ}a?ﬁTIQWiﬁTE%(legal Issues for the Entrepreneur)
o IIUMWAT ST difg® HUT ATeHT (Entrepreneurship and Intellectual Property

Rights)
3?W§—-III: Eaﬁ}ﬁ%$RT3ﬁ(3¢FWTﬁfﬁﬁT(Entrepreneurial Development and Business
Plan)
o I AW ¥ SAf¥ar fawm (Entrepreneurship Development in Emerging
Markets)

] Eaﬁﬁlﬂﬁlﬁ$$ﬂqa?qﬁﬁw(Entrepreneurial Development Models)
e ST (The Business Plan)

THE — IV: -4 IS w7 Youd %9 3K 999" (Managing, Growing, and Ending the New
venture)

o TYHT wrHifa: =% wREfsE & g S RN L) (Entrepreneurial Strategy:

Generating and Exploiting New Entries)

o fAFm ¥ ﬁ#q T @ e * ﬁﬁ%ﬂﬁ 949 (Strategies for Growth and
Managing the Implications of Growth)

o TSI EMT (Going Public)

e IIH HRIHHTYA (Ending the Venture)

THS — V: GgINN GeITsi H JFT (Role of Support Institutions)

o FHT TA¥ FT HESTU: KVIC, SIDO, NSIC, NIESBUD, IIE ¥ EDII (Central
Level Institutions: KVIC, SIDO, NSIC, NIESBUD, IIE and EDII)

e IS TY & HEATU: DIs, DICs, SFCs, SIDCs and SSIDCs (State Level
Institutions: DIs, DICs, SFCs, SIDCs and SSIDCs)

o TI=dT T A4TE (SIDBI and NABARD)
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qeIfega e

e Hisrich, R.D., Peters, M.P. &

Shepherd,
Entrepreneurship, Sixth Edition, Tata McGraw-Hill,

e Charantimath P.M., (2008), Entrepreneurship Development
Business Enterprise, Third Edition, Pearson Education,

New Delhi.

(2008),

Small

New Delhi.

e Desai, Vasant, (2011), The Dynamics of Entrepreneurial Development

and Management, Sixth Edition, Himalaya Publishing House,
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HETCAT et Sqag et e ferermer
i (&8 5T IR AT 1997, HHi® 3 F sasq e i Feataere)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

AL LU (A Central University Established by Parliament by Act No. 3 0f1997)

fAwT Fe: Ms 422 Heeq: 4 Fiee
fawT T 9w SATaETRS TEIW (Business Communication)
TSI & e :

o ANTHe fafer gy et = ferfera va wifes awsroor &7 & |

o o=t #7 raaTEaT TR % AFTal T97 TR H GHAT § 78T FLAT |
AT o AGEE :

1. 99A7d 9EET ;70 %

2. AT EFET : 30 %
UTSTHRA AT
THS — I: qEye F fAgia (Theory of Communication)

o  TFEITUTHT 93#%, Ha<d T %ﬁﬁqﬂ (Nature, Importance and Role of

Communication)
o T giFAT (The Communication Process)
° HTﬁqméﬁaﬁﬂﬁ (Barriers to Communication)
3§W§— II: TEYIT FET (Forms of Communication)
° ﬁ?ﬁ?ﬁ?ﬁﬁWW'(Written Communication)
o T HTT&r g¥ITur (Non-Verbal Communication)
o HIFE®: TEIWT: HTASIHE® FIeTe 4ﬁ?$ﬂT, qﬂ?ﬁ'ﬂﬁﬂT (Oral Communication: Art of

Public Speaking, Effective Listening)
THS — III: OV F I (Applications of Communication)
o TRATSMET RUTE sr@w (Writing a Summer Project Report)
° ﬁﬁﬁ“?iam%ﬁTqﬂW%@? (Writing CVs & Application Letters)
° Hﬁﬁ{ﬁﬁf3ﬁt¥ﬂaﬁﬁﬁf (Group Discussions & Interviews)
Qﬁﬂi— Iv: Hﬁﬁﬁﬂﬁ*qgaﬁﬁfﬂﬁﬁ$ (Important Parameters in Communication)
o FTIHTHHF JEITUIFH AT FﬁF?ﬁFF A (The Cross Cultural Dimensions of

Business Communication)

o ST 3T =TT (Technology and Communication)
o AT TEITUH #ﬁﬁ?ﬁhfq$fﬁ E% (Ethical & Legal Issues 1in Business

Communication)
e S HAN (Mass Communication)
THS — V: 37T 989 HTHH (Other Communication Parameters)
o  IATAHIT =T THAT 3fiT IHHT Tag=T (Negotiation Process & its Management)

° ﬁ%@aFT?¢§ﬁ¥¥ﬂ? EEIEEL (Designing Visual Communication)

o AT QAT FAT T WEAd FAT (Creating and Delivering Online
Presentations)
e feerd qeaeh :
e Scot, 0. (2004). Contemporary Business Communication. Biztantra, New
Delhi.
e ILesikar, R.V. & Flatley, M.E. (2005). Basic Business Communication

Skills for Empowering the Internet Generation. Tata McGraw Hill
Publishing Company Ltd. New Delhi.
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e Tudlow, R. & Panton, F. (1998) . The Essence of Effective
Communications. Prentice Hall of India Pvt. Ltd.
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HgTenT T Ay i B fAreafa=me
i (¥we g aTia fafRam 1997, FWi 3 ¥ siavia wmfiq FEw fAeafaeme)
H ‘I““ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

A REn (A Central University Established by Parliament by Act No. 3 0f1997)

e fe: Ms 423 Heeq: 4 Fiee
v w1 9 G‘Wﬁ?ﬁrw (Consumer Behaviour)
TSI & e :
o ITHITH AR F [ATHT TZA FT a9z * forg Framfi=i #1 qerm a=mr |
o ITHIH AR &l THATET FLA AT AT AT ATARH FEeh] (2T FIAT 3 Fore Torifa &
e & o7 =9 96T &7 SAIaN FeAT |
YA 6 HIAES :
1. 990d 94E@T : 70 %
2. wiT®ET : 30 ¢
TSI TTHIT :
3'°F|"§— I: WWWW (Introduction to Consumer Behavior)

e  JUHITHT HFFglT: gREde &% ﬁ‘rﬁﬁ?’ﬂ (Consumer Behavior: Meeting Changes and
Challenges)

° EqﬁﬁfraﬁﬁﬂTﬁﬁf%qT(The Consumer Research Process)

o I BT T AT 98T (Market Segmentation and Strategic Targeting)
THE — II: TH ARh & €7 § STHARH (The Consumer as an Individual)

° EqﬁfﬂWSﬁﬁﬁTWT(Consumer Motivation)

° dﬁ%wdTFidHHrmloqan\(Personality and Consumer Behaviour)

° 3@¢ﬁﬂﬁﬁ?§ﬁf$fm'(00nsumer Perception)

° EqﬁfﬂWSﬁQﬂﬂ'(Consumer Learning)

° Gqﬁﬁfrﬁﬁﬁﬁ?UﬁWﬁTqﬁﬁﬁq(Consumer Attitude Formation and Changes)

° ﬁaﬂvrqagqﬁﬁfTaﬁﬁ?T(Communication and Consumer Behaviour)
Eﬁﬁg-— III: HTHTG ﬁhﬁﬂﬁﬁ#ﬁ$ qfaer & EqﬁFFF(Consumers in their social and

Cultural Settings)
o UTRATR i< @S a7 (The Family and Social Class)
o IUNATH aﬁﬁ?TqTFﬁﬁf%?W9ﬂT5(Influence of Culture on Consumer Behavior)

o AT-HIEHAF IUNH FAgE: TUF AqePrdT IRIT  (Cross-Cultural Consumer
Behavior: An International Perspective)

THE — IV: IIHIAT A9 $if %37 (Consumer Decision Making Process)
o UTTRTI® I9TT (Situational Influences)
o IUAHT fAvig @ & gfmaT v gweaT g1 (Consumer Decision Process and

Problem Recognition)
° ﬂ?ﬂTﬂﬁ%$W(Information Search)
° aﬁﬁaﬁﬁﬂyQHv1ﬁh?ﬂQd (Alternative Evaluation and Selection)
%B€%33ﬂ37ﬁ11§ﬁi(0utlet Selection and Purchase)
FI-TAT grRaTY, UTeF HqP, ST UTe® WAEsdl (Post Purchase Processes,

Customer Satisfaction, and Customer Commitment)
THIE — V: AfdH, WISATHF X AT A9gK (Ethical, Organizational and Online

Behaviour)
o fEUUE dfdwar v @mmIS® ™FERI 8§ (Marketing Ethics and Social
Responsibility)

° dﬂédkH*ﬁﬂVﬂqai(Organizational Buying Behavior)
° dHMI&16HHRhIMd§H\(Online Consumer Behavior)
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e feerd qeaeh :

e¢ Schiffman L.G. and Kanuk L.L. (2000),

Edition, Pearson Education, New Delhi.

e Hawkins, D. I., Mothersbaugh,D.L., and Mookerjee,
Tata McGraw Hill,

Behaviour- Building Marketing Strategy,

Consumer Behaviour,

9th

Consumer
New Delhi.

e Nair, R. Suja (2011), Consumer Behaviour in Indian Perspective, pnd

Edition, Himalaya Publishing House, New Delhi.
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HE AT et siaeargiy f@at fAeataeme
i (= FIRT IR AT 1097, FHIF 3 F s ©a S Rreafieme)
H ‘I‘“l Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s wifa d@N

(A Central University Established by Parliament by Act No. 3 0f1997)

fawTr Fe: Ms 424 Heeq: 2 Fiee
IELREIGIEFRCEIRCE L (Sales Management)
TSI & e :
o TaEhT T UF 319 FHA TR AT (SHH THeh! JroeT, FFRFr, FT=AT TAT qeaiha &7 Fawo
arl
o U= okl Werers q v Taee & oo ¥ I G907 it fosht oo (FRAIT) F F7 T&i&q v
gt T s
AT o ATGEE :
1. 990d 940&@T : 70 %
2. AT FT : 30 ¢
TSI TTHIT :
TS — I: Tt weeaw s aR=y (Introduction to Sales Management)
. %W%@WW (Sales Management and the Business Enterprise)
o faft ¥ gafaa fauww Sfaat =r Rt (Determining Sales-Related Marketing

Policies)

o fasft qag, e ot sfiT s== &1 #r (Sales Management, Personal Selling

and Salesmanship)
o TRAa farsft it Tora 9T AT (Formulating Personal-Selling Strategy)
THIS — II: fasht Y99 FT AN (Organizing the Sales Effort)
o THTHT fasht FHE=T (The Effective Sales Executive)
o fasfiavsT (The Sales Organization)
o Tasf T F oy (Sales Department Relations)
o T S Hay (Distributive-Network Relations)
37=h'|'§— 111 ot oo W (Sales Force Management) :
o T3 &= & i waew (Personnel Management in the Selling Field)
o Tasht it 7 9T sfie ==+ (Recruiting and Selecting Sales Personnel)
o fafi o= A& (Sales Force Development)
o Il a1 arferor (Sales Force Motivation)
° %WWEWTTIT (Compensating the Sales Force)
o fasht it %71 fA9=T (Controlling Sales Personnel)
THS — IV: fosht & YT 1 AFH3T $ET (Controlling the Sales Effort):
o fafTase (The Sales Budget)
o fasfl reT (Sales Quotas)
° ﬁ'?ﬁ?f’l’l’cﬁf (Sales Territories)
[ %W@W%W (Sales Control and Cost Analysis)
ETFI'%— v: W@?ﬁ?ﬁw% (International Sales Management)
° aﬂwﬁw%ﬁww (International Sales Management)

qeIfega e

e Still R. Richard, Cundiff W. Edward, Govono P. A. Norman, 2011,
Sales Management: Decision, Strategy and Cases, 5" Edition, Pearson
Publication, Delhi.
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e Havaldar K. Krishna, Cavale M. Vasant, 2011, Sales and Distribution
Management: Text and Cases, 2" Edition, Tata McGraw Hill Publishing
Ltd., New Delhi.

e Cron L. William, Decarlo E. Thomas, 2011, Sales Management: Concepts
and Cases, 10™ Edition, Wiley India (P.) Ltd., New Delhi.
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HETCHT el siaearg 1 el fReafaemer
i (V9 FT 9T ATAAIT 1997, FAIH 3 F A0 SATUT $aid fagafaen=)
H ‘I‘“l Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s @i #@N

(A Central University Established by Parliament by Act No. 3 0f1997)

e Fe: Ms 425 FHieeq: 2 Fiee
e #ra™: qar AU (Service Marketing)
TSI & e :

o IFFET & fATe | FATSH ¥ TRt AT RrwAT T THAT % forw ==t #r e #7AT |

o UTEHI &I FH Jgd¥ HATU T&TF HIAT TAT THEH TG FHT ATH SAATIITT T AT |

o HAT IAN ¥ TS IATAT FATTAAT ol SITHHTL ST |
AT % AIASS :

1. 990d 940&@T : 70 %

2. T ®ET : 30 ¢
TSI TTHIT :

W":%— I: a7 R w1 =T (Introduction to Service Marketing)

° ﬁaTﬁT§7§ﬁ1$ia€WT(Meaning and Characteristics of Services)
ﬁaTﬁfa?ﬁ*Iﬁ%mﬁﬁfﬁavr(Marketing'bﬁj< for Services)
HﬁaEWQTﬁiFﬂﬁféﬁﬂfﬁ$T(Role of the Services in the Economy)
ﬁaTﬁGWﬁf$TaﬁﬁgT(Consumer Behavior in Services)

. ﬁaT#ﬁﬂma?na%ﬁuqtﬁga (Gaps Model of Service Quality)

TS - II: umﬁ%ﬁ&%aﬂm (Building Customer Relationships)
° ﬁaﬂa?ﬁﬁﬁﬁéﬁaﬁawﬁ(Customer Expectations of Service)
o AT %’DT§$ £ e Q? Tar & UGl (Customer Perception of Service and

Service Quality)

o UTEH I ATLATS H THAT H AT0T orer it YHFT (The role of Marketing Research

in understanding Customer Expectations)

° ﬁ?ﬁTf%mmWUﬁ“ﬁﬁﬁTﬁ%$ﬁT(04|aqw(Relationship Marketing and Relationship

Development Strategies)

THE - III: 9qa7 @A, a7 JaEr, fuea ik «Hifds 4T (Service Recovery,

Service Innovation, Design and Physical evidence)

° ﬁaTﬁ?Eﬂﬂﬁﬁf%laﬂEﬂgff#ﬁqﬁﬁﬁﬂT(Customer Response to Service Failures)
ﬁaTﬁFRﬁﬁlﬂﬂiaqT(Service Recovery Strategies)

HﬂTﬁﬂTﬁ%$RTqﬁPﬂ'(New Service Development Process)

gifds®  9req WAt & oo fRemMeEer  (Guidelines for Physical Evidence
Strategy)

3?hT§— IV: qara S feehadt 3T yesiq (Delivering and Performing Services):
o HAT W& FXA § FHATLAT [ HFT (Role of Employees in Service Delivery)
o HAT W& FXA § UTEHI il JHHT (Role of Customers in Service Delivery)
o Tl UH TAFI(AF Il & AT T AT eI FLAT (Delivering Services through
Intermediaries and Electronic Channels)
o HAT TH Hﬁr%:qéaﬂ'%'ﬁ#q TOTH AT (Strategies for Managing Capacity and
Demand)
3?hT§— V: 94T 911 AT J=gq (Managing Service Promises)
o fIUUM T ® ¥HaT & AMFTFAT (The Need of Coordination in Marketing
Communication)
° ﬁaTﬁiTT#ﬁQTﬁi?FﬁfﬁﬁT(Key Service Communication Challenges)
° ﬁaTﬁTa?HFHfﬁH%WTéﬁfaﬁﬁﬁ'(Approaches to Pricing the Services)
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e feerd qeaeh :

e Zeithaml Valarie A; Bitner Mary Jo; Gremler Dwayne D & Pandit Ajay

(2011), Services Marketing: Integrating Customer Focus

across the

Firm, 5" Edition, Tata McGraw Hill Education Private Limited, New

Delhi.

e TLovelock Christopher (2011), Services Marketing,

Education, New Delhi.

7" Edition,

Pearson
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HETeAT iefl g e et
i (¥ T TRE SRR 1997, FHiE 3 ¥ sfaa eaTriw Fh Rreafieme)
H ‘I‘“l Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s it #=0

(A Central University Established by Parliament by Act No. 3 0f1997)

fawr Fe: Ms 426 FHieeq: 2 Fiee
IELRETGILE Q?TI'WW (Retail Management)
TSI & e :
o o=t #7 gawr weuw F AFia® oY ATARTE T3l il TFH SATTH THH TIF FeAT |
o T VYT ¥ I FHIAT g T A0 qAT AT FeAT |
o TUMITA TAT U HHAHTAT GaIT T & ol o AT HT (oard HLAT|
AT F HIGS :
1. 990d 940&@T : 70 %
2. T ®ET : 30 ¢
TSI TTHIT :
THE — I: @a ol &1 IR=T (Introduction to Retailing)
. EﬁﬁjfaﬁﬁéﬁtﬁiﬂTngﬁfﬂgFi(Definition and Importance of Retailing)
. @ﬁTTﬁﬁRﬁﬁf%qqﬁt(Types of Retailers)
° %ﬁ$$3ﬁTﬂTGﬁq§ﬁTTW&§@T(Global and Indian Retail Scenario)
THE - II: GaU WHIT (Retailing Strategy)
° QﬁTTaﬁﬂTTWﬁﬁﬁ'(Retail Market Strategy)
° ﬁFﬁHTW#ﬁﬁ(Financial Strategy)
° fﬁﬁTFQFW(Retail Location)
° Qﬁ?THﬁﬂTqvﬁﬁ}(Retail Information system)
. Hﬁ?ﬁﬁaaqﬁaﬁ(Customer Relationship Management)
37=h'|'§— IITI: II%‘I?FVTW (Merchandise Management)
° Hﬁ@T?ﬂﬁﬂf?UWQQQW (Managing Merchandise Assortments)
° H;SIQM qrﬂdlqvﬂﬁT(Merchandise Planning Systems)
° F%EﬁﬁT@fﬁﬁ (Buying Merchandise)
o T T MY (Retail Pricing)
° E?ﬂ??ﬁﬂ?fﬁ%ﬁr(Retail Communication Mix)
E?FI":%— IV: VSR Y§e+ (Store Management)
e WE & YGYH (Managing the Store)
o ThIA QBWEE, f@aTiﬁ C K8 f%ﬁﬂFT Hﬁﬁﬁ?ﬁﬁw (Store Layout, Design & Visual
Merchandising)
° Uﬁ?ﬁﬁﬁTSﬁTﬁTHTﬁgﬂ'(Customer Service and GAPs Model)
THs - V: 5-RfT (e-Retailing)
o s-Refmm#frfiT (Foundation of e-Retailing)
o F-frfem: Qﬁﬁ%@FTéﬁﬁT(e—Retailing: The Application Domain)
° %—ﬁﬁfﬁw: aﬁﬁTWGQTW(e—Retailing: The Current Trends)

qeIfega e
e TLevy M., Weitz B.A and Pandit A. (2008), Retailing Management, 6th
Edition, Tata McGraw Hill, New Delhi.

e Berman B. Evans J. R. (2011), Retail Management, 11lth Edition,
Pearson Education, New Delhi.
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e Sharma, D.P. (2009), e-Retailing, 1% Edition, Himalaya Publishing
House, New Delhi.
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HETeAT iefl g e et
i (¥ T TRE SRR 1997, FHiE 3 ¥ sfaa eaTriw Fh Rreafieme)
H ‘I‘“l Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s it #=0

(A Central University Established by Parliament by Act No. 3 0f1997)

fawT Fre: Ms 428 FHieeq: 2 Fiee
IELRETGILE ﬁ?ﬁﬂ'waﬂﬁ'w (Fundamentals of Financial Services)
TSI & e :
o Tt i =i wav a¥ o vd e e & ontfier Y21 1 F90AT § qeAH FHIAT TAT IR
= qf 9% 978 & & #q< a% JgM7 |
o TEEMTRAT w1 fa=it=r WorTett T fa=iir Fareii o ar # gH=A™T 5% o 9+ SATage® siiad § ITIRT
FT TqHA G |
AT o ATHGEE :

1. 97T 99ET : 70 %
2. AT EHFT : 30 %
ITSIH AT :
3?hT§— 1: fa=fa yorreht &1 af=T (Introduction to Financial System)
o fa<him wurrefy: ‘3@%, T st gv=Ar (The Financial System: Nature,

Evolution and structure)

o 9T AT YTt (The Indian Financial System)
o of¥w T # fa=iwr Wuelt # &1 (The Role of Financial System in

Economic Development)
e faXI 99T (Financial Instruments)
ENIEEERIIE IR (The Functions of Financial Intermediaries)

o foxil@ TaTd: a1, Hgd #T IFY (Financial Services: Meaning, Importance
and Types)

THS — II: éﬁmaﬁwﬁr@ﬁaw (The Origin and Growth of Banking)
o fsT &t Sty (The Origin of Banking)
o  STXAT ST YOI (The Indian Banking system)
o d §% aitw 2fRAT (RBI)
o [ 3T AT (Banks and technology)
° WWW (International banking services)
E?FI":%— IIT: SHur e (Insurance Sector)

o T & QﬁTﬂT, ‘flﬁ‘ﬂ'l'ﬁlT, SESLGIEC E8 Hgd (Insurance Sector: Introduction,
Definition, Need and Importance)

° GﬁEIFQ_q’ﬁ'{Gﬁ'GWEﬁTIT (Life and non life insurance)
o St 83 ¥ 1%111 M7 & F G99 F 9% (Rationale for opening up of the

Insurance sector to Private Sector)

o eSSl fafa=w T AT srfafF=w, 1938 =1 Hfergy =T (A brief introduction

to IRDA Act. Insurance Act, 1938)

THE - IV: Ad9c dfFr it s=r fa<fiy 9@ (Merchant Banking and other Financial

Services)
o T dfFT: Iaafxr, 9 #T FF  (Merchant Banking: Origin, Meaning and
Functions)

e e IFT HI HAT (Role of a merchant Bankers)
o ATIOMST d 3fiT Ao AT (Commercial Banks and Merchant Banking)
o HHc gl forw Tt F fRemfAeyr (SEBRI guidelines for merchant bankers)

U] ﬁa ST 37T 99T AT (Capital market and Stock exchange)
o T HT IHFT (Role of SEBI)

T forear RererT,  wgTeT Mt staegiT Rar rafaemes, a9t Page 40



e T T foet R¥hsfé (Credit Rating and Bill Discounting)
BEFTiﬁT(Venture Capital)

THE - V: HAAA HE X FAT HHe ITFHEH (Mutual funds and Money Market

Instruments)

RAAA HS: AT, THR AT ATH  (Mutual Funds: Structure, Types and
Advantages)

ot faet s arforfSaes 9 (Treasury bill and Commercial bill)
%ﬁ?ﬂﬁ}, #ﬁ%HTFHSﬁTEﬁIFﬁ'(Call money, Notice money and Term money)
aﬁ%EEWg(Credit card)

e feerd eaeh :

Khan M.Y. (2009), Financial Services, Fifth Edition, Tata McGraw
Hill, New Delhi.

Bhole L.M, (2011) . Financial Institutions and Markets, Fifth
Edition, Tata McGraw Hill, New Delhi.

Siddaiah T. (2011), Financial Services. First Edition, Pearson, New
Delhi.
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HETeAT iefl g e et
i (¥ T TRE SRR 1997, FHiE 3 ¥ sfaa eaTriw Fh Rreafieme)
H ‘I‘“l Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s it #=0

(A Central University Established by Parliament by Act No. 3 0f1997)

A Fe: Ms 429 FHieeq: 2 Fiee
ELREIGILE FRC IR RIS IRETR EE R (Management of Financial Institutions)
TSI & e :

o AT dvamt F st 7 fEeteat i o= T

o TAferer fa<hier o e fa<hia |wam=t & are & aa7 SET U J9EEw |
AT o ATHGEE :

1. 979 T9&T : 70 %

2. M FT : 30 %
TSI It :
W":%— 1: foxfy voreh &1 9=y (Introduction to Financial System)

o fahiar oy : SFfﬁ, T s gv=a (The Financial System: Nature,

Evolution and structure)
o  ATLITT fa<r JurTefT it G=AT (Structure of Indian Financial System)
o WA AT AN (Indian Money Market)
o IPF HFT AT (Global Money Market)
° Wlﬁﬁ?fﬁﬁw (Indian Capital Market)
THE — II: 6T AT €913 - I (Banking Financial Institutions - I)
o T FT U= (Introduction of Banking)
° W@T'{ﬁ%‘lﬂ (Evolution and History)
o &I FT TaATH (Services of Banks)
o SfERT § WemRRrehr (Technology in Banking)
o Y A T arforfSTs §+ (Economic development and Commercial Banks)

ETJFI%— I1IT: ST i g - 11 (Banking Financial Institutions - II)
o ST T reew (Systems of banking)
o Ty dfET (WW‘%) (Central Banking (RBI))
o  HTIT ¥ aTforfoTes st (Commercial banking in India)
° Wﬁaﬁﬁw (Banking Legislation in India)
THE - IV: m‘ﬁﬁTSﬁ'{ﬁ%Qﬁa%F (Co-operatives and Foreign Banks)
° Hﬁﬁaﬁmﬁ'ﬂﬂ?ﬁ (Cooperative banking system)
° Q@Wﬁaﬁ? (Urban Cooperative Banks)
° WH@%‘I’FF@GF (State Cooperative Banks)
o Aol SfFT ey (Foreign Banking Systems)
W":%— v: T fAchiw gem (Non Banking Financial Institutions)
o SiENTT o ofix eI - SMEURAIS, SEHIAHIAE, MeSalens, UAU=dl, AMErE,

TAH =4 , Stramrsd (Industrial Finance and Institutions - IFCI, ICICI,
IDBI, NHB, NABARD, LIC, GIC)

o 3IAY é 7 fa=hiar deerat (International Financial Institutions)

e feerd qeaeh :
e Gomez, Clifford (2010), Financial Markets, Institutions and
Financial Services, PHI Learning, New Delhi.

e Gordon, Natarajan (2010), Financial Markets and Services, Himalaya
Publishing House, New Delhi.
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e Kohn Meir (1999), Financial Institutions and Markets, Tata McGraw
Hill, New Delhi.
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HETeAT iefl g e et
i (¥ T TRE SRR 1997, FHiE 3 ¥ sfaa eaTriw Fh Rreafieme)
H ‘I‘“l Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s it #=0

(A Central University Established by Parliament by Act No. 3 0f1997)

A Fe: Ms 430 FHieeq: 2 Fiee
o e Eb‘l?f-?ﬁ?'l"i_vﬁaﬁ‘ilﬁaﬂ' (Working Capital Management)
TSI & e :
o FHTHTE Yol T SAFLTLOM TAT ITF qHY Tarerd & et #r aff=ra Fmr |
o  FHTHT oIl o TATHH =eah TAT I TG ol SITAHILT (SATEAT AT &7 |
o AT ISl T SAFLTHATAT Al (T FHLAT TAT FSATTIOT T ST Fr=ATeei=t v &7 |
AT F HIGS :
1. (q@ 04T : 70 %
2. WA EFA : 30 %
TSI AT :
THE - I: WQWT&WWW (Introduction to Working Capital Management)
] Wfiﬁﬁﬁﬂﬂﬁ (Meaning of Working Capital)
° WQﬁWTﬁEﬁW (Need of Working Capital)
° amf&ﬁ?vr‘ﬁﬁ%w (Types of Working Capital)
. W?ﬁ?ﬁﬂﬁ'w (Determination of Working Capital)
THE - II: sshe ‘Fﬁ CAERIEC I R E ST (Planning and Financing Of Working
Capital)
° WQ%TH%B%QHHWW (Objectives and Elements of Working Capital)
° amf&ﬁvrjsﬁ%aﬁ?r (Sources of Working Capital)
° W?ﬁ??ﬁ%ﬁ%%ﬁﬁﬁ?ﬂﬁﬁﬁ?ﬁﬂﬁﬁﬁ%ﬁﬁﬁ (Tandon Committee and

Chore Committee Recommendations for Working Capital Management)

o TLAAT FT HIYA ST ILAAT TTIA T HAGUTd (Measurement of Liquidity and Ratios
of Measuring Liquidity)

37=h'|'§— III: ¥%e Jagq (Cash Management) :
o FHAl TG F FIUT (Motives for Holding Cash)
o WW%WB@?? (Objective of Cash Management)
o e LAl &1 Ay F w1 (Factors Determining the Cash Needs)
e YThdH < dATT LA F AT (Advantages of Maintaining Optimum Cash)
° WW%FTﬁ'EI% (Issues in Cash Management)
o e ATYAT T ITART (Utilization of Cash Surplus)
o AT (Cash Models)
° Wqﬁﬁqﬁ%ﬂ'ﬁ% (Methods of Cash Forecast)
W":%— Iv: W%WWW (Fund Flow Statement) :
° %%Wﬁﬁx’:ﬁ'{w (Meaning and Concept of Flow of Funds)

e gd Ydlg TAT I fa@wr & AT (Difference between Fund Flow and Income
Statement)

o FIAT UF WA &F F JaTg graT g IT Aal WA fl IHAT (Procedure for knowing

whether a Transaction results in the Flow of Funds)

o T ‘Fﬁ # gfEdd & HTﬁEﬁ' TIT FA % 0 IR (Procedure for preparing

Schedule of Changes in Working Capital)
3?hT§— v: 3@?&3&(@@3@ (Inventory and Accounts Receivable)
° W%WHWT@%@WQW (Types and Need of holding Inventory)
o Ty AT qEATE (Inventory Control Techniques)
] W@Tﬁaﬁm'{@ﬁaﬁm (Cost of maintaining accounts receivable)
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° %ﬁ@aﬁﬁ%ﬁf%fﬁﬂfﬂﬁ(Formulation of credit policies)
o TWIAAT F FIT FI TWTEAT FH 9T FF  (Factors

receivables)

influencing

size of

T e
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Dr. Periasamy .P, (2010).Working Capital Management. Second Edition.
Himalaya Publishing House, New Delhi.

Rao P. Mohana, and Alok K. Pramanik. Working Capital Management.
Deep and Deep Publishing House, New Delhi
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HETeAT iefl g e et
i (¥ T TRE SRR 1997, FHiE 3 ¥ sfaa eaTriw Fh Rreafieme)
H ‘I‘“l Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s it #=0

(A Central University Established by Parliament by Act No. 3 0f1997)

A Fe: Ms 431 FHieeq: 2 Fiee
v 1 A1 'EI}TQ?I'aﬁFT (Money and Banking)
TSI & e :
o IERT WA IeATET F AT H A== #r aqmE |
o ITRT INT & AT FIAT o AT & 7 =ty &1 aff=a FmE |
AT o ATHGEE :
1. 99d 94T : 70 %
2. whT®FET : 30 ¢
TSI AT :
THS - I: W@TWW%E&WH‘@' (Basic Concepts of Risk and Insurance

Management)
° ﬁﬁ%ﬂTqégH?WQfﬁﬂT(Introduction to Risk Management)
° ﬁﬁ%FTqagﬁaﬁTa?qT#ﬁiﬁﬁ$T(Risk Management and Role of Insurance)
° a%qTﬁﬂéfﬁgﬁqgﬁIﬁ¢$ﬂq(History and Development of Insurance)
o  TLT ¥ Sfierer AT st ITer (Growth of Life Insurance in India)
37=h'|'§— II: Siad ST 3dTe (Life Insurance Products)

o Sfiaq YT IoqTElr F At 93?ff3ﬂ1$$‘ﬂ%ﬂﬂ'(An Introduction to various types

of Life Insurance Products)

e TUNRUNF IUTE T I Fafad  TS«ra (Traditional Products and Market
Related Plans)

o FAMMTHI, Yo AT, THg FMAT 3T Ia9 F=9d AGMIT (Annuity, Pension Plans,

Group Insurance and Salary Saving Schemes)

fa %ﬂ?iﬁﬂlﬁf%?ﬂu*ig TEEd (Riders Associated with Different Plans)
ad § fEfve FaFE F SEd 97 Il fi UF O ® dadrded (A Comparative

Overview of the Life Insurance Products of Different Companies in
India)

THS — III: Wﬁaﬁwsﬁtglﬁladl (Pricing and underwriting)
° ﬁ¥$ﬁéﬁHTQW%|§df%Wa£'ﬂ(Principles of Life Insurance Policies)
o fFea MutRa AT, @awmfawr v od (Premium Setting, Privileges and

Conditions)
° %FfﬁSﬁTﬁiaakH$!ﬂaaFW(Legal and Contractual Provisions)
o grfleTdY, sETeAHe, AIEA, Staw fimT wiferdEr § Mmwp sfafREwW (Underwriting.

Assignment, Nomination, MWP Act in Life Insurance Policy)
THE — IV: [A9TH® 9 (Regulatory Mechanism)

o Sfgm dWT #F BUvE: 9 I (Marketing Life Insurance: The Three
Dimensions)

o faawor 99<r: fA9U= H&9=T (Distribution Channel: Marketing Intermediaries)

o fAffTww i wdaeor: TEL T (Regulation and Supervision: Twin
Objectives)

A - v: g fimr i Al ik T (Principles and practices of General

Insurance)
° Hf*ﬁ, Qﬁrﬁhﬂmaiéﬁqr(Marine, Fire and Motor Insurance)

° Fﬂ?853ﬁt§ﬁaﬂ éﬁM'(Health and Accidental Insurance)
o fafag it wd=R %ﬁﬁiﬁf fMT  (Miscellaneous and Workmen Compensation

Insurance)
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DI G NEE R EE ARG I (Rural and Social Sector Insurance)

e feerd qeaeh :

e Arunajatesan S. &Viswanathan T.R. (2009), Risk Management & Insurance:
Concepts and Practices of Life and General Insurance. Third Edition.
Macmillan Publishers India.

e Gupta P.K. (2010). Insurance and Risk Management. Second Edition. Himalayan

Publishing House Pvt. Ltd., New Delhi.

Black, Kenneth and Horord D. Shipper (2010). Life & Health
Insurance. Pearson Education, New Delhi.
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HETeAT iefl g fFa et
i (V9 ST 9T ATAAIT 1997, FHAITH 3 F A0 ST $aid fagafaenaa)
H ‘I‘l” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s gty #=0

(A Central University Established by Parliament by Act No. 3 0f1997)

e fe: Ms 433 FHieeq: 2 Fiee
R wram: widregor six e (Training and Development)
TSI & e :
o TTrEAUT Y =T F AEeA AT HMSA | T Fared e & gaegr § iy #r forfera s |
AT o AGEE :

TTSTHH QI -
37=h'|'§— I: wiereror 1 9R=T (Introduction to Training)
e TTAd WSA (The Changing Organizations)
o HHH HHETYH T IfAAW FT (HR and the Training Functions)
o gforeqor F AT (Models of Training)
o AT ENET (The Learning Organisation)
o FHTIHT F BT H TTIreTor (Training as Consultancy)
o AT STFUTTOTTSN T THAT (Understanding Learning Concepts)
TS - II: aﬁwﬁww%ﬁw (Training Needs Analysis)
° ﬁwﬁmﬁ'{m (The Process and Approaches of TNA)
o AW H FTFIG F @YUM FA F T g FA (Team Work for Conducting

Training Needs Analysis)
o  HUAT T TfAAT AHHFATHT ASAT (TNA and Training Process Design)
TS - III: ﬂwﬁwsﬁrm - I (Training Design & Evaluation - I)
o gforeror F Zﬁ?iﬁ F THAAT ¥ e FwAT (Understanding & Developing the
Objectives of Training)

o AR F Hfrgd T WA &l FEYT (Facilitation of Training with Focus on
Trainee)

o TTTETUT ATSTHT T Ffgd FT TTALTT (Training with Focus on Training Design)
e - 1v: RegfRE @9 (Training Design & Evaluation - I)

o TBA TEAAT HI Hixd FL TAMEIN Hl AT (Facilitation of Transfer with
Focus on Organization Intervention)

o foreor F LR (Training Methods)
o YA FHAFH FT FATTGAT T TeATHA  (Implementation and Evaluation of

Training Programme)
THS — V: TaEd [ (Management Development)
. W%W%WW (Approaches to Management Development)
e A/ ﬁ?mm%ﬁﬁﬁ (Sources of Knowledge / Skill acquisition)

o JEUT AT FEFT F THL (Types of management Development Programmes)
o AW ,/ AMMATR fiv AW@H, HMMPAT (EDP’s / Seminars and Conferences,

Symposia)
T e
e Raymond Noe, A. (2005). Employees Training and Development”, McGraw
Hill Publication.
e O’ Connor, Browner & Delaney (2003). Training for Organizations.

Thompson Learning Press.
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s wifa 3N

HETHT T STaeiy fal faeat@=meg
(H9% g7 OTRT AfafA T 1997, FHE 3 F siqviq eTiua Fura fAreafa=merT)

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

fawr Fe: Ms 435 FHieeq: 2 Fiee
Ao FT A S GeEl FT Y999 (Management of Industrial Relations)
TSI & e :

AAE FETLA & A=t 7 TRt S3ea § sfafirs dael & ggcd i aHeT |
AT | =i qadl % Tged & Tvay § U gy fewfad Fear |

AT o AGEE :
1. &0 9047 : 70 %
2. I FA ¢ 30 %
TTSTHH QI
THE - I:

o I HdY: ﬁﬁﬁﬁ' CIEaR EEaL:l (Industrial Relations: Theories and
evolution)

o EINIF Tael T ﬁﬁﬁgﬁ?ﬁ IEEAK:] (Historical development of Industrial
Relations)

° aﬂﬂT(?ﬁﬁﬂE’(Trade Unionism)

° aﬁﬂ??ﬁﬁﬁ&%ﬂﬁEﬁH(Theories of trade unionism)

THE - II:

o TI- qaaﬁﬁ?g(Union Management Relations)

o TTANH AT T T VGG Fael, TASA, WY, HEALM ¥ o7 AAfaai it g (Public
policies and union management relations, role of state, constitution
and labour Policies)

. SEude, HH@'Haﬂﬁ ﬁR’ﬁ¢UT§?’H§ (ILO, Major events and international
issues)

o HIFT HATHA/ S=ATRIF TFawd FIOHI Rl TATET FLd AT TAdH, AAT TIET (Changes
affecting HR/IR perspectives, Perspectives in India)

THS — III:

o fENTF rhd=: HHHFWﬂﬁ'3ﬁT FeRrF AFdT FT ST (Industrial Democracy:
concepts and scopes of industrial democracy) |

° ﬁﬂ%ﬂfTﬂgﬂﬁﬁﬁT (Worker’s participation)

o WRERT #T qTfshardr, HEATRIAT § T[T, TEWTHAT HT FIATead HLd JAT TH T ATAF AT
aﬂTﬁaﬁﬁ*ITWﬁﬂ%'(Rationale for participation, Issues in participation,
strategies for making participation work and making participation
more effective) |

THE - IV:

o WG H MEIRIF dag wefiady it fafeat; sf=nfie Hae qura & a9 &7 T - Jemas
TIHh; A, WEAEAAT, AMATT HeFEIAT v ATAMUT ( Methods of industrial
relation machinery in India; Statutory and non -statutory methods of
industrial dispute resolution; Conciliation, mediation, arbitration
and adjudication)

o 3= fAaTe /99 (Industrial Conflict)

o HMRRH WlGaTSil, FHAMQI/ HIGEST HIAA, SIRE  [@arE F8@EE . (Collective
bargaining, negotiation skills, industrial conflict resolution)

THE - Ve
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o TAATHS AN Hag: F.TH.T, fded, #AdAq @9, SHAT F AqAT, 3T A 6 A]qT
(Comparative Industrial Relations: Experience of U.S.A, UK, USSR,
Germany, and Japan)

o JH hgTil: ﬂ“%cq, ﬁ?ﬂﬂ'ﬁﬁfaEWQ$alﬁ (Labour Welfare: Rationale need and
Requirements)

o T ATIF AT 3T AW; AN Af=eR ¥ @ ATIE &MT  (New Economic policy

and labour; Social clause and WTO)
e feerd qeaeh :
e Bargaining and Industrial Relations, 4 th Edition, The McGraw

Hill Companies.

e (C.S. Venkat Ratnam, 2006, Industrial Relations: Text and Cases,
Oxford University Press,Delhi.

e Michael Salamon, 2001, Industrial Relations: Theory & practice
4th Edition, Pearson Education.

14
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HgTeAT el sfars i B frsataemea

i (49 g0 i AfAfaT 1997, FHiH 3 F fadta AT Furd freafaemerT)
H ‘I‘l” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
== gty #=0

(A Central University Established by Parliament by Act No. 3 0f1997)

e Fe: Ms 436 FHieeq: 2 Fiee
fAuT HFTIM: 99 FA (Labour Law)
TSI & e :
o =TT 7 foelt TRTe & G T o6 ST 1ol =TH HTAT 6 Ag<d il THEATT |
o TISH % AT FHATRAL UF ATHHI & AFATeT ATHT FH FILATSAEIAT o6 T AdAge w1/
ARt @A |
AT F HIGS :
1. OFd 9@ : 70 %
2. T FF : 30 ¢
TSI qTRAT
TS - I:
o MR GH ATYFATH, 1926, (The Trade Unions Act, 1926)
o fiEntue fAare/ o wfa=aw, 1947 (The Industrial Disputes Act, 1947)
THS - II:
o e TSR ﬂﬁﬁ%@q, 1997 (The Industrial Employment (Standing
Orders) Act, 1946)

o AT H¥ Afg=IH (AFTAT Ta 39=), 1970 (Contract Labour (Regulation
and Abolition) Act,1970)

THTS — III:

° ?ﬁﬁﬁﬁ&ﬁ%ﬁﬁfgﬁﬁﬁqq, 1923 (The Workmen’s Compensation Act, 1923)

o AT/ ﬂﬂT%ﬁEﬁ?3ﬁaﬁ?ﬂ?, 1936 (Payment of Wages Act, 1936)

o AW WA/ A ATAHAN, 1948 (Minimum Wages Act, 1948)

o TMH/ HATATHATI ST ATIHIH, 1936 (Payment of Bonus Act, 1965)
THS - IV:

o @M ATAMIW, 1948 (Factories Act, 1948)

e WM/ @I ATANIH, 1952 (Mines Act, 1952)

o WM/ HrgTaMw AfAFIH, 1951 (Plantation Labour Act, 1951)

o ufdrer srferfi=r, 1961 (Apprentices Act, 1961)

o ara uw (Muy ua fAffwws) «sfaff=aw, 1986 (child Labour (Prohibition and
Regulation) Act, 1986)

TS - V:

o FHATI K éﬁﬂ'ﬂﬁﬁ%ﬂq, 1948 (The Employees State Insurance Act, 1948)

o ST STATT ATAHAA, 1972 (The Payment of Gratuity Act, 1972)
o FHAT wiasy Mty va By ymayg™ sfaf@aw, 1952 (The Employees’ Provident

Funds & Miscellaneous provision Act, 1952)

e feerd qeaeh :
e Malik P. L. 2009, Labour and Industrial Law, 9 Edn, Eastern Book
Company, Lucknow.
e Sharma J. P, 2009, Simplified Approach to Labour Laws, 3" Edn,
Bharat Law House Pvt. Ltd, New Delhi.

e Kumar H. L, Digest of Labour Cases-1990 -2009, Universal Law
Publishing Co. Pvt. Ltd, Delhi.
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ATt T g B Rreafaemey
i (69T T TIRT AfAfAaw 1997, FAIE 3 ¥ Siaviq eqriaad 4 freataenem)
H ‘I‘l” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(A Central University Established by Parliament by Act No. 3 0f1997)

S =ifa d@30
fwr Fre: Ms 437 wHieeq: 2 #ise
o wramw: "@weAl § & fAfeeT (Team Building in Organisations)
TSI & 32T

o To=MTETT #7 AYET AT FUX IS TAT Iv5 A5 H ATIH AT | ToaIo H4 & Hged Tl THEATT |

o & FN IATH W@ F ot ARAT Fl FH T SHAGT FLAT AT 0T THA Fer=rmiI=i &1 a7 |
YA 6 HIAES :

1. 990d 94ET : 70 %

2. whT®ET : 30 ¢
TSI TTHIT :
THE - I: a?rﬁ“aagaﬂwaw (Workgroup Vs. Teams)

° ﬁ"ﬁ'ﬁﬂ"ﬁﬁm (Transforming Groups to Teams)

o &I F THIT (Types of Teams)

° ﬁwﬁ%w%waﬁ'{w—cﬁmﬂﬁﬁw (Stages of Team Building and its

Behavioural Dynamics)
. ﬁ"?{ﬁﬂﬂaﬁ?’ww (Team Role and Interpersonal Processes)
o &g fRryTeor 3fi¥ HHEAT FT AUIATT  (Goal Setting and Problem Solving)

THE - II: USRS &8ar K a5 warasfierar (Interpersonal Competence & Team
Effectiveness)

o W wyWm@ELMAAr X HH gAEMEAT I WEg@W TWId (Team Effectiveness and

Important Influences on Team Effectiveness)

W fAfcew ¥ qeeataE awar @i {Fﬁ*ﬂ (Role of Interpersonal Competence in

Team Building)
o UTEIRF qHAT HTUA (Measuring Interpersonal Competence)
W%Wwaﬁ?ﬁﬁw (Team Member Roles and Diversity)
o & & geTESferar FT ATIT (Measuring Team Effectiveness)
3?hT§— III: 99T 3T THATHFAT (Communication and Creativity)
o  TETT UTHAT (Communication Process)
=TT FATaierar e giafFar (Communication Effectiveness & Feedback)
o W THATHSAT FI BT aAT (Fostering Team Creativity)
o ITH qEHAIEH, ATHHTT HHE qHATH, URARE Frgefiaar, Ioaeis gigefiaar, Twrras

QE-?' d (Delphi Technique, Nominal Group Technique, Traditional
Brain Storming, Electronic Brain Storming, Negative Brain Storming)

THIE - IV: &I A Aqrel &f HFT (Role of Leaders in Teams)

] ﬁwaﬁmw (Supporting Teams)

° ﬁw%%ﬂﬁﬁﬁww (Rewarding Team Players)

o WW (Role Allocation)

. %%WWWW% (Resource Management for Teams)

° ﬁw%f@wﬁﬁmw (Selection of Team Players)

° WW@TW&%W&W (Leaders as Facilitators and Mentors)
T - V: ?ﬂﬁﬁﬂgﬁwmﬁﬁw (Developing Collaboration in Teams)

o FHTATHF AT THT AZANT AT IATTET (Functional and Dysfunctional Cooperation
and Competition)

o T(GAT § HEANW a9 % foIU g&q&T (Interventions to Build Collaboration in

Organizations)
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o HATHIINTE AATHT (Social Loafing)
o FHIH ST (Synergy in Teams)
o ¥ gafaq & (Self-Managed Teams)

qeIfega e

e McShane, S. L & Glinow M. A. V. (2001). Organizational Behaviour:
Emerging Realities for the Workplace Revolution. Tata McGraw-Hill
Publishing Company Ltd.

e Hellriegel, D. & Slocum, J. W. (2004). Organizational Behaviour.
Thomson Asia Pvt. Ltd., Singapore.
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ATt T g B Rreafaemey
i (69T T TIRT AfAfAaw 1997, FAIE 3 ¥ Siaviq eqriaad 4 freataenem)
H ‘I‘l” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

b (A Central University Established by Parliament by Act No. 3 0f1997)

A Fe: Ms 439 HieeH: 2 wiee
IELREIGIL PG IRC R EL L] (Strategic Management)
TSI & 32T
o et #r g arerw § wgt w2 oot qur fBfde e sm o At ot |
SATATNT el g TAH FAT |
o TorTTI= 7 Waers® % ® F o799 3 S{ad §, q9T F AHA 3T Fogied Afw= Tortaat & fore
AT T TLIH FL|

TTSIHH QT -
THIS — I: WGTHRE Y& o7 IRaT (Introduction to Strategic Management)
o TUHIMT & AFUTXUT: TRATITAGLTFRAT ¥ T F AT, TOITAE AT SHEoritas

Aot o v wteea (Concept of strategy: Definition need and dimension of
strategy, strategic planning and strategic decision making process)

o TUHIT FT &T: EFT'Qﬁ?, qTITL, IERIRETEEY (Levels of strategy: Corporate,
business, functional level)

o TTHEYE wauT F ghFaT (Process of strategic management)
o U Haew Y TTIAT (Establishment of strategic intent)
THE — II: HTHG AEqr (Strategic Formulation)

o T g : dTg ¥ed®d (Environmental appraisal: The external
assessment)

o TSATHS 41v<4i°h"| (Organization appraisal)

o Al AP (The internal analysis)
o YT LU (Business strategy)
THIS — III: OIS FAEIT (Strategy Implementation)

o fAfY= sfrenfi wed ¥ = &Y WiHAfd (Business level strategy in different
industrial context)

o FE-AIT IOIA: HICT THIT FE, IORAAT & THL- Fghhaar FEsmr  (Multi
business strategy: Balanced score card, types of strategies the
synergy approach)

o T FT FATaw: wagw T @9 & EI,% (Implementing strategies:
Management and operations issues)
o W%Wﬁ'{ﬁﬂv_vq (Strategic analysis and choice)
W":%— Iv: WWWW (Strategic Evaluation & Innovation):
° Wﬂjﬁ?ﬂ, Waﬁ?’ﬁ'ﬂﬁw (Strategic review, evaluation and control)
° WW%ﬁﬁﬁ'ﬂT (Challenges in strategic management)
° %i(ﬂdlc*—l*aﬁ'{oqqalilw*m (Structural & behavioral dimensions)
. WWWW (Information technology and strategy)
o ITH YgUT (Knowledge management)
THS — V: HIGIE Tq< il I (Corporate Level Strategy)
o  FTEATYY Qzﬁ?h_{'“T dqT wH Fr ‘:[FFI'%{-‘?T (Vertical integration and the scope of

firm)

o T wrifeai- wuw sfie BT (Growth strategies-I & II)
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o W FWRI & U woEifaai, afad wHia sie agagy AW (Strategies for

domestic markets, global strategies and the multinational
corporation)
o FAWMN HIHATHAT 3T Aeas EIFEL (Market structures and network
externalities)
° TW#?&FFHS?IE (Strategic alliances)
e feerd qeaeh :
e Kazmi Azhar (2011). Business Policy and Strategic Management. 3*°

Edition. Tata Mc Graw Hill, New Delhi.

e David R. Fred (2011). Strategic Management -Concepts and Cases.
13" Edition. PHI Learning, New Delhi.
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ATt T g B Rreafaemey
i (69T T TIRT AfAfAaw 1997, FAIE 3 ¥ Siaviq eqriaad 4 freataenem)
H ‘I‘l” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(A Central University Established by Parliament by Act No. 3 0f1997)

S it 3
Ao . Ms 442 wHieeq: 2 #ise
v w1 9 ﬁW@ﬁ?ﬁWﬁ? (Advertising and Sales Promotion)
TSI & 32T

o AU  frgial qum sEgrl it faeqa ST &7 |

o AT =IA, fAeor siiw fAsme & forw e 7 v giaamd a9 TaT FAT |

o A=t 1 v woret A= S wA, s At i fSreT w39 qur fFEmE F ave
T /TI | F&AT FATET |

QISR qTHAT :
TS — I: A= #T9RET (Introduction to Advertising)
o fAaSTIT T 3T§, ‘E@ﬁf, E%QQT E 1K Hgd (Meaning, Nature, Objectives and

Importance of Advertising)
o TASTUT T 949 F 377 I (Advertising and Other Forms of Promotion)
R CEIEC RIS (Types of Advertising)

o U= YT T "= Higd (The Communication Process and Communication
Models)

THE — II: 9" (fvEm™, Reud a9 X [@ee tSf897 (Advertising Campaign,
Advertising Budget and Advertising Agencies)

o TAsTO ¥ we (Types of Advertising Campaigns)

R CEIECEICRICEIRISE (Advertising Campaign Planning)

o TasTTU Tote gfraT (Advertising Budgeting Process)

o fIsTU= wSiff=t 7 59T @Y w1 (Structure and Functions of Advertisement
Agencies)

THS — III: Hifear Ay, fasmuw st sic s sfiet (Media Decisions, Advertising

copy and Advertising Appeals):
] W%WW%W (Types of Media for Advertising)
o HifeaT ==+ vy (Media Selection Decisions)
o TasTTOA FIdY 3% ST Tt (Advertising Copy and its Elements)
o fastTOe it F e (Types of Advertising Appeals)
o TASTUT 3T THATHSAT (Advertising and Creativity)
THE — IV: BRI & T &7 e (Measuring Advertising Effectiveness):
° ﬁ?lTWW"d’FT (Advertising Research)
° %W%ﬁﬂzéwgﬁa?m (DAGMAR Approach to Advertising)
o TISTIT GeAT®T & YFIX (Types of Adverting Evaluation)
o ‘fﬁf T FEATE AT G-I TERATE (Pre-testing Techniques and Post-

testing techniques)
TS - V: ﬁsrmﬁm?ﬁ'rrg% (Contemporary Issues in Advertising)
° ﬁWSﬁTW(Advertisement and Society)
o TOFUH F #AWINGE T e 98d (Social and Economic Aspects of

advertising)
o fasTu F af9= gomer (Ethical Implications of Advertising)
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e IS99 (Modern Advertising)

e feerd eaeh :

Wells William D.; Burnett John & Inoriarty Sandra (2010),
Advertising: Principles and practice, Pearson Education, New Delhi
Batra Rajeev; Myres John G.; & Aaker David A. (2011), Advertising
Management, Pearson Education, New Delhi

Shah Kruti & D. Alen (2010), Advertising and Promotions: An IMC
perspective, Tata McGraw Hill Education Private Limited, New Delhi.
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HETCHT T SAe i feat fAeafa=mea

i (F9= 5T TR AT 1997, FiF 3 F siwta wriw d Rreafiemem)
H ‘I‘“l Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s wifa #@N

(A Central University Established by Parliament by Act No. 3 0f1997)

A fe: Ms 443 FHieeq: 2 Fiee
EREEAEIE S SIT‘I%’{@T'ITW (Supply Chain Management)
TSI & e :
o MR H@aT & RSTea it HaeudT FeaT ST AFATT i Fa7 Fufaat F forw =3 qtes & a1
oA FXA 2 |

o Y et Fedt & TATAT o  forw srqfet et RS &7 siqay w347 |
AT F HIGS :

1. 997 90&T: 70 %

2. FHAFF : 30 %
TSI AT :
THE - I: WWWW (Introduction to Supply Chain)

] W‘{ﬁmﬁw (Understanding Supply Chain)

o MM @ § ATToTEead Hi YHHT (Role of Logistics in Supply Chain)

. WWWW%’@W (Supply Chain vs. Demand Chain)

° WW%W&W@'WW (Value Creation Through Supply Chain)
THE - II: QT‘Iﬁf’{@?'ITEﬁ'W—SI'UHﬁTIT (Supply Chain Sub-Systems)

° W{ﬁ 9>1'@T'|T oA AT @he F a0+ (Supply Chain Planning and Procurement

Methods)

° %—Wﬁ'{ﬂmﬁ?ﬁw (E-Procurement and Strategic Sourcing)
o T IUTEA (Lean Manufacturing)
o faqwur A (Distribution Decisions)
ETFI'%— III: QR ST §9Te & AT (Tactical And Operational Decisions)
° ‘Zlﬁ_cl%??:ﬁ'{i-llm §M|'§H@iad (Transportation and Freight Management)
] WW%@TWW (Inventory Management and Network Designing)
° WWWWW (Information System and IT Enablement)
ETFI'%— Iv: Uﬁﬁiﬁgﬁ"ﬁw (Strategic Approach)
o IBIYAI T ATSTHITET (Alliances and Outsourcing)
o TUINTRA, TS WWW{%W (Agile, Global and Reverse Supply Chain)
] WW@WW (Supply Chain Integration Strategies)
o Thieg A dEaleT (Cold Chain Networking)
ETFI'%— V: O T AT (Measurements And Controls)
o W‘{ﬁmﬁmﬂﬁiﬁ (Quantitative Techniques in Supply Chain)
. WWWW% (Supply Chain Risk Management)
° a\wﬁaﬁw, I S ERICRGLE] (Pricing, Costing and Financial Decisions)
o g9 AU =i fAg=ror (Performance Measurement and Controls)

qeIfega e
e Sople, (2012), Supply Chain Management: Text and Cases, Pearson
Education, New Delhi.
e Li, Ling, (2011), Supply Chain Management: Concepts, Techniques and
Practices, Cambridge University Press India Pvt. Ltd., New Delhi.

e Mohanty, R.P., Deshmukh, S.G., (2011), Supply Chain Management:
Theories and Practices, Biztantra, New Delhi.
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gt el sty B Rreafeemaa
i (< g wia st fAere 1997, FWiF 3 ¥ siavia warfiq Hea faeafa=mer)
|| ||||” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
== i 3N

(A Central University Established by Parliament by Act No. 3 0f1997)

o Fre: Ms 444 wieeH: 2 wiee
Ry Fram: e g9y (Brand Management)
TSI & 32T
o T AALTIO hf HHA Fl AT FeAT |
o FIE VYA & [ATHT TN Hl THAAT |
AT % AIASS :
1. &0 9047 : 70 %
2. I FEA @ 30 %
TTSTHH I -
THE - I: WQ?WWWW (Introduction to Brand and Brand Management)
o S FT A, WEﬁTW (Meaning, Nature and Importance of Brand)
o SIS I9TH S (Brand vs. Generics)
o T SHEa =% (Brand Life Cycle)
o FIE ATH 3T i< Tag= (Brand Name and Brand Management)
THE - II: FI€ 9899 (Brand Identity)

o IAFYTLUM, TISAT ¥ fATITET (3T HiSe) (Conceiving, Planning and Executing
(Aaker Model))

o e fAmT (Brand Loyalty)
o fATTFIUT (Measures of Loyalty)
THS — III: i€ 3fEel (Brand Equity)
° mg@w—&aﬁw&w{mﬁwm (Concepts and Measures of Brand Equity)
° HFTSﬁ'{W*ﬁ?FF CIENEGACIERI (Price and Consumer Based Methods)
o T TfFET FIW TEAT (Sustaining Brand Equity)
THE — IV: FI€ AR 3T T qUiorer«ar (Brand Personality and Brand Positioning)

o g Afhed Fr TRWET T IUH (Definition and Measures of Brand
Personality)

o e Af<hed 71 fA=qor (Formulation of Brand Personality)
o T I IATH FIT AThed (Brand Image Vs Brand Personality)

o T UG #T FFYROT UF URATIT (Concepts and Definitions of Brand
Positioning)

o W‘ﬁq‘«raﬁ'{ﬁﬁr@ﬁwﬁ? (Repositioning and Celebrity Endorsement)
o HiT YA (Brand Extension)
E?FI":%— V: AL AT (Differential Advantage)
° WWWW%WW (Strategies for Competitive Advantage)
o e fuufae (Brand Pyramid)
o fafersr e=i # aifewr (Branding in different sectors)
° WW%&W?W@W (Role of Information in Brand Management)
o WW%ﬁ%—maﬁw (Role of e-communities in Brand Management)

e feerd qeaeh :

e Aaker, David (2002), Managing Brand Equity, Prentice Hall of India.

T forear RererT,  wgTeT Mt staegiT Rar rafaemes, a9t Page 59



e Kumar, Ramesh (2004). Managing Indian Brands, Vikas Publishing
House, Delhi.

e Keller K. L. (2003), Strategic Brand Management, 2nd Edition,
Pearson Education.
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ATt T g B Rreafaemey
i (69T T TIRT AfAfAaw 1997, FAIE 3 ¥ Siaviq eqriaad 4 freataenem)
H ‘I‘l” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

b (A Central University Established by Parliament by Act No. 3 0f1997)

e fe: Ms 445 HieeH: 2 wiee
uw wrA™: AU MY (Marketing Research)
TSI & 32T
o AU ATt 3 for otrer Y foreqa sfiw swafera SITHsTT 37 |
o AU ofter # =TET F wug, fAPwOr siv ROt § TequTer g AT wifersh IUSEr,  dd i ST
TERATSAr T U FEATET TH &I FHIAT |
o ATIATEF IEeAT & 1w 9o ofver 3 1T 7 F0=A | =iz 1 79 a=77 |
AT F HIGS :
1. 990d 94E@T : 70 %
2. wiT®ET : 30 ¢
TSI TTHIT :
3'°F|"§— 1: 9o ety =1 9= (Introduction to Marketing Research)
o TATUA ofter F oA, ‘SIT% #w Hgd (Meaning, Nature and Importance of

Marketing Research)

o AU T=AT YOITEAT ¥ fAqorT e (Marketing Information System and Marketing

Research)
o fagur 9y Y &R 3T HHTE (Scope and Limitations of Marketing Research)
o AU omrer whhaT (The Marketing Research Process)
E?FI":%— II: Qﬁaﬁaﬁ—rr?:ﬁ?é?rwg (The Research Design and Data Collection)
° Qﬁaﬁw%w (Types of Research Design)
o TFSL A W@?%ﬁ?f (Secondary Data: Advantages and Sources)
o YTITHF 22T: W@‘éﬁﬁ (Primary Data: Advantages and Sources)
o THTAAT RATEMT (Questionnaire Designing)
BTFI'% — III: 94, Shfer i dwferr aeete (Measurement, Scaling and Sampling

Techniques) :
o WWW (Comparative Scaling Techniques)
o ﬁ'(gc'ldch*@Tﬁ"Td*dhl% (Non-Comparative Scaling Techniques)
° W%ﬁﬁﬁﬁm (Sampling Design Process)

o T HWMEAT WX TWEAT IR dFAi®F (Non-Probability and Probability
Sampling Techniques)

THE - IV: E'IET‘Sﬁ'a'ﬁ'*T, éﬂTﬁ";}'&'ﬂT 3T e (Data Processing, Data Analysis and
Reporting) :

o TYUTEH, IS ST SRSl FT ATLOHIO; TRFIAT TUATM  (Editing, Coding and
Tabulation of Data; Hypothesis Testing)
%ﬁﬁﬁg}wsﬁ-{wﬁw (Discriminant Analysis and Factor Analysis)
W%WWW%@WT (Cluster Analysis and Conjoint Analysis)
a—gmﬁﬁiﬁv (Multidimensional Scaling)
fbﬂéﬁw&aﬁ-{w@% (Report Preparation and Presentation)
EEFI'%— v: T o & w=er (Applications of Marketing Research)

. ﬁﬁ%ﬁwaﬁ'{‘ﬂﬁqﬁ (Sales Analysis and Forecasting)

e AU IJUTx <Al T & oheaor e (New Product Development and Test
Marketing)

o TISITO oy i wdT-adreror (Advertising Research and Copy-testing)
e I GQﬁ%TaﬁTﬂFqﬁaiIUI ey (Product Research and Pricing Research)
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e feerd qeaeh :
e Malhotra Naresh K. & Dash Satayabhusan (2010), Marketing Research:
An Applied Orientation, 6" Edition, Pearson Education, New Delhi.
e Beri G C (2011), Marketing Research, 4" Edition, Tata McGraw Hill
Education Private Limited, New Delhi.
e Aaker David A.; Kumar V.; Day George S. & Leone Robert P.(2011),
Marketing Research, 10*® Edition, Wiley India Pvt. Ltd., New Delhi.

T forear RererT,  wgTeT Mt staegiT Rar rafaemes, a9t Page 62



HETCHT et sfaaeia foal fAeat@=meg

i (49 g0 T AfAfaT 1997, FHiH 3 F fadta v Fur7 freafaemerT)
|| |I|||‘ Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s Eifa #=

(A Central University Established by Parliament by Act No. 3 0f1997)

A Fe: Ms 446 FHieeq: 2 Fiee
v 1 A1 ﬁ?'l'ﬂ'?:ﬁ'(ﬂ'@'ﬂ'g’w (Mergers and Acquisitions)
TSI & e :
o faEntiat &1 faaw ae<l F ot fHeradisd & 9719 g & AT & T =d HT |
o TATH FIAE TOFITAAT F T GG & ATHA THY & @ & dAfaugor & a7+ % o

[ERURRIEIR L aC Il
o T3 T ATIET # FRANC JA1 o FIT ATATH ST AT TOHHAIT o6 ATT-FTT oA A
H faefat Fr sraerd FeET |
AT o ATHGEE :

1. &0 9047 : 70 %
2. I FA ¢ 30 %
TTSTHH I -
TS - I: WWW%W (The Causes of Mergers and Acquisitions)
o WWW%%’QW (Motives for mergers and acquisitions)
° ﬁwaﬁraﬁu@r%cﬁrﬁ (Forms of Mergers and Acquisitions)
° ﬁw%ﬁ@'—d (Theories of Mergers)
o e ai® a‘@m | glet & SI‘{%’&T (Recent trends in Mergers and
Acquisitions)
e HTHS FT ALTAT (Case Study)
THIE - II: fad siX mﬂ' T ?ﬁ'{l’ﬂ' AT qiE ?{@?ﬁ'ﬂ (History and Strategic

approaches to Mergers and Acquisitions)

° ﬁ?ﬂr@ (Merger Waves)

o HTHA FT ALITT (Case Study)
Wmsrr@fﬁq%sermaﬁm:ﬁﬁﬁ (Strategies for entering into new markets)
o fa=T diT ?ﬂm ) CSEESSE] TS (Value creation Strategy in Mergers and
Acquisitions)
amiE gfewmr -pee #fewm, RfEdETr qur s Sfaw =% @O (Strategic

approaches -BCG Matrix Analysis, Ansoff Matrix Analysis, Product
Life Cycle Analysis)

THE - III: WWWWW (Valuation of Mergers and Acquisitions)
H@W?ﬁﬂﬁaﬁ (Basics of Valuation)
H@%ﬁﬁlﬁw (Various expressions of value)
AT & 3297 (Objectives of valuation)
. Wﬁm%mw (Public sector valuation)
° ﬁﬁ%w%ﬁqm (Approaches to Corporate Valuation)
° ﬁﬁwaﬁ?ﬁ (Corporate valuation techniques)
THS — IV: WA § ATYR eA1%d A% (Business Valuation Standards in India)
o ToF A ST eATwd AHAT % ToT Tehiga A= Higdl (Unified code of conduct

for valuers and valuation process)
° WWW%WW (Legal aspects of Mergers and Acquisitions)
THIS — V: WA & A4 (Case Studies)
o WHAFTALAIT 1 (Case Study 1)
o WIS FT ALAAT 2 (Case Study 2)
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qeIfega e

e Ray Ghosh Kamal, (2010).Mergers and Acquisitions Strategy, Valuation

and Integration. Eastern Economy Edition. PHI, New Delhi.

e Gaughan A. Patrick. (2011). Mergers Acquisitions and Corporate
Restructurings. Fifth Edition.Wiley India (P) Ltd. New Delhi.

e Kumar Rajesh B., (2011). Mergers and Acquisitions: Text and Cases.
Tata McGraw Hill, New Delhi.
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HETCHT el siaearg 1 el fReafaemer
i (V9 ST 9T ATAAAT 1997, FHAITH 3 F A0 SATUT $aid fagafaera)
H ‘Iml Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s @i #@N

(A Central University Established by Parliament by Act No. 3 0f1997)

AT wie: Ms 447 HieeEd: 2 wiee
fAug wr AW wi® AThe T (Stock Market Operations)
TSI & e :
o 9AT FTSITE o FIAATET AFLTLOTTEA KT THAT | FFramfi=y £t 7ag 2T |
o  HTLAIT I ATSAT il FTATUTAT T THSAAT
o AT FTST H WA TATH eraqractt F A1 — &7 AFT ATATN o ATAGIF Afgarsd & fE=mfarat =
ST AT |
AT % AIASS :
1. 97T 99ET : 70 %
2. AT FT : 30 %

ITSISRH AT :
THE - I: 9T § O 99K & TF A9 (An overview of Financial Markets in
India)

o ATLIT fa<ia yurrely =1 afi==r (Introduction of Indian Financial System)

o T FWMN: fIAUATE, TUFIO, FH=AT 3T FA  (Money market: Features,
Instruments, Composition and Functions)

o T IYANNR: FHA, I TY FAMN & ails, eUrer & o &t & faenf=aer, = 39 ™R #
gt EQl ‘SI_{%I'QT (New Issue Market: Functions, Methods of Floating New
Issue, SEBI Guidelines for IPO, Recent trends in New Issue Market)

THE - II: AL TN (Equity Market)

o 9T TN ¥ fuedt: Ruifted dwam, &fimr sufaan (Players in the equity

market: Depository Institutions, Insurance Companies)

o TUHE Hawrde Faftaar, fAaer dfFFr #ufd=i (Asset Management Firms, Investment

Banking firms)
o  TFE AT i L= (Structure of Secondary market)

o THEEH AW %Aigil TR AR F T, oY IEED (Secondary Market Trading

Mechanics: Types of orders, Short selling)

o TATA: TATAI % FHIL, ATEAAT AT | TATAI 3T ATATAT il JHHT (Brokers: Kinds

of brokers, Role of brokers and Dealers in Real market)
TS - III: Wmﬁ?{%ﬂﬁm (Trading System in Stock Exchanges)
o QI TSN T 31 3T 1 (Meaning and Functions of Stock exchanges)
o XA H AT AT o FSHA: UL G¥AAT, AT AT F (ARTHIERLUT (Organization of
Stock Exchanges in India: Traditional structure, Corporatization of
Stock exchanges)

. Qﬁw i orftar. e & AqTH, ferRer gfemar (Listing of Securities:
Advantages of listing, listing Procedure)

° ﬁ?'l'qﬁ;*TSﬁ'{ﬁ"?l'd'lTr, W?@W (Clearing and Settlement, Online Trading)

e HgT ﬁ_rl%?, ENEEE ?%LW, AT FATATX FHIEIT (Speculative Transactions, Margin

Trading, Stock Market Quotations)
THE — IV: AT 99 I (Indian Stock Exchanges)

e NSE: HfAgmd, UAUHT FT FHIAXe TAT, UTAUHT & AT FAH® (NSE: Features,

Corporate Structure of NSE, Stock Indices of NSE)
o TAUHT H EM: ATF T A (TS IUH) , Tlectsh 2o AERIA (FMEeq) , TxAag Tramsar
JUITSAT, ThiA emeTiRa e fA¥edw (SBTS) (Trading at NSE: Wholesale Debt
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TS —

Market (WDM), Public Issue Offerings(PIO), Time Bound PIO System,
Screen Based Trading System (SBTS))

Fuas: gR=T,  WeATEs §9=Ar,  fivas F OFGART (BSE:  Introduction,

Organisation structure, Segments of BSE)

ﬁﬁ*aﬂmTaﬁIﬁqfaﬁﬂT(Capital market and Stock exchange)

Tt FT IHFT (Role of SEBI)

g T oiie foe RErsfenT (Credit Rating and Bill Discounting)
BEFTiﬁT(Venture Capital)

V: %ﬁﬁf??ﬂ?ﬂﬂ?(Derivatives Market)

o= sfafes &1 o=, 9d # SREfed I (Introduction to Financial

Derivatives, Derivatives market in India)

wae Aqad, faeft qar f AT, qar wEE F 6redw | qeH, WEaS # AT ST THaE
(Forward Contract, Hedging of Foreign Exchange, Risk through
Currency Forwards, Advantages and Disadvantages of Forwards)

wf%&rag?a, ﬁFRW} Faq(Future Contracts, Options, Swaps)

qeIfega e

Gordan and Natrajan (2011), Financial Market Operation, First
Edition, Himalaya Publishing House, New Delhi.

Fabozzi and Modigliani (2010), Capital Markets Institutions and
Instruments, Fourth Edition, PHI Learning, New Delhi.

Chakrabarti (2010) Capital Markets in India, Second Edition,
Response Books (Sage), New Delhi.
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HETeAT iefl g fFa et
i (V9 ST 9T ATAAIT 1997, FHAITH 3 F A0 ST $aid fagafaenaa)
H ‘I‘l” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s gty #=0

(A Central University Established by Parliament by Act No. 3 0f1997)

v Fie: wHUw 448 HieeEd: 2 wiee
Ry &1 7 RegRE Rguor sik ERIfaT Y989 (Security Analysis and Portfolio
Management)

TSI & e :

o faciy afmafat, S e fed & gateaa Merer & [orat & Bt w1 oRkf=a =T
o THgRET AT & FIHEHTST F ATT-ATT TERITorAT Taed Fgiar =iv smaemons & et #r
T AT |
AT F HIGS :
1. 90T 99ET : 70 %
2. AT T : 30 %
TSI AT :
W":%— 1: Mg st o=y (Introduction to Investment)
° ﬁ%TQTEFFErT?f, SITfﬁSﬁTFﬁ"T (Meaning, Nature and Scope of Investment)
o faviT o9 Fit gfora siiw ggtawor (Decision Process and Environment)
o Tau Wifgw - =¥ fEw, IeR WfE", AIEhQ Srew, [fwee sifew, oM

(Investment Risks - 1Interest Risk, Market Risk, 1Inflation Risk,
Default Risk, etc)

° ﬁﬁ?{ﬁéﬁ?ﬁﬂ?ﬁﬁﬁ?(Valuation of Securities)
° QQﬁi#ﬁaFmﬁ (Notion of Dominance)
W":%— II: NIEHIRET TG FT ITR=ET (Introduction to Portfolio Management)
° ﬁﬁ&ﬁﬁ?ﬁTqaaﬁa?aﬁ3ﬁTaﬂﬂr(Meaning and Phases of Portfolio Management)
° fﬁﬁﬁﬁ?ﬁT?@Hﬁa?ﬁFﬂﬂ'(Evolution of Portfolio Management)
° fﬁﬁﬁﬁ?ﬁT?@gﬁéﬁ3ﬁﬁﬁﬁ(Role of Portfolio management)
THE - III: WW@TWWQH (Risk Measurement and their Application)
o WIMEH HTT H TEHAl® ST 3Ia% AR 3T TEHIOAT JeA®T (Techniques of Risk

Measurement and their Application and Portfolio Evaluation)
o T 4ﬁﬁ?$WWT(Concept of Beta)
o drer-fae v safiawe dier &1 srffweor (Classification of Beta-Geared and

Ungeared Beta)

o RIISMET dieT T T die (Project Beta and Portfolio Beta)

. ﬁ?ﬁﬁ%ﬁ'aFﬂR KIER] ﬁﬁ?ﬁ?ﬁ IS A8 (Securities Market line and Capital
Market Line)

o TIEHITerdT HIMYT 3T Trewiterar 3Hﬁ&ﬁw (Portfolio Revision and Portfolio
Reconstruction)
THE - IV: ﬁFﬁﬁtﬁﬁﬁ$mﬂ(Security Analysis):
° H%EF%f%ﬁNUT(Fundamental Analysis)
° ﬂqduﬂﬂl, ST, FOAT 3T am#ﬁﬁ'f%aww (Economy, Industry, Company and

Technical Analysis)
° ﬁﬁywa ST AT (Efficient Market Hypothesis)
° ETﬁTﬁl&lzdﬁl(Dow Jones Theory)

o FIRYT 3T yFARYT T@H &1 HUA (Measurement of Systematic and
Unsystematic Risk)

THIE - V: TIEhiteEr g, Téwfedr w99 ot Tidwitear g (Portfolio Analysis,

Portfolio Selection and Portfolio Theories)

T forear RererT,  wgTeT Mt staegiT Rar rafaemes, a9t Page 67



AT AEd ¥ FfUed THeH Fod oo #fed (Markowitz Model and Capital

Assets Pricing Model)

TIERITCrT HeMee ST Yaferd Wewiterarst &7 F1d Jedisd (Portfolio Revision and

Performance Evaluation of Managed Portfolios)
9TT SITd (Sharp Ratio)
QHHT SREINE ST AT (Treynor Ratio: Jensen’s Alpha)

e feerd qeaeh :

Kevin (2011) Security Analysis and Portfolio Management, Tenth Edition, PHI
Learning, New Delhi.

Donald & Ronald (2011) Security Analysis and Portfolio Management, Sixth
Edition, Pearson, New Delhi.
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HETeAT iefl g fFa et
i (V9 ST 9T ATAAIT 1997, FHAITH 3 F A0 ST $aid fagafaenaa)
H ‘I‘l” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s gty #=0

(A Central University Established by Parliament by Act No. 3 0f1997)

v Fie: THUE 449 HieeEd: 2 wiee
fRu wram: siaxadiw ¥ Y99 (International Financial Management)
TSI & e :

o IFATET fA<ha weree T sraeTeorTstt i qHA= § ety fi aew wAr |
o Ity e & forw A=t 1 faxta vorhife sw=maT
o A=A T SIARITEIT AT qATer & o ¥ AP AT A< o &dl & a1 § g Seepmr
JaT AT |
AT o ATHGEE :
1. 97d &7 : 70 %
2. 9T FT : 30 %
TSI Tt :

THS - I: o faxig a@mE<r w1 9R=F  (Introduction to Global Financial
Environment)

o atoqer fa<fir STaTaor 7 A<t (Overview of Global Financial Environment)

o AL HET TUTeAT: AT 3, AT H3T HW, U 3T a9 (International

Monetary System: Exchange Rate Regimes, IMF, Euro Currency Market)
° Wwﬁﬁﬁﬁwwaﬁw (Role of Finance Manager in Global context)

e  HITATA F!‘glf'l_rr qH4, %WT@TWT (Balance of Payments : Understandings,
Analysis & Interpretation)

THE - II: faer MUY I (Foreign Exchange Market)

. BIT%, FEAT AT AT & T (Nature, Structure and Types of
transactions)

° ﬁﬁ'ﬁ'&&'{g@wl@ﬂliagla (Exchange rate quotation & Arbitrage)
e T2 3T ®ITAE (Spot & Forward)

o AT H TRl HaT AT : WHid, HL=AT, HATAA ¥ HHTU (Foreign Exchange Market
in India: Nature, Structure, Operations & Limitations)

3?hT§— 111: fafRa =< Fyteor (Exchange Rate Determination)

o faffma == fAgiwor fit dv=aTcH" HieA (Structural Models of Exchange Rate
Determination)

. ﬁﬁ'ﬂ?ﬁ'{“ﬁﬁqﬁ (Exchange Rate Forecasting)
o =T F fAfAHT a7 (The Exchange Rate of Rupee)
TS - IV: ﬁ%&ﬁ@ﬁmm (Foreign Exchange Risk Exposure)
o Y F IFT (Types of Risk)
o W way" fi aFaT: %ﬁi"T, ﬁw, qIaT, IEETR] (The Risk management Process:

Hedging, Swaps, Futures, Options)
o AT F IFX (Types of Derivatives)
o I FT IHFT (Role of SEBI)
37=h'|'§— v: faesf Mesr & Ao (Foreign Investment Decision)
o WWW (International Project Appraisal)
. ﬁﬁ'ﬂ?&'{sﬁ%ﬂ'?ﬁ'{‘?ﬁﬁaﬁm (Exchange Rate Risk & Cost of Capital)
° W@WH’{H‘FW (International Joint Ventures)
° WWW@@W (A review of NPV Approach)
WWWW?W (Repositioning of Funds)

AT | THSTSAS ¥ UHASas (FDI & FIT in India)
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e feerd qeaeh :
e Apte, P.G. - International Financial Management (Tata Mcgraw—-Hill)
e Sharan - International Financial Management (Prentice-Hall)

e Vij M - International Financial Management (Excel Books)
e Shapiro - Multinational Financial Management (Prentice-Hall)

e Kevin (2011) Security Analysis and Portfolio Management, Tenth
Edition, PHI Learning, New Delhi.
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HETeAT iefl g fFa et
i (V9 ST 9T ATAAIT 1997, FHAITH 3 F A0 ST $aid fagafaenaa)
H ‘I‘l” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s it w0

(A Central University Established by Parliament by Act No. 3 0f1997)

fawTr Fe: Ms 450 FHieeq: 2 Fiee
uw w1 AW G@reATHF A% (Organisational Development)
TSI & e :
o TRETH 3T EATHF TaahTe F Tae g =t 1 sragriea famm & orftr & aRf=a w2 |
o fafyre deplaal % 0 ITART & &1 AT T ATAT TATATLT TERATRT 6 AT FEqAT 6l qHA A
ARt e & form |
o TISHATHT TATATAT T HTSATHF [AFT ZEqedl I WIh Fed  forg @ty #r gforfea
AT |
AT F HIGS :
1. 90T 99ET : 70 %
2. AT T : 30 %
TSI AT :
THE — I: WIATHF TREd i ST 9gAM  (Organisational Change and its
Diagnosis)
o TREAT ST TS -~ Wﬁmﬁ%ﬁ??ﬁﬁmﬁ (Change and Organisation -
Why they change and why they do not change)
° W&Hﬁ?aﬁﬁ*qdﬂéde#deM (Organisations Pressures for Change)
° qftﬁ%?#ﬁqgﬁTﬁ— Qﬁﬁﬂﬂ'(Diagnosis for Change- Models)
o TFATHF/ ﬁﬁﬁaﬁﬁQﬁa'(Action Research)

THE - II: €A fawmw ik e uREdw (Organisation Development and
Organisation Transformation)

o TA fEEw™ #t HEeuwdr WY 3 33N1 (Concept and History of Organisation

Development)

. ﬁwawﬁq$1%?mqésa§a, wwaaﬂiaﬁxqﬁarmnﬁ (Values, Assumptions and Beliefs
of OD)

o T fAw™ 3T TeT wuiae (Organisation Development and Organisation
Transformation)

o TEIWIT AU (Institutional Building)
THE — III: HISATHT [AHE g&qsT (OD Interventions)
. EFH%W £ oframr s EFH%W ¥ FTHLT  (Definition of Interventions and

classification of Interventions)

o SATTRITT ST U¥ ZEqeT— S{iaw 3T FRFT AT (Individual based interventions

— Life and Career Planning)

ﬁﬁﬁﬂqf%§WW(Transaction Analysis)
TfeTeror U wRTHel i A-"g- HAaAe@dr WAATW  (Coaching and Counseling and

T-Group- Sensitivity Training)

THE - IV: UISHATH® gea&id - dYg X s=a9qg (OD Interventions - Group and

Intergroup)
o uhrar fome &iiw ﬁfﬁ?ﬁ A9HAIAT/ HIQE@St (Process Consultations and Role
Negotiations)

o TTheT ATS T AT 4w TF1% (Fish Bowl and Role Analysis Techniques)

o TBH gfafawaw i u€ urdf onifd TMUAT  (Organisation Mirroring and Third
Party Peace Making)

e TIAW VMIE (Survey Feedback)
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THIS —

v Wﬁ‘l\'l’@l"{ﬁ'@"’l’— 9% (OD Interventions - Comprehensive)

ILYATAT Y64+ (MBO)

e e fFF®  (Grid ob)

AT S5 ﬁhfﬂT{ﬁ UradT I8+ (Confrontation Meeting and Total Quality
Management)

ﬂﬁ%, TeEIa 3T @ fawe (Power, Politics and Organisation
Development)

e feerd qeaeh :

Wendell L French and Cecil Bell, Jr.; Organisation Development
Behavioural Science Interventions for Organisation Development,
Prentice Hall of India Private Limited, New Delhi, 2005

Ian Palmer, Reichard Dunford and Gib Akin; Managing Organisation
Change - A Multiple Perspective Approach, Tata McGraw Hill Education
Private Limited, New Delhi, 2011
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HgTeAT el sfars i B frsataemea

i (49 g0 i AfAfaT 1997, FHiH 3 F fadta AT Furd freafaemerT)
H ‘I‘l” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
=i wifa #@n

(A Central University Established by Parliament by Act No. 3 0f1997)

e Fe: Ms 451 FHieeq: 2 Fiee
IERREIEE P HFTiﬁﬂﬂmﬁﬁ?$ﬂT(Human Resource Development)
TSI & e :
o WA "HTHA e % e samt & Rt v e F#mE |
o W HHTYA e aradft, TR S AT T Tg=ATEAT qUT A farear Sy R $iT §ed a7
I TS il THAAT |
AT o ATHGEE :
1. 99d 984T : 70 %
2. AT FT : 30 ¢
TSI AT :
Eﬁﬂg - I: ¥HWa9 gaya [Fww w1 afew (Introduction to Human Resource
Development)
o AT HETYH fAshT 7 oref, TfRSTOT IAT & (Meaning, Definition, Scope of HRD)
o A HETYH AT % FTF 99T IEA (Functions and Evolution of HRD)
o TIFT HHTYT Ya4H ¥ G+ (Relationship with HRM)
e TUYH AN ff&ﬁaff#ﬁ'ﬁﬁﬁﬂ'ﬁqr&ﬂﬂTi/ TAATT (Roles and Competencies of HRD
Professionals)
o EIWSA H FAMAAI TIAT UF AT r YUY (Challenge to organization and HRD
Professionals)
zawé— II: QHWMTéT#ﬁQWi@H(Frame work of Human Resource Development)
o TUF AW T IRATT, TH AT ST FT AAITFATA FT TAHE/ HedTwd, TH T T IAAE  (HRD
Process, Assessing HRD Needs, HRD Models)
o TWTHIATAT UH A ST FwA F1 f[wior, sfdweus usrew fhamaw, w=s s €Y geas™
(Creating, Designing and Implementing effective HRD Program, HRD
Interventions)

o TAEHA % YAHE T FW@I, TA AT SN FAFKAT & TATT F Tod@A  (Models and

Framework of Evaluation, Assessing the Impact of HRD Programs
Eﬁﬁﬁ— IITI: HﬁﬁEWSﬁtﬁ%$RT(Training and Development)

o TfrEAU sraeEERATAl KT wgETH, WiAAW THIA FT EFE  (Identifying Training
Needs, Evolving Training Strategy)

o Qﬁﬁavf$ﬁhﬁﬁqﬂf%quﬁ(Implementation of Training Programs)

° ﬁﬁﬁaﬂTﬁqTﬁﬁﬂTﬁTqﬁaﬂ'(Training and Performance Management)

o FUATI HWENT/ uTwe/ B qur Ty ﬁaT@ (Employee Counseling and

Wellness Services)

THE - IV: WAeTed a9 & g 9 )X € WHIAT  (Human Resource Development

Strategies for Competitive Advantage)
o WA TETYT FMYUTRT FSATCHF TOTaar (Organizational Strategies based on
Human Resources)
o WA FHYN AYTRT TOHIdH & F Imedal (Productivity as an HR Based
Strategy)
o WA HATYA! F ATTEFT UF FeTdl F JagA- FEAGA HTA99/ AT qAT (e, AT
qHTEA ﬁmvmﬂ'qa ﬁﬁﬂ'ﬁﬂﬁﬁﬁ'(Management of Human resource surplus and

shortage- Work force reduction and realignment, HR performance and
benchmarking)
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o WIS THTHAT FT AT, THEH [HLTLH TAT AT Ta&T THFAT (Retention of Human
Resources, Its Determinants and Retention Management Process)

THS — V: UF A ST TS PHH0T (HRD and Globalization)

o AT FT LHTFLOT JAT ITHRT UF AT S U¥ TATI- fAfq9ar (Globalization of
business and their Impact on HRD- Diversity)

. %Pﬁﬁ?ﬁ%ﬁﬁ%ﬂﬂT?WQQEH'(Managing Diversity of Workforce)

e feerd qeaeh :

e Arunajatesan S. &Viswanathan T.R. (2009), Risk Management & Insurance:
Concepts and Practices of Life and General Insurance. Third Edition.

Macmillan Publishers India.

e Gupta P.K. (2010). Insurance and Risk Management. Second Edition. Himalayan

Publishing House Pvt. Ltd., New Delhi.

e Black, Kenneth and Horord D. Shipper (2010). Life & Health
Insurance. Pearson Education, New Delhi.
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Tt T s fRat Reafaeme
i (= FIRT IR AT 1097, FHIF 3 F s e S Rreafieme)
H ‘I‘l” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
s =ifa #@n

(A Central University Established by Parliament by Act No. 3 0f1997)

e fe: Ms 452 FHieeq: 2 Fiee
IELRETGILE WWW (Compensation Management)
TSI & e :

o TSHATCH® 32Tl il YTTH % forT qamasy #it WHias qged 9% =41 |

o  THITHST IL9AT ST ATATE AT F = FdT AT Tg=TT |

o TUF AZE HEAH HHATL I AHRIUT FIA 3T TATT L@ § HATAS Al SIHHT T2 =47 |
AT F HIGS ©

1. @d 9987 : 70 &

2. T FEF : 30 ¢
TSI TqTRAT
THE - I: WW%WW (Introduction to Compensation Management)

° gw@r FT HhoudT, B%—‘??T #H Hgd (Concept, objective and importance of
compensation)

° gwﬁraﬁrm—rﬁﬁﬁww (Designing a compensation strategy)

° WWW{@?& (Internal and external equity)

o IICHTEH ATSATH 3T ATHAT @9 (Incentive Plans and Fringe benefits)
TS - II: wﬁﬂﬂ'&?@ﬁw (Strategic Perspectives in Compensation)

o ITHIE Iq+ favia (Strategic Pay Decisions)

° WT%QTWWEWW (Competency Based Compensation Program)

° W?ﬁ%%"d’l’(‘f{'{ﬂw (Performance Based Compensation)

EEFI'%— IITI: Hﬁ?ﬁ?ﬂ'{a’ﬁr'ﬁﬂ'ﬂﬂ' (Wages and Salary Administration)
° m@ﬁﬁmm (The concept of wages)
° m@ﬁ%ﬁm (Theories of Wages)
° éﬁ-«raﬁﬁﬁsﬁ?gﬁ%w (Salary Policy and its Importance)
THIE - IV: W%WW (Legal Aspects of Compensation)
o AT G ATYTHAH, 1948 (The Minimum Wages Act, 1948)
° u—w@ﬁwaﬁﬁaw, 1936 (The Payment of wages Act, 1936)
o TEH WA ATAIH, 1976 (The Payment of Bonus Act, 1976)

3'°F|"§— A\ W@Ww (International Compensation)
° Q_GFEI_OI'I'FPF% S E[W?ilﬁﬂ (Compensation Plan for an expatriate)
° aﬁéﬁﬁﬁ?ﬂ T I99= (Managing Global Compensation)

qeIfega e
e Richard Henderson (1989.) Compensation Management; Rewarding
performance, 5th Ed, (Prentice Hall, Englewood Cliffs. NT.
e Milkovich, George T, and Jerry M. Newman (2005). Compensation, 8%
Edition, Mc Graw Hill/Irwin, New York.
e Bhatia Kanchan (2009) . Compensation Management, First Edition,

Himalaya Publishing House Pvt. Ltd., Mumbai
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ATt T g B Rreafaemey
i (69T T TIRT AfAfAaw 1997, FAIE 3 ¥ Siaviq eqriaad 4 freataenem)
H ‘I‘l” Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

b (A Central University Established by Parliament by Act No. 3 0f1997)

fewr fe: Ms 453 HieeH: 2 wiee
IELREIGIE BEICE K IR A RIS R (Human Resource Planning)
TSI & 32T

o fEEnfat &t amea gatae Aot ua RS % gged i 99T |

o ATAATTUF EISAT | AT AT THATSIH it GRERT hT T AT T &7 |
YA 6 HIAGS :

1. 9T 90&T: 70 %

2. T FF : 30 ¢
TSI qTRAT
THE - I: ﬂFF?ﬁHﬂ%H#ﬁ%ﬂTQ?TWﬁﬁ%ﬂT(Human Resource Policies and Strategies)

o HMWA FETYF It o Uﬁ"ﬂ%ﬂ?@f (Human Resources Policy: Meaning and
Definition)

o W TETYT Hifadt F Fuivw = (Determining phases of human resource
policies)

o TUMITA® Faed § AT HATEA IO ol Hﬁﬁﬂ'(Role of Human Resource Strategy
in Strategic Management)

o WHT THYA Tagd TOHHT F THE (Types of Human Resource Management
Strategies)

THS — II: HHE G9re RIS %7 9= (Introduction to Human Resource Planning)

o T FTHA RIS &t 9T FaT, 329 UF AT (Need, Objectives and Benefits of
HR Planning)

o fATY wa<l 9% = HHTY+ M (HR planning at different levels)

o HEH THETYT MALTFAT F [T FTeahi FT fFYUI FAT (Analysing factors for human
resource requirements)

. HF?J??WHHﬁ#&NFT#ﬁQf%ﬂT(Process of HR Planning)
o A HETYH AT &7 TATHAT FLA JT FEF (Factors Affecting HR Planning)
. ﬂFFJFﬁWaﬂWiaﬂTqﬂﬂdﬁ(Human resources information system)

THS — III: HWT GETed AAS %t fHFT (Role of Human Resources Planning)

o ITUTEHAT, WTENRIRT Ua AWa aTed Aae" (Productivity, Technology and HR
Planning)

° #ﬁﬁﬁQWfﬁﬁqm]ﬁ%TUWSﬁIH?HFFH(Job analysis, description and evaluation)
° ﬁﬁﬁ%ﬁﬁﬁﬂW?iﬂfﬁﬁUﬁ(Recruitment, selection and motivation)
° ﬁﬁquﬁﬁﬁﬁﬂ%Career Planning)

THE - IV: HEHARD & Hiaa @ ﬁﬁ? Q? IEEIL] (Employee skills enhancement and

development)

° EEﬁWQWHFHFFT(Performance evaluation)

e FIT FIT (Skill Development)
THE - V: T, Jarea Q? AT FT TR (Transfer, promotion and job
rotation)

° FHFﬁHFW:ﬁﬁﬂﬁ“ﬁ%ﬁﬂﬂ(Transfer: Meaning and Definition)

o FWFWHUWQ?Q$W;qmmTqaﬁﬂ%%Types, Reasons and Policies of Transfer)

) FWFWHUWH%FH(Transfer Process)

° Wéﬁﬂ%“?#QEﬁﬁﬁﬁ(Promotion and Demotion)

° #ﬁﬁﬁ?ﬁﬁﬁﬁ$@W(Job Rotation)
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qeIfega e
e Bhattacharya, D. K., (2012), Human Resource Planning, 3*9 Ed, Excel
Books, New Delhi.
e Tanuja Agarwala (2007), Strategic Human Resources Management, 1°°
Edition, Oxford Press, New Delhi.
e Kenneth McBey (2015), Strategic Human Resources Planning, 5t k4,
Nelson Canada.
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"Be the change that you wish to see in the world"
- Mahatma Gandhi

Thank You
geddla
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